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It’s happening, all over America! 











ECENT surveys of “what’s selling?” in 
R the jewelry stores of this nation show 
that, by and large, the silverplate depart- 
ment is doing considerably better than 
many other departments. 

Today, the national picture shows, silver- 
plate is assuming a new position in the jew- 
elry store. 

For in many stores in many sections of 
the country silverplate got moving fast last 
year, was extremely active during the holi- 
days, and keeps right on keeping on since 


the turn of the new year. 

Today. silverplate offers you a better op- 
portunity for sales and profits than ever 
before. 

To help you capitalize on this sales 
trend, we have planned new merchandise, 
new merchandising, new advertising—and 
our salesman will be glad to show you just 
how all this fits into vour scheme of things 
for Spring. 

Now’s the time to ride the silverplate 
trend—to your profit! 


1847 Rogers Bros. 


America's Finest Silverplate 


INTERNATIONAL SILVER COMPANY, MERIDEN, CONN, 
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From now until the end of June you'll find more re- 
ligious articles bought for gifts than any other time 
in the year. The Lenten season with Easter; missions, 
novenas, retreats and other church functions; May 
—a month devoted to the Rosary; first communions, 
confirmations and weddings — all are occasions for 
giving beautiful gifts. 


ae 
/ 





And what better—what more appropriate gifts can 
you sell than Simmons Rosaries. They’re the finest 
you can show. Beads—in pearl, gold filled, crystals, 
genuine Elephant Ivory and the new blue moonstone 
— are strung, with full modelled crucifixes and me- 
dallions, on Simmons Quality Gold Filled Chains. 


Feature Simmons Rosaries, the Gift Rosaries — in 
your store, in your windows, in your sales—now. 


A 
Beauuliful Gill 

na 
Beautiful Box 


All Simmons Rosaries 
are most attractively 
boxed. Many of these 
rosaries come with a 
handy white moire 
pocket or purse 
container. 








Simmons Quality. ..a Constant Factor for 65 years, regardless of bus- 
iness conditions. Never once has it temporized with depressions, or cur- 
SIMMONS ROSARY SHOWN ABOVE NO. 30192 IN tailment of buying power. Simmons Products are made to conform with 
BLUE MOONSTONE—$10.00 U.S. Commercial Standard No. CS47-34 for Gold Filled merchandise. 


R. F. SIMMONS COMPANY 
Attleboro. Massachusetts 
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The ZIRCON 


HROUGHOUT the Orient, the zircon is believed to protect its wearer from 

poison and evil spirits and if set in gold it is held to have even greater 
potency as an amulet. In ancient times, says Legends of Gems, zircon was 
regarded as a stone with magic to counteract malign influences and evil 
spirits. Used to reduce fevers, it was prized as a safeguard against the plague 
of the Black Death which ravaged Europe in the fourteenth century. Virginia 
Bruce, who last month completed work in the Metro-Goldwyn-Mayer produc- 
tion "Wooden Wedding," wears this set of zircon jewelry, mounted in 14 karat 
hand-wrought oxidized green gold, loaned by Walton & Co., Inc., Los Angeles. 
The brooch has nine fine zircons, and the ring contains a zircon of ten and a 
half karats, flanked with diamonds. 
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‘ 
Fo. the first time 
in a decade a completely new jewelry 


idea has taken hold and i sweeping 


the country,” wid William Wldet 
Matreus, president and treasurer ot 
Mareus & Co., Wien Ave., Sew 
York, jewelers, in a recent interview 


over the au. “Tt embodies the use of 


vold ina completely new style of 


: YL 8 , 
jewelry, Vhis mode was created an 
Varis, met with (astantaneous success, 
was Drought over to New York and 


taken up by a few of the leading New 


York jewelers, From here it is just 


hepinning to move westward and to 
be sponsored by the leading jewelers 


‘This new style 
Ps9o 


in the large centers, 


is a revival of the fashions of 


and (00, only with vadieal depar 


tires and relinements, “The typical 


new jewel may be a brooch, linge in 
size, fashioned in two colors of pold, 
With, Hroad seeeping tilted planes af 
metal, <A would con 


typical piece 


tain from six te ten or more rubies 


or sapphires with a few dozen small 


diamonds, and costs trom 84000 to 
$7,000. 


mores Is We wse vo) 


One of the charming tea 
yyk and pyeen 
wold in the same piece, lending a 


delivhttul contrast or creating a love 


ly harmony of color, “Che use of dia 
monds in gold constitutes a revival of 
Chese wald jewels 
are essentially daytime ornaments and 


ene rat WO WALO, 


fill a long felt need for something 


beautiful in place of costume jewelry, 


Every woman, no matter how well 
equipped with handsome jewels, has 
a need for a not too glittering jewel 


for daytime use, or for less formal 


evening occasions, The new style has 
been developed in clips, brooches, rings, 
bracelets, necklaces and earrings, set 
It will 
a vear or two for this 


close to the lobe of the ear. 
take at least 


vogue to cover the country, and then 


SPEAKING 


JEWELRY TRADE, 





The most lavish of the modern gold jewelry combines contrasting tones of precious 


metal with diamonds and colored gems. 


gold and platinum clip, jeweled 


it will probably settle down to a long 


popularity, witth aan 


variations and developments,” 


vertiad af 


When the 50-year-old 


town clock ta function City, Kansas, 
stopped a month ago because no hands 


were available for its operation, Gi, 
W, Anderson, a Junction City citi 


zen, organized the ‘Assoctation for 
Keeping the Old ‘Vown Clock 
crte with a membersliy fee of ¥(. 
Within a week or two contributions 


avvived from New York City and 
Movida, Cost of operating the old 


landmark is S19 for three months, 
Last spring when the city offices were 


Run 


Morwed Lo the wronicipal building, the 
city cut out the appropriation, and 
kept the 


popular subseription had 


clock yennnnnay! sinee then, ALL. Gay, 


; * pf ; 
Janetion City veweler, has been tn 
charge of tts operation, 


a) A) 


E conisinisiien on the 
advisability of jewelers promoting the 
sale ot all grades and colors of dia 
monds to the public, instead of con 
centrating on just one top grade, Jack 
Cohn of ALB. Cohn & Bro. Los 
Angeles, said: “Phe fact of diamond 
prices being fixed by the Diamond 
maintain 

very 


Syndicate is) sufficient to 
prices on a fairly even keel, 


body knows the reason why diamond 


34 


Left—Clip made of yellow gold with star 
rubies, and diamonds set in platinum. Above 
green and red V4 karat gold with rubles and diamonds set in platinam. Right—X allow 
with diamonds 


G& Bertolone, Inc 


OF THE 











Heavy bangle bracelet in two tones of 


and rubies. Courtesy, Corbett 








prices lessened during the depression 
wis beeause mnuiny persous had to sell 
stones tar less Oian the actua 


Now conditions 
Phere is a renewed interest 


theit 
worth, lave im 
proved, 
in luxuries along with the necessities 
of lite. 
the diamond business anst face the 
problem of 


Prices are stable. But we in 


how to repain sales vol 


ume, We ean not expect to sell dia 


mond jewelry in volume again it we 


restrict the public to an appreciation 


only of the highest: price and type. 


x Ww vive VMTE, NOE CAML EXEL Woe 


public to buy other types of diamonds 
when so much promotional advertis 
my is piven fo nnply (hat all these 
other kinds of diamonds have little 
value.  Let’s awake interest in dia 
monads by seYiny ay) kinds Yor Wen 
Witriisic worth” 


} = to insure 


apainsr robbernes and conduer a hobby 
at the same time has been solved in 
his own way by C, Fred Muth, who 
has a jewelry store in) Jenkintown, 
Pa., Philadelphia suburb. He collects 
firearms; has $7,000 worth of antique 
weapons; and keeps all of them in 
perfect repair. A “Kamerad” gun 
his grandfather carried in the Franco- 
Prussian war is part of the collection, 
as is a target pistol which belonged to 
Annie Oakley, famous woman sharp 
shooter of the Buffalo Bill era. He 
also has a 15th century flintlock pis: 
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tol, daborate)y carved, and a yevolver 
that was presented to Prince Albert, 
consort of Queen Victoria, by British 


oficers. Mr. Muth had occasion to 


use a firearm on bandits in January, 
(930, when two men dressed in eve 
demanded 


ning clothes ana 


jewelry. “Phe jeweler grabbed a re 


money 


volver from a show case and opened 
fire through a plate glass window as 


the would be robbers fled. 


44 
An interesting reply 
to our recent survey of the use of 
Tydings-Miller Fair “Vrade contracts 
sad William Schop 
py, president of the New Jersey Retail 
Jewelers Association, “stated that the 


in New Jersey,” 


company while not contemplating 
such contracts at the present time, is 
entirely in sympathy with the law 
and its general purposes, but rhar nn 


felt that the first steps toward the 
general adoption of such contracts 


should be taken by associations like 
ours, if the ‘Vydings-Miller Law is 
to he made effective im actual business 
practices. “‘Vhe reliance thus shown, 


in respect to this important subject, 
anon associations like ours 1s most 
welcome. It is only another example 
showing how important it is that 
state and local trade associations, fol- 
lowing the example of our national 
association, A.N.R.J.A., should take 
an active and leading part in doing 
everything in their power to encour- 
age and promote the adoption by the 
manufacturers in our industry of this 


extremely important procedure, 
whereby predatory __ price-cutting, 


which has always been the bane of 
our industry, may be promptly, ef- 
fectively and permanently repressed. 
Of course, every legitimate retailer in 
our industry ought similarly to exert 
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himself in this useful work.” Felix H. 
Levy of New York, general counsel 
to A.N.R.J.A., talked on the fair 
trade laws at a recent New Jersey 
R.f.A. meeting, after which 
tions were passed commending manu- 


resolu- 


facturers that have issued price-main- 
tenance contracts and cadling upon 
those that have not to do so. 


Cds most famous 


pawn shop, the [16-year-old firm of 
William Simpson, Inc., 91 Park Row, 
broke into the headlines last month 
when Wiliam R. Simpson, \ast of a 
line of William Simpsons, resigned 
as a director of the firm to manufac- 
ture, in a factory in Indianapolis, a 
jewelry cleaning fluid. Since the Civil 
War jewelry has been the chief form 
of collateral accepted at Simpson’s. 
‘Vhere John L. Sullivan pawned his 
diamond-studded gold championship 
belt for $400; William M. ‘Tweed 
left a diamond stud for a $350 loan, 
and “Cony Pastor hacked his gold 
watch. Several years ago Mrs. Eva- 
lyn Walsh McLean arranged a loan 
from Mr. Simpson, with the Hope 
diamond as collateral, when she was 
raising money to pay the kidnap ran- 
som for Charles AL Lindbergh, Jr. 


. @ 


A quarter of a million 
dollar rainbow of precious stones was 
Jesngned into jewelry pieces and worn 
by Andrea Leeds, Helen Jepson and 

r . . . or . ‘ 
Vera Zorina in the movie “The Gold 
Follies.” Designed by Allen 
Walker, the jewelry features color 
harmonies which are brought to the 
screen in their true tone in the tech- 


micolor production. Colored diamonds, 
rubies and star sapphires predominate 
among the scores of precious stones 
A small fortune 


wyn 


used in the designs. 


wn gold was used in setting the stones, 


® ® 


dd 

"Vi Swiss government 
has approved a decree for the protec- 
tion of its watch industry, compiling 
all federal regulations issued thereto 
concerning the industry,” says A. C. 
Frost, American consul general at 
Zurich. essential 
changes of existing regulations. The 
new decree primarily prohibits the 
establishment of new factories and 


35 


“There are no 


enlargement of existing enterprises 
without special permission of the fed- 
eral authorities. In addition, the 


exportation of certain products of the 
watch industry is made subject to a 
special permit. “he purpose of this 
provision is to enable the federa) 


authorities to prevent an unduly large 


production capacity as a result of the 


present boom in the Swiss watch in- 
dustry. On the basis of the new 
decree the government is empowered 


also to control the exportation of pat- 
terns, with a view to checking the 
emigration of important branches of 


the Swiss watch industry.” 


e° 


Native artisans 
will carve ivory, jade and silver into 
objects of exquisite beauty in the 
open-air market that will be part of 


the authentic “Good Earth’ village 
at the 1939 Golden Gate Interna- 
tional Exposition at San Francisco. 
Materials and in many cases complete 
huts will be brought from the deep 
interior of China. Besides jewelry, 
the beautiful porcelain ware of the 
18th century will be reproduced be- 
fore the eyes of the public by workers 
who have handed down their art from 


Another section will 
ancient 


father to son. 
faithfully reproduce an 


Chinese walled city with its dwell- 
ings, markets, shops, theaters and 
cafes, as a patriotic gesture by Amer- 
ican Chinese, particularly from San 


Francisco's Chinatown. 


© 


44 
[ never had an idea 


that I would get rich from running 
a jewelry store in a smal\ town, but | 


find that that has happened to be the 
case,” reflected O. G. Tullis, Santa 
Monica, Calif., jeweler, who last year 
completed a half century’s service to 


the people of his community. “These 
riches,” he continued, “‘are the kind 


we read about, those which can never 


be taken away from us, the riches of 
real friendship. Warm messages from 
the governor of the state, resolutions 
from the assembly of California, a tes- 
timonial dinner were all most appre- 
ciated but the tribute of my Rotary 
Club in giving me a gold membership 
card on which was inscribed the 
words, “‘For Fifty years of ethical re- 
tail business,” was really the most 
heartening.” 





«™ of the most exciting 
and important developments in window treatment in re- 
cent years is the principle of closing down a window by a 
solid contour frame placed against the inner surface of the 
show window glass the way a theater proscenium frames 
a stage setting. ‘This principle of “blacking out” a win- 
dow and controlling the area of vision has tremendous 
psychological power and is mainly important to the aver- 
age jeweler because it is an amazingly inexpensive opera- 
tion. 

Aside from the dramatic effect of a “theater proscenium 
treatment,” there is further, a valuable principle involved 
in closing down a large window in which must be shown 
small merchandise; one’s gaze is concentrated and the eye 
is not permitted to wander over huge expensively treated 
window areas of which the only vital portion is that actu- 
ally needed for the merchandise. Don’t forget you are 
a specialty shop and not a department store. Therefore, 
your merchandise will never in itself be large. That is 
why it is so effective to reduce the visible display areas 
to an eye-level minimum. 

It will be understood this dramatic type of window 
treatment is not in itself display; it is a means for accentu- 
ating the window background which may already exist 
or those displays which you may plan especially for it. It 
can be written off on your budget as store equipment, 
store maintenance or shop reconstruction. 

Invisible Glass, that tremendously desirable jeweler’s 
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aid, may, in some cases, be beyond your means, but this 

“masking out” principle to an amazing degree, because of 

its eye construction powers, will minimize the flat plate 

glass reflections for which Invisible Glass is the panacea. 
It should be pointed out that much of your background 

worry will disappear when you realize that through this 
‘closing down” principle you concentrate more than ever 
on the merchandise itself and transform the tiresome 
blankness of a large window into the dramatic dignity and 
simplicity of a small one. Standard jewelry fixtures be- 
come much less essential with this type of window; simple 
‘floor levels or steps with proper holders for jewelry or sil- 
ver will suffice. The back and side boards which enclose 
the window need no more than the provocative merchan- 
dising idea indicated on them with a simplicity that may 
even approach the abstract. This new type of display 
treatment is really a matter of putting a small box within 
a large one. 

Most show windows are rectangular and a permanent 
blacking-out frame, if it is to stay indefinitely, should 
itself be rectangular. However, on many occasions a spe- 
cially shaped opening can be cut in the contour frame to 
assist in the delineation of a specific pictorial idea. Only 
in rare cases is there any point in building these frames 
of materials which are prohibitive in cost such as sheet 
aluminum. The most inexpensive way to experiment with 
this principle is to use window-glass-painter’s technique 
and paint out the reducing rectangular frame. By this 
method mistakes can be corrected with a razor blade or 
the entire thing scraped off and reshaped at a late date 
with nothing but a minor labor expense. 

Do not be alarmed by the imposing change in your 
store front. -The simplicity, the power of a deep color 
or black masking out your window and exposing nothing 
but those specific articles and areas which you wish ex- 
posed is a merchandising trick almost unequalled. You 
will probably find that your new temporary front will 
become a permanent front. 

The ideal semi-permanent black-out frame should be 
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by 


WILLIAM 
BAYARD 
OKIE, Ir. 


The “hows” and ‘“‘whys” of two 
display principles . . . the deliber- 
ately reduced window and the 
window spotlight . . . told by the 
man who originated these effec- 
tive methods of displaying smal! 
merchandise 


built of construction board (beaver board) or more solid- 
ly of wood fitted perfectly to the window and flush 
against its inner surface. A sprayed lacquer finish is 
satisfactory because it makes an infinite color range avail- 
able. However, velvet or velveteen in rich dark colors 
is undoubtedly more splendid. 

A spotlight, which by now we all know is the almost 
indispensable accent to any effective window display, is 
dificult to use under ordinary circumstances because the 
average full-open window seldom provides facilities such 
as valances, etc., to mask the usually ugly spotlight at- 
tached to the ceiling. The simple masking fronts above 
discussed will hide completely the existence of the spot- 
light. 

Spotlights are now available in almost any town. They 
range in price according to strength from $6 to $18, 
including bulb which is of the motion picture projection 
type. All spotlights have lenses to create a desirable theat- 
rical sharpness of illumination. 

An exciting shape for a “blacked out” front is a per- 
fect circle. It usually necessitates rearrangement of floor 
levels within the window but is, nevertheless, if such 
changes are impossible, still the “bull’s eye” attention 
attractor that any pure geometric shape must be. An 
unusually wide window can often be dramatically adapted 
to the display of a number of unrelated gifts in the fol- 
lowing way: Incise your beaver board front with a num- 
ber of small rectangular openings at eye level and treat 
each opening as a separate display for its individual 
pieces, 

The Radio City Music Hall proscenium was needed to 
remind window men that its shape is a very dramatic and 
basic frame contour. 

To point out the universal value of this “black out” 
Principle the case of a leading Fifth Avenue cosmetic 

(Please turn to page 64) 
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by 
JUNE HAMILTON RHODES 







_ receives an accolade 
in lovely evening gowns by Winterhalter and Constantin 
Guys, the nineteenth century painters, whose picturesque 
ladies have been the inspiration of spring fashions. 

Off-shoulder decolleté, mitts, flowers worn in the man- 
ner of the Empress Eugénie, even triangle shawls of black 
thread lace are revived. ‘There are ribbons, fringe, em- 
broideries; the new accent on hips and busts gives us the 
old-fashioned feminine figure again. 

The Empire silhouette is sponsored by Vionnet, while 
other great dressmakers have slipped the waistline down 
to the hips. 

Spanish themes and Louis XV details are noticeably 
repeated. Hyacinth blue and cerise are new colors. All 
printed dresses show more muted colors than last year, 
and the prints are smaller. 

Pastels are favorites. Brown and green are good spring 
colors, so is yellow and black, and navy, of course, just 
as always. 

The point that is interesting to the jewelry trade is 
this: In all of the picturesque, romantic and very femi- 
nine trends of. fashion there is added interest in jewelry. 
If you will take the trouble to look up the painters sug- 
gested, including for millinery, Watteau, Fragonard, 


JEWELS FOR 
THE RETURN 
TO ROMANCE 
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Louise 
1840 by Winterhalter. 
contemporary gowns and jewels. 


Marie Laurencin, Monet and Renoir, you will see what 
we mean. Their low-necked gowns require necklaces, 
earrings, watches, chains, rings galore, bracelets of all 
kinds, lockets, charms, diamond and silver shoe buckles, 
huge brooches, sunburst hair ornaments, and many of the 
new hats have hat pins. 

I warned you last year to be ready, and you should 
heed these warnings because I never jump off the deep 
end. When I tell you that something is coming, believe 
me, I know what I’m talking about. Now I announce 
back combs, side combs and jeweled hair pins. 

You won’t believe me, of course, but when I assure 
you that the good old bustle is staging a comeback, and 
that little satin corsets with wasp waists, accented hips 
and busts are worn as a decoration outside (yes, outside!) 
for organdie and mousseline de soie dresses, you may begin 
to say, “Well, maybe the woman is right.” 

Stock gold jewelry for spring—flowers—colored stones 
in all their many personalities. 

Two-tone gold is not new, even if it is news. The old 
floral designs-done in chased gold and in relief, as well 
as worked by imposing carved leaves and flowers of one 
colored gold or another were all worn by the Georgians 
and Victorians, but the method of 1938 is streamline, 
conventionalized and stylized design that is all in keep- 
ing with our modern ideas of movement and design. 

Mind you, gold is not cheap. It endures forever, was 
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of Orleans, Queen of the Belgians, painted in 
Portraits such as this inspire 










say. <u 


















Ihe Empress Eugénie, whose coif- 
fure and massive gold necklace 
appear strikingly ‘modern’ today. 







one of the earliest forms of personal decoration, and has 
been revived with a furore it has not experienced in 
centuries. 

Gold is becoming to all types. It combines beautifully 
with colored gem stones which are also, partly due to the 
return of gold and partly to the necessity of color accents, 
very much in the ascendancy. 

Gold is particularly a daytime fashion, but when one 
pays twelve hundred dollars for a bracelet and six hun- 
dred dollars for a clip, they carry on into evening with 
apologies to no one. 

Two tones of gold give a subtlety to design impossible 
to attain in one color. Pink or rose gold is rich, and in 
the evening blazes with a deep copper glow. Green gold 
and yellow gold are beautiful when worked together, 
and really without the addition of stones is quite enough 
in itself, 

Bracelets are worn over sleeves which fit tightly, and 
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Key to jewelry illustrated. On opposite page, flower clip of red and 
yellow gold, aquamarines, emeralds and diamonds by Nat Koslow, Inc. 
Left crystal ball chatelaine watch by Raymond Watch Co. Above, 
clip, necklace-bracelet ensemble, cartridge bracelet, amethyst-set 
bracelet and diamond brooch, all made in two tones of gold by Lester 
& Co.; bow-knot brooch made of yellow gold, platinum, diamonds 
and carved rubies by Raymond Abrahams, and yellow gold chatelaine 
watch by De Frece Watch Co 


over gloves which cover the wrists. There is also a fash- 
ion for a three-quarter or short sleeve which is actually 
called a bracelet sleeve. Heavy, massive gold gives char- 
acter to all of these types of sleeves and fashion encour- 
ages jewelry. Necklaces are worn with everything from 
sweaters to sophisticated afternoon ensembles. Plaited 
straps with tassels of gold in the old Greek manner— 
plaques and medallions threaded with charms—series of 
gold granuels are worn as necklaces. Coins, charms and 
beautiful wreaths of leaves follow a high neckline. Some 
are ornamented with tiny points of diamonds marking 
the veining of the leaves. Some are of yellow gold, some 
of rose, and many two-tone effects are noted. 

I;nsembles are popular and twin bracelets are seen in 
all gold collections. Costume jewelry in gold plate has 
been particularly well styled and is also bringing a good 
price. 

Turquoise and gold is a new combination, and the 
interest in precious topaz continues. Jade seems to be 
more interesting than in some years. It combines beau- 
tifully with gold. Lapis lazuli with its so-called gold 
Hecks also combines well with gold. 

Many new types of flexible gold bracelets employ 
jewels as buckles and decorate the ends of strap-like bands. 

(Please turn to page 68) 



















THE $77,500,000 


o® Cupid, the jewelry trade’s 


saintly little friend, was a super-salesman last year. 

In fifty selected large cities of the United States he 
caused 361,992 misty-eyed couples to say “I do’ before 
priest, minister, rabbi, or civil agent. And in tying mar- 
riage knots throughout the nation he created wedding gift 
sales by jewelers for a total of 77 and a half million dol- 
lars. 

In number of marriages, 1937 scored a 2.05 per cent 
gain over 1936. It was the fifth successive year to show a 
gain over its preceding year, in this pleasant branch of 
statistics. 

Young Mr. Cupid’s shooting was off in the two great- 
est cities, both of which had fewer marriages in 1937 than 
in 1936. Disregarding for the moment New York and 
Chicago, the cities JEWELERS’ CiRCULAR-KEYSTONE sur- 
veyed in its annual study of marriages would have shown 
an increase of 6 per cent. 

For the first time in a number of states medical exam- 
inations were prerequisites for marriage licensure. Several 
other states required would-be honeymooners to wait sev- 
eral days for their wedding after obtaining the license. 

While legislation of this type undoubtedly prevented 
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unwise and hastily planned marriages, it worked hard- 
ship on jewelers who sometimes witnessed their patrons 
forego church weddings and all the gift-giving that such 
social events entail, for a quick justice of peace ceremony) 
in a Gretna Green of a neighboring state. 

“The drop in the number of licenses issued in Wash 
ington last year,” writes Miss Maud R. Ryner, assistant 
clerk of the U. S. District Court for the District of Colum- 
bia,” is due to the fact that on Sept. 11 a ‘three-day’ law 
went into effect. Since that time many couples coming here 
to be married have gone into nearby Maryland or Virginia 
where there is no such delay. At the present time we are 
issuing only about five-eighths as many licenses as we issued 
before the new law went into effect, so I feel quite cer- 
tain that by the end of the present year the decrease will 
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be quite a bit more than the 8.20 per cent decrease of the 
past year from 1936." ae 

But in this connection it is interesting to note that 
Cupid is not to be gainsaid by man-made laws for long. 
Connecticut instituted a blood-test law on Jan. 1, 1936. 
In that year Bridgeport’s license issuance went down 
36.10 per cent from 1935; Hartford’s went down 25.86 
per cent, and New Haven’s decreased 27.74. ‘These three 
cities, while not attaining the marks they had before the 
blood-test law, had some of the highest increases last year. 
Bridgeport gained 35.31 per cent over 1936; Hartford 
9.79 per cent and New Haven, 15.35 per cent. 

Chicago, last year, registered dramatic evidence of the 
immediate effect of new health legislation relating to mar- 
riage. A total of 9,925 licenses were issued by the Cook 
County Clerk’s office in June but only 619 were granted 
the next month. The new health laws became effective 
July 1. This sharp decline undoubtedly was a great fac- 
tor in the decrease of 9.49 per cent for the year in Chicago, 
for in other years July’s licenses always amounted to more 
than half of the June total. 

“The steel strike had a bad effect on our licenses for 
June and July,” reports Gomer D. Evans, marriage license 
clerk for Mahoning County, (Youngstown), Ohio. ‘The 
mills being closed for six weeks we issued very few licenses 
to the steel workers. Despite this disturbance Youngstown 
still managed to register the greatest increase over 1936.” 

Only 4 per cent of the total number of licenses issued 


in Genesee County (Flint), Mich., last year, were granted 
in each month of November and December. Commenting, 
Miss Margaret Kigyos, deputy county clerk, said, “This 
can be explained by the fact that on Oct. 29 Michigan’s 
antenuptial physical examination law became effective. 
Medical certificates of both parties to the proposed mar- 
riage must be filed with the county clerk at the time ap- 
plication is made for a license to marry. On Oct. 28, 
the last day that licenses could be issued without such 
certificates, a total of 68 licenses were issued.” 

The aggregate of 361,992 licenses registered by the 
50 surveyed cities was divided among the months in the 
following proportions: 


No. of % of Year’s 

Licenses Total 
pn eee 51,070 14.10 
ESI 37,169 10.26 
MEINE 5. sao dara a wees 34,610 9.56 
September ............ 31,927 8.31 
CME iio eeearemnes 30,655 8.46 
1 ren ee ree 28,699 7.92 
(BMP, ovate cueecnae; 27,792 7.67 
NGWONGE . 5. ok cccwns 26,870 7.42 
| errs 24,912 6.88 
i ie 24,159 6.67 
JARUEEY cc. ccc aci 23,848 6.58 
POUSGSEG) ona wea tenas 20,281 5.60 


Cupid still has his heydey in June. ‘The preeminence 
of this month as the wedding one has long been established. 
(Please turn to page 69) 


40 OUT OF 50 LARGE U.S. CITIES SHOW MARRIAGE GAIN IN 1937 























; JAN. FEB. MAR APR. MAY JUNE 
ee 133 113 158 162 264 366 
"= eee 79 47 82 87 101 171 
*Atlanta, . eae 230 242 286 274 319 390 
Paramore, Md... .. 6 6c sccees 526 497 637 600 746 ~=—1,040 
*Birmingham, Ala. a 355 396 462 449 475 599 
Boston, Mass... .. 498 378 570 556 859 991 
Buffalo, ( SRG  ere 269 190 266 422 525 872 
eleege, ME.......... 0... 3,018 2,293 2,782 3,903 5,995 9,925 
*Cincinnati, Ohio............... 224 232 241 339 429 603 
*Cleveland, Ohio Raeacieany nesses ys 532 395 431 695 980 1,314 
*Columbus, Ohio.......... aaa 175 165 188 224 221 436 
*Dallas, Tex... ere ee 288 326 363 327 394 507 
*Dayton, Ohio. . 96 88 112 170 168 272 
Denver, Colo............. 177 173 209 237 277 435 
*Detroit, Mich. . Rees cree 1,798 1,256 1,595 1,855 2,544 2,877 
*Flint, Mich.......... 134 108 166 200 226 338 
*Fort Worth, Tex.. ree a 178 214 237 193 219 318 
*Grand Rapids, Mich............ 109 86 154 164 230 310 
Heruord, COomm............0... 43 23 53 73 122 104 
*Houston, 1 RS ne ere 344 395 453 462 475 624 
“Indianapolis, Ind........... a 290 270 369 381 428 594 
Kansas City, Mo............... 250 235 279 313 336 585 
*Los Angeles, CERkiceccccseccess Mae 1,535 1,951 1,841 1,986 3,313 
TEOMMNING, Goss s0ccccevcs coves 162 175 248 283 324 484 
TROEIEE, TOOM:......... 000650. 155 170 171 155 147 239 
Milwaukee, Wis................ 186 320 224 350 470 = 1,098 
*Minneapolis, Minn.............. 291 223 287 405 610 740 
"8. ee 283 221 294 365 395 674 
New Haven, Conn.............. 42 44 81 78 158 162 
*New Orleans, La. Seer cases 245 166 210 286 257 409 
New . 3 eee 5,899 5,102 6,099 5,738 8,699 9,103 
*Oakland, Cal EE a rr 334 269 290 324 391 618 
‘Oklahoma City, Okla............ 211 188 250 250 302 
“Omaha, Neb De AR eHeRe KEKE RE RET 93 98 115 167 192 281 
Philadelphia, MER ceLcceasaneens 914 637 1,027 962 1,492 1,905 
i ere 685 418 585 883 1,303 1,753 
*Portland, _ Nee 108 100 144 156 196 354 
Providence, R. I 135 104 169 247 271 380 
Rochester, N. Y 143 113 163 209 316 404 
*St. Paul, Minn 155 97 167 233 341 437 
Salt Lake City, Utah........... 148 141 157 229 211 517 
“San eee 274 240 259 315 303 395 
*San Francisco, Cal... .. . 486 483 398 484 451 862 
Seattle, Wash............ 309 319 364 434 446 696 
RS 67 59 87 107 134 232 
TNO ODIO. 5 occ csccdisceccess 204 187 238 232 322 400 
Lo eee 138 * 137 160 129 172 215 
Washington, D. C......... 474 484 505 624 627 991 
Worcester, Mass................ 82 71 107 147 213 254 
Youngstown, Ohio.............. 7 58 69 114 159 181 
) iC 23,848 20,281 24,912 27,792 37,169 51,070 











% CHANGE 
FROM 
JULY AUG. SEPT. OCT NOV. DEC 1937 1936 1936 
248 275 248 223 267 198 2,655 2,195 -+20.95 
108 155 131 87 78 67 1,193 1,237 — 3.55 
269 307 273 322 283 356 3,551 3,424 + 3.65 
680 778 769 690 809 714 8,486 846 + 8.13 
531 489 530 525 441 587 5,839 5,424 + 7.65 
630 830 752 679 586 448 7,777 7,645 + 1.72 
512 722 546 435 421 226 406 5,068 + 6.66 
619 2,139 2,564 2,464 2,317 1,598 39,617 43,775 — 9.49 
324 396 363 367 378 251 4,147 3,828 + 8.22 
870 = 1,140 973 901 820 622 9,673 8,825 + 9.60 
245 273 297 249 260 233 2,966 2,809 + 5.58 
448 420 424 419 351 481 4,748 4,943 — 3.94 
200 199 148 150 168 117 1,888 1,733 + 8.94 
291 338 320 249 252 265 »223 2,926 +10.15 
2,285 2,139 1,951 3,083 492 591 22,466 21,072 + 6.60 
195 245 198 268 92 99 2,26 1,996 +13.67 
297 272 269 231 227 274 2,929 3,151 — 7.04 
172 219 216 241 98 74 2,073 1,890 + 9.68 
79 96 95 99 78 54 919 837 + 9.79 
513 519 516 518 511 637 5,967 5,426 + 9.97 - 
450 465 455 427 408 426 4,963 4,648 + 6.77 
344 323 393 423 370 410 4,261 4,061 + 4.92 
2,196 2,596 2,215 2,058 2,019 2,094 25,606 23,151 +10.60 
252 294 3 276 318 248 3,384 2,998 +12.87 
151 163 157 147 203 226 2,084 2,241 — 7.00 
549 618 620 481 577 294 5,787 5,582 + 3.67 
397 617 530 440 408 314 5,262 5,128 + 2.61 
381 448 508 467 433 362 4,831 4,499 + 7.37 
86 163 142 143 97 66 1,262 1,094 +15.35 
294 227 300 272 253 242 3,161 3,184 — .72 
6,960 8,047 6,749 6,625 6,048 6,014 81,083 83,253 — 2.60 
461 430 406 372 343 356 4,594 4,592 + .04 
279 244 262 217 251 296 2,959 2,886 + 2.52 
139 176 193 178 159 150 1,941 2,052 — 5.40 
890 1,516 1,458 1,100 1,269 933 14,1038 13,388 + 5.34 
1,113 1,300 1,098 911 970 631 11,650 10,006 +16.43 
209 262 224 217 214 169 2,353 2,315 + 1.64 
234 298 275 280 262 96 2,751 2,714 + 1.36 
280 408 287 259 241 139 962 2,844 + 4.14 
271 342 335 270 222 165 3,035 2,870 + 5.74 
216 318 305 260 264 270 3,036 2,824 + 7.50 
319 322 309 293 331 396 3,756 3,907 — 3.86 
580 641 672 511 597 470 6,635 6,548 + 1.40 
576 609 587 472 431 408 5,651 5,378 + 5.07 
143 187 138 126 115 58 1,453 1,326 + 9.57 
293 345 312 289 384 338 3,544 2,978 +22.36 
187 155 166 176 152 152 1,939 1,843 + 5.20 
673 696 605 447 360 396 6,882 7,497 — 8.20 
131 250 174 191 135 §4 1,839 1,668 +10.25 
129 199 149 127 107 &4 1,453 1,200 +21.08 
28,699 34,610 31,927 30,655 26,870 24,159 361,992 354,720 + 2.05 


* City figures massed with those for entire county, parish or district in which located. 
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Give ’Em a Break 


HERE is the 
who does not cherish a half 
dozen or more “traveling men” in 
the circle of his most intimate friends 
and among his most respected busi 


retail jeweler 


ness advisers? His partners they are, 
in every sense of the word. Many 
retail jewelers, however, receive even 
their oldest road friends with aban 
don and an utter disregard for not 
only their comfort and time but for 
their physical safety and the safety of 
their merchandise. 

Consider the store without a cut 
tained alcove, a diamond room or a 
separate office where the wholesale 
representative or the diamond im 
porter can show his wares. Waiting 
like an orphan of the storm while 
the buyer attends to a customer, the 
traveling jeweler finally gets a chance 
to open some of his cases on a display 
counter, but what with constant in 
terruptions it may be two hours be 
fore he can conclude the interview, 
with or without a sale. 

Meanwhile, a professional thief o1 
stick-up may have looked from = the 
street into the store, appraised the 
line, and decided on his next victim. 
The out-in-open display of valuable 
merchandise courts property loss and 
physical danger. 

A little room or corner where re 
tail jeweler and traveling jeweler can 
inspect merchandise together, in. pri- 
vacy, saves time, removes invitation 
to theft, and improves a cordial and 
priceless relationship. 


© 
Fratricide 


REAKING a New Year's resolu 
from anything 
phrase, ‘“‘the 


tion to abstain 
like that dog-earred 
trouble with the jewelry trade,” this 
department cannot help pointing out 
once more that some of the industry’s 
acutest problems are completely in 


ternal in nature. No ‘outside’ men- 


ace to the industry's peace and se 
curity is this situation. Jewelers, 
wholesale as well as retail, in some 
cities at this writing are engaged ina 
knock-’em-down, drag-’em-out price 
battle, which is urfprofitable to them 
selves, demoralizing to retail jewelers 
in that area, and potentially disastrous 
to buyers’ confidence. Nobody profits 
by this kind of business except, in the 
long run, other industries which com 
pete with the jewelry trade for spend 
able dollars. 


Watch Inspection Week 


Ho year’s most dramatic oppor 

tunity to merchandise both watch 
repairs and the sale of new watches 
and watch attachments comes with 
the fourth annual National Watch 
Inspection Week, March 14 through 
21. This annual event has been spon 
sored since 1935 by the United Horo 
logical Association of America, with 
profit alike to affiliated guilds and to 
unorganized groups that participated. 

In 1935 and 1936, be it recalled, 
National Watch Inspection Week 
was held in October and in 1937 it 
was shifted to July. The sponsoring 
organization wisely decided at its 
convention last May to fix the dates 
for the second week in March each 
year, starting with 1938. 

It is of direct self-interest to every 
jeweler and watchmaker, in hamlet, 
small city and large, member or non 
member of the United Horological 
Association, to put this event over, 
with special window displays, direct 
mail to customers whose watches 
have not been serviced for 12 months, 
addresses at luncheon clubs, news 
paper advertising and other promo- 
tions at his command. 

Watch inspection wins good will, 
gives the jeweler a chance to point 
out to customers how the new 
watches excel in styling and precision, 
and, because of increased store traffic, 
boosts sales in all departments of the 


store, 
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Diamond Imports High 


N spite of a diminution during the 

final quarter, United States dis. 
mond imports last year were the 
greatest since 1929, Customs author. 
ities passed cut and rough goods in 
voiced at more than thirty-seven and 
a half million dollars. Save for the 
spectacular spurt in June and July of 
1930 immediately following the tariff 
reductions on diamonds, each of the 
first eight 1937 had a 
greater dollar volume of diamond im- 


months of 


ports than the corresponding months 
of the last seven years. 

Receipts of cut diamonds for the 
twelve months of 1937 totaled $29,- 
$60,396—up 32 per cent from the 
$22,707,703 recorded for the previ- 
ous calendar year. Imports of rough 
were valued at $7,729,663 
of 24 per cent. 

For the pulse of this phase of the 
jewelry industry during 1937, con- 
month-by-month — figures 


a gain 


sult these 
from official sources: 
Rough Cut 
or Uncut but Unset — ‘Total 


January ..$ 592,833 $2,360,712 $2,953,545 
February 881,970 3,432,368 4,314,338 


March 1,147,093 2,430,841 3,577,934 
April 483,931 3,552,889 4,036,820 
May ..... 1,000,273 2,567,680 3,567,953 
1) Ce 1,244,903 2,567,124 3,812,027 
INV: idee 0:0 299,642 2,667,103 2,966,745 
August 405,402 2,899,065 3,304,467 


601,343 3,094,183 3,695,526 
369,167 2,274,038 2,643,205 
482,669 1,212,761 1,695,430 
220,437 = =801,632 1,022,069 


September . 
October 
November . 
December 


Test-tube Emeralds 


F peer all the newspaper public: 
ity about synthetic emeralds, two 
conclusions present themselves: First, 
the cost of producing these test-tube 
emeralds is so great that at this time 
there is no commercial application of 
the principle involved; second, ex- 
perience with synthetic sapphires and 
synthetic rubies demonstrates that, if 
synthetic emeralds ever are made com- 
mercially, the value of native emer 
alds will be unaffected, for people 
never lose their preference for nature- 
made jewels. 
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Spring Cleaning with Commercial Standards 


F URTIVELY, almost unrealized by sections of the jewelry business, unscrupulous makers and sellers 
of “shady,” “borderline” articles stamped gold and platinum have sought to destroy the indus- 
try’s prized garment of respectability and public confidence. At long last, in the proposed new 
Commercial Standards covering the marking of articles made (1) of gold and (2) wholly or partly of 
platinum, honest manufacturers, wholesalers and retailers have tools to refurbish the industry’s coat. 

The Commercial Standard covering gold will protect square manufacturers and merchants where 
the National Stamping Law has failed them. It establishes a minimum of 10 karat for gold articles 
bearing a quality mark; requires that the quality mark be accompanied by a trade mark to fix respon- 
sibility; prohibits loading or weighting of gold articles bearing quality marks; prevents the misrepre- 
sentation of other precious metals as gold, and eliminates the term “solid gold,” now used vaguely 
and with different meanings, except as applied to fine or 24 karat gold. 

With no national law covering articles made of the platinum metals, the Commercial Standard 
governing the marking of platinum goods is of vital importance. Modeled after the identical 
platinum-stamping laws of the three states which have such laws, New York, New Jersey and Illinois, 
it will clean out abuses and unfair methods practiced by dishonest manufacturers who stamp quality 
platinum marks on sub-standard un-trademarked platinum. 

The Standards’ acceptance by a great majority of the manufacturers may be expected soon; 
but the ultimate success or failure of the standards lies in retail jewelers’ support and cooperation, 
who should insist that the manufacturer place his trade mark on quality marked merchandise. Tags 
will soon identify articles made of karat gold or of platinum, in conformity with the standards. 
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F rom a tiny 
“hole-in-the-wall” to one of the most imposing jewelry 
stores in the United States—that is the history of the 
Mace Jewelry Co., of Kansas City, Mo., and all in the 
comparatively short space of 20 years. 

After the “fan-fare,” excitement and thrill of seeing a 
man’s dream materialize—especially if the materialization 
be on one of the busiest and most desirable corners, in 
one of the most architecturally perfect sky-scrapers in one 
of the larger and more progressive cities in the United 
States, not only leaves one impressed, but with an indel- 
ible question, that demands an answer. 

How did the “enthralling palace of jewels” at 11th and 
Grand come to be? 

A store-room with all four sides offering display win- 
dows to pedestrian traffic, is almost unique in business 


44 








@ View of street floor and (below) balcony in Mace 
Jewelry Co.’s splendid new store in Kansas City, Mo. 


By 
GEORGIA SMEDAL 


locations. ‘The store not only faces llth St. and Grand 
Ave., but also the lobby-entrances, through which the ele- 
vators are reached from both streets. 

The latest word in modernistic store and show-windows, 
with over 125 ft. of display, is embodied in the new loca- 
tion, entailing expenditures of over $60,000. 

The facades are of tan structural glass with a black 
base. Lettering, doors and trimmings are of solid bronze. 
The display signs are the new green Neons. 

Reflecting mirrors, lum-line tubular lights, modernistic 
light-fixtures and a 300 lb. central chandelier illuminate 
this palace. 

An unusual feature of the interior arrangement is the 
floor levels, two of which are mezzanine. A beautiful 
winding stair-way leads to the first mezzanine. Here we 
find the silverware and clock departments, two beautifully 
appointed optical and sound-proof radio rooms. The dia- 
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mond and jewelry departments with the cashier cages are 
on the main floor. On the lower floor is the watch and 
jewelry repair departments, together with the air condi- 
tioning unit. 

To a reasoning and intelligent child, it is not enough 
to hear a watch tick, to see it’s beautiful jeweled face. Give 
him half a chance, and he will open it up, look into the 
works of the thing and see how it ticks. So with fair 
business competition—when one sees exceptional progress 
and success, one desires to know how it is attained. 

In 1911, J. H. Mace, who had been a railroad conduc- 
tor, joined forces with E. P. Campbell to increase the very 
small watch repair and jewelry business, located at 106- 
108 E. 12th St. One of Mr. Mace’s first valuable ideas 
was the stressing of railroad watch inspection. His ideas 
however, soon became too progressive for his partner, so he 
bought Mr. Campbell’s interest in the small business, and 
set out to execute his own plans and policies. 

In 1916, H. L. Carter, also a railroad man, became 
associated with Mr. Mace. He was completely sold on 
the idea of the watch inspection service, and suggested that 
it be extended over the entire central and western parts of 
the United States. So successful has been this service, that 
at the present time, Mace’s watch inspection includes all 
the territory from Chicago to Los Angeles, and from Du- 
luth to the Mexican border ; which territory takes in 72,000 
miles of railroad, on 17 different railway lines. It is the 
largest department of its kind in the United States. 

Until 1920, Mr. Mace seemed to make little progress, 


for it was not until then that he left the “hole-in-the-wall” 
on 12th St., and moved to 1122 Grand Ave. Soon after 
this change in location, he thought it advisable and profit- 
able to create a men’s and women’s ready-to-wear cloth- 
ing department. This experiment proved successful, so in 
1922 he added electrical appliances to his growing stock, 
which was meeting with public favor. It became evident, 
however, that the continuance of this “soup-to-nuts” pol- 
icy, was going to make Mace’s merely a third rate racket 
store. With faith in the future, Mr. Mace returned to his 
“first love” —Jewelry—changed his policy to meet the ever 
growing demands of specialization, and his present organi- 
zation is a tribute to that decision. 

It is interesting to note some of the modus operandi of 
the Mace organization. There are six types of mailing-lists 
used by this institution, varying from the first which repre- 
sents customers who are financially able to purchase the 
very expensive offerings, to the sixth type who must pay 
one-half the value of the article before taking same from 
store. Between this first and sixth type, range those cus- 
tomers who are classified according to their ability to pay. 
All classes are circularized, even as often as twice a week. 
The circulars picture the articles which the various 
classes can afford, and it is through this medium, that the 
major sales are derived. 

From the customer’s point of view, Mace’s courtesy and 
fair-dealing policy has been one of the potential factors 
to his success. Through the years, Mr. Mace has added 
new customers for his expansion, retaining the old ones. 

(Please turn to page 71) 


Above—The impressive corner treatment of the modern Mace exterior affords maximum display value. 
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TRENDS 








Applied reed flutings ac- 
cent the grace cf the 
Vogue sterling silver tea 
service, by Reed & Bartor, 
shown above with kettle 
and waiter. Handles and 
knobs are hand-carved 
ivory. 

























Below—Traditional forms 
enhanced with deep flut- 
ings. Sterling silver veg- 
etable dish, bon bon server 
and almond tray, made by 
R. Wallace & Sons Mfg 
Co 


The modern Scandinavian influences the pierced 
base of this compote in Wallace silver plate. 


Style trends in home 
decoration and furnishings in this modern age have a far 
greater significance to the manufacturer and retailer of 
fine silverware than ever before, as style trends reflect 
clearly the changing tastes of the buying public. 

Changing social customs, a broader understanding of 
art values, a more or less limited pocketbook are practical 
factors that tend to make the average woman of today 
far more particular and critical in her selections and pur- 
chases, especially when she is choosing furnishings for her 
home. Everything must be in style, in harmony, with the 
prevailing trend in such things. 

The day has passed when an article of silverware is 
valued principally because of the intrinsic worth of the 
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Above, shallow flutings 
and a floral border char- 
acterize the Coronation 
water pitcher by Oneida, 
Ltd. 








True functional design — 
no copyright of the “mod- 
erns” — distinguishes the 
masterly George | sterling 
silver tea service by Cor- 
ham, shown below 
















Above, table setting at the Craft House, Williamsburg, 
Va., showing Raleigh Tavern sterling silverware created 
by the International Silver Co. for Williamsburg Crafts- 
men, Inc. 








precious metal used in its construction. Style and char- 
acter of design is now the important sales factor in practi- 
cally everything that goes into the furnishing of the mod- 
ern home. Such things must be smartly designed and of 
practical use, not “just ornaments.” Most people no 
longer want an over-abundance of ornamentation and 
intricate detail. They do not require weight or quantity 
or show in order to feel that they have secured proper 
return for the money they expend. They are slowly be- 
ginning to select structure and form in preference to 
meaningless decoration. 

An increasingly large proportion of the buying public 
— today is definitely more design conscious than ever before 
and shows strong preferencés for styled design. This is 
not just something that has suddenly taken hold of the 





























people’s fancy, but is the net result of a gradual education Exposition of last summer and the very creditable ex- 
of public taste to a better understanding and appreciation hibits of contemporary design in silver at the Metropoli- 
of what constitutes artistic value in design. The process tan Museum of Art last spring and the Brooklyn Mu- 
has been slow but it is unremitting and sure. seum this winter have done much to further stimulate 

The majority of women today have very definite style public interest in modern, or more correctly termed, “‘con- 
ideas regarding the furnishing of their homes, and most temporary” design. 
of these women have decided preferences for some par- Many of the latest showings in both sterling and plated 
ticular style or period of decorative art and it is largely ware reflect in varying degree this modern feeling in 
such preferences that influence the wave lengths of style design, beauty depending more upon well rounded lines 
trends. of graceful form rather than the sharp angular lines that 

Widely different influences provide the starting point characterized the modern designs of a few years ago. 
that eventually may develop into a definite style trend. Shallow flutings, simple beadings and reeded lines pro- ‘ 
Notable events such as national expositions sometimes fur- vide the surface decoration rather than elaborate super- : 
nish the incentive. ficial ornamentation of questionable artistic value. 

The Paris Expositions of 1900 and 1925 furnished the The Danish influence is apparent in much of the fine 
real inspiration for the trend in art and again the Paris (Please turn to page 94) 
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HERE must at times come to all of us, especially those who have attempted a study 

of this great industry of ours, the thought that the industry must be a divine insti- 
tution or it would not have withstood the assaults made upon it by the unscrupulous 
operators who have crept into the business during the past few years—racketeers so 
despicable that even the most liberal-minded of us shrink and tremble with fear. 

We find a jewelry store selling electric refrigerators, for instance, and giving away 
a vacuum cleaner and a radio free, gratis, for nothing. 

Again, we find an invitation coming over the air from some jewelry, firm offering 
$10 for your old watch to apply on the purchase of a new watch; and then hear a 
few days later, an offer of $15 for your old watch to apply on the purchase of a new 
watch. Again, we hear the expression, ‘““There is no place in the city where you can 
buy—(and here they mention the name of a standard watch with an advertised price) 
as cheaply as you can buy it here.” What many of them say concerning diamonds is 
enough to sicken even those who are case-hardened after years in the industry. 

Only a few mornings ago, I noted in one of our local newspapers, that a certain 
furniture concern rather turned the tables on the jewelers and advertised a beautiful, 
gorgeous, stupendous, tremendous diamond ring—and of course blue-white and per- 
fect cut—free, gratis, for nothing, with every over-stuffed chair purchased. 

In other words, these operators, who with their unscrupulous methods ruined some 
of our better concerns in the industry in years gone by, have no more sentiment or 
pride in the business than has the heel of their shoe. With them it is a money-making 
racket and they would operate just that way if they were in the shoe business, cloth- 
ing business, hardware business or any other business. Apparently their only way out 
is with a racket. 

They seem very generous in giving things away for twenty-five cents a week, but 
my shoppers investigated and were sickened when they found the side-stepping of 
these parasites when they approached them ostensibly to make a purchase. Oh, yes, 
they had a twenty-five or fifty cent a week item, and nothing down, no questions 
asked, no references needed—but here is a more beautiful one for five dollars down 
and a dollar a week, and lots of questions asked. 

So blind are these operators to the fact that people talk among themselves, that the 
further they go into the rackets, the more they must go into them. 

I sometimes wonder why some of the nationally known and advertised lines are 
found in this type of store. We are all familiar with what happened in the Swiss 
watch field during and after the war. 

One thing to me is certain, that the manufacturers, wholesalers and reputable re- 
tailers of the country will have to start cleaning up their own industry or suffer 
steadily lessening sales of their own honest merchandise. ' 

The very fact that jewelry, precious stones and watches are to the average layman 
unknown quantities, offers a great opportunity for the unscrupulous, dishonest and 
conscienceless parasites that would destroy any business of any kind any time anywhere. 

Controlled distribution has brought some of our leading manufacturers to a point 
ef profit and a minimum of headaches. . 

The writer contends that when a reputable product, nationally advertised, is found 
in the establishment of a switcher, a bounder or a mis-representator—or let us use the 
commonly accepted term—‘“borax”—shop, their lines suffer; and as a matter of fact, 
in many cases the reputable, the nationally accepted lines are carried in these stores 
only to give the prestige or the impression of honesty that they must have in order to 
exist. The gullible and innocent victims will always be with us, as in all probability 


will be the borax. 


Vice-President. 
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| AST spring, just before Easter, my wife 


dropped into my store and asked to 
look at my stock of costume jewelry.” 
(We are quoting a successful jeweler.) 
“She said she was picking out her Easter 
clothes and wanted to be sure she could 
get smart, modern jewelry to ‘go with’ a 
dress she was about to purchase. I was 
happy to help her get just what she needed. 


“This year, I’m going to be prepared for 








her—and for all the other Mrs. and Misses 
who live and shop in my community. 

“T have found out all about the new 
spring styles. In my window displays, 
newspaper advertising and direct mail, I’m 
showing fashion photos and drawings. And 
with every new Schiaparelli, Patou or Lan- 
vin, I’m featuring the fine, modern jewelry 
that the smart women of today will want 


to help complete their Easter ensembles.” 


Wadsworth 


The Wadsworth Watch Case Company, Incorporated, Dayton, Kentucky. 
Offices: New York, 630 Fifth Ave.; San Francisco, 140 Geary Street; 


Chicago, 35 East Wacker Drive. 
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he treasured gem of Royalty 
for Centuries-PEARLS-are now 
Fashion’s favorite for the well 


dressed woman of Today.... 


Pearls are the birthright of every woman—and MIKIMOTO 


has made them available at a price to fit most every purse. 


MIKIMOTO Cultivated Pearls are recognized and ac- 
cepted as distinctive and highly prized jewelry, as evi- 
denced by their increasing popularity. They have a charm 
and loveliness all their own, representing a lifetime gift 


worn with pride. 
The weeks preceding Easter, April 17 


offer a special opportunity for increased business through 


the featuring of MIKIMOTO Cultivated Pearls. 


If you cannot personally visit our New York, Chicago 
or San Francisco office, we invite your inquiry by mail. 





K. MIKIMOTO 


New York, 630 Fifth Ave. 


Chicago, 55 E. Washington St. Head office: Ginza, Tokye 
Branches: 
San Francisco, 209 Post St. Kobe, London, Paris, Bombay 
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LATE LOUIS KAHN, 


Importers of 


WATCHES, 


J Jewelry, Diamonds, 


20 ‘MAIDEN LAN, 
NEw YORK. 


























Photographic reproduction of our advertisement which 

appeared in 1869 and which, with only slight changes, 

has appeared continuously in every issue of this 
publication for 69 years 


Established 1866 


Importers and Cutters of 


DIAMONDS 


608 Fifth Avenue, New York 


‘ $ Antwerp—48 Rue Simons 
Cutt & Works: Amsterdam—33 Sarphatistraat 


64. West 48th Street London—23 Holborn Viaduct 
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Promoting 
The APRIL 


Birthstone 


By 
ROY B. SIMPSON 


Orten neglected with diamond 
jewelry, the “birthstone angle” is spot- 
lighted in this newspaper advertisement— 
second in an original series planned to help 
force the traditional interest in birthstones 


into a national fad of collecting them. 


Jewelers have carte blanche to draw sug- 
gestions from the texts of the advertisement 
and of the promotional letter, or to repro- 


duce either or both in their present form. 





A. B. GC. JEWELRY CO. 


@1 SOUTH NORWALK BOULEVARD 





NEW HAMPTON, OHIO 


April 3, 1928 


Dear Madem, 


April makes us think of diamonds . . the purity of the 
air, the brilliance of the sunshine, the irridescence of 
dew are all suggestive of this precious fem. No gift to 
be bestowed, or received, in April is more appropriate 
than diamond jewelry, for diamond is the birthstone of 
this month. 


The finishing touch to any costume is the correct choice 
of jewels. A jeweled watch, ring, brooch or-clip dis- 
tinguishes one's apparel and marks one's good taste. 


This month inspires us to brighten up our homes and this 
store ean help in this annual event. A new clock, silver- 
ware, glassware, desk sets for the sun room, vases are 
some of the many things we have selected for your happi- 
ness and convenience. 


Bvery article in this store looks as though it were made 
on purpose for April! You will be proud to own any of 

them and surprised to know that you can possess such high 
quality merchandise for such small cost. You will be wel- 
come to tome -- look -- ask questions, whether you buy or 


not 


Cordially yours, 


THE A.B.C JEWELRY COMPAIY 


Henge, omer 
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DIAMOND 
The April Birthstone 


Born in April? Then you should the i 
— at least one diamond, the Pa te Saget sa SS . 
pril.birthstone,.emblem of kind ee 
courage and purity and the hard- Ww 
est, clearest and most lustrous.” Sunaus for domonsient 
pe een ity jewelry in a wide range of prices, 
starting at a few dollars. A pur- 
chase or gift of a diamond can 
start your collection of the birth- 
stones which tradition says bring 


There are so many interesting 
things about diamonds that we 
a you to drop in for a chat 
with our diamond experts, who - 

; d f i 
Po be glad to show you the dif- the ae eo . ee 
erence in diamonds and explain assigned " i 


A. B. C. JEWELRY CO. 


NEW HAMPTON, OHIO 







How readers may obtain mats of the advertisement, 
exactly as shown, with line drawings of the brooch and 
rings, cross-hatched border and Eve and Vogue Bold 


type, is told elsewhere in this issue. 





Substitute your store name and address for “A. B. Cc. 
Jewelry Co., New Hampton, Ohio,” a non-existent busi- 
ness in an imaginary city. For maximum return, the ad- 
vertisement should be scheduled at least twice early in 
April. 








This new editorial feature started last month with an 
advertisement and a promotional letter to build consumer 
interest in the bloodstone and the aquamarine, March 
birthstones. The next ten numbers of this journal will 


present similarly designed promotional aids for the re- 










maining birthstones. 
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HE provocative rhythm that gave birth to Swing has its counterpart 
in a new and exciting technique in precious jewelry design for 1938. 

Lavish in its use of colored stones in combination with diamonds, and 
distinguished by its freedom of movement and off-center treatment, 
this new jewelry made its debut to the fashion world at the Paris Exhibi- 
tion last summer. Quickly as the cables could carry the news to this 
country, the designers here quickly modified their work, following the 
new trend. 

Daring as anything in the fashion picture today, this new type of 
adornment exhibits an asymmetrical form which makes a pleasing change 
from the symmetry which has been characteristic of precious jewelry 
created in the previous twelve months. 

These new creations inspire innumerable exciting uses with the new 
gowns. The clip-brooch, more popular than ever in its newer form, 
may be worn in the manner of the pair of clips adorning the gown of 
Miss Dunne in Columbia's movie ‘The Awful Truth,"’ shown on the 
following page. 

The relief-perspective treatment, having gems set on three faces, 
makes this massive jewelry especially sumptuous. 
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Emerald Cut and Marquise 
DIAMONDS 


A larger stock of Emerald Cut and Marquise 
Diamonds of all sizes and qualities. We will be 
pleased to submit a selection for your and your 
customer's approval. 


STAR SAPPHIRES 


SAPPHIRES RUBIES EMERALDS 
STAR RUBIES PEARLS CAT'S EYES 


Our extensive stock of Star Gems set in ladies’ and 
men's rings and cuff links. Also unmounted stones of 
every possible description and price. 


JEROME RICHHEIMER 
608 Fifth Avenue New York 


GEMS OF 
. THE MODE 
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Platinum Commercial Standard 


Early Promulgation of New “‘C.S.”? Expected, with Makers 


of Platinum Articles Hastening Pledges of Compliance; 


Agreement Based on Platinum Stamping Laws of 3 States 


E Rite of the proposed 


commercial standard for marking articles made wholly 
or in part of platinum were sent last month to producers, 
distributors and users of platinum merchandise by the 
Division of Standards of the United States Department 
of Commerce. This suggested standard based on the New 
York State platinum law and the corresponding laws of 
Illinois and New Jersey was proposed by the Jewelry 
Crafts Association, Inc., of New York, following a meet- 
ing of the directors of that organization at which they 
condemned prevailing abuses in the trade, unfair methods 
of competition and the deception practised on the public 
by unscrupulous and dishonest manufacturers and others 
making and dealing in platinum jewelry. 

I. J. Fairchild, chief of the Division of Trade Stand- 


ards, in a letter accompanying the draft asked those re- 





ceiving a copy to consider the standard and if found con- 
structive and beneficial to indicate their approval on the 
accompanying form of acceptance. When the standard 
has been endorsed by companies representing a majority 
of production, the success of the project will be an- 
nounced, and after a reasonable length of time to allow 
manufacturers, wholesalers and retailers to adjust their 
stocks, it will become effective in the industry. 

Under the provisions of the proposed standard, articles 
may be stamped “platinum” or “‘plat.”, provided all parts 
of the article purported to be platinum shall constitute 
at least 985/1000 parts platinum. If platinum assaying 
985/1000 parts pure has been combined with gold the 
article must be stamped with the karat mark indicating 
the fineness of the gold in conjunction with the word or 
abbreviation of platinum, for example, “14 K & Plat.” 





608 Fifth Ave. 





She Plack. Pearl 


* The King of Pearls’ 


Matched Pairs 
sali 


Round - Button - Pear Shapes 


Importer of Diamonds, Precious Stones 
and Pearls : 


ARTHUR H. KIRK PATRICK. inc. 


Can Cla 


TEL.BRYANT 9-1400 








eens 
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Where platinum is used with iridium, palladium, ruthe- 
nium and/or osmium, in varying degrees, these articles 
must be properly marked in fractions designating the cor- 
rect content of any of these metals in accordance with 
the standard. All merchandise bearing quality marks 
must also be stamped with a trade mark which has been 
registered under the laws of the United States. 


Why the Standard? 


After the World War, 


platinum came into general use for the manufacture of 
diamond-set jewelry. The cost of platinum was high 
and its hardening agent iridium was exceedingly higher. 
Some dishonest manufacturers found it profitable to use 


William B. Ogush, head 
of Katz & Ogush, Inc., 
New York, who. as 
president of the Jewelry 
Crafts Association was 
prime mover for the 
proposed commercial 
standard covering the 
marking of articles 
made of platinum. 





adulterant by-products of platinum at considerably re- 
duced costs and stamped the articles platinum. In the ab- 
sence of restricted platinum marking laws, the unscrupu- 
lous manufacturers were able to do this with impunity. 

The Jewelry Crafts Association, Inc., in recognition 
of said abuses, took measures in cooperation with the 
Jewelers Vigilance Committee and other interested 
groups, in urging the enactment of a New York State 
Platinum Stamping Law becoming effective Jan. 1, 1928. 
The States of New Jersey and Illinois enacted corre- 
sponding. laws. 

While said laws to a large degree prevent many abuses, 
yet there are 45 states in the Union which are without any 
stamping laws. It is possible under the circumstances for 
dishonest manufacturers in the States of New York, New 
Jersey.and Illinois to manufacture articles made wholly 
or in part of ‘azsub-standard platinum adulterant, mark 
same platinum and offer-them for sale in any or all of the 
45 states without fear of prosecution therefor. It is ob- 
vious that the distributors, the retailers and the consum- 
ers are frequently cheated and imposed upon, to the detri- 
ment of the. honest manufacturers who suffer a definite 
disadvantage because of this unfair trade competition. 

The answer*is, enact platinum stamping laws in each 
of the 45 states, or pass Federal platinum stamping legis- 
lation. To do one or the other, even if that could be 
accomplished, would take many years. 

For a long time members of the Jewelry Crafts Asso- 
ciation, Inc., have recognized the urgent need of appro- 
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priate platinum marking legislation in order to prevent 
the fraudulent manufacture and distribution of articles 
made of spurious metals and marked platinum. For the 
purpose of utilizing the offices of the Federal Trade Com- 
mision (which has jurisdiction in matters relating to 
unfair competition and unfair trade practices) the writer 
called on I. J. Fairchild, chief of the Bureau of Standards 
of the United States Department of Commerce, seeking 
the cooperation of the Bureau for the purpose of adopt- 
ing a Commercial Standard for articles made wholly or 
in part of platinum based on the New York State Plati- 
num Law and the corresponding laws of Illinois and New 
Jersey. 

Mr. Fairchild recognizing the necessity of such a pro- 
posed standard communicated with 27 interested trade 
associations for their comment. ‘the responses indicated 
their desire to have the Commercial Standard follow the 
laws of the States of New York, New Jersey and Illinois, 
except for minor changes in wording for clarification 
purposes. 

It must be borne in mind that commercial standards 
are commodity specifications voluntarily established by 
mutual consent of the industry. They are intended to 
present a common basis of understanding between the 
producer, distributor, and consumer. Since they repre- 
sent the will of the industry as a whole, their provisions 
through usage soon become established as trade customs, 
and are made effective through incorporation into sales 
contracts. 

The primary objectives of the proposed Commercial 
Standard are: 

(a) To eliminate the trade abuses in the states which 
have no stamping laws for articles made wholly or in 
part of platinum. 


(b) To prevent unfair trade competition. 


(c) To safeguard the public against sub-standard qual- 
ity of platinum articles. 


(d) To make the consumer quality conscious, demand- 
ing a guarantee or certification of compliance with the 
Commercial Standard. 

(e) To compel manufacturers using quality marks to 
accompany these marks with a registered trade mark. 

A Commercial Standard, though voluntarily subscribed 
to and accepted, may not be violated, for an infraction 
thereof may be prosecuted by the Federal Trade Com- 
mission under the provisions of unfair trade practices and 
unfair trade competition. 


Text: of Proposed Standard 


Proposed by the Jewelry Crafts Association, Inc., and 
based on the New York State Platinum Law, and the cor- 
responding laws of Illinois and New Jersey. 


Scope 
1. This standard covers the marking of articles made 
wholly or in part of platinum, as herein defined, offered 
for sale in the United States of Ameri¢a. 


Definitions 


2. In this standard, unless the context otherwise re- 
quires: 

(a) “Article” means any article of merchandise and includes 
any portion of such article, whether a distinct part thereof or 
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not (including every part thereof whether or not separable), and 
also including material for manufacture. 

(b) Platinum, iridium, palladium, ruthenium, rhodium and 
osmium, include alloys of each of the several said metals. 

(c) “Mark” means any mark, sign, device, imprint, stamp, 
or brand applied to any article, or to any tag, card, paper, label, 
box, carton, container, holder, package cover or wrapping at- 
tached to, used in conjunction with or enclosing such article or 
any bill, bill of sale, invoice, statement, letter circular, adver- 
tisement, notice, memorandum, or other writing or printing. 

(d) “Apply” and “applied” include any method or means of 
application or attachment to, or of use on, or in connection with, 
or in relation to, an article, whether such application, attach- 
ment or use is to, on, by, in or with 

(1) The article itself, or 

(2) Anything attached to the article, or 

(3) Anything to which the article is attached, or 

(4) Anything in or on which the article is, or 
(5) Anything so used or placed as to lead to a reasonable 
belief that the mark on that thing is meant to be taken as 
a mark on the article itself. 


. (e) “Quality mark” is any mark as herein defined indicat- 
ing, ‘describing, identifying or referring to, or appearing or 
seeming or purporting to indicate, describe, identify or refer to, 
the partial or total presence or existence of, or the quality of, 
or the percentage of, or the purity of, or the number of parts 
of platinum, i:idium, palladium, ruthenium, rhodium and/or 
osmium in any article. 


Application of Quality Mark 
3. Application of quality mark: 


(a) When an article is composed of mechanism, works or 
movements and of a case or cover containing the mechanism, 
works or movements, a quality mark applied to the article shall 
be deemed not to be, nor to be intended to be, applied to the 
mechanism, works or movements. 

(b) The quality mark applied to the article shall be deemed 
not to apply to springs, winding bars, sleeves, crown cores, 
mechanical joint pins, screws, rivets, dustbands, detachable 
movement rims, hat pin stems, bracelet and necklace snap 
tongues. In addition, in the event that an article is marked 


under paragraph 6(e), the quality mark applied to the article 
shall be deemed not to apply to pin tongues, joints, catches, 
lapel button backs and the posts to which they are attached, 
scarf pin stems, hat pin sockets, shirtstud backs, vest button 
backs and ear screw backs, provided such parts are made of 
the same quality of gold as is used in the balance of this article. 


Trade Mark 


4. Trade mark. If there is any quality mark printed, 
stamped or branded on the article itself, there must also 
be printed, stamped or branded on the said article itself 
the following mark, to wit: a trade mark duly applied 
for or registered under the laws of the United States of 
the manufacturer of such article; except that if such manu- 
facturer has sold or contracted to sell such article to a 
jobber, wholesaler or retail dealer regularly engaged in 
the business of buying ‘and selling similar articles, this 
provision shall be deemed to be complied with if there is so 
marked on the said article the trade mark duly registered 
under the laws of the United States of such jobber, whole- 
saler or retail dealer respectively; and there may also be 
marked on the said article itself numerals intended to 
identify the article, design or pattern, provided, however, 
that such numerals do not appear or purport to be a part 
of the quality mark and provided that they do not tend 
to mislead or deceive anyone into believing that they are 
a part of the quality mark. 


Quality Marks; Description 
5. Quality marks; description. All quality marks ap- 
plied to any article shall be equal in size and equally visi- 
ble, legible, clear and distinct, and no quality mark which 
is false, deceptive or misleading shall be applied to any 
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article or to any descriptive device therefor. No more 
than one quality mark shall be applied to any article, and 
such quality mark shall be applied to such article in only 
one place thereon, except as elsewhere herein specifically 
permitted. 

Wherever in this standard provision is made for mark- 
ing the number of parts or proportion of metals, such 
number or proportion shall refer to weight and not to 
volume, thickness or any other basis. 


Quality; Contents 


6. Quality; contents. There shall not be applied to 


| any article any quality mark nor any colorable imitation 


thereof, nor any contraction thereof, nor any addition 
thereto, or any words or letters, nor any mark purporting 
to be or resembling a quality mark except as follows: 


(a) An article consisting of at least 985 parts per thou- 


' sand of platinum, iridium, palladium, ruthenium, rhodium 


and/or osmium, where solder is not used, and at least 950 
parts per thousand of said metal or metals where solder is 
used, may be marked “platinum,” provided that the total pro- 
portion of the aforementioned metals other than pure platinum 


| shall be no more than 50 parts per thousand of the entire article. 


(b) An article consisting of at least 985 parts per thousand 
of platinum, iridium, palladium, ruthenium, rhodium and/or 


| osmium, where solder is not used, and at least 950 parts per 


thousand of the said metal or metals where solder is used, and 


| provided further that at least 750 parts per thousand of said 


article are pure platinum, may be marked “platinum,” provided 


| immediately preceding the mark “platinum” there is marked the 


name or abbreviation as hereinafter provided, of iridium, pal- 
ladium, ruthenium, rhodium or osmium, whichever of said 
metals predominates, and provided further that the proportion 
of such predominating other metal must be more than 50 parts 
per thousand of the entire article. 


(c) An article consisting of at least 985 parts per thousand 
of platinum, iridium, palladium, ruthenium, rhodium and/or 
osmium, where solder is not used, and at least 950 parts per 
thousand of said metals where solder is used, provided at least 
500 parts per thousand of said article consist of pure platinum, 
may be marked with the word “platinum,” provided that said 
word is immediately preceded by a number indicating in parts 
per thousand the proportion of platinum in the entire article, 
and further provided that said mark “platinum” be followed 
by the name or abbreviation as herein allowed, of such one or 
more of the following metals, to wit: iridium, - palladium, 
ruthenium, rhodium and/or osmium, that may be present in 
the article in the proportion of more than 50 parts per thousand 
of the entire article. The name of such other metal or metals 
other than platinum, however, shall each be immediately pre- 
ceded by a number indicating in parts per thousand the pro- 
portion of such other metal or metals in the entire article, as 
for example, 600 Plat., 350 Pall.; or 500 Plat., 200 Pall., 150 
Ruth., 100 Rhod. 


(d) An article consisting of 950 parts per thousand of any 
two or more of the following metals: platinum, iridium, palla- 
dium, ruthenium, rhodium, and/or osmium with less than 500 
parts per thousand of the entire article consisting of pure plati- 
num may be marked with the name iridium, palladium 
ruthenium, rhodium or osmium, whichever predominates in the 
said article, but in no event with the mark “platinum,” pro- 
vided, however, that.the proportiom’of such metal other tha: 
platinum so marked must be marked in parts per thousand, anv 
provided further that the name of such metal other than plati- 
num so used must be spelled out in full irrespective of any 
other provisions herein to the contrary. 

(e) An article composed of platinum and gold which re- 
sembles, appears or purports to be platinum, may be marked 
with a karat mark and the platinum mark, provided: 

(1) The platinum in such article shall be at least 985 parts 

per thousand pure platinum; and 

(2) The fineness of the gold in such article shall be correctly 

described by the karat mark of said gold; and 

(3) The proportion of platinum in such article shall be no 

less than five per centum of the total weight of the 
article; and 

(4) The mark shall be so applied that the karat mark shall 

immediately precede the platinum mark, as for example, 
“14K & Plat.” “18K & Plat.,” as the case may be, it 
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being expressly provided that in case the proportion of 


platinum exceeds the five per centum provided herein, | 


the quality mark may also include a declaration of the 
proportion of platinum, as for example, “18K & 1/10th 
Plat.” or “14K & % Plat.,” or as the case may be. 


(f) An article composed of platinum and any other material | 
or metal not resembling, appearing or purporting to be plati- | 
num, may be marked with the quality mark “platinum,” pro- | 


vided all parts or portions of such article purporting to be 


platinum, or reasonably resembling or appearing to be platinum, | 


shall be at least 985 parts per thousand pure platinum. 


Abbreviations 


7. Abbeviations. Whenever provided for in this article, 
except as specifically excepted in paragraph (d) of sec- 
tion 6: 

The word “platinum” may be applied by spelling it out in 
full or by the abbreviation “Plat.” ; 

The word “iridium” may be applied by spelling it 
full or by the abbreviation “Irid.” ; 

The word “palladium” may be applied by spelling it 
full or by the abbreviation “Pall.” ; 

The word “ruthenium” may be applied by spelling it 
full or by the abbreviation “Ruth.’’; 

The word “rhodium” may be applied by spelling it 
full or by the abbreviation “Rhod.”; and 

The word “osmium” may be applied by spelling it 
full or by the abbreviation “Osmi.” 


out in 
out in 
out i 
out i 


out 


Labeling 


8. In order that the consumer may become familiar 


with the significance of the quality marks herein defined 
articles made wholly or in part of platinum and marked 
for quality in conformity with this standard may be accom- 
panied by a certificate, tag, card, or other label incorporat- 
ing the following wording: 

“The 
article to be marked for quality in strict accordance with Com 


mercial Standard CS .., as issued by the National Bureau 
of Standards of the U. S. Department of Commerce.” 


Lockets and Crosses in Greater Vogue 
OCKETS and crosses! 


ing demand for the latter, are welcomed by a score and 


a half manufacturing jewelers in Providence and the | 
Attleboros in a business period that has given more than | 


one manufacturer plenty of opportunity to use his brains 
for new, pulling ideas in merchandising. 

According to William H. Blake of the New England 
Manufacturing Jewelers’ and Silversmiths’ Association, 
the new evolution of the demand for lockets, of many 
shapes and sizes, worn as keepsakes and for decorative pur- 
poses, presents one of those welcome anomolies of the 
trade which occur every so often. The pendulum has 
swung back again and these concerns which were especial- 
ly equipped to take advantage of the swing have enjoyed 
unusually good business. 

The return of demand for yellow gold has had a great 
deal to do with the brisk locket and cross business, accord- 
ing to Mr. Blake. Why the locket demand picked up, 
after an abnormally long period when lockets were a drug 
on the jewelry market, is one of the mysteries of the 
trade. Except that, as our mothers knew, and their daugh- 
ters forgot for a while, a daintily designed locket is some- 
thing more than a keepsake. 
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Company guarantees this | 


The style trend toward the | 
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Intimate Window Technic 
(From page 37) 


salon is decidedly to the point. Dorothy Gray, 683 Fifth 
Avenue, New York, won an architectural prize one year 
for its sumptuous bronze store front. The architect, 
thinking mostly of his building as a whole and forgetting 
the poor display man, made use of two beautiful bronze 
pilasters evenly spaced and dividing the street level win- 
dow into rather unwieldy display areas. These three . 
areas were each far too tall and much too narrow. The 
individual sizes of any cosmetic line are much like those 
of a jeweler’s stock, i.e., mostly small merchandise. There- 
fore, why these great towering expanses of useless space 
which require needless funds and endless effort to fill up 
and justify? To overcome this obviously distracting diffi- 
culty, permanent solid wood masking frames were built 
and covered with a rich grosgrain silk, and the entire 
unit was installed flush against the inner surface of the 
triple-paned front. Now, Dorothy Gray has three de- 
lightfully elastic small stage-setting openings in which to 
dramatize their products at pedestrian eye-level. These 
new frontal frames now concentrate one’s gaze on only 
the vital area of the previously out-of-scale window. 

I assume it to be self-evident that a jeweler with two 
front windows divided by a central entrance will apply 
the treatment we have been discussing to both windows; 
only in the case of a pair or more of windows which do 
not balance in location or size would it be advisable to 
restrict this treatment to one window alone. 

It is probably true that self-respecting jewelers in any 
town would like to feel that their window display cam- 
paign is as important and as keenly watched as those that 
they sometimes hear about in big cities. 

I believe that the principles of good display design de- 
pend on taste and imagination as much as they do on the 
possibility of elaborate or expensive props, complicated 
lighting or specially created fixtures and works of art 
which are, of course, not available to any display man 
except one operating in a big city and one who may 
operate with a large budget. 

There is no doubt that the biggest budget, the finest 
lighting equipment and the facilities that New York or 
Chicago might offer make the display man’s job more 
sensational, but it is a better test of his ability to draw 
from his own city the rudimentary requirements of an 
arresting display. 

Much has been said about borrowing—orchids from 
your local florist, cooperation with your local motion pic- 
ture theater and the merchandise of all of your better 
neighboring tradespeople will be freely given in exchange 
for a credit card if cooperation is needed to complete your 
display and if funds are not available to purchase the 
necessary accessories. 

Easter, graduation time and the wedding season are 
coming. These dates mean a great deal to every jeweler. 
With the exception of Christmas, of course, they are the 
greatest merchandising opportunities. It is so simple to 
avoid the obvious and hackneyed in window arrangements 
at these times. The egg means Easter, the diploma means 
Commencement, and stationery and cake mean Weddings, 
but there is a limit to the attention-value of these time- 
worn tools. 

Now let us discuss practically and comparatively these 
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three window particulars which follow one another so 
closely. In my mind, high-pressure straight merchandis- 
ing windows as against the institutional ones which soft- 
pedal merchandising in behalf of prestige should have an 
arithmetical relation to one another, a good ratio is one 
prestige window for every two merchandising ones. 

In the above three, the Easter window, I am sure, 
lends itself more readily to the prestige type of treatment, 
and certainly graduation time and the wedding season 
immediately suggest specific merchandising angles. 


CONCERNING EASTER 


Here is a chance to wake up your florist. If he needs 
sales talk to break him down, remind him, first, of the 





Dial this number when your watch needs repair, was the theme of 
this crowd-stopping window Mr. Okie designed for Marcus & Co. 


old principle: “A familiar article in an unfamiliar place 
is immediately noticeable.” ‘Tell him he is to share his 
Easter splurge with you. Tell him that you want to bank 
the back of your window with his best potted plants or 
cut flowers, and that you will give him a splendid credit 
card in your window to show whence they came. Use the 
flowers not individually but en masse, completely wall up 
and pave your window with his flowers and in the very 
center place a re-covered or freshly painted display level 
in white or a brilliant primary color. On this platform 
arrange as many of the finest things you own. I suspect 
Easter to be more a lady’s holiday than a gentleman’s, 
why not then select your better brooches and suggest them 
as an ultimate accent to the all-important Easter cos- 
tume? I cannot stress too strongly the value of filling 
your window with flowers to a sensational degree; people 
will immediately wonder where you got them; be amazed 
at the expense (?) and in general, carry away the im- 
pression that & Co. is indeed enterprising. An- 
other neat point is the fact that you will have constructed 
or purchased very little, if anything, that will have to be 
discarded after the display is over and if the florist cannot 
see the wisdom in his cooperation, I am sorry for him. 





THE WINDOW ON GRADUATION GIFTS 


Let this window be based upon an entry made in a 
diary at the end of Commencement Day—a real diary if 
you have one large enough, shown in the window open 
to the proper date, inscribed boldly for visibility with a 
typical and brief account of the high spots of a happy 
Graduation Day; naturally stressing and underlining the 
exciting gifts which, of course, will have come from 
- & Co. If you can’t secure an attractive diary, I 
Suggest, providing your window is large enough, making 
a dummy diary, perhaps using an old dictionary or a 
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volume of the encyclopedia opened and false pages tipped 
in, ruled and dated, with the diary notations, of course, in 
long hand. 

On a background panel let’s use the hackneyed diploma 
idea in a new way. Glue to the board a large sheet of 
good quality paper resembling parchment. Fasten it in 
such a way that the paper curls at the top and bottom in 
scroll fashion. Use an oversized red ribbon notched at 
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Pen sketch, illustrating the Easter window described in the text, 

shows how the old window was “masked out,” producing a more . 

dramatic and intimate spotlighted stage for the display of mer- 
chandise. 


the end and invent an oversized seal with sealing wax to 
hold the ribbon in place. Then instead of any traditional 
diploma material, have hand-lettering on this surface in- 
stead, the caption for your window, something like, “The 
Great Day,” perhaps. Let this window be an all-black 
one except for the white diploma, the sash of red and the 
brilliance of the gifts. 


THE WINDOW FOR THE WEDDING SEASON 


Now have a long and serious talk with the best of your 
local pastry cooks. Tell him to get an old hat box—cut 
it down to the proper proportions, put it on a handsome 
salver bordered with lace paper, and with his pastry tube 
invent an inedible wedding cake which will make even 
Louis Sherry green with envy. A pair of those dreadful 
bride and groom dolls on top if you insist—I would pre- 
fer bells. For this occasion let’s get rid temporarily of 
your old display fixtures and levels. Make the window 
look completely fresh by wrapping as many empty boxes 
in wedding gift fashion (don’t stint on the quality of the 
ribbon) and use these dummy wrapped wedding gifts in 
set-back arrangement as the display levels for your mer- 
chandise which might conceivably be wrapped inside. 

If you are able to secure good quality artificial flowers, 
sprigs of white lilac or orange blossoms fastened in the 
bow of each box would enrichen the window—a garland 
of them around the cake, too, if the caterer approves. 
Incidentally, if they are available, a small tray piled with 
ribboned wedding cake boxes would be a graceful way to 
show a very handsome cake server. 
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Egypt’s King Gives Diamond Necklace and Diadem to 
His Bride; Other Jewelry Presented 
LonpoNn——Magnificent gem jewelry featured the nup- 
tials of King Farouk of Egypt and Mlle. Farida Zulficar 
last month. The royal bride’s gift from King Farouk 
included a $30,000 diamond diadem and a three-row dia- 
mond necklace. The diadem is centered with a first water 
emerald of a remarkable shade of green—the king’s favor- 
ite color. 
King Farouk himself received from the Patriarch a 
pure gold pharaonic crown. Octagonal in form, the head- 








International 
At the Paris Exposition of Art Technique 17-year-old King Farouk 
saw and bought this diamond necklace for 4,000,000 francs, as a wed- 
. ding gift to his bride, Farida. It is composed of three rows of diamonds 
in front and two in back, clasped at each side with diamond clasps. 

The clasp in back is of diamond rays, surmounted by solitaires. 
piece is decorated with lotus leaves and the key of life 
hieroglyphic symbols. Costly wedding gifts, many of 
them jewelry and plate, reached Cairo. State and Com- 
merce gifts ranged from table plate to automobiles. 

The Belgian and German governments sent wedding 
presents. The Council of Ministers in Egypt contributed 
a prayer chaplet of rubies separated by pearls. An old and 
rare Turkish gold watch and a piece of table plate were 
presented by the Suez Canal Co. 

An Egyptian-made gift from the royal family is a fine 
solid gold tray with goblets and saucers. The tray bears 
the king’s monogram in its center, the four corners being 
encrusted with diamonds. The covers of the goblets are 
encrusted with diamonds to match. 


Forces opposed to the state sales tax, organized as the 
Anti-Sales Tax League of Ohio, have started a campaign 
to obtain 300,000 signatures to a petition asking for an 
amendment prohibiting such a tax. 
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Request you to 
note the layout 
of Fancy-shaped 
Diamond Pairs 
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This firm possesses the largest existing stock in fine quality 
pairs, and fancies MUST be of the finest. Many loose lay- 
outs are on hand to demonstrate how FANCY-SHAPED 
PAIRS, the most costly parts of a piece, can express a 
theme, dominating the melee and metal. They add modern 
effect, appeal and appearance of value. 

Write us for a complimentary chart showing all cuttings, 
numbered and named, also for CAREFUL AND EXPERT 
SERVICE in loose diamonds from MELEES to GEMS. 
Have you an exacting customer? Maybe we can help. 
Also, if you desire a technical DIAMOND-ROOM AS- 
SISTANT for a life-time of service, with one small pay- 
ment, please read the small print concerning: 


we AD Leveridge. 
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Jewels for the Return to Romance 
(From page 39) 


The fashion for gold should be taken seriously and 
held by new designs and new uses. It is profitable to the 
jeweler, and does not cut into his diamond and platinum 
business. 

_ All that glitters may not be gold, but certainly a 
greater percentage of it is than ever before in our 
memories. : 

Don’t forget long earrings—necklaces and lockets and 
chains. Charm bracelets are doing things. One very 
smart London visitor wore hers from her coat lapel into 
her watch pocket with watch attached. One little debu- 
tante, Virginia Penfield, wore three of hers around her 
neck over her sweater as a necklace, and Mrs. Thompson 
of London wore a huge gold safety pin at the throat of 
a turtle-necked sweater, and suspended from it were 
twelve little enamel wood and composition charms all 
made in London. 

Don’t forget to tell your clients to get out their heir- 
loom jewelry, and have it mended, cleaned and brightened 
up, stones added and many pieces redesigned. 

Remember that it is in times when selling is not easy 
that fashion can actually move merchandise. 

Spring can be in your jewelry store window as well as 
in the willow tree by the brook, or the song of the first 
robin. Why not take a leaf out of the department store 
presentations? Show jewels as spring accessories, and tie 
them up with suggested merchandise. 





We hear murmurs of silver jewelry also on the way. 

Think of your Aunt Harriet wearing a sailor hat and 
veil, a shirtwaist and a long skirt, riding her bicycle down 
Main Street. She wore a watch, hair pins, hat pins, a 
brooch, rings, earrings, a small belt buckle that cost real 
money. She wore little camisole pins. (Camisoles are 
back.) She wore little jeweled buckles in her garters, 
and all this for sports wear! 

Well, Miss 1938 is just as jewel conscious, and if you 
don’t use your imagination, and order new, fresh, amusing 
stock, as well as your bread and butter orders, you will 
miss a lot of sales. 

Frivolous, gay, enchanting, romantic, silly, amusing, 
utterly feminine clothes will be worn, so why not jewelry 
of this type? The little bird on Nellie’s hat is here in 
person, you can’t believe it, but it is all true. Spring, 
1938, colorful, gay, irresistible and not cheap. Freshen 
up your store, do something colorful and gay. Have a 
party, as well as spring house cleaning, and don’t talk 
about depression or recession. Take a look at spring 
fashions and talk about upswing. 

Enamels will be with you soon and so will gold chains 
with big pendants, medallions and even watches. So 
when you see them in feminine waistcoat pockets, you will 
know that spring and summer are gone, and fall is here. 


The Regina (Saskatchewan) Retail Merchants Asso- 
ciation has asked the provincial government for more 
rigid control and supervision over bankrupt sales, fire 
sales, sales by trustees and executors, etc. 
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The $77,500,000 Wedding Market 


(From page 41) 





For the past few years on which figures are available June 
has shown increased popularity as the wedding month. 
(See chart). 

Although most licenses were issued in June in 43 of 
the largest U. S. cities, it is to be noted that Texans prefer 
December. Houston and San Antonio both listed it as 
their first choice. December marriages are frequent 
throughout the South. 

August, which in 1937 followed May in lover’s fancy, 
was the month of most marriages in New Haven, Conn., 
Rochester, N. Y., and Youngstown, Ohio. 

The following list shows the months in the order of pre- 
ferment, based on the number of licenses granted, and 
which were first, second, third and last choice in the 50 
cities surveyed: 


Second Third 
Most Most Most Least 
Popular Popular Popular Popular 
Month Month Month Month 
DS ee 43 7 0 0 
BR is hn 4 5 1 6 9 1 
0 ee 3 18 12 0 
September ..... 0 6 11 0 
October 1 3 5 0 
TS iret ssid! 0 3 6 1 
/ 1 aes eee 0 0 2 1 
November ..... 0 2 3 3 
OEE Scns ees 0 0 0 1 
December ..... 2 5 2 3 
Jemeary ..%..<: 0 0 0 10 
February .. 0 0 0 30 


Licenses to wed issued in five other cities not included 
in the list of 50 largest cities were as follows: 


1937 1936 Per Cent 

Total Total of Change 
Bridgeport, Conn...... 958 708 +35.31 
Long Beach, Cal....... 2,961 2,866 + 3.31 
San Diego, Cal........ 2,803 2,662 + 5.29 
Sevantet, Fa. 2.665.654 2,775 2,610 + 6.32 
Springfield, Mass. . 1,341 1,203 +11.47 


Georgia Jewelers Escape New Tax Burden 


ATLANTA, Ga.—A tie vote in the Georgia state sen- 
ate, 22 to 22, killed the new chain store tax measure at 
the close of the general assembly’s session, Feb. 12. The 
measure provided for a tax of $1 on each store in the 
state, and a graduated tax ranging from $15 for chains 
of from two to four stores to $350 per store for stores in 
chains with more than 62 stores. The basis for the 
count would have been the number of stores in the 
United States rather than in the state of Georgia. A 
substitute measure for Governor Rivers’ “luxury tax” 
bill, which would have levied a 2 per cent sales tax on 
all merchandise sold in Georgia, was also voted down, 
so that the jewelry business in the state escaped. 


Detroit, Micu.—Circuit Judge Sherman D. Cal- 
lender has declared unconstitutional that section of the 
Michigan Fair Trade law which prohibits the giving of 
premiums “with intent to injure or destroy the business 
of a competitor.” 
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_. We are now showing our new SCHICK- 
SNAP Creations ...smart new diamond 
clasps set in gold and platinum for your 
cultured and oriental pearls. Attractive 

_ styles are also available in sterling and 
rhinestones. These exquisite clasps will 
stimulate your necklace sales. 

Feature SCHICKSNAPS. 


ss “Manufacturers of | e 
_ SCHICKSNAPS. 7 
and other fine jewelry 









New York Showroom: 347 Fifth Avenue 














Trophy in Form of 16-Inch Globe Is Made in 
14 Karat Gold 


S recognition for leadership in its Overseas organiza- 
tion, the National Cash Register Co. sought a trophy 
which would fittingly reflect this achievement. It was to 
be a personal recognition from the president of the com- 
| pany and to remain for one year in possession of the 
country which won it the previous year. 
The world-wide operations of this company suggested 
the use of a globe to symbolize its manifold activities. That 





It glitters .. . and it’s gold 

it should be made in so precious a metal as 14 Karat gold 
imposed an obligation on its development to resort to a 
technique which would do justice to this combination of 
gold and marble. 

The proper operation of its movable parts is assured 
at all points as in the three point roller bearing contact 
of the latitude ring, the rotation of the globe, and the op- 
eration of the night and day disc which is made of red 
and white gold to demark the night from the day sector. 

As the surface of the globe is a uniform yellow gold 
color, it was necessary to resort to the methods of the 
old map makers, used before colors were printed. To this 
end the treatment was developed from a 16th century 
map which provides distinction between land and water. 

The coast charting is executed with the greatest accu- 
racy from special maps prepared by Rand, McNally Co. 

Aside from boundaries between countries, the most im- 
portant rivers, the names of the continents and oceans, no 
natural or political features are indicated. This was pur- 
posely planned to avoid confusing the surface of an object 
which after all is intended to express an abstract idea. 

The construction was carried out by Gorham crafts- 
men. The supporting brackets and foot are made entirely 
by hand. The effectiveness of the latitude ring is due to 
the fact that it is made up of 860 separate pieces of gold. 
The trophy proper is 1834 inches high by 16-inch diame- 
ter. 
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Mace’s “Dream Store” 
(From page 45) 


When the building now housing Mace Jewelry Co., 
was originally erected some seven or eight years ago—no 
store was installed in the location, but a boarded up open- 
ing was left for future retail development. What existed 
therefore when American Store Equipment & Construction 
Corp. took over the project of installing a jewelry store 
was a huge opening extending from sub-basement to sec- 
ond floor, a height of more than thirty feet. 

In this area—between sub-basement and street—was 
installed a mezzanine; a first floor level; another mezza- 
nine between the first and second floors; and a second 
floor; or in other words, four different merchandising 
levels were created—representing no inconsiderable 
achievement of engineering and architecture, and implying 
a thorough knowledge of jewelry store merchandising. 

On Mezzanine B were installed the watch-maker’s de- 
partment, the repair department, the supply and store 
rooms, the cooling system, and executive offices. On the 
first floor jewelry, silverware and allied merchandise were 
housed. On Mezzanine A and second floor were placed 
the optical department, radio rooms, dental supply display, 
and stock rooms. 

Circular steel stairways lead to and from both mezza- 
nines. And a huge mirror covering one wall, lends to 
the general impression of spaciousness. Wood panelling 
of Oriental walnut extends from floor to ceiling. Punch 
lighting supplemented by indirect lighting over some of 
the cases, characterizes the illumination. ‘The floor is 
covered in terrazzo of variegated tones, laid in twenty- 
inch squares. 


Gemological Institute Schedules Conclaves for Chicago, 
Apr. 24-26, and Boston, May 1-3 


The value and appeal of gemological conclaves having 
been decisively proven by the first of the kind at Chicago, 
last Spring, the American Gemological Institute has an- 
nounced two similar gatherings to be held this Spring, 
one in Chicago, again, on April 24-26 and the second in 
Boston, May 1-3. 

Both of these conclaves are being held on Sunday, Mon- 
‘day and Tuesday in order to cause the least inconvenience 
to jewelers, some of whom will travel a great distance to 
attend. Based on the experience with the Chicago con- 
clave, and a one-day session, last Fall, held in conjunction 
with the ANRJA convention in New York, more time 
will be devoted to actual work on instruments and lec- 
tures and will be largely confined ‘to subjects pertinent to 
the courses, to instrument work or diamond grading. 

In addition to the educational features there will be 
committee meetings and at least two evening sessions on 
A.G.S. business at which practical methods of application 
of gemology to selling will be discussed and important 
tulings regarding ethical requirements for both new 
students and title-holders determined. 

Both Robert M. Shipley, president, and Robert Ship- 
ley, Jr., laboratory director of G.I.A. have been invited 
to prepare and conduct the educational features, and 
other educators will be invited to deliver short lectures 
on gemological subjects. Many instruments for the deter- 
mination and examination of stones will be brought from 


G.LA. headquarters. 
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SUPERBLY LUSTROUS 


(rienta'Mearts 


The Lustre of pearls depends on the nursing 
years of the mother oysters. By selecting 
young, vigorous three-year-old oysters, we 


produce ORIENTA-CULTURED PEARLS of 
superior lustre. 
You will do well to insist on ORIENTA'S 


—they are permanently guaranteed. 


OS NASSAU STREET*NEW YORK 
GIFTS £08. .A LESETIMEG 













Wherever Stones Are 





Our agents are on a constant lookout for 
the newest and choicest stones, and being 
on the spot, we can offer the best values. 
Our organization aims to supply all your 
wants. From Amethyst to Zircons (A 
to Z) we carry all kinds of stones. 


S. NATHAN @ CO., Inc. 


rfers and Cutters 


71-73 NASSAU STREET, NEW YORK 


Diamonds -« Pearls + Precious, Synthetic @ Imitation Stones 





LEARN 
JEWELRY DESIGNING 
$95. 


---For the five constructive fundamen- 
These 
five lessons will guide you in the 
method of applying a practical form 


tal lessons by correspondence. 


of using painting and drawing for 
jewelry designs. 


ASK FOR BOOKLET 


C. A. JAKOBB 
INSTRUCTOR 
Office 
31 W. 47th St., New York City 


Studio 


» 217-01 Corbett Road Bayside, L. I. 
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COMING EVENTS 


MARCH 
Boston Gift Show, Hotel Statler, March 7-11. 


Jewelers Fraternal Association annual meeting, room 
1305, 13 Maiden Lane, New York, March 10, 1:30 p.m. 

Maiden Lane Outing Club annual meeting, room 1305, 
13 Maiden Lane, New York, March 11, 1:30 p.m. 

Ohio Watchmakers Association, Cleveland, O., March 
13. 

Philadelphia Gift Show, Benj. Franklin Hotel, March 
21-25. 

Associated Credit Jewelers of New York and New 
Jersey dinner, Hotel Astor, New York, March 27. 


APRIL 


Nebraska R.J.A., Lincoln Hotel, Lincoln, Nebr., April 
3-4. 

Metropolitan New York R.J.A. Executive Board ban- 
quet, Hotel Astor, New York, April 3. 

Virginia-North Carolina R.J.A., Chamberlain Hotel, 
Old Point Comfort, Va., April 10-12. 

Missouri R.J.A., St. Louis, Mo., April 10-11. 

Massachusetts-Rhode Island R.J.A., Boston, April 14. 

Texas R.J.A., San Antonio, April 21-23. 

South Carolina R.J.A., Sumter, S. C., April 24-25. 

Michigan R.J.A., Hotel Hayes, Jackson, Mich., April 
24-27. 

Wolverine Travelers annual meeting, Hotel Hayes, 
Jackson, Mich., April 24-27. 

Georgia R.J.A., Hotel Dempsey, Macon, April 25-26. 


MAY 


Wisconsin R.J.A., Hotel Lorraine, Madison, Wis., 
May 2-3. 

Md.-Del.-D. of C.R.J.A., May 8-9. 

Illinois R.J.A., May 9-10. 

New York R.J.A., Ten Eyck Hotel, Albany, May 
16-17. 

United Horological Association of America, Hotel 
Statler, Boston, May 16-18. 

New Jersey R.J.A., Atlantic City, May 22-23 (tenta- 


tive). 





JUNE 
Maine R.J.A., Belgrade Lakes, June 6. 
AUGUST 
ANRJA, Waldorf-Astoria, New York. 
SEPTEMBER 


NACJ, Hotel Sherman, Chicago, IIl., Sept. 11-15. 








Diamond Prices Remain Firm in London 


Lonpon, Enc.—Backes & Strauss, diamond mer- 
chants, report that available stocks of most goods are 
much reduced. This condition is said to be due to the 
fact that not much new goods are being cut and as a 
consequence there is little pressure to realize. 

Diamond houses have been busy stocktaking and 
jewelry manufacturers have been buying only what they 
actually needed until the end of their financial year. 
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FOUR Answers to the 
SYNTHETIC 





Wide World 
Shown above are two synthetic emeralds on exhibition last month 
at the American Museum of Natural History, New York. The one 
at the left was made about a year ago, and a number of tiny 
hexagonal crystals are attached to its long hexagonal prism. It 
weighs about 20 carats. The one at the right, made recently, Jacks 
the cluster ef attached prisms, and weighs about 10 carats. They 
are the costly product of the test tubes of German chemists. Left— 
The headline and part of the report published by the New York 
W orld-Telegram the day after the exhibit was opened by Dr. F. H. 

Pough, of the museum’s department of mineralogy. 


EMERALD 





No Cause for Excitement Over Recent Synthetic Emeralds, Which Are as 
Distinguishable from Natural Gems as Former Types Produced Since 1912 


By Dr. W. F. Foshag, Curator, Mineralogy and Petrology, Smithsonian Institution, Washington, D. C. 


Peecen discussion has called 
the attention of the jewel trade to the possibility of syn- 
thetic emeralds invading the gem market. The present 
furore is somewhat reminiscent of the fear some thirty 
years ago that synthetic rubies “threatened” the market. 
Synthetic emeralds, of the type now under discussion, 
were first produced by the Deutschen Edelsteingesellschaft 
in 1912. More recently in 1930-31 and 1935 similar but 
larger stones have been produced in the gem laboratories 
of the I. G. Farben endustrie Aktiengesellschaft at Bitter- 
feld by Doctors E. Jaeger and H. Espig. There is no 
doubt that these stones are, in truth, real synthetics 
(emeralds) in which there appear to be slight but perhaps 
significant variation from natural emeralds in their chem- 
ical composition and in their atomic structure. 

Their method of production is still a trade secret, but 
enough has been said to indicate that they have been 
formed by hydrothermal means, that is from solutions, 
probably in iron bombs, at high temperatures and pres- 
sures. Their nature, too, suggests such a manner of 
growth. ‘This synthesis of emerald is an outstanding 
scientific achievement but it is doubtful if it can be applied 
to commercial production. Espig himself states that “The 
crystal requires a long time to grow and remain, even as 
synthetic products, costly.” I understand that the I. G. 
have no plans for commercial production and no stones 


'Zt. Krys. 92, Abt. A, 435-473, 1935. 


* Gemologist 4, 295-300, 1935. 
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are being offered in the regular trade channels. 

Crystals of emeralds have been produced by Jaeger 
and Espig as large as two centimeters long and yielded 
cut gems up to one carat in size. In general appearance 
they are entirely similar to the natural stones. Close 
examination, however, reveals important differences as 
one might expect from their different conditions of forma- 
tion and growth and from their variation from the natu- 
ral mineral in chemical composition and crystal structure. 
These differences present easy means for distinguishing 
the synthetic from the natural stones. Their character- 
istics have been studied in detail by E. Schiebold* and 
B. W. Anderson.?, From these data and studies of my 
own the criteria given below for distinguishing the syn-. 
thetic from the natural mineral have been established. 

A jeweler can best examine such a stone by immersing 
it in a small glass cup of any liquid with an index of re- 
fraction near that of emerald. Equal quantities of clove 
oil and cinnamon oil, mixed, is entirely suitable. The 
glass cup may be the bottom of an inch vial cut off at 
one-half inch in height. If the oil is reasonably well 
matched to the stone, the boundaries of the stone dis- 
appear and its characteristics can be studied without inter- 
ference by reflections from the facets. If the stone is then 
examined with a binocular or common 10X loupe against 
a white paper background, the features become distinct. 
Natural and synthetic stones examined in this manner 

(Please turn to page 75) 
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“THE FISHER LINE™ 
J.M.F.CO 


CHARM BRACELETS 
COMPACTS 
CROSSES 
ROSARIES 
SPORTS JEWELRY 








Patent Pending 


the BUY-WORD for 


LOCKETS 


LEADING wholesalers, and hosts of retailers have found 
that Fisher lockets have the edge in style—in finish—in fine 
jewelry appearance that help them sell more rapidly. That's 
why our locket sales are steadily mounting—are keeping us 
humming filling your orders. They're |/20-10k Gold Filled 


—Sterling Silver—or Gold Plate. Sold through leading 
wholesalers only. 


J. M. FISHER COMPANY 


Manufacturer to the Wholesaler for Over Fifty Years 
ATTLEBORO, MASS. 
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First of the newspaper birthstone ads, 
shown reduced size. Actual size 2 columns 
wide, 3% inches deep. Your store name 
goes in place of “A.B.C. Jewelry Co., New 
Hampton, Ohio.” 
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A New Advertising Campaign! 


to Increase Birthstone 
SALES 


What is it? A set of sparkling newspaper advertise- 
ments for the next twelve months, merchandising the 
natural birthstones. An original line drawing of one 
of more new articles of birthstone-set jewelry domi- 
nates each advertisement, text of which is set in smart 
Eve Bold and Vogue Bold type. Overall size, 2 col- 


umns wide, 3 to 6 inches deep. 


What will it do for you? Stimulate sales for the stone 
of the month and add to the prestige of your store as 
gem headquarters. Schedule each advertisement once 


& or twice the first week of the month to which the 
* birthstone is assigned. 


What will it cost? For a set of six mats for the next 
six months, ready now for immediate delivery, send 
check for $2. Price of a single mat: 75¢. Set includes 
bloodstone-aquamarine for March, diamond for April, 
emerald for May, pearl-moonstone for June, ruby for 
July and sardonyx-peridot for August. 
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Four Answers to the Synthetic Emerald 


(From page 73) 


show the differences tabulated below. The more impor- 
tant ones are italicized. The others serve as confirma- 
tory tests. 

For the gemologist, with a petrographic microscope 
available, additional differences can be detected. The stone 
is similarly immersed in oil and examined, preferably at 
a magnification of about 25X or higher. Not only can 
the defects be studied by this means but the optical con- 
stants can be measured accurately. 


emerald but this phase needs additional research and clari- 
fication. 

From this long list of differences one is sure to detect 
a sufficient number for positive tests. For the jeweler, the 
strong color banding, strong dichroism and comb-like in- 
clusions and reticulated vein-like wisps or clouds of minute 
inclusions would be very suggestive of synthetic nature. 

For the gemologist, in addition to the above, the index 
of refraction, the character of the “feathers,” the char- 





Color banding 
the prism—faint. 


Inclusion (1) Distinct cracks (feathers). 


a = bluish green. 
Color banding 
Parallel to a—faint. 


(2) 
(3) 


arranged in “feathers.” 





(2) Elongated random cavities. 


COMPARISON OF NATURAL AND SYNTHETIC EMERALDS 


with Loupe... 
FEATURE NATURAL (COLOMBIA) SYNTHETIC 
Color Grass to emerald green. Grass to emerald green, bluish green, 
grayish green. 
Dichroism Weak. Strong. 


Parallel to the base—none parallel to 


“combs.” 

(3) Very irregular or branching cavities. 

(4) Reticulated network of vein like wisps 
of minute cavities. 

(5) Turbidity due to “dirt.” 

(6) Inclusions of carbon, calcite or pyrite Minute indeterminate crystal inclu- 

(when present). sions. 
and with Microscope. . . 
FEATURE NATURAL (COLOMBIA) SYNTHETIC 


Uniform or grading im- More dirty green with abrupt change. 


Color Fine green. 
perceptibly. 
Dichroism Weak. c = yellowish green. 


Parallel to c—faint, interrupted. 


Index of refrac- © = 1.575-1.595 w = 1.563-6 
tion € = 1.569-1.580 e = 1.560 
Birefringence Anomalous in large stones with faint, Anomalous, with scattered interference 
tenuous, cloudy extinction. “crosses.” 
Inclusions (1) Long, hackly inclusions parallel to Long rod-like inclusions parallel to 
prism. prism grouped in comb-like rows. 


Branching and anastamosing cavities 


Carbon, calcite, pyrite, emerald (?) 
inclusions (when present). 


Parallel to base—sharp, very marked; 
parallel to prism—faint. 


Elongated cavities aligned in rows or 


Strong. c = dirty green. 

a = blue green. 
Very sharp and distinct zones. 
More distinct. 


No true “feathers.” 


“Apparent feathers” due to minute 
clouds or wisps of inclusions in vein- 
like arrangement. 

Abundant “dirt.” 

Feldspar (?) quartz (?) inclusions. 








It may be interesting to note that an independent deter- 
mination of the indices of refraction of a large crystal 
of synthetic emerald by the method of immersion and 
comparison against standard index oils gave values of 
¢ == 1.560, o = 1.564. These values check very closely 
those already found by Anderson and Schiebold and testi- 
fy to the accuracy which can be attained and the reliabil- 
ity of this criterion to distinguish the two forms of emer- 
ald. 

Besides these optical characteristics two other features 
have value as distinct criteria. The specific gravity of the 
synthetic emerald (2.65) is somewhat under that of the 
natural stones (2.69 to 2.76). Under ultraviolet light 
synthetic emerald fluoresces reddish brown, natural emer- 
ald greenish. There is some suggestion, too, that x-rays 
will provide a means to distinguish the two forms of 
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acter of the anomalous birefringence, the specific gravity 
and the fluorescence will easily serve to distinguish the 
synthetic stone. If further material becomes available for 
investigation and its characters better understood, these 
criteria will become more standardized and simplified. 

Actually the threat of synthetic emeralds to the gem 
market appears to be remote; much less now than was 
the case with synthetic rubies and sapphires, which have, 
after 30 years, made no appreciable inroads on the fine 
gem trade. Should the chemical genius of the Germans 
succeed in surmounting the tremendous difficulties of 
commercial exploitation, inherent in the hydrothermal 
type of synthesis, it will still be relatively simple for a 
qualified gemologist to distinguish this product from the 
natural gem. 

(Please turn to page 91) 





SILVER FOR DAYTIME 





Sitver jewelry is just 
as much in the fashion picture as the flowers that bloom 
in the Spring. 

Too conscientious to sell the “trash” costume jewelry 
that has been promoted in recent years by department 
stores, women’s specialty, novelty and gift shops, the retail 


(Please turn to page 78) 
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recognizes the demand 
for charms — by featur- 
ing a full page of charm 
pictures and news in their 
January 3! st issue. 


Many Walter Lampl 
charms were selected by 
LIFE for this page, some 
of which we herewith re- 
produce. 


Of course, there are 
many others in the line— 
available in solid gold 
and sterling silver — in- 
cluding Walter Lampl's 
original and exclusive 
Church Charm (patent- 
ed) — the cleverest idea 
in charms—less than half 
an inch high yet you can 


read the complete Lord's 
Prayer through the crys- 
tal church window ... 


A brief listing 
of some among many 
current 


LAMPL FEATURES: 


EARRINGS—with jade and 
real stones—in vogue with the 
new coiffure trends. 


BRACELETS, RINGS and 
CROSSES — with jade and 


real stones. 


Specializing, as always, in 
jade creations. 


INDIVIDUAL COMPACTS— 
styled for the jeweler. 


WALTER LAMPL Ss 7°" 20 West 47 St., N.Y. 
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(from page 76) 
jeweler has seen himself threatened in the moderate-priced 
jewelry field, his own province. 

Now that the fashion pendulum has swung to include 
sterling silver accessories, the time is at hand when 
the jeweler can with freedom of conscience sell so-called 
costume jewelry, made up in the white metal. 

No thinly-plated stuff, this popular new type of mer- 
chandise is of sterling and yet so moderate in price that 
the jeweler can afford to carry a stock extensive enough 
to give his department store competition a run for its 
money. 

That styling is of utmost consideration in this type of 
jewelry goes unquestioned. Inspiration is found in almost 
every form, and often it has a naturalistic motif, following 
the trend of the past year for jeweled floral pieces. Col- 
ored stones lend themselves admirably to the execution 
of pieces in the flower and grape motifs as can be seen 
from examples shown in this connection. Prime stones 
for this silver jewelry are chrysoprase, carnelian, coral, 
jade, amethyst, onyx, turquoise and lapis lazuli. 

The element shows to its best advantage when treated 
in the manner of this jewelry, as high doming and smooth 
surfaces give silver its maximum lustre. 

The jeweler can suggest a number of exciting ways in 
which some of this sterling jewelry can be worn. One 
of the most popular items in his stock this Spring should 
be large pins, such as the deer pin on page 76. This can be 
worn high up on the neck of a blouse; at the neckline of 
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a sweater; or as a lapel ornament. 

The secret of the popularity of costume jewelry, like 
all jewelry, is the opportunity it affords the wearer to 
express her own personality, and there is no limitation in 
this respect so far as silver costume jewelry is concerned. 

Except for the three pieces in the upper left portion of 
the foregoing page of jewelry, they were designed and 
styled by Ernest Steiner for Gogay Products, Inc., New 
York. The former were designed by Christian A. Jakobb 
and were executed in the shop of Joseph Molnar, New 
York. 

The large ornament has grapes represented by ame- 
thysts. Onyx makes up splendidly with silver in the brace- 
let at the left of the page. The flower center in the 
bar-pin frond is jade. Designs such as the large flower 
pin and earrings are in the forefront of fashion. 

The pendant necklace is a combination of silver and 
white gold in which amethyst is set. The ring is set with 
turquoise. The necklace was shown at the Paris Inter- 
national Exhibition and the ring and clip were included 
in the recent Brooklyn Museum Exhibition of Contem- 
porary Silver. 

Delightful effects result from combining natural stones 
with sterling silver. Amethyst, coral, aquamarine and 
jade are mounted in the cross of sterling silver gilt shown 
on this page. Pierced amethysts decorate the chain. 
Carved jade adds interest and color to the silver bracelet. 
This attractive jewelry is made by Walter Lampl, New 
York. 
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SEVEN SUPERIOR PATTERNS TO CHOOSE FROM 


GORHAM SILVERPLATE “74 next thing co STERLING” 


SPECIAL UFTEH 


‘For a Limited Time 


aU PIECE StnVItk 
rH Ost NOW “ab 


Mahogany Finished Chest Free! 
Solid Mahogany Chests to Choose from at Modest Additional Cost! 


Choice | 8 KNIVES - 8 FORKS - 8 TEASPOONS - 8 SALAD FORKS 
J ) 8 Etther BUTTER SPREADERS, ICED TEA OR ORANGE SPOONS 
‘ 8 Either SOUP, BREAKFAST OR CREAM SOUP SPOONS - 1 COLD 
Jtems \ MEAT FORK - 1 SERVING SPOON + Complete in Chest! 


THE GORHAM COMPANY 


17 MAIDEN LANE, NEW YORK CITY, N. Y. 140 GEARY ST., SAN FRANCISCO, CAL. 
1226 MERCHANDISE MART, CHICAGO, ILL. Factory *« PROVIDENCE, RHODE ISLAND 


America's Leading Silversmiths Since 183/ 
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1937 Jewelry Sales—$310,764,000 
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For the first three-quarters of 1937 there was every 
indication that the volume of sales, measured in dollars, 
would exceed 1936 by an even more substantial amount. 
During December, however, a decrease occurred which 
affected the total for the year. 

(Please turn to page 97) 


NNUAL reports received by the Market Data Sec- 
tion of the United States Bureau of Foreign and 
Domestic Commerce at Washington, D. C., from 659 
retail jewelry stores in 24 states indicate that the dollar 
volume of retail sales made in independent jewelry stores 
in these states was 10.2 per cent greater in ’37 than in 36. 












































JEWELRY STORES’ ANNUAL SALES BY STATES 
Firms Showing 
Change in Sales 
A. 

Num- Annual Sales Reported © 
ber cr “A -" ~ © 2 : 
of Per- Thousands x 2 Ss 

Firms centage of Dollars > cS se 
Re- Change = 5 2 

States by port- 1937 = © ow 
Regions ing From 1936 1937 1936 S 8 Nea 
East North Central... 230 +12.9 9236.6 8181.2 191 35 4 
pO See ae 68 + 9.7 2917.2 2659.9 54 12 2 
SD. en ctcie duce 35 +16.7 1470.4 1260.1 30 4 1 
GR acadicnes “onheee 73 +13.4 3358.0 2961.3 63 10 0 
Wisconsin ......... 54 - +14.7 1491.0 1299.9 44 9 1 
West North Central... 122 + 7.8 3549.8 3292.8 89 25 8 
MOE é wnaaewhws wa¥e +11.8 717.4 641.6 30 8 2 
WONG. bcs ce caceees 33 + 8.4 594.8 548.5 24 6 3 
po, rar 32 + 6.5 1946.2 1826.6 26 4 2 
pT SECC Te 17 + 5.5 291.4 276.1 9 7 1 
South Atlantic ...... 27 + 9.9 1015.8 924.7 21 6 0 
COR ves cacsceus 16 +12.5 610.5 542.7 13 3 0 
South Carolina .... 11 + 6.1 405.3 382.0 8 3 0 
East South Central... 10 +13.7 942.2 828.6 8 2 0 
BE. inc ccs eens 10 +13.7 942.2 828.6 8 2 0 
West South Central.. 69 +10.8 2866.4 2587.2 56 12 1 
BPRORONE 6 cccieic ces 9 + 8.9 295.5 271.4 7 2 0 
CRIMMONED  . cictcoce 19 +17.0 219.0 187.2 14 5 0 
NE an hata wile’ 41 +10.5 2351.9 2128.6 35 5 1 
pe 64 + 9.7 1801.5 1641.9 46 17 1 
per eter cre 6 +15.9 273.1 235.7 5 1 0 
COUN: ok ccdsdene 25 + 6.0 635.4 599.7 19 6 0 
D gavecteuvacns 9 + 7.5 168.4 156.7 7 2 0 
Sree 7 — 1.8 163.9 166.9 2 4 1 
New Mexico ....... 6 +19.4 195.5 163.7 6 0 0 
EN hala esieinsne oes 5 +20.0 229.0 190.8 3 2 0 
Wyoming .......... 6 + 6.1 136.2 128.4 4 2 0 
WOE ce cccapereciue 137 + 7.1 6338.2 5915.9 90 39 8 
California ...ccces- 90 +10.4 3937.9 8567.2 62 23 5 
CE occues caneee 17 + 1.3 880.8 869.6 9 7 1 
Washington ....... 30 + 2.7 1519.5 1479.1 19 9 2 
rare 659 +10.2 25750.5 23372.3 501 136 22 
City of Chicago...... 21 + 4.5 1303.7 1248.0 15 4 2 
City of Los Angles... 15 +11.0 399.3 359.6 11 4 0 i 
City’ of St. Louis.... 9 + 4.9 1320.3 1258.9 s 1 0 
City of San Francisco 10 — 2.6 729.2 748.5 5 4 1 
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IT’S “Prrsonality in 


A GLAMOROUS NEW PATTERN OF INDEFINABLE CHARM 


oe this glamorous new pattern in Wallace Silver Shod. 
Intrinsically beautiful, of course .. . correct . . . lovely in its symmetry but 
possessing something far greater than any of these qualities... greater even 
than the sum of all of them. Named Personality because that word expresses 
best its indefinable charm and appeal. The lovely front panel softly flows over 
the top of the spoon. Falling from the top on each side of the panel are finely 


cut pearls of silver which embrace lavalier fashion exquisitely cut. ornaments. 


FOR LIFELONG SERYAW ae ~ 





WALLINGFORD, CONNECTICUT: FOUNDED 1835 
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ANNOUNCING 


-. . ARISTOCRATIC COLONIAL DESIGN REPRODUCED 


IN STERLING BY Reed G Barton 





ERE is a pattern in sterling which recaptures the in- 
herent grace and the beauty of early American aristoc- 








racy. Cotillion is reminiscent of the Colonial gentry, of its 
stately dancing, and hospitable tables heaped high with 
tasty delicacies. 


Cotillion will instantly strike a responsive chord in the 
hearts of your customers who come to buy sterling. 
And customers wil] come in to purchase this 
superb design. 


An imposing list of national magazines is 
carrying the exciting story of Cotillion. 
Double pages and single pages, 
this advertising barrage covers 
most of the logical prospects 
in your community. 






























Reed & Barton 


TAUNTON - MASSACHUSETTS 
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BALANCED PRICES 


The Administration expects to give 
more and more attention to the price 
structure of commodities . . 
fixing program, either through a govern- 
mental agency or industrial agreements, 
is contemplated. A moderate increase in 
the price level is believed desirable . . 
yet some prices should. come down. As- 
surances to business were seen in the 
President’s statement that his “balanced 
price” program did not mean inflation 

. nor did it mean further devaluation 
of the dollar. The Administration ex- 
pects to wait until May or June to see 
whether measures already taken .. . to- 
gether with natural causes ... will 
break up the recession. After that, if no 
reversal of trend has developed, things 
may begin to happen. 


**“ * 


Work Relief 


Demands for more relief funds are giv- 
ing rise to moves in Congress for gigantic 
public works projects . . . such as Senator 
Bulkley’s proposal for an $8,000,000,000 
self-liquidating system of superhighways, 
for example. Administration approval of 
such projects can be expected: if concerted 
demands arise for direct relief instead of 
expensive work relief. The President is 
firm in his insistence on work relief. 


RFC AGAIN 


When RFC discontinued its lending 
activities last fall, it was thought that this 
original and most potent recovery agency 
was ready to close up shop ... but now 
RFC is starting to ladle out loans again. 
On authorization of President Roosevelt, 
RFC is to make credit available to “all 
deserving borrowers,” especially loans 
that will “maintain or increase employ- 
ment.” Chairman Jesse Jones says “all 
types of business, little and big,” are to 
be included under new plans for under- 
writing loans. 

& 2 © 


Outlook Hopeful 


Business conditions are unsatisfactory, 
but business leaders and government of- 
ficials still believe that there is nothing 
fundamentally wrong . . . and they cite 
Particularly the strength of the banking 
and credit structure. That factor... 
unfavorable in 1932 and 1933 ... is en- 


tirely favorable now. Credit is not over- 
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. but no price 


By DUNCAN PRICE 


extended. On the contrary, there is al- 
most unlimited credit available for sound 


demands. 
+. . * 


DIFFERENTIALS—OR NO 


A. F. of L. wants a 40-40 wage-hour 
bill with no differentials . . . the Adminis- 
tration says differentials are necessary. 
So—differentials for the South on account 
of cheaper living conditions, are likely to 
be provided in the revised wage-hour bill. 
A. F. of L. had a large part in killing the 
bill last fall, but the Administration ex- 
pects to prevail this time . . . with a bill 
practically identical in its provisions. 
Considerable “talk” will be heard about 
other means and methods for handling the 
wage-hour problem, but definite legisla- 
tion can be expected . . . with administra- 
tion lodged in the Department of Labor. 


* * * 
Deceptive Practices 


Increased activity can be expected from 
the Federal Trade Commission in its 
war on deception and trickery in business 

. with the expansion of its authority in 
the field of unfair trade practices. Ever 
since its creation under Woodrow Wilson 
in 1914, FTC has been limited in its bat- 
tle on unfair practices to those in which 
unfair competition could be proved. Un- 
der the new legislation, it can issue a 
cease-and-desist order if it appears that 
the public is harmed, whether or not a 
competitor is being injured. This makes 
FTC a sort of consumer watchdog. 


** « 
TWO-EDGED SWORD 


It’s generally believed on Capitol Hill 
that congressmen who joined Mr. Patman 
in the authorship of his “chain store” bill 
may have stuck their necks out. Reper- 
cussions which may hurt in election-year, 
can be expected . . . for the measure is 
sure to be a campaign issue. Vigorous 
opposition to the bill is forming . . . and 
supporters do not hope to gain enactment 
at this session. Seldom has a bill in the 
business field stirred up so much discus- 
sion. H.R. 9464 is a number that will 
not be soon forgotten. 


* * ae 
Help the Horses 


Suspension of gold sterilization opera- 
tions is expected to have a stimulating 
effect on business and industry 
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through credit expansion and increased 
prices. Removal of the sterilization brakes 
on possible inflation, “won’t push the 
wagon up hill,” one official sagely re- 
marked, “but it will make it easier for 
the horses to pull it’ With sterilization 
suspended, the Treasury is prepared to 
place into circulation in 1938 up to $400,- 
000,000, which otherwise would be “fro- 
zen” in the sterilization fund. If the en- 
tire $400,000,000 were turned into credit 
channels, it presumably would provide 
credit expansion of $4,000,000,000 during 


1938. 
$):@ 6 


END OF POLICY 


The new ruling in regard to gold 
sterilization is not seen as a positive in- 
flation move .. . but rather, as only the 
ending of a deflationary monetary policy 
which has been followed for 14 months. 
Though it obviously paves the way for 
credit expansion, on first judgment, many 
experts thought it would have little im- 
mediate effect . . . on either credit or 


prices, 
oe = 


Little Business 


Secretary Roper virtually admitted at 
a recent press conference that “little busi- 
ness men” want about the same thing as 
“big business men” . . . but he hedged 
on the question as to whether a “little 
men’s advisory council” would not dupli- 
cate efforts of the existing Business Ad- 
visory Council. He insisted that “little 
business” could have a council of its own 
. . . but stated it must name the mem- 
bership. Every communication from “lit- 
tle business” is being carefully studied 
by the Commerce Department and sum- 
marized in reports for the White House 
. . . but it is generally believed the Ad- 
ministration would like to avoid advising 
with little business representatives di- 
rectly . . . they are inclined to be a bit 
frenzied in their demands. 


* * * 


TAX REVISION 


Things are expected to happen when 
the Senate gets to work on the House 
bill revising the undivided-profits tax. 
Efforts for further modification of the 
tax are now being concentrated on the 
upper House . .. and Chairman Harrison 
of the Senate finance committee has 
strong feelings about the undivided- 
profits tax and its effect on business. 
Several of his colleagues are also known 
to hold no brief for the measure. 


Coing after Litho Eusineis ane iil Cfelting = / 
with Little Men and Little Women Sterling 


p28 


AssoRTMENT “C” (Above) | Price $24.95 NET 


AssORTMENT “A” Price $74.95 NET 


Lent Stlversmiths 
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Plan Ne for your “Window Display for the 
Week of April Ith to loth 


ASSORTMENT “B” 





Price $49.95 net 


Three Quick-selling Assortments to Choose From 


. Men and Little Women Sterling 
Tableware needs no introduction to the 
Jewelry trade. For over 20 years its popu- 
larity has been outstanding! While the line 
is in demand every day throughout the year, 
March and April have always been found 
the “peak” period in its sales. Each year, 
many Jewelers make a practice of featuring 
Little Men and Little Women Tableware in 
their windows the week before Easter. 

To assist dealers in making their selection 
this year, we have planned three assortments, 
as here illustrated, coming within the modest 
investment of $25.00, or $50.00 or $75.00. 


“38. Sunt Stversmiths “90 


With each assortment are supplied colorful 
gift boxes, Easter Window Cards and Easter 
Price Cards, so that you can make a most 
attractive, well organized window display. 

If our representative has not as yet been 
able to call on you for the placing of your 
Spring order, order one of these assortments 
by mail (“A”,“B” or “C”) today, and we will 
see that you are taken care of, with dealer 
helps and all. 

Don’t miss this opportunity to boost your 
Spring Business, and to also enlarge your 
share of this profitable, year-around trade 
which exists in every community! 


GREENFIELD, MASSACHUSETTS 
A DIRECT HERITAGE OF FINE SILVERSMITHING FOR OVER 200 years... Makers of Sterling Tableware Exclusively 
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$750.00 
Retail for 
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Write for ( . I; : ; j é' 
Catalogue and 5 0 %Z ? i : “ Bacall — 


Illustrations = Sree 
Authentic Windsor Castle Tea Se 


Concord Craftsmen have produced some d 









‘aS 





the finest dinner services in Ameria 
These same craftsmen are 4 


your service today. 








| $00 
—  j 900 
) Retail 
Lees SO 


No. 6-22D 
Double Bon Bon 


Sterlin g Silver 
| on ly 
7o 















Sandwich 


Plate 
Pay 6$9.00 







W rite for 
Price 
Lists 5 








Oils a lew 
of the items in 


: Concord 's line of 


distinctives at the other 





















_No. 28-18 No. 87-6 No. 6-25 =— 
ge s Cup $4.25 Salt & Pepper Bon Bon $5.00 Pepper Mill ond af hie p iilein 6) 
‘Line UP” HOW WiTH $12.00 


CONCORD SILVERSMITH 


CONCORD, NEW HAMPSHIRB 










Sel 


e a 
“1C4 


. al 














YOUNG WOMAN A SUCCESS 


Inset photo 


Above—The delightful interior of the modernized Ross Co. store, which is air- 


Herrts & : conditioned to combat the Capital’s torrid summers. Inset—The woman manager, 


Ewing 


Miss Sherbert, and a customer. 





By L. W. MOFFETT 


. Washington’s “Main Street,” 


where “just home folks” and thousands of government 
clerks rub elbows daily with key New Dealers and foreign 
dignitaries, is one of the city’s newest jewelry shops— 
the completely modernized store of the Ross Co., Inc. 

Its manager, petite 28-year-old Miss Anne Sherbert, 
who knows her jewelry like a veteran, says that visitors— 
and they have included scores from Maine to California 
—have assured her the shop’s appearance is just about 
tops. 

Only woman-manager in Washington and, so far as is 
known, the youngest to manage a jewelry store in the 
country, Miss Sherbert is proud of the shop she has suc- 
cessfully headed for the past three years, one year of 
which time has been at its present location. She has “‘come 
up from the ranks,” joining the Ross Co.’s Seventh St. 
store as a stenographer about 12 years ago. 

Located at 1331 F Street just around the corner from 
one of Washington’s busiest downtown intersections, the 
new store boasts display windows which do everything 
windows can do to break down customer resistance. And 
they are described by Miss Sherbert as windows designed 
to make window trimming a pleasure rather than an 
ordeal. From narrow corridors behind each window and 
leading out almost to the sidewalk, the decorator has easy 
access to very corner of them by raising panels of tropical 
plywood. 

Once inside the store, there’s not a discordant note in 
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any of its 18x136 interior. Even the traditional hanging 
watch-rack has given way to a systematically arranged 
drawer for repaired watches within reach of the watch- 
maker. 

Patrons taking advantage of the deferred payment 
plan hand their money over an open horseshoe shaped 
counter at the rear which borders as much of “the office” 
as is visible from the first floor. The “horseshoe” show 
case is filled with a miscellaneous selection of gift sug- 
gestions that might otherwise be overlooked. 

Behind this counter is a massive all-steel and concrete 
vault of the latest design. With the steel door opened, a 
bronze grille-work door swings into place, cutting off the 
view of the interior. 

The decorative theme of the store is smartly modernis- 
tic; but not overdone. The motif is carried out in a com- 
bination of four different woods, with blonde primavara 
satin predominating and reaching from the taupe car- 
peted floor to the pastel blue ceiling. Contrasting and soft- 
ening the lighter shades of wood, is rugged walnut trim 
near the “skyline” encircling the store in a three-row 
band. 

Offering a welcome respite from the city’s sizzling 
summers, air conditioning equipment is listed as an impor- 
tant feature. Concealed air-cooling ducts lead to the 
store through walnut framed grilles, symmetrically placed 
within the three-row border skirting the upper wall. The 

(Please turn to page 107) 
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Without question, the present popularity of fash- 
ionable “gold” jewelry will continue. For the 
sake of your customers’ satisfaction, however, you 
should carefully consider the quality of what you 
sell. Much of the “junk” jewelry (as Life has it) 
will certainly look that way when Summer comes! 


Jewelry made from Rolled Gold Plate and Gold 
Filled stock is quality jewelry in every sense of 
the word—and is surprisingly moderate in price. 
This versatile material combines the beauty of 
karat gold with the sturdiness of non-precious 
base metal. 


Manufacturers are presenting jewelry items in infinite variety, 
much of it made from Makepeace flat stock, wire and tubing. You 
can easily identify it by the quality and manufacturer’s trade- 
marks. Produced under Commercial Standards CS 47-34. 


D+-+E* MAKEPEACE CO. 


ATTLEBORO, MASS. 





- * 





90 THE JEWELERS’ CIRCULAR-KEYSTONE 
for March, 1938 














Four Answers to the Synthetic Emerald 
(From page 75) 


Tl. By ROBERT M. SHIPLEY 
President, Gemological Inst. of America 
(Excerpts from a study to appear in Gems & Gemology) 


. ‘Fhe appearance of synthetic 
emerald, concerning which Gems &£ Gemology carried 
its first report in July-August issue, 1935, is apparently 
becoming more of a possibility in the trade with improve- 
ment of the manufacturing processes employed in the 
factory of the I. G. Farbenindustrie of Germany. The 
attention of both the trade and public was called to this 
in a recent release by the Associated Press, reporting a 
specimen just placed on display at the American Museum 
of Natural History. In this report, Dr. Pough of this 
museum was quoted as saying that experts might be de- 
ceived by stones cut from the synthetic material. 

As quoted in the Associated Press story, Doctor Pough 
refers to a newer type of synthetic emerald than that re- 
ported in the July-August, 1935, issue of Gems & Gem- 
ology. The synthetic emerald reported in 1935 had the 
form of a long hexagonal prism in the center of which 
were attached a number of tiny hexagonal crystals. The 
newer material lacks the cluster of tiny attached prisms 
and therefore it perhaps is more adaptable to fashioning. 
The new type is, however, no less distinguishable from 
the genuine emerald. A specimen reported to be of the 
newer type synthetic emerald has just been thoroughly 
tested in the laboratory of the Gemological Institute of 
America. Like the specimens tested in 1935, it corre- 
sponds in appearance with one of the cheaper qualities of 
genuine emeralds, lacking a truly fine color, and contain- 
ing a mass of inclusions. In the G. I. A. laboratory tests, 
comparisons were made with genuine emeralds of a simi- 
lar quality, with which this synthetic stone might possibly 
be confused. (A glance, of course, would show it was not 
a fine gem quality emerald.) 

Various internationally known gemological authorities 
have suggested distinguishing features useful in detecting 
the synthetic emerald. These include lower refractive 
index and specific gravity than genuine emerald, stronger 
dichroism, stronger fluorescence, a different absorption 
spectrum and characteristic inclusions. Of these, research 
in the laboratory of the Gemological Institute of Amer- 
ica indicates that the most reliable tests for the newer 
type of synthetic emerald are observation of inclusions, 
the use of a spectroscope, and the checking of fluorescence. 
It is true, moreover, of the five specimens of synthetic 
emeralds which thus far have been tested in the labora- 
tory, that the refractive index is measurably low, none 
of these synthetics reading higher than 1.565 under any 
condition, whereas no specimen of genuine emerald yet 
tested in this laboratory has ever given a reading lower 
than 1.57. This .005 difference of refractive index is, 
of course, distinguishable with any reasonably well- 
adjusted gemological refractometer. 

B. W. Anderson of the London Laboratory reported 
as early as May, 1935, that the spectrum of the synthetic 
emerald shows a marked difference from that of the gen- 
uine stone in that two absorption bands observed at 6060 
and 5940 Angstrom units are present in the synthetic 
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stones, absent in genuine emeralds. These bands, as Doc- 
tor Anderson pointed out, are especially strong when the 
synthetic emerald is so placed with respect to a polarizer 
that only the extraordinary ray of its two doubly refrac- 
tive rays is allowed to pass. Recent experiments in the 
Gemological Institute of America laboratory show that 
if the present characteristics of the synthetic emerald are 
not greatly changed, this characteristic will permit a 
rapid and simple check on the inclusions. When the syn- 
thetic emerald and the spectroscope are set up in such a 
way that a polarizer can be rotated (either between the 
emerald and the light source, between the emerald and 
the spectroscope, or even between the spectroscope and 
the eye of the observer) a very definite appearance and 
disappearance of the bands in the orange-yellow part of 
the spectrum occurs as the polarizer is rotated. Though 
similar rotation of a polarizer when a genuine emerald 
is being tested causes variations in the bands of the red 
portion of the spectrum, the marked change in the 
orange-yellow occurs only with the synthetic stone. 

Many research workers who have made a thorough 
study of the new synthetics seem to be of the opinion that 
the inclusions in the synthetic will prove to be the most 
valuable method of identifying this new substitute. 

Though there is a certain similarity in the general ap- 
pearance of these inclusions and the curling fracture-like 
inclusions of the synthetic stone, it will be seen after brief 
study that the synthetic inclusions are entirely character- 
istic of this material and those of the genuine are quite 
dissimilar. These wisp-like markings are present in pro- 
fusion in all of the synthetic emeralds so far observed in 
the G.I. A. laboratory. Prof. Dr. Karl Schlossmacher 
of the University of Konigsberg, Prussia, who has had 
opportunity to study a considerable number of synthetic 
emeralds, reports that these inclusions are invariably 
present in this material. Of course, in our research on 
this newer type synthetic emerald we have given, as usual, 
most attention to tests which can be put to practical use 
by gemologists in laboratories in their own stores. 





lil. By CLIFFORD F. LAMONT 
Former President. 24 Karat Club of New York 


Rieu) there appeared 


in the newspapers articles referring to synthetic emeralds 
which are on exhibition at the American Museum of 
Natural History in New York City. 

The writers of these articles may have misunderstood 
whoever supplied them with their information, but their 
statements are certainly inaccurate, and so vague as to 
provide the authors ample opportunity to avoid responsi- 
bility for misstatement. 

For example, what is meant by the caption “Perfect 
Emerald Made by Science”? Is the stone free from blem- 
ishes, or is it perfect in synthesis, in form or in color? 

The stone is “said to resemble a real emerald closely 
enough to deceive the average expert.” Who says so? 
What is an expert? Who are the experts who can be 
deceived ? : 

“A more perfectly shaped hexagon is all that remains 
to make the deception complete.” Is deception the ambi- 
tion of either the makers or the exhibitors of these syn- 

(Please turn to page 93) 


designs for fashion effects, rendered with the crafts- 


manship of precious pieces. At all important stores. 
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Four Answers to the Synthetic Emerald 
(From page 91) 





thetics? What authority is there for the assertion that 
a more perfectly shaped hexagon will accomplish this de- 
ception? And, moreover, how can something which is 
already perfect be made more perfect? 

Answers to the questions raised by the foregoing quo- 
tations can be made and have been made by mineralogists. 

As one who deals in emeralds I would like to express 
an opinion outside the field of mineralogy. 

To quote again, “It was not perfect enough to cut 
emerald stones of any value from it.” By value | assume 
is meant money value. When has a stone of any value 
been cut from synthetic material of any kind? 

Precious stones have no utilitarian value. If they had, 
the discovery or invention of cheaper substitutes which 
could do their work would rob them of their usefulness 
and consequently their value. 

The desirability of precious stones lies in their beauty, 
their rarity, their permanence and their authenticity. 
Their appeal is entirely an esthetic one. It is this 
esthetic appeal which gives them their value and it is 
because of the lack of it that synthetic stones have no 
value. 

The mineralogist and the connoisseur approach the 
subject of precious stones from two quite independent 
but equally valid points of view. 

The mineralogist properly finds the discovery of a way 
to create synthetic material a matter of extreme interest. 

The connoisseur also finds this subject interesting, but 


only academically ; it does not weaken the esthetic charm 
of the natural material or alter either its value or his 
appreciation and love of it. 

Mankind esteems objects of art, beauty, rarity and 
uniqueness. But to merit esteem these objects must be 
authentic. The copy of an old painting may consist of 
similar pigments applied to similar canvas. The copy of 
an old carving may be made of similar marble and bear a 
superficial resemblance to the original. Two postage 
stamps may seem to be the same to the untrained eye, yet 
one is authentic and the other is not; one rouses the 
ardor of the collector while the other leaves him cold. 

This insistence on the authentic in preference to the 
fictitious is very deeply rooted in human nature. Its 
legitimacy cannot be proved or disproved by argument, by 
logic or by mathematical formula. It is just as real and 
indestructible as our hopes and loyalties, our affections 
and our aspirations. It is of the very fiber of our being. 


IV. By WILLIAM E. MARCUS 
President, Marcus & Co., Fifth Ave. jewelers, New York 


Tie facts are now fairly well 
known by most dealers in genuine nature-created emer- 
alds, that man-made synthetics are not available at all 
commercially, that they contain very objectionable inclu- 
sions, and in no way constitute a menace to the sale or 
price of nature-produced emeralds. 

Unfortunately the public has been definitely misled by 
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the newspaper articles. It scarcely seems possible that the 
press reports could accurately reflect what Dr. Pough of 
the Natural History Museum released to them. It seems 
to me that the whole subject has been accorded by the 
press infinitely greater space and importance than it de- 
serves. The information regarding the synthetic emeralds 
emanated from Dr. Pough personally and did not come 
either from the Museum nor from the Department of 
Mineralogy of which Dr. Whitlock is the curator. 

The facts are that my firm has possessed for the last 
six or seven years specimens of synthetic emeralds similar 
in origin and appearance and hence the announcement to 
the press did not even have the merit of news value from 
the point of view of a new discovery. 

The two cut stones exhibited at the Museum are minute 
in size, weighing only a fraction of a carat each, and are 
not impressive in quality. The two large pieces of rough 
in the exhibit would produce a cut specimen of scarcely 
a carat in size. The press and the public were under the 
delusion that fine large emeralds could be cut from such 
rough, but no substantiated claim of this nature has been 
made by the producers, as far as I have been able to ascer- 
tain. 

It is undoubtedly true that such synthetic emeralds 
would be difficult for the average retail jeweler to detect 
unless he were equipped with proper laboratory apparatus. 
This situation is just as applicable to the better synthetic 
sapphires and rubies, but this is no reason to cause the 
press to headline Dr. Pough’s announcement nor for false 
conclusions to be drawn from the release. 

Undoubtedly the whole incident will soon be forgot- 
ten and the jewelers who deal in emeralds may safely 
proceed with their business unaffected in any way by the 
falsely dramatic announcement which temporarily caused 
them concern. 


Trends in Silver 
(From page 47) 


silver displayed by the better shops in the large cities and 
the aesthetic quality of most of this ware, judged from 
the standpoint of good design and fine craftsmanship, is 
deserving of the highest praise. It expresses the same 
sound basic principles of good design that characterized 
the best of our Early American silver. Such works of fine 
art lend an atmosphere of distinction and discriminating 
taste to the finest home. 

Traditional styles, especially those of English and 
American, early and middle 18th century, enjoy a high 
degree of popularity. By far the greater number of homes 
being built today are designed along these lines and re- 
quire furnishings styled in harmony with this trend. One 
has but to study closely such a masterpiece of pure beauty 
and true functional design as expressed in the George I 
style tea service illustrated to understand why good art 
never dies. 

The so-called modernist talks glibly of functional de- 
sign as though it were something new. There is nothing 
new about it; it’s old as the hills. Any article, regardless 
of material, so designed as to adequately perform the 
practical requirements of the purpose for which it is in- 
tended to serve is functionally correct, and merely fol- 
lows, basically, a fundamental principle of good design 
understood perhaps far better by the potters of ancient 
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Greece than by some of our so-called modern designers. 

An important event and one which unquestionably will 
have a nation-wide influence on American taste in home 
furnishings is the restoration of the Colonial town of 
Williamsburg, Virginia. Thousands of people from every 
section of.the country will visit annually this remarkable 
achievement in reconstruction. These people will return 
home with a clearer understanding and a far greater ap- 
preciation than ever before of the aesthetic values of 18th 
century American colonial styles. 

Furniture sections in the leading department stores in 
fifteen of the principal large cities of the country are dis- 
playing completely furnished reproductions of several of 
the Williamsburg rooms that best present the refined 
beauty and charm in house furnishings of the best period 
of American Colonial design and craftsmanship. 

The Williamsburg project is sure to produce a far- 
reaching effect on the art taste of the entire country and 
one has but to remember back to the Hudson-Fulton 
celebration in 1909 to realize how such things create style 
trends in design. 

This whole project is a part of a comprehensive educa- 
tional program to foster the advancement of national 
good taste in art that is being conducted on a scale never 
before attempted in our country. This effort is com- 
parable to the government movement started some years 
ago in Sweden, which has produced such favorable re- 
sults in elevating the art taste of the Swedish people, 
especially in the field of industrial art products designed 
for use in the home. 

Our American Colonial period, so rich in tradition, 
presents a definite line of thought for the designer of fine 
silverware. This does not mean, however, a mere copying 
of old forms, or rearrangements of decorative motifs, but 
it does offer the creative designer a rich inspirational 
background out of which to evolve original creations of 
practical value possessing the same attractive artistic qual- 
ity and style of the old, yet modern enough in feeling to 
really belong to the present. 

Practically everything today is sold largely on attrac- 
tive appearance, and this is an especially important factor 
in designing anything for the home. To quote Walter D. 
Teague, well known industrial designer, “Appearance, to 
influence sales, must be built-in’ from the beginning; it 
depends a great deal more upon arrangement and inter- 
relation of parts, elements, lines, and proportions than 
upon any fancy decorations or ornament. The designer’s 
job is, therefore, to produce a well integrated, well organ- 
ized individuality in the product.” 

Good design means beauty soundly organized and it 
does help sell more silverware. Beauty, style, good taste 
are plus factors in your business. They are sure to build 
on the profit side of the balance sheet. Therefore, Mr. 
Manufacturer and Merchant, why not think less of how 
cheap your product can be made and sold, and more of 
how its appearance can be made more attractive through 
good design? 

If your silverware is fundamentally correct in design, 
well finished and styled in harmony with prevailing 
trends in home furnishings, it is sure to attract favorable 
attention and thus produce more sales, which, after all, 
is why we are in the business. 

It will pay you well to give closer study to style trends 
- in home furnishings. 
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Sauce Boat and 





ray 
Number H139 

Boat = 
Height 4%” Superb workmanship and unique produc- 
pee. . - tion economies combine in “Sterling by 
=e ELLMORE” to create finer products at 
Length 9” lower cost—creating increased prestige and 
*Price $10.00 added profit for an ever-increasing num- 
ee tae ber of America’s more discriminating 
Length 6%” jewelers. “Sterling by ELLMORE?” is well 
*Price $8.00 worth your careful investigation. A new 
*Keystone catalog, just off the press, presents the en- 


tire ELLMORE line—permits you to vis- 
ualize, evaluate and compare. Write for 
‘your copy to: 


pire 


THE ELLMORE SILVER 
COMPANY 
Department M—MERIDEN, CONN. 
New York: 347 Fifth Avenue 


San Francisco: 830 Market Street 











HONESTY is nota virtue 


... it is good business! 


FOR OVER 40 YEARS J. B. COOPER & 


SON has supplied the jewelry trade with 
purest and finest PLATINUM, Irid-Plati- 
num, and Gold obtainable. 

FOR OVER 40 YEARS J. B. COOPER & 
SON has paid the highest prices for Sweeps 
and Scrap Gold. 

COOPER’S POLICY of fairness and ac- 
curacy continues unchanged .. . always 
making new friends. 





JOSEPH B. COOPER & SON 


INCORPORATED 


26 John St., New York 
Factory: Brooklyn, N.Y. 


Our Reputation Is Our Success 














PEBMAFLECTOR LIGHTING 
SALES Y 





SALES begin with SIGHT and SIGHT begins with 





LIGHT! Your customers will SEE your merchandise and 
SEE it at its BEST with Permaflector Lighting. Their in- 
terest and desire to buy will be stimulated and they 
will be “convinced” because good lighting emphasizes 
the beauty and quality of jewelry. 


Let Permaflectors, the silvered glass reflectors with the | 
permanent reflecting surface, control light and create 
sales for you. 








FREE LIGHTING BOOKLET 


A request on your letterhead will bring you 
without obligation our new booklet entitled 
“Modern Lighting for Modern Jewelry Store 
Merchandise’ which contains complete infor- 
mation on Permaflector Lighting, together with 
many photographs of actual installations. 


PITTSBURGH REFLECTOR CO. 


OLIVER BUILDING PITTSBURGH, PA. 








G)- «burst 
Sie 

ll fy 
Permatlector— 


BETTER LIGHTING 





A Corner of our Sweeps Burning and Grinding Department 


All lots of Sweepings, etc., are burned, ground and assayed separately 
with great care and precision. 


We earnestly solicit your patronage. 


L. LELONG & Bro. INC. 
GOLD, SILVER and PLATINUM 


Refiners, Assayers, Smelters and 
ullion Dealers 


345-7 Halsey St., Newark, N. J. 


81 Years Serving the Trade 
Nationally Known Since 1858 














GEMOLOGY!— 
ENROLL NOW!!! 


The mail course in Fundamentals of Gem- 
ology can be completed before your fall rush 
begins. Use the slow spring and summer 


months to study, and thus increase your sales. 


Enroll now, or immediately investigate the 


results obtainable from this study. 


Write today to 


AMERICAN GEM SOCIETY 
555 S. Alexandria Los Angeles, Cal. 

















THE TRADE MARK OF 
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1937 Jewelry Sales 


(From page $1) 





Projected nationally, sales by independent retail jewelry 
stores reporting totaled $310,764,000. Several weeks ago 
the Department of Commerce, in a preliminary estimate, 








Latest retail jewelry sales informa- 
tion—reports of their January sales 
by retail jewelers in 25 states to the 
Department of Commerce—show an 
increase of 1.5 per cent over January, 
1937. 743 stores reported sales of 
$1,743,400 in January, 1938, com- 
pared with $1,718,100 in January, 
1937. The highest gains were shown 
in the following «states: Oklahoma 
26.7 per cent, Washington 22.9 per 
cent, Texas 18 per cent, Oregon 16.9 
per cent, Georgia 13.4 per cent, Iowa 
12.3 per cent, California 11.2 per 
cent and Idaho 10.2 per cent. Re- 
porting jewelers averaged lesser gains 
in the following states: Wisconsin, 
Kansas, Nebraska and Colorado. Ad- 
verse percentage changes in eight 
other states ranged from .2 per cent 
in Alabama to 18 per cent in Illinois. 








had put retail jewelry sales during 1937 about $13,000,- 
000 higher, but this evaluation was made before Decem- 
ber reports were received. 

Of the 659 independent retail jewelry outfits reporting 
501 showed increases in varying degrees over 1936. A 
falling off in business was shown by 136 stores while 22 
outlets reported less than a 1 per cent difference when 
comparing 1937 with 1936. 

The greatest jump in dollar volume of retail sales was 
reported from Utah where the increase was 20 per cent. 
New Mexico was a close second with an advance over 
1936 of 19.4 per cent. The only loss noted in any of the 
24 states reporting was indicated in Montana. 

Leading in the individual cities reporting was Los 
Angeles, where jewelers reported a gain of 11 per cent. 
In St. Louis retail jewelry sales jumped 4.9 per cent and 
in Chicago advanced 4.5 per cent. In San Francisco, 
jewelers suffered a 2.6 per cent decrease in business. 

Analysis of the figures show that the gain in dollar 
volume sales was greater in the jewelry business than in 
any other field surveyed. A comparison of gains recorded 
for the year in the following lines is timely: Grocery, 
5.8 per cent; department stores, 5.2 per cent; apparel, 
4.3 per cent; filling stations, 7.6 per cent; furniture and 
household appliances, 4.4 per cent; lumber and building 
material dealers, 9 per cent; hardware, 6.4 per cent: 
restaurants, 6.4 per cent; drugs, 5.9 per cent, and mis- 
cellaneous, 9.4 per cent. Motor vehicle dealers’ sales 
dropped 1.6 per cent below those of 1936. 


Canadian Jewelers’ Association Elects 

MontrEaAL, Can.—A. J. Roden, Toronto, was re- 
elected president of the Canadian Jewelers’ Association at 
the 20th annual meeting in the Royal York, Feb. 2. J. J. 
Kennedy, Toronto, and Walter Eilers, Regina, were 
elected vice-presidents and O. M. Ross and Bernard 
Allen, both of Toronto, honorary secretary and honorary 
treasurer, respectively. N. J. Leech, Toronto, is secretary. 
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An Easter Special 
kok kk 
FIVE STAR VALUE 
COMB and 
FILE SET 


A real promotional item and 
sales builder for your department 


%& Hand Engine-Turned Comb and File 
% Rhodium Plated 

% Extra Heavy Comb 

% Triple-Cut Nail File 

% Genuine Leather Case 





We Manufacture Many 
Styles in 10K and 14K 
GOLD KNIVES 


Send for Samples 











C914 <ente han, 
COMB dl a9 
AND FILE Osu 
. ua 


SET 


JEWELRY & CUTLERY NOVELTY CO. 
NO. ATTLEBORO, MASS. 


NEW YORK CHICAGO 
9-11 Maiden Lane 1104 Heyworth Bidg. 
SAN FRANCISCO, 704 Market St. 











GEM-STONES Br €. F. Herbert Smith 


An Interesting Authoritative Book 


di lates and tables an outstanding 
Comprising 40 chapters and one D Prien 45-00. by 


THE JEWELERS’ CIRCULAR—KEYSTONE 
239 W. 39th St., New York 


WESTCO QUALITY LEATHER STRAPS 


Always dependable. Always priced right. 
Always a large selection. 

See our new numbers priced to meet your every demand at 

a profit to you. 


WESTERMAN MFG. CO., 














136-140 W. 2ist St. 
New York, N. Y. 
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PENNWOOD-the clock that stale the March on Lime 


— 


%, 
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CHATHAM No. 707 


The beautiful hand rubbed piano finish 
and the simplicity and beauty of the 
dark walnut combine to produce a clock 
to fit any mode of decoration. 


PRICE $6.95 


IMPERIAL No. 738 


Made. of creamy Ivory plastic with hori- ARCTURUS No. 722 
zontal vanes of red. A stunning example A well designed clock of hand rubbed PRICE $7 95 


of the latest in modern clocks. piano finish walnut. It has modern lines 


PRICE $7.95 yet is conventional enough to be appro- 
priate in any setting. 


TIME AT A GLANCE 
and Sells on Sight! 


The clock of the future on sale today. New, revolutionary and 
unfailingly accurate for 1938's on-the-minute appointments. 
Made with watch-making precision. 
CHIEFTAIN-Black, No. 704; 
Walnut, No. 705 


There's a place for these electrical clocks in every home and 

oe Ses lee pied all office. Many beautiful, modern salable designs in wood, leather, 

starting electric clock in a beautiful mod- mirrors and plastics. Each with identical Pennwood movement 
ern plastic case. that means accuracy and long efficient life. 


PRICE $4.95 Ask your wholesaler for samples and details about the Pennwood 
CHIEFTAIN No. 702 line or write direct to THE PENNWOOD COMPANY. 


petal acces att, 08 OTHER PENNWOOD MODELS 


ish with gleaming chromium IMPERIAL No. 708 Moulded Black with Red Vanes, 708A Moulded 

oosgee ge — the dark fin- Black with Ivory Vanes—both models same design as No. 738. 

See ee IRIS No. 701 Saddle-brown leather cover with gold lines effectively 
PRICE $5.95 giving a rich appearance to the hand tooled leather. 


Cases by: Chicago Molded Products Co.—Arthur Hertzberg and Craftsman, Inc.—Bridgeport Molded Products. 


THE PENNWOOD COMPANY 


Pozo KEMSINGION STREET PITTSBURGH, PENNA. 


West Coast Branch, Pennwood Company E.R. Treiber, 470 Daniels Drive, Beverly Hills, Cal. 
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OLLENDORFF 


70th 


Jubilee Feature 
1868-1938 


GOTHAM CROSS WATCH 





Each 
Cross Watch 
Individually 

Boxed 








— 
COST PRICES TO 
JEWELERS 


No. 370A—Retails for $14.85— 
In Chrome Plate with 7 Jewels... $7.95 


No. 370B—Retails for $19.85— 


Coin Gold Color, 10 Kt. RGP with 

F OE bahia, Bee ieisecaceniecys $9.95 
on ee i 

oin Go olor, 10-Kt. £ 

Hand Engraved, with 7 Jewels... $10.45 
a bo Ae ~ , 

oin Gold Color, 10-Kt. P, 

Hand Engraved, with 7 Jewels.... $10.45 


on ae oe yee 
oin Gold Color, 10-Kt. RGP, Hand 
Eng. (Il-Diamond), with 7 Jewels $1 1.95 


at yr Pip 5 ei A ge 
oin Gold Color, 10-Kt Hand 
Eng. (3-Diamonds), with 7 Jewels. $13.95 


17-Jewel Gotham movements in above, 
kkk $2.00 extra 


SHALL WE SUPPLY YOU 
WITH NECK CHAINS? 
Coin gold color, 1o-Kt. 1/20m at. 99-00 doz. 
potion pial, Shistccecerce nee, ee 


No. 371C—Black Silk Cord with 
| Ae. Pan ee ae $2.40 doz. 


. 





EASTER APRIL 17 


This new creation in celebration of our 70th 
Anniversary is putting new zest into watch sales. 


Feature the Gotham Cross Watch in Your 
Easter Merchandising Plan. 


jj 
ji 
ji 
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All Gotham 
Watches are 


‘ 
\ 


Insured Against 
Burglary and 
Hold-up 


on Request 
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Actual Size | I!/, x 8!/ 


This attractive velvet counter display as shown above is 
furnished FREE with every order of 6 or more assorted 
crosses, and, in addition, each cross is individually boxed 
as illustrated. Advertising mats for newspaper or circu- 
lars FREE on request. 


OLLENDORFF WATCH CO., INC. 


20 WEST 47TH STREET 7 NEW YORK, N. Y. 
717 LIBERTY AVE. PITTSBURGH, PA. 
WHEN ORDERING MENTION JEWELERS’ CIRCULAR-KEYSTONE 
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We take pleasure in Announcing that 


Nosenthal C8ina. 
has been awarded 


Ror rele, 


= The Grand Prix ~ 


at the 


PARIS INTERNATIONAL EXPOSITION 


3; 


THE ROSENTHAL CHINA CORP., 149-151 5th AVE., N. Y. 
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Table setting by Lynn Leslie using Tiffin Spectra, a graceful modern cut crystal shown by the United States Class 


Co. at the Associated Glass and Pottery Manufacturers’ recent Pittsburgh exhibit. 


Display of related objects 


helps the sale of all. 


ELL QUALITY—NOT BARGAINS 


by RH. LESLIE 


OW can | improve my gift department without run- 

ning into some big expense? Is the gift goods busi- 

ness going to be easy or difficult to get this spring? What 

must a jeweler do to keep abreast of the times in knowing 

what to buy and where to buy it? What must he know 

about new ideas or styles and must he carry something 
new all the time? 

It seems that there are a great many questions in addi- 
tion that demand answers, but these are some of the ones 
which jewelers are thinking of very seriously just now. 

To begin with, there has been a good deal of talk 
about a recession in consumer buying power. In other 
words, a lot of people have said “Business won’t be so 
good this spring.”” This has been enlarged by some and 
minimized by others. But the upshot is that some jew- 
elers are a bit nervous about business and its prospects 
this spring. 

To my mind from information I have gained, the go- 
ing back to the one dollar day merchandise should be 
shelved. They leave too many clinkers on the shelves 
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that must at some time or another be displayed on tables 
in the jewelry store and leave a bad taste in the mouths 
of customers when they come to a jewelry store for class 
and quality merchandise. Some jewelers feel that one 
dollar merchandise is promotion merchandise and leads 
to bigger sales in other goods. Promotion merchandise 
in the jewelry store does not need to be one dollar goods, 
except in some rare cases, but promotion merchandise 
if wanted in the jewelry store should be studie# more 
carefully than ever, analyzed as to its sales possibilities 
and then acted upon. 5 

Let’s remember that the gift department in the jewelry 
store does two things; first it is a department that invites 
customers into the store for personal gifts other than 
jewelry. Secondly, it is a department that can be made 
very interesting to your customers when they know your 
glassware, chinaware and other gifts suitable for the 
home. Don’t forget that a good gift department brings 
into focus before your customers what would look good 

(Please turn to page 104) 








SPRING MERCHANDISE 


tor the 


GIFT DEPARTMENT 


By R. H. LESLIE 





And still the trend toward 


less “violence” and more beauty in modernistic designs as 
applied to gift and art department merchandise continues. 
Slowly but surely, the bizarre and freakish productions 
of a few years back have been relegated to the discard 
and in their place we have merchandise which, while 
pleasantly different, does not require a perverted taste for 
appreciation. ‘Thus, once again, it has proved that, while 
a portion of the buying public may temporarily accept 
something on the strength of its novelty appeal, permanent 
acceptance can be achieved only by merchandise of truly 
enduring worth. 


Styling, quality and utility, (novelty also in some in- 
stances) are considerations in giftware buying, and ab- 
sence.of any one of these important factors will greatly 
lessen an object’s appeal and salability. The gift mer- 
chandise pictured herewith would rate four stars of 
approval from any board of examiners. 


Give your gift and art department the opportunity its 
present possibilities warrant. Then and only then will it 
do its best for you when you consult the pages of THE 
JEWELERS’ CIRCULAR-KEYSTONE or its information bu- 


reau. 








@ Four types of Venetian figurines 
which may be pleasingly utilized for 
table, mantel and other decorations. 
Distinctive of the art of Venice they 
are shown by Friedlaender & Co., Inc. 


@ Here is an interesting group of hand 
decorated wood items. The cocktail or 
highball tray, magazine rack, urns with 
water-tight liners and tilt table are 

displayed by H. S. Bailey. Reuss, Inc. 


@ This scintillating, six prism crystal 
candlestick, standing 5% inches high, 
makes an attractive and useful table 
setting. It is shown by Ebeling and 


— 
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@ The vase pictured herewith is new 
and particularly apropos for spring and 
summer. Produced in white and three 
pastel colors, blue, peach and yellow, 
they are embellished with gold decor- 
ations. Shown by Zeni Shek, Inc. 


@ A white covered urn, colorfully dec- 
orated with an English hunting scene, 
being displayed by Ebeling & Reuss, 
Inc. It stands 14 inches tall. 


@ A group of hand hammered alum- 
inum beakers and tray which make an 
exceptionally useful gift for those fond 
of iced drinks. The beakers measure 
about 5% inches high. The set is 
offered by Martin S. Breslauer Co. 


for March, 1938 











@ This French porcelain, hand decor- 
ated candy box, makes a colorful addi- 
tion to the coffee table. It has a 
capacity for 1% pounds of sweets and 
is shown by Friedlaender & Co., Inc. 


@ A distinguished and useful piece in 

the English tradition, is this silent 

butler made of heavy silver plate on 

copper. It is six and three-quarter 

inches in diameter and is shown by 
Charles Hall, Inc. 


@ An interesting George II|, Sheffield 
plate entree dish, with cover and 
warmer, made in England circa 1800. 


It is displayed by Leo Elwyn & Co., Inc. 
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@ Pieces of Carrara, laminated to form 

an unusually attractive combination, are 

utilized to excellent advantage in these 

book ends. They are the product of 
the Pittsburgh Plate Glass Co. 


@ “Indian Corn” is the theme em- 
bodied in these products offered by the 
Cavitt-Shaw Potters. Designed by S. 
H. Slobodkin, this ware is made doubly 
effective by the three dimensional 
construction. 


@ The “Love Bird” vase, made in 
crystal, dusty rose and opal, is shown 
by Verlys of America. It measures 
four and one-quarter inches high and 
six and one-half inches long and makes 
a useful and attractive home decoration. 
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FINE ENGLISH DINNERWARI 
FOR ALMOST TWO CENTURIES 





Spode— Buttercup 


Customers who appreciate fine quality 
turn instinctively to Spode. 






Sole Agents and Wholesale Distributors 
COPELAND & THOMPSON, INC., 206 Fifth Ave., New York 








PPODE PATTERN 1S ALWAYS AVAILABLE 
t 





ARTHUR ARMOUR 
ALUMINUM 


THE ARISTOCRAT OF THE METAL LINES 





Retail jewelers 
everywhere will be 
delighted with the 
many new numbers 


in this line. 


* No. 680—13"x13" All Purpose Bow! 


Complete Displays at the 
Boston and 
Philadelphia Gift Shows 


And at our Permanent Showrooms 


225 FIFTH AVENUE 


A. STANLEY BRUSSEL 
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Sell Quality—Not Bargains 
(From page 101) 


in their own homes because in a jewelry shop more than 
any other kind of a shop merchandise is looked upon as 
style merchandise, and your customers look for a suff- 
cient assortment displayed in a new and smart way which 
they can duplicate at home. Even the customer of little 
taste will have a more charming home if she cannot buy 
anything else except well designed quality goods. 

Spring gift goods can be planned well in advance. 
After looking over at one of the gift shows what is 
offered in new lines, a balance between old stock and 
new should be struck . . . and the stock for the spring 
season should present a formidable picture to the cus- 
tomer. The gift department needs a variety of merchan- 
dise, well selected with some idea in mind of the prefer- 
ences of individual clientele. : 

To my way of thinking promotion sales do not belong 
in the jewelry shop. They form bad buying habits on 
the part of the jeweler and on the part of customers who 
when they come to the store expect to find bargain 
sales. Probably the worst affected by such class of mer- 
chandise is the sales staff, for they get into the habit of 
using one argument to make a sale. “Madame, it is only 
one dollar.” If the jeweler gets out of his rut and really 
begins to do a more well-rounded buying job and his 
advertising struggles with changing the buying habits of 
the public, the store still has the big problem of the sales 
staff that has built up even a stronger resistance to any- 
thing but price than the customer. 

Look today at the consumer magazines and see what? 
You see homes that were simply just homes without any 


‘thought of decorations changed into beautifully decorated 


homes. And why? because the consumer magazine has 
made the public more and more decoration conscious, and 
they look to the decorator, gift shop and jeweler for help 
in carrying out these ideas. It’s more profitable for a 
jeweler to sell an idea along with good, serviceable and 
well-styled merchandise continuously week in and week 
out than have bargain sales days once or twice a month 
and slump in the sales chart in between. 

You have undoubtedly found that most young women 
want to be the decorators of their homes. They want the 
feeling that they actually have made their own homes 
beautiful, rather than have a professional come in, ad- 
vise, do the selecting, and finally all the arranging. But 
they do not know how to go about this business of home 
decoration. They are not sure of their own taste. So the 
jeweler who probably has in his store some young woman 
who has an artistic taste answers the call. 





A Market Survey for Glass Products in 
Latin America 
ANUFACTURERS of glass and glass products, 


glass-making machinery, and allied products will 
find a wealth of information concerning the Latin Amer- 
ican market for their products in the report, Latin Amer- 
ican Glass Industry and Trade, just made public through 
the Specialties Division of the Bureau of Foreign and 
Domestic Commerce, Department of Commerce. Glass 
and glass products valued at over $20,000,000 were con- 
sumed by Latin American countries during the year 1935, 
it is stated. Also, the report continues, domestic produc- 
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tion of glass and glass products in Latin American coun- 
tries is becoming of increasing importance and is now of 
approximately the same value as imports. However, while 
this ratio of local production to imports applies to Latin 
America as a whole, it does not apply uniformly to every 
country. The report points out, for instance, that the 
production of glass and glass products in Argentina 
supplies approximately 90 per cent of that country’s re- 
quirements, while in 11 other areas having no domestic 
industry the total consumption of glass and glass products 
is imported. 

The survey, based largely on recent reports from Amer- 
ican foreign service officers, is so arranged that informa- 
tion of the 20 individual countries surveyed may be readily 
obtained. Each country section contains a general state- 
ment on the market for imported glass together with the 
latest available statistics, a résumé of the domestic glass 
industry, if any, giving information as to number of 
plants, capital investment, value of product, and similar 
information. Also, where possible to obtain, there will 
be found information concerning the type of glass prod- 
ucts most in demand. Following the sections devoted to 
individual countries will be found chapters dealing with 
such general subjects as local regulations and practices 
affecting shipments, packing for export: dutiable basis, 
import permit requirements, preferential and differential 
customs treatment, credit for payment terms, exchange 
controls. 

* Copies of the report, Latin American Glass Industry 
and Trade, Trade Promotion Series, No. 173, may be 


obtained from the Superintendent of Documents, Gov- 
ernment Printing Office, Washington, D. C., or through 
any office of the Bureau of Foreign and Domestic Com- 
merce located in principal cities throughout the country. 
Ten cents. 


A “Copper Week” 


By Frank H. Williams 


Copper is always popular and since this is the case it 
would be a worthwhile proposition for the gift depart- 
ment of the jewelry store to put on a “Copper Week” 
during which it strongly featured all of the copper arti- 
cles it had in stock. This could be done by means of 
window displays and exceptionally attractive displays at 
the department and also by means of newspaper and direct 
mail advertising. 

Of course, the department could feature copper articles 
at reduced prices during the week but it wouldn’t be 
necessary to do so in order to get business. There would 
be enough interest in the proposition if the department 
simply announced that the week would be in the nature 
of an exposition of some of the most exquisite copper work 
and if every one in the city and territory was invited to 
the store to see the displays. 

To add interest to the display it would be a good propo- 
sition to have complete descriptions attached to all the 
various pieces telling just what their purpose was, giving 
the prices of the pieces and also giving a brief history of 
their manufacture and design. 





ANNOUNCEMENT 


of Vital Importance ta the Trade 
AUTOPOINT TAKES OVER EXCLUSIVE DISTRIBUTION OF 


"= NORM 


“A-COLOR™ 
PENCIL 


UTOPOINT Company will now act as exclusive distributors of NORMA 


















De luxe gift box, with 
Norma pencil in Ster- 
ling Silver at $8.50 or 
14K-1/10 Gold Filled at 

$12.00(Specials up to $90.00), 


pencils in the United States, its possessions, and Canada. Economies of 
distribution have been the principal impelling factor in the move, and these 
economies are being passed on to the dealer in the form of larger. profit. The 
regular liberal Autopoint discounts are already in effect on all NORMA pencils. 
The unique feature of the NORMA pencil, well known in the trade, is 
the clever mechanism for moving any one of four different colored 
leads into writing position instantly with a flick of the thumb. 4 
Highly practical and useful, the NORMA pencil makes 

a particularly attractive gift item. Write for 4 
descriptive matter and prices, or order 
from your jobber. 


Cutopoint 


AUTOPOINT COMPANY 
Dept, JC-3, 1801 Foster Ave., Chicago, Ill. 












Standard gift box, with 
Norma pencil in Rho- 
dium finish at $3.50 or 
10K-1/40 Rolled-Gold 
Plate at $5.00. 
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Joe Morrow of Bromberg & Co. convinces another 
customer of the multiple advantages of electric 
shaving. 





CATCHING 


the 
Electric Shaver 


DOLLAR 


by GEORGE H. WATSON 


ee jewelry store 
as an A-1 outlet for electric shavers has been proved by 
the experience of Bromberg & Co., of Birmingham, Ala. 
This concern began early “fooling with this gadget,” at a 
time when most people pooh-poohed the idea that anyone 
would pay $15 for a razor. 

But persistency proved a jewel and in 1937 this con- 
cern marked its 100th anniversary by selling some 600 
electric shavers. When it first began merchandising this 
appliance it had scarcely any competition but now about a 
dozen different makes of shavers are being sold by all 
kinds of outlets including electrical dealers and utilities, 
drug stores and men’s stores. But Bromberg’s sold more 
than twice as many as its nearest competitor, which means 
it showed them all a clean pair of heels. 

This record was hung up chiefly by merchandising the 
shaver across the camera and watch counters. After all, 
$15 for a worry-free shave once a day from now on, does 
not seem like a lot to a man who pays $50 for a watch 
or $200 for a candid camera, either of which he can hide 
in a vest pocket. 

“We definitely found the young man the best prospect 
for the shaver,” said Joe Morrow, manager of this depart- 
ment. ‘Young men seem more willing to try out the new 
idea and are more interested in preserving the softness 
of their skin. So our sales run largely to men 35 and 
under, also to women for gift purposes.” 

Most dealers use the argument that the shaver will 
pay for itself because the owner no longer has to buy 
blades, lotions and powders, but Bromberg’s doesn’t push 
this point, figuring that the cost of upkeep may sometimes 
equal the former expenditure for facial cosmetics. A ser- 
vice department is maintained with a flat charge of 75 
cents being made for most jobs, such as speeding up the 
motor, cleaning and oiling or replacing a broken part. In 
some cases it is necessary to send the shaver back to the 
factory or factory service station. 

Biggest question raised by the customer is whether the 
shaver will work, especially on tough beards. Such Doubt- 
ing Thomases are urged to give the shaver a try for 30 
days and then be their own judges. ‘The store figures 
that it will take the average man about 30 days to become 
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Jewelers’ Electric Shaver Sales Mount 


HO buys electric shavers from jewelry stores, and why? 

Interesting facts and figures on this score were discovered 
in a recent survey made by this journal. First off, 72 per cent 
of the jewelry stores canvassed revealed that they sold more 
electric shavers in 1937 than the previous year. 

“Young” men bought 33 per cent of the shavers; “middle- 
aged” men, 27 per cent, and “elderly” men, 12 per cent. The 
fair sex bought the remaining 28 per cent, presumably on behalf 
of or as gifts for male relatives and friends. 

The demand for electric shavers, the survey showed, is identi- 
cal among those classed as “working people” and the “office 
workers” group. Each class accounted last year for 38 per cent 
of the jewelers’ shaver sales. Executives took the remaining 24 
per cent. 

In advertising electric razors most jewelers, it was revealed, 
call attention to the convenience of shaving by electricity, and 
many also claim that this method causes less irritation to the 
skin. Other sales points are the elimination of lather bother, 
the time the user saves and the price of the article, the assur- 
ance of service and offer of the time payment purchase plan. 

A comparison of these points stressed by retailers with the 
expressions of satisfied customers should prove a useful guide 
to those selling electric razors. Most consumers prefer the 
electric method of removing beards over the blade form of 
shaving because it eliminates fuss. The time saving element 
ranks second in appeal, while the lessening of irritation, the 
fact that no lather is necessary and the convenience feature 
follow in appeal, in the order named. : 

The field of consumer advertising mediums recommended by 
jewelers to promote the sales of electric razors was also sur- 
veyed. Analysis showed that 43 per cent preferred newspapers, 
28 per cent radio, 20 per cent magazines, 5 per cent outdoor ad- 
vertising and 4 per cent car cards. Window displays were most 
desirable dealer aids among 40 per cent of those questioned, 19 
per cent preferred newspaper mats, furnished by manufac- 
turers, 16 per cent chose folders, 10 per cent the animated type 
of appeal, 9 per cent counter displays and 6 per cent decalco- 
manias. 











accustomed to the new appliance. This also gives time 
for any callous conditioning of the skin caused by use of 
the ordinary safety razor to clear up. 

Then the matter of time saving with the use of the 
electric shaver is offered. One of the concern’s customers 
does his shaving at the office, while he reads a paper or 
dictates a letter. Then the pride of ownership is pre- 
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sented, just as in selling a fine watch, camera or sterling 
silver. 

Bromberg’s extends easy terms on the shavers, figuring 
that it is worth something to have the accounts as well 
as the shaver business. Returns have been exceedingly 
few. Even after the Christmas shopping season, when 
many were bought as gifts, returns were not as many as 
in such items as belt buckles, pocketbooks or other jewelry 
store items. 

The tremendous advertising by some of the leading 
shaver manufacturers in national magazines has stimulated 
sales, the Bromberg store reported. This concern also did 
considerable shaver advertising on its own, establishing 
itself as headquarters in the city for electric shavers. 


Young Woman—A Success 
(From page 89) 


ducts also are an integral part of the store’s heating sys- 
tem in winter. 

Lighting is direct but diffused through hollophane 
lenses from hanging bronze ceiling fixtures. Merchandise 
is displayed with a maximum of light, but without glare. 
Bronze tubular lighting in each show case supplements 
the upper lights. 

Recessed wall cases with displays of hollow ware have 
their individual cove lighting arrangement and are backed 
by gun-metal mirrors to soften any glare but without 
loss of sparkle. 

The watchmaker’s bench, located at the left center 
looking toward the entrance, is concealed behind paneled 
work harmonizing with the adjoining cases. Watch and 
diamond cases are placed in the center, thus avoiding 
much of the congestion resulting when they’re nearer the 
entrance. 

The optical department, isolated from the store proper, 
is located on the second floor, an arrangement that has 
been found highly satisfactory for both jewelry and op- 
tical departments. 


U.H.A. Plans for Big Attendance at Boston Convention 
May 16-18 

Boston, Mass.—The largest number of accredited 
delegates ever assembled at one of its conventions is 
expected by the United Horological Association of Amer- 
ica, at its fourth annual convocation in Hotel Statler, 
here, May 16-18. 

Col. William H. Bright, this city, general chairman 
of the convention committee, announced that the enter- 
tainment and educational features will include a trip 
through the Waltham Watch Co. under the direction 
of J. Freistadter, president of the firm; a boat trip, and 
a banquet. 

Orville R. Hagans, Denver, Colo., national executive 
secretary, said that this should be the greatest association 
year, based on the interest shown by members of the 
national and affiliated groups, increased membership and 
requests for affiliation charters. 

With motion picture and sound equipment, Mr. 
Hagans will present the work of the national association 
in 36 lectures during a trip through the Central, North- 
Central, North-East, East, South and Central-South, be- 
ginning April 24. State meetings are being called for 
some of his appearances. 
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FRUIT PLATES! ARTICHOKE PLATES! 


POSITIVELY THE BIGGEST VOLUME ITEMS 
FOR THE CHINA DEPARTMENT IN OUR LINE. 





Upper left #021: Eight assorted, embossed and beautifully 
re, fruits. 8%” diam. Excellent $5.00 retailer per set 
of eight. 
Upper right: $0278. Eight assorted, exquisite coloring, 
8%” diam. with daffodil yellow border edged in leaf green 
and brown. Handsome fruit bowl to match 9 piece 
set to retail @ $10.00. 

Lower left: White artichoke plate,9%4” diam. Embossed in 
leaf design. Deep center to hold artichoke and side well 
for drawn butter #6/11 retail $7.50 doz. 

Lower right: Artichoke plate with rich green leaf coloring. 
9%” diam. with deep weil for drawn butter. 3/14 retail 
$10.00 per set of 8. Same in plain white £0313 retail @ $10.00 


doz. 
EBELING & REUSS, INC. 
Main Office : 
New York 707 Chestnut Street Chicago 
225 Fifth Ave. Philadelphia 1557 Merchandise Mart 
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DAINTY a USTEUL! 
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TOA x RACh 
EVERCRAFT 













Just 8” long and less than 3” 
high, it uses little space on the 
breakfast table it brightens, yet 
holds from 12 to 14 regular size 
pieces of toast! Soft, brushed 
chrome finish. Perky little chains 
at either end hold toast in place 
without fuss or bother. Popular 
price . . . quick turnover and 
speedy profits! No. 5503—$7.20 
doz. 





\Fhe Ton 1938 


CATALOG OF GIETS 
by €VERCRAFT 


we 
We 


Send for your copy 
today! Just off the 
press! 


‘The EVEREDY Ce 


3 EAST ST., FREDERICK, MD. * NEW YORK SHOWROOM-225 FIFTH AVE. 











ATTENTION 
Legitimate Retail Jewelers 


ONLY 


The 1938 Aisenstein & Gordon catalogue is your 
most important guide to good buys for a profitable 
spring trade but it is (FOR YOU ONLY!) 


Authorized distributors of: 


ELGIN WATCHES TUDOR PLATE 
1847 ROGERS BROS. R. F. SIMMONS 
WM. ROGERS & SON RONSON PRODUCTS 
COMMUNITY PLATE SWANK PRODUCTS 


Prompt attention given to all orders especially if 
given by phone or wire. 


Write for your copy of the catalogue. 


AISENSTEIN & GORDON, INC. 


WHOLESALE JEWELERS 
712-14 SANSOM STREET, PHILADELPHIA, PA. 





NRO kOn: 
JEWELRY 


AND' REPRODUCTIONS 


NECKLACES, BRACELETS 
LOCKETS CHAINS 


3) NOlOTG alas PENDANTS 
DIAMOND CLUSTER RINGS 


Memo Selections To Responsible Firms 


LEO ELWYN & CO. , inc 


23 WEST 55th STREET NEW YORK 
TEL. CIRCLE 7-1985 
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THE Completely 
STERLING caput 
FLATWARE 
PATTERN 
Up To Date INDEX 


Illustrating (in actual size) more than 1050 
Sterling Silver flatware patterns produced in 
this country .. . showing the present status 
(whether active, inactive or obsolete) of ap- 
proximately 1300 patterns . . . in use daily 
by leading jewelers everywhere . .. an 
absolute necessity in tracing patterns to be 
matched... an excellent means of suggesting 
patterns, to customers. 


Price $10.00 Without Binder 
$15.00 with Cowhide Leather Ring Binder 


THE 


Jewelers’ Circular-Keystone 
239 West 39th Street New York, N. Y. 
Chestnut and 56th Sts., Philadelphia, Pa. 
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Cavalier Personality Rendezvous Talisman Cotillion Homewood Talisman Rose 
Gorham Co. R. Wallace & Oneida Ltd. Wm. Rogers Reed & Barton Stieff Co. Concord Silversmiths 
Sons Mfg. Co. & Son Corp. 


Te approach of Spring 
and its “peach blossom” weddings, followed closely by 
the traditional crop of June ‘nuptials, will present this 
year, as it has in the past, splendid opportunities for sil- 
verware sales. The charming flatware patterns shown 
above are certain to appeal to any bride and for this 
’ reason jewelers should lose no time “cashing in’’ on these 
approaching events. The groups illustrated above repre- 
sents the newest in sterling and plated flatware. They 
are appealing in design and their graceful lines possess 
an enchantment hard for any lover of beauty to resist. 


Reading left to right: 

CAVALIER, a plated pattern by the Gorham Co., Provi- 
dence, R. I., is richly decorative in design, yet simple and 
dignified. 

PERSONALITY, by R. Wallace & Sons Mfg. Co., Wal- 
lingford, Conn., is a plated (silver shod) pattern, in- 
trinsically beautiful and possessing a charm and appeal 
which its name aptly symbolizes. 
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RENDEZVOUS, a creation by Oneida Ltd., Oneida, 
N. Y., in plate. French in feeling, it features a decora- 
tive, deeply cut design and creates an effect quite un- 


usual in plated ware. 


TALISMAN, a new pattern in William Rogers & Son 
silverplate, Meriden, Conn. Its appeal lies in its sim- 


plicity of design and charming lines. 


CotiLtion. This timely design in sterling silver is a 
creation of Reed & Barton, Taunton, Mass. The ele- 
gance and dignity of this design are typically American in 


inspiration. 


HoMeEwooD, in sterling silver, soon to be introduced 
by The Stieff Co., Baltimore, Md., is thoroughly mod- 
ern in concept. Its fluted lines give this pattern great 


appeal. 


TALISMAN Rose, a product of the Concord Silver- 
smiths Corp., Concord, N. H. In sterling silver, this 
pattern is enhanced by a clear cut rose motif. 























For milady’s very own, the new Schick Shav- 
ette. Its specially modeled shaving head 
facilitates removal of hair from the limbs. 
Royal blue bakelite case in blue moire bag. 


Lists at $16.50. 





Below—Bright, cheery, of unusual character 
and enduring beauty is “Vista,” a Seth 
Thomas clock with self-starting electric move- 
ment. The numerals are applied to the re- 

verse of convex protection glass. 


Above, left—Two of new charm bracelets by Walter Lampl. The upper 

one, called Talisman, carries a variety of good luck charms and coral 

figures and retails for about $12. Each heart in the lower bracelet, re- 
tailing at about $6, is a copy of some old-fashioned heart charm. 









Above, right—One of the attractive new bracelets made for ladies’ 
watches by Kestenman Bros. Mfg. Co. Its lines are of the latest and it is 
equipped with the dependable Kestenman ratchet folding buckle. 











Below, right—Snakewood ball chatelaine 17-jewel watch is made up in a 
variety of colors and kinds of leather attachments by the Raymond Watch 
Co., to retail for $29.50. 





po 





Bliss Bros. Co.'s modernized “Surefit” has a 
34 inch expansion which compensates for 
wrist movements and temperature changes. 
Ratchet style buckle straps are under produc- 
tion to supplement the pigskin buckle strap 
used with present models. White and yellow 
gold filled. 






‘The Victoria salt cellar and pepper cruet com- 

\bination is modern classic in inspiration. This 

inew ensemble is manufactured by the Ellmore 
Silver Co. 



























An umbrella made small enough to fit milady’s 

handbag. Distributed by Follmer, Clogg & Co., 

it is 11 inches long, weighs 11 ounces and 
retails at $5 and up. 


Below—A menorah pin symbolizing the seven- 

candle Jewish candelabrum made of silver and 

set with marcasite by Harry Iskin. Also pro- 
duced showing five candles. 


Above left—The fluted design applied to this sterling silver tea set and 
tray, gives it grace and charm. Offered by the Gold Recovery and Refining 
Corp., the 5-piece set is priced at $82.75 and tray $72. 


Above right—The charming and graceful group of glassware, comprising 
goblet, tall sherbert and Torte plate, etched with a wildflower design, 
is an offering of the Cambridge Glass Co. 


Below left—Reproduction of old Waterford glass by T. G. Hawkes & Co., 

descendents of the original Waterford glass manufacturers in Ireland. 

Measuring 634 inches tall, these glasses retail for approximately $80 
a dozen. 


New Curvex watch for men designed to be A new idea in watch bracelet design for 

worn on the side of the wrist introduced by women is found in this latest creation of the 

the Gruen Watch Co. Made in gold and gold Louis Stern Co. Made of two rows of metal 

filled, with both strap and metal bracelets and beads, it combines the charm of a dainty 

available in six price ranges beginning at $50. bracelet and the utility of a watch attachment. 
Gold filled, it retails at $4.50. 

















REEEEEM 


- 





Between courses in the Nicollet grand ballroom. Inset-—Harold G. Kohen, Minnesota. R. J. A. “prexy” who played host. 


Retail Jewelers’ First Mid-Year Convention Exceeds 
Expectations of All for Attendance and Interest 


Milwaukee Attracts 
Over 600 Jewelers; 
Clinics Prove Hits 





MINNEAPOLIS, MINN.—“I have only a 
small store, and operate it alone, so I 
had to close it up for three days to at- 
tend this convention, but I’m mighty glad 
I did,” one of the retail jewelers who at- 
tended the first mid-year of ANRJA, at 
the Hotel Nicollet, her>, Feb. 14-17, told 
President William D. McNeil as he pre- 
pared to leave for home. 

Similar expressions of sentiment were 
heard from many of several hundred 
other retailers who found it a profitable 
vacation. National association officers 
were impressed by the interest shown by 
the convention guests in the clinics. As 
many as 200 persons attended some of 
these sessions, and on several occasions 
some in the rear of the rooms stood on 
chairs to watch demonstrations. Some of 
the leading lights of jewelry and asso- 








ciated businesses were speakers at these 


assemblies. 

The registration was between five and 
six hundred. Of the total number, 
Harold G. Kohen, Minnesota R.J.A. 
president, and chairman of local arrange- 
ments, estimates that at least half were 
retailers. Minnesota, Iowa, Montana, 
the Dakotas and Wisconsin were all well 
represented and there were jewelers from 
many other nearby states. 

The convention was blessed with clear, 
snappy northwestern weather, including 
a little snow and a touch of sub-zero 
temperature. The guests encountered 
some inconvenience as a result of a 
transportation strike which was in prog- 
ress. Trolley and taxi service was cur- 
tailed and gasoline could not be pur- 
chased for private cars. 

With about 650 persons attending, June 
Hamilton Rhodes, stylist for the Jewelers 
Publicity Committee, presented what was 
considered one of the finest fashion shows 
she has presented anywhere’ in the 
country. With the aid of her capable as- 
sistant, Isabelle Crawford, she showed 
40 ensembles on ten models, in the Fashion 
Parade, Monday night, Feb. 14. 

The social program was climaxed by 
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the banquet and ball on Tuesday night in 
the grand ballroom of the Nicollet Hotel. 
The principal speaker at this affair was 
H. J. Miller, president of the Minneapolis 
Civic and Commerce Association, who 
had as his subject “Platform of American 
Industry.” 

The convention opened Monday morn- 
ing, Feb. 14, when a welcome to the city 
was extended by Mayor George E. Leach, 
and by Guy Ennis, president of Barth 
Co., Minneapolis, on behalf of the jewelry 
manufacturers and wholesalers. The re- 
sponse was made by Mr. Kohen, who was 
largely responsible for bringing this first 
mid-year affair to the Mid-west. Myron 
Everts, Dallas, Tex., southwestern region 
vice-president spoke in behalf of ANRJA. 

The first address was made by Presi- 
dent McNeil. Wilson A. Streeter, Phila- 
delphia, northeastern ANRJA vice-presi- 
dent, spoke on the work of the Jewelers 
Vigilance Committee. “The Importance 
of the Gemological Education Movement 
to the Retail Jewelry Trade,” was the 
subject of Leslie E. Dewey, of J. B. Hud- 
son Co., Minneapolis, president of the 
Minnesota - Western Wisconsin Guild, 
American Gem Society. “Commercial 
Crime, and How to Fight It,” was 
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capably handled by Louis Goldman, of 
Goldman, Allshouse & Healy, Chicago. 
Prof. Roland Vaile, of the University 
of Minnesota, talking on the retailers’ 
position in distribution, said: “To meet 
chain store competition, there must be 
an improvement in the merchandising 
methods of these ‘less efficient’ inde- 
pendents, resulting in a corresponding 
price benefit to the consumer.” 
Tuesday’s sessions were in charge of 


William G. Drosten, St. Louis, Mo., 
northwestern region vice-president. 
A symposium on installment selling 


followed the address on the subject by 
Tinley L. Combs, Omaha, Neb., past 
president of ANRJA. Mr. Combs is 
chairman of the ANRJA committee on 
installment selling which won endorse- 
ment for credit selling at the 1937 na- 
tional convention. 

“The hallucinations suffered in the 
countless attempts by consumers to ex- 
plore the many ramifications of the word 
‘wholesale’ are scattered throughout the 
ages,” said Roscoe R. Rau, Chicago, ex- 
ecutive vice-president of the National Re- 
tail Furniture Association, in his address 
on “That Magic Word—Wholesale’.” 

“To Mr. and Mrs. Average Consumer, 
anything purchased in an aura of mysti- 
cism, in which the word ‘discount’ is 
linked with maneuvering designed to 
circumvent the. retailer, is bought at 
‘wholesale,’ regardless of the price paid. 
The more sophisticated the buyer ap- 
pears, the greater is his eagerness to make 
deals that look as if he is cheating the 
retailer.” 

Thomas Burke, chief, specialties di- 
vision, Bureau of Foreign and Domestic 
Commerce, U. S. Department of Com- 
merce, spoke on the topic “How the De- 
partment of Commerce Can Assist the 
Retail Jeweler.” He urged them to make 
the fullest use of the services made avail- 
able by the department, which are de- 
signed to help them increase their ef- 
ficiency in merchandising. 

With attention-compelling graphs, 
charts and examples of advertising copy, 
both good and bad, Richard N. Heath, 
vice-president of Leo Burnett Co., Inc., 
Chicago advertising counsellors, had a 
most attentive audience for his lecture 
“A New Yardstick for Jewelry Store Ad- 
vertising.” Mr. Heath told his hearers 
that they should get more for their ad- 
vertising dollars than they have in the 
past, primarily by making their ads more 
interesting to the reader. 

Support of the Miéiller- it yttans Act, 
which is meeting with opposition in some 
parts, was urged by W. T. Earl, assistant 
sales manager of Oneida, Ltd. 

One of the most enjoyable events was 
the luncheon tendered by the Gophers, 
northwestern traveling jewelers social 
organization, to all men attending the 
convention. President McNeil, chairman 
of the Jewelers Publicity Committee, 
demonstrated the far reaching results of 
the publicity campaign. Arthur E. Paegel, 
Minneapolis, a former vice-president of 
ANRJA, who was present at the organi- 
zation meeting of the national associa- 
tion, in Rochester in 1906, gave some 
reminiscences of that gathering and at 
the conclusion presented the original of 
the compromise agreement which was ef- 
fected there between the two factions 
which were merged in ANRJA. This 
paper will be placed in the association’s 
archives. 

Kenneth N. Whatmore, of the Interna- 
tional Silver Co., Meriden, Conn., used 
miniature display units to dramatize 
numerous effective ideas during three 
afternoon clinics on window display. 
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Paul W. Monohon, of Krementz & Co., 
and Jones & Woodland Co., Newark, 
N. J., conducted three clinics on store- 
keeping. 

Others who spoke at these clinics were 
Henry Snyder, of White & McNaught, 
Minneapolis, whose subject was “Store 
Program of Sales Events for the Year’; 
Oscar C. Homann, president of C. B. 
Brown Co., Omaha, Nebr., who stressed 
the importance of properly trained sales 
personnel; and Myron Everts, Dallas, 
Tex., who led a discussion on “Getting 
Publicity for Your Store.” 

Guy E. Juchem, secretary-manager of 








Will They Finish the Job Next 
Convention Time? 


MINNEAPOLIS, MiInN.—A plate glass 
show window on the store of Max Kohen, 
operated now by Harold G. Kohen, presi- 
dent of Minnesota RJA, had to be re- 
placed on the final day of the mid-year 
convention of ANRJA. During the night, 
burglars, evidently, had cut a section of 
the window, preparatory to robbing the 
store, but did not finish the job. 

It is NOT true, however, that visiting 
jewelers are under suspicion! 











the Jewelers’ Reconstruction Corp., Chi- 
cago, told the importance of efficient ac- 
counting to the retail jeweler, large or 
small. The women guests on Tuesday 
enjoyed an afternoon of bridge and keno, 
provided by the Minneapolis jewelry 
manufacturers, wholesalers and retailers. 

Wednesday’s convention session was 
presided over by Henry F. Stecher, Mil- 
waukee, Wis., vice-president of the cen- 
tral region. 

National Secretary Evans discussed 
membership campaigns and the revised 
schedule of dues, in his report. He 
urged members to write to the national 
office when in need of information, or 
when they have suggestions, comments 
or criticism. 

“State Legislation,’ was the topic cov- 
ered by Arthur H. Dibbern, Glendale, 





Calif., vice-president of the Pacific region 
and executive secretary of California 
R.J.A 

Attempts to influence state legislation 
should not be made half-heartedly, or by 
anyone who is easily discouraged, Mr. 
Dibbern told his audience, yet “the state’s 
smallest jeweler, if he can influence his 
Senator or Assemblyman favorably—ané. 
in most outlying districts, being better 
acquainted with him, he can do so—be- 
comes as important, and many times more 
so, than the most prominent jeweler in 
the larger centers.” 

A. W. Anderson, treasurer of ANRJA, 
and secretary of the National Jewelers 
Mutual Fire Insurance Co., spoke on the 
general subject of insurance. 

Harvey Kruse, of Addison Lewis and 
Associates, advertising agents, Minne- 
apolis, made a discourse on “Advertising 
a Jewelry Store—Individually and Co- 
operatively.” 

“What’s Ahead for Business,” was the 
interesting subject taken by William E. 
Hammond, Minneapolis, manager, north- 
western region, Chamber of Commerce 
of the United States. 

“This question must be determined by 
business men themselves,” said Mr. Ham- 
mond. “Industry must struggle through 
by its own effort, and business men must 
reassume the leadership which they have 
temporarily relinquished to demagogues.” 

Many different subjects were then dis- 
cussed in an open forum, with a question 
box in charge of Erwin R. Fuchs, Mil- 
waukee, president of the Wisconsin R.J.A. 

The local committees, which deserve the 
greatest credit for their effort- -~ere: 

Reception, Morton Sauer, G..... Weld, 
Maurice Adelsheim, Charles White and 
Lawrence Cohen, Minneapolis; John M. 
Geist, St. Paul, and Stanley Smith, Man- 
kata; banquet, Mr. Kohen, Lester Jo 
hantgen and M. A. Letendre, all of Min- 
neapolis, and registration, Lester Jo- 
hantgen and J. R. Scoville, of Austin, 
Minn. 

The majority of the 12 exhibitors ex- 
pressed satisfaction with their results at 
the show. 





Elgin National Watch Co. to Exhibit at New York 
W orld’s Fair—Plan Duinint for Watch Display 


An exhibit depicting the advancement 
of time keeping from prehistoric methods 
down to the present day will be made by 
the Elgin National Watch Co., Elgin, IIl., 
at the New York World’s Fair in 1939. 
Plans for this exhibit recently approved 
by the fair’s board of design provide for 
a circular building occupying 19,039 sq. 
ft. of space in the production zone, north 
of Horace Harding Boulevard on the 
main thoroughfare to the amusement area. 

A semi-circular exhibit hall housing 
what has been named the “Chronicle of 
Time” display will surround a circular 
astronomical observatory in which proc- 
esses of determining correct time from 
the stars will be demonstrated. On clear 
nights the dome of the observatory will 
be opened for observations, while during 
the day and on cloudy nights, use will be 
made of an artificial star having the ap- 
pearance and apparent motion of a real 
star. 

Two astronomical clocks in the ob- 
servatory will be mounted on concrete 
piers to eliminate vibration and hermeti- 
cally sealed in glass jars to offset atmos- 
pheric pressure changes. The wall of 
the observatory and the inner wall of 
the exhibit hall will be of glass, and be- 
tween them will be a tumbling cascade of 
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Pres. T. Albert Potter and Prof. Frank 
D. Urie, Elgin National Watch Co., in- 
spect exhibit building model 


water. At one end will be one of the 
first devices for measuring time. 

Access to the observatory from the ex- 
hibit hall will be over a glass bridge be- 
neath which will be a model of the Elgin 
factory as viewed from the air. Other 
exhibits in the building will include a 
large-scale model of a watch in actual 
operation and a microscopic display of 
watch parts. 

A striking feature of the exterior of the 
building will be a pier or flying buttress 
emphasizing the north-south meridian. 
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Boston Jewelers Club Celebrates Golden Jubilee 





Annual Banquet at Copley-Plaza Attended by Nearly 
600 Members and Guests—Watches are Souvenirs 


Boston, Mass.—Gold, from the sou- 
venirs to the wrappings on cigars, was 
the theme of the 50th anniversary banquet 
of the Boston Jewelers Club, held Satur- 
day night Feb. 5 at the Copley-Plaza 
Hotel. The affair, attended by many lead- 
ers in the industry as well as State and 
city officials and Army and Navy digni- 
tories, was outstanding among occasions 
of this nature and will be remembered as 
a glorious tribute to those sturdy souls 
who in 1888 conceived and nurtured the 
organization which has grown to national 
prominence. 

The banquet hall and tables decked in 
gold and purple presented an inspiring 
sight and added to these embellishments 
were gold colored covered programs and 
seating lists and similarly colored boxes 
containing cigars encased in gold shaded 
wrappings. The high spot of this truly 
golden anniversary was the souvenir, a 
gold filled, 17 jeweled, 834 ligne man’s 
wrist watch. The model, a new creation 
of the Waltham Watch Co., was not 
shown until after the banquet. Gold 
filled watch cases, produced by the Apex 
Watch Case Mfg. Co., were used by the 
Waltham concern for casing the move- 
ments and attached to each watch was a 
pigskin strap and gold filled buckle made 
by the R. F. Simmons Co. The timepieces 
were presented in gold colored, metal 
boxes created by the Dennison Mfg. Co. 

Bartley J. Doyle, vice-president of THE 
JEWELERS’ CIRCULAR-KEYSTONE, acted as 
toastmaster of the occasion and in this 
capacity introduced Edgar W. Martin of 
the Martin-Copeland Co., as the oldest 
member of the Boston Jewelers Club. The 
toastmaster remarked that Mr. Martin 
had signed his first application to club 
membership in 1889. Before turning over 
the remaining activities of the evening to 
the entertainment committee, Mr. Doyle 
called attention to the presence of a huge 
banner hung back of the speakers’ table. 
The banner he said was one of those 
carried in a parade in October, 1896, 
marking the celebration of President Wil- 
liam McKinley’s sound money policy. 

One of the guests of honor was Mayor 
Maurice J. Tobin, Boston, one of the 
youngest chief. executives of a big city in 





the United States. Arriving about 7.30 
p. m., Mayor Tobin received a tremendous 
ovation and after greeting the jewelers 
and congratulating the organization on its 
50th. birthday was compelled to leave hur- 
riedly for another dinner which he was 
scheduled to attend. 

Some time after Mayor Tobin’s de- 
parture, Gov. Charles F. Hurley of Mas- 
sachusetts arrived and he also was en- 
thusiastically greeted. He expressed his 


The beautiful and useful souvenir 


pleasure at being present on the golden 
jubilee of the club and after thanking his 
hosts for one of the souvenir watches of- 
fered the hope that his son Charles F. 
Hurley, Jr., would be wearing it at the 
organization’s 100th anniversary. 
Following the serving of an excellent 
dinner, an enjoyable entertainment pro- 
gram was staged as Le Folie D’Or Revue. 
Singing, dancing and specialty numbers 
were offered by a bevy of beautiful and 
talented girls and several male performers, 
To the members of the general com- 
mittee in charge, and there were many 
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of them, must be awarded the laurels for 
the success of this outstanding affair. The 
manner in which it was conducted is a 
tribute to the men who were in charge 
of arrangements and a fitting climax to 
the club’s 50 years of existence. 

Launched in that era appropriately 
termed the “Hungry Eighties,’ so named 
because of the prevalence in those days of 
dining clubs among trades and profes- 
sions in Boston, the organization has 
grown in size and importance, until today 
it enjoys national prominence. In a his- 
tory of the club written by ‘Albert R. Kerr, 
who has been serving continuously as sec- 
retary and treasurer for 30 years, he 
names Irving Smith then of Morrill Bros. 
& Co., dealers in watches and jewelry, 
as the father of the organization which 
officially came into existence when 18 
members of the trade gathered on April 
3, 1888. Dedicated to the “purpose of 
coming together socially for mutual en- 
joyment and entertainment” the Jewelry 
Club, as it was then known (but after- 
wards changed to the Boston Jewelers 
Club), held its next meeting on April 28, 
1888, at which Charles Harwood was 
named president. Immediately follow- 
ing this session, the club staged its first 
dinner at Young’s Hotel and since then 
has continued to hold affairs which have 
come to be regarded as among the rank- 
ing social events in the industry. 

The present officers of the club are 
James Kingman, president; Henry R. 
Arnold, vice-president and Mr. Kerr, sec- 
retary-treasurer. On the board of direc- 
tors are Arthur M. Horne, Carl F. Law- 
ton, L. Blaine Libbey, Howard A. Martin. 
James H. Parks and William L. Stone. 


Jewelry Crafts Association to Hold 
Annual Meet March 15 


The Jewelry Crafts Association, Inc., of 
which William B. Ogush, Katz & Ogush, 
is president, will elect officers and direc- 
tors at the annual meeting of the organi- 
zation Tuesday night, March 15, at the 
Hotel Taft, Seventh Ave. and 50th St., 
New York. A dinner will be served at 
6:30 p. m. before the meeting. 

The nominating committee has offered 
the following slate: For president, Wil- 
liam B. Ogush; first vice-president, Meyer 
L. Robbins; second vice-president, Raw- 
son L. Wood; treasurer, John L. Corbett 
and directors, Herman L. Baskins, Nat 
Newman (alternate), Edward J. Gross 
and Meyer L. Robbins. 
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Some of the trade leaders and their guests who enjoyed the 50th birthday dinner of the Boston Jewelers Club, Feb. 5. 
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“Nation Demands Free Business,” Frank Tells N.E.M.J.&S.A.Banqueters 





UNDOUBTEDLY one of the most imposing groups of business leaders, statesmen and educators ever assembled for a function in the jewelry industry. 


450 Hear Addresses 
by State, National 
and City Officials 


PROVIDENCE, R. I.—“There is a vast 
fund of leadership in the United States 
that suffers neither from the rigor mortis 
of reaction nor the St. Vitus dance of ir- 
responsible Utopianism,” said Dr. Glenn 
Frank, chairman of the Republican Na- 
tional program committee, addressing the 
450 diners at the annual banquet of the 
New England Manufacturing Jewelers 
and Silversmiths’ Association, Saturday 
evening, Feb. 19, at the Providence Bilt- 
more hotel, here. 

Dr. Frank asserted that the overwhelm- 
ing majority of Americans “still feel in 
their bones that the basic values of life 
and happiness can be better obtained 
under private management and personal 
liberty, and that the will of the people 
demands that free enterprise, stripped of 
its perversions, be tried.” 

The attendance of Dr. Frank, together 
with Lt. Gov. Raymond E. Jordan, of 
Rhode Island; Hon. James E. Dunne, 
mayor of Providence; Mayor H. Winslow 
Brown, of Attleboro, Mass., Congressman 
Joseph J. Martin, of Attleboro, and others 
in public office, gave the affair a hue of 
officialdom. 

Congressman Martin, who represents 
the manufacturing jewelry district of 
Massachusetts, discussed* the reciprocal 
trade agreements in which he is vitally 
concerned because of their effect on New 
England’s industry, and said “Around 
every corner in Washington lurks a men- 
ace to business. Such organizations as 
yours are necessary to fight for and main- 
tain the industries of New England.” 

He said that the proposed reciprocal 
trade treaty with Great Britain is a 
“threat to the silverware industry. If 
only we would have a simple message 
from Washington stating that they were 
interested in the success of business. Let’s 
quit playing politics with the business of 
this country. Let’s give business a chance 
to put people back to work. This can be 
done only by and through the efforts of 
private enterprise,” Congressman Martin 
counseled. 

Mayor Brown, of Attleboro, said that 
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the mayors of Massachusetts are certain 
that the proposed reciprocal trade agree- 
ments would have a depressing effect on 
New England, as a whole, if they become 
effective. 

Mayor Dunne told that this was the 
12th time that he’d been at the head 
table. He said that in a recent confer- 
ence of mayors they were all cognizant of 
the fact that they, as mayors, were closer 
to the people in every city than anyone 
else, and that they all realized that their 
biggest problem is to find some way to 
put jobless white-collared men back into 
profitable employment. 

Lt. Gov. Jordan emphasized the fact 
that what is good for business is good for 





Judy (Garland, screen starlet 


the state, and assured his audience that 
Governor Quinn of Rhode Island is try- 
ing to help send business going in the 
right direction. 

The dinner was interrupted pleasantly 
with the appearance of little Judy Gar- 
land, who came with her mother from an 
appearance at a local theater. She was 
presented by the association with a fine 
Whiting & Davis mesh bag. She was 
later besieged for her autograph by many 
of the men on behalf of their youngsters. 

Immediate Past President Sturgis C. 
Rice kept the festivities going in smooth 
fashion as toastmaster. 

Others on the dais with President Wil- 
lard A. Ormsbee, and prominent guests, 
were: Dr. Frank, Lt. Gov. Jordan, and 
his assistant adjutant, Capt. John C. 
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Wall; Mayor Dunne; Mayor Brown; 
Congressman Martin; Edward O. Otis, 
Jr., N.E.M.S.J.A. executive secretary; 
Ralph L. Griffith, vice-chairman of the 
banquet committee in the absence of H. 
Dean Baker, Jr., chairman, who was de- 
tained by illness; Very Rev. John J. Dil- 
lon, O.P., president of Providence College; 
Howard L. Carpenter, past president of 
the National Wholesale Jewelers Associa- 
tion; William D. McNeil, ANRJA presi- 
dent; William G. Thurber, Mass.-R.I. 
R.J.A. president; Otto D. Wormser, presi- 
dent of the 24-Karat Club of New York; 
Frederick A. Ballou, Jr., president, and 
Horace M. Peck, secretary-treasurer of 
the Jewelers Board of Trade; Henry R. 
Arnold, vice-president of the Boston 
Jewelers Club; J. Frank Newman, secre- 
tary of the National Association of Credit 
Jewelers; Walter F. Fitzpatrick, city trea- 
surer of Providence; Albert R. Plant, 
president, and Richard B. Watrous, sec- 
retary of the Providence Chamber of Com- 
merce; Lester W. Nerney, president of 
the Attleboro Chamber of Commerce; 
James A. Rogers, secretary of the As- 
sociated Industries of Rhode Island; Ed- 
gar E. Baker, president of the Metal 
Findings Manufacturers’ Association and 
Past Presidents Henry G. Thresher, Wil- 
liam T. Chase, Edgar M. Docherty, Archi- 
bald Silverman, Harold E. Sweet, James 
V. Toner, and Miss Garland. 

The formal program of entertainment 
began an hour before the dinner was 
served as pleasant fellowship was enjoyed 
in the foyer and in private rooms, where 
a number of firms entertained. Trouba- 
dors in picturesque costumes played trop- 
ical music. Musical entertainment during 
the dinner was furnished by Carl Tatz 
and his orchestra. 

The arrangements committee was com- 
posed of H. Dean Baker, Jr., chairman, 
Ralph L. Griffith, vice-chairman, J. Carle- 
ton Bagnall, John Blackington, Frank R. 
Budlong, Fred A. Bullock, Leo B. Curran, 
Francis H. Curren, Harry W. Fisher, 
Horace B. Gowen, Samuel A. Hamin, 
Samuel M. Holman, Jr., Joseph H. Lan- 
cor, Donald LeStage, Jr., William G. 
Lind, Robert Meller, Edson W. Sawyer, 
Carl Schraysshuen, Hayward H. Sweet, 
Raymond L. Wells, H. Benjamin Whitaker 
and Willard A. Ormsbee, ex officio. 
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Fewer Failures in 


1937 Are Reported 
By Board of Trade 


ProvipeNce, R. I.— Financial embar- 
rassments in 1937 in all divisions of the 
jewelry industry—manufacturing, whole- 
saling, retailing and repairing—numbered 
146 as against 179 in 1936 reported Sec- 
retary Horace M. Peck at the annual 
meeting of the Jewelers Board of Trade 
held recently. In the last six months of 
1937 the total was 62, as compared with 
52 for the similar period of 1936. 

In the retail division there were 105. for 
the whole year and 36 for the final six 
months as compared with 127 and 34 
respectively in 1936. It is interesting to 
note that 1937 brought fewer embar- 
rassments to retailers and repairers than 
did any other year in the past decade. 
Manufacturing embarrassments declined 
in both instances, being 14 for the whole 
year 1937 as against 27 for 1936 and nine 
in the last six months of 1937 as con- 
trasted with 10 a year previous. There 
were 18 wholesalers reported in the 1937 
list of embarrassments as compared with 
16 in 1936 while during the final six 
months the analysis showed 11 for 1937 
and six in 1936. The same number of re- 
pairers were reported each year (nine), 
although six of these occurred during the 
last six months of 1937 as compared with 
two in 1936. 

Following is the Board’s report of em- 
barrassments for the last ten years: 





Retail and 


Mfgs. Wholesale Repairers 
1928 58 102 466 
1929 42 62 505 
1930 69 85 602 
1931 78 100 831 
1932 93 121 1030 
1933 37 75 596 
1934 19 20 165 
1935 14 16 119 
1936 27 16 136 
1937 14 18 114 


The new board of directors elected at 
the annual meeting of the members in 
January, met Feb. 18, and completed the 
organization for the ensuing year. 

The directorate consists of 24 members, 
eight of whom are elected annually for a 
three-year term. The directors chosen at 
the January meeting are: Jared E. Allyn, 
Oneida, N. Y.; J. Stafford Allen, Provi- 
dence; Lawrence E. Baer, Attleboro; Syd- 
ney Y. Ball, Chicago; Frank M. Childs, 
Providence; A. A. Faatz, Newark, N. J.; 
Albert E. Levy, New York; Frank J. 
Ryder, Attleboro; W. Waters Schwab, 
Brooklyn, and A. A. Wainwright, Provi- 
dence. 

At the Feb. 18 meeting the directors 
elected the following officers: President, 
Frederick A. Ballou, Jr., of B. A. Ballou 


_& Co., Inc., Providence, first vice-presi- 


dent, Russell G. Scott, Reed & Barton 
Corp., Taunton, Mass.; second vice- 
president, Edgar E. Baker, of the W. R. 
Cobb Co., Providence; secretary and 
treasurer, Horace M. Peck; assistant sec- 
retary and assistant treasurer, Robert C. 
Knox. Howard L. Carpenter, of the Al- 
bert Walker Co., Providence, was elected 
a member of the executive committee, 
which now consists of Frederick A. Bal- 








lou, Jr., Royal J. Gregg and Mr. Car- 
penter. 

At the annual meeting in January, at 
which President Ballou presided, reports 
were presented by Mr. Ballou and by the 
secretary. In his report President Ballou 
said that “late reports show that collec- 
tions have been better than had been 
anticipated. Notwithstanding the unset- 
tled conditions involving practically all 
business, we look for a good year for 
the manufacturing jewelry industry in 
1938. 

“Tt is a satisfaction to report that the 
Jewelers Board of Trade had a good year 
financially in 1937, and that it transacted 
the greatest volume of business since the 
merger with the National Jewelers Board 
of Trade.” 

By agreement with the American Na- 
tional Retail Jewelers’ Association, Mr. 
Ballou reported, a survey will be made 
to determine the cost of doing business 
among retail jewelers. If this proves 
beneficial, the Board intends to broaden 
the scope of the work so as to include 
analyses of business done by jewelry man- 
ufacturers, wholesalers and importers. 


W. A. Kinsman Reelected President 
of Towle Mfg. Co. 


NEwsuryporT, Mass.—William A. 
Kinsman was reelected president of the 
Towle Mfg. Co., at a meeting of the di- 
rectors following the annual meeting of 
the stockholders at the company’s offices, 
here, Feb. 16. Other officers elected 
were: Harold E. Nock and Arthur L. 
Fuller, vice-presidents, and Jerome A. 
Hardy, secretary-treasurer. 








300 Dine and Dance on Fifth Birthday of Horological Society of New York 


The only brief interlude 


The dinner-dance at the Hotel McAlpin, 
New York, Saturday night, Feb. 12, 
crowned five years of progress by the 
Horological Society of New York, Inc. 
Three hundred members and guests were 
present. 

From hors-d’oeuvre to demi-tasse the 
program was brilliantly directed by Wil- 
liam Wagner, who again served in the 
role of toastmaster. Although “Bill” 
maintained a stringent two-minute limit 
on speeches, much of interest was said 
by John J. Bowman, of the Bowman Tech- 
nical School, Lancaster, Pa., vice-president 
of the Horological Institute of America, 





and an honorary member of the society; 
M. J. Freistadter, superintendent of the 
Waltham Watch Co.; Kenneth I. Van 
Cott, general manager of Marcus & Co.; 
Fred G. Gruen, of the Gruen Watch Co.; 
Howard L. Beehler, of the Research de- 
partment of the Hamilton Watch Co., and 
R. Salomon, also an honorary member. 

Jacques LeRoy, another honorary mem- 
ber, and regional vice-president and cer- 
tification committeeman of HIA, was in- 
troduced and accorded an ovation in 
keeping with the regard in which he is 
held by all horologists. 
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in an enjoyable evening spent with some of the country’s leading horologists. 


After the dinner 16 valuable gifts were 
distributed, and then followed the floor 
show and dancing which continued until 
an early hour. 

Women were given compacts as memen- 
toes of the occasion and pocket flashlights 
were souvenirs for the men. 

The committees in charge were: Ar- 
rangements, President J. L. Roehrich, F. 
Semon, I. Lemer, M. Aschendorf, B. Mel- 
lenhoff, A. L. Lazarus and F. Knoll, and 
reception, Mr. Lemer, H. Morriss, M. 
Klein, W. Hoffsommer, M. Schwartz, 
C. K. Johns, A. Park and J. L. Gruener. 
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Jewelers Vigilance Committee Chairman Urges Speedy 
Acceptance of Recommended Commercial Gold Standard 


Manufacturers of gold jewelry, whole- 
salers and retailers in all parts of the 
country have received during the last few 
weeks from the Division of Trade Stand- 
ards of the United States Department of 
Commerce, copies of the recommended 
commercial standard for marking articles 
made of karat gold. The original ~ro- 
posal submitted by the New England 
Manufacturing Jewelers & Silversmiths 
Association and the Jewelers Vigilance 
Committee has been corrected to conform 
with the recommendations made and ap- 
proved at a meeting of interested organi- 
zations, firms and individuals held in 
New York, Jan. 27. The text of this 
corrected draft appeared in full in the 
February issue of THE JEWELERS’ CIRCU- 
LAR-KEYSTONE. 

Those receiving copies are being urged 
to give consideration to this recommended 
commercial standard and if in the belief 
of manufacturers, wholesalers or retailers 
the standard will prove beneficial, ap- 
proval and acceptance must be conveyed 
to the Division of Trade Standards on 
the acceptance form provided with each 
draft. Upon the receipt of acceptances 
representing by volume of production 65 
per cent of the industry, the approval of 
the project will be announced and manu- 
facturers, wholesalers and retailers will 
be given sufficient time in which to dis- 
pose of merchandise not conforming to the 
provisions of the commercial standard. 

In commenting on the recommended 
commercial standard, G. H. Niemeyer 
chairman of the Jewelers Vigilance Com- 
mittee said. 

“Naturally it is hoped that manufac- 
turers will indorse this movement by ac- 
cepting the standard, for the sooner it is 
accepted, the sooner the government can 
announce its approval. We are also 
counting heavily on the support of re- 
tailers and for this reason it is important 
that they cooperate in securing the im- 
mediate acceptance of the standard by 
insisting that manufacturers stamp their 
trade marks on quality marked merchan- 
dise. The commercial standard is a pro- 
tection for the retailer and to hasten its 
approval the retailer should likewise re- 
fuse to accept nondescript merchandise. 
By the active cooperation of these various 
branches in the industry, I am sure that 
the karat gold standard will meet with 
immediate approval and general trade 
acceptance.” 

Under the provisions of the commercial 
standard no karat gold article of less than 
10 karat fineness may have applied to it 
any quality mark, neither shall karat 
gold articles with a hollow center and 
filled with base metal, cement, pitch or 
other foreign substance giving the article 
added weight or strength, bear a quality 
mark. All articles bearing quality marks 
must also be accompanied by a trade 
mark registered under the laws of the 
United States. Another vital feature of 
this standard is the definition set down 
for the term “solid gold,” the indiscrimi- 
nate use of which has become confusing 
and misleading to the public. ‘Solid 
gold” the standard sets forth may only be 
applied to “fine gold” which must mean 
gold of 24 karat fineness. The standard 
also provides for certain exemptions and 
while it incorporates the tolerances for 
fineness contained in the National Stamp- 
ing Act, it was agreed at the recent meet- 
ing in New York that these tolerances 
were too liberal and as a consequence a 
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committee will be named to study this 
phase of the Federal statute and report 
at a future conference. 





Dine and Dance on Birthday of 
New York Benevolent 


With 570 members, their wives and 
guests in attendance the 51st annual in- 
stallation dinner of the New York Jewel- 
ers Benevolent Association was served 
Sunday evening, Feb. 13, at the Central 
Plaza, 111 Second Ave., Manhattan. The 
hall was not large enough to accommo- 
date all who had made applications for 
tickets. 

Louis Cutler, .etiring president, who 
was elected honorary president, dis- 
charged his officers and then introduced 
his successor, Harry Wittman, who re- 
sponded with a short address. The in- 
duction of Mr. Wittman and his fellow 
officers was in charge of Sidney Berman, 
a past president. 

Adolph Pusrin, who was toastmaster 
as well as chairman of the arrangements 
committee, was presented a gift in recog- 
nition of his efforts for the success of the 
affair. Philip Hersh, 87 years old, who 
is always on hand for all association ac- 
tivities, was introduced and received a 
hearty round of applause. For the first 
time this year his helpmate was absent 
from his side, Mrs. Hersh having died 
in recent months. 

After the dinner was served a program 
of entertainment was given, headed up 





by Leo Fuld, former leading star at the 
old French Casino. Dancing followed 
until an early hour. 





A.N.R.J.A. and Board of Trade to 
Launch Business Survey 


The questionnaire which will be part 
of the survey to be made by the Ameri- 
can National Retail Jewelers Association 
and the Jewelers Board of Trade acting 
in conjunction is still in the course of 
preparation, it was announced several 
days ago at the office of the former or- 
ganization in New York. The purpose 
of this survey is to determine the cost 
of doing business among retail jewelers 
and if proven beneficial, it is understood 
that the scope of this survey may be 
broadened to include analysis of business 
done by jewelry manufacturers, whole- 
salers, and importers. 

The information to be assembled will 
be greatly similar to that secured through 
the services of the Harvard University 
School of Business Administration which 
conducted this work for a period of nine 
years for the ANRJA. In addition to 
the important information available to 
the individual retail jeweler the figures 
resulting from these previous surveys 
were effective in establishing the average 
cost of doing business and indicated to 
the manufacturers the retailers’ overhead. 





CINCINNATI—A. Sauer, of the watch 
attachment firm bearing his name, is en- 
joying a month’s vacation at Miami, Fla., 
with Mrs. Sauer. He expects to return 
to the factory in Cincinnati about 
March 1. 








W. R. COBB CO. .™® 
101 Sabin Street, 
Providence, R. I. 


New York Salesroom: 320 Fifth Avenue 
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Henry Birks & Sons, Montreal, 
Rewards Veteran Employees 


MonTrREAL, CAN.—Fifteen new members 
were added to the “Old Guard” of Henry 
Birks & Sons, jewelers, this city, Feb. 1 
when W. M. Birks presented sterling 
silver trays to the following, each of 
whom have completed at least 25 years 
of service: J. W. Allan, H. Champion, 
Oliver Dow, R. H. Dawson, A. Belcher, 
H. J. Houseman, Theodore Blanchette, 
Miss V. A. York, Miss Mary Bell, Geo. 
W. Cavey, Mrs. F. G. Love, Frank H. 
Herink, all of Montreal; Miss Dora F. 
Davidson, Frank H. Timmons, Ottawa, 
Norman M. MclIntyre, Toronto. This 
brings to 113 the number of employees 
similarly rewarded, of whom 86 are still 
active. The aggregate service of the 
active members amounts to 2600 years. 





SEEKS BAN ON JAP LIGHTERS 


WasHINGToN, D. C.—The Zippo Mfg. 
Co., of Bradford, Pa., has asked the 
United States Tariff Commission to pro- 
hibit the importation of a certain type of 
pocket lighter from Japan which, the 
company charges, is an imitation of their 
product in violation of the patent laws. 
The Commission has not indicated what 
action will be taken. 





SOUTH AMERICAN AT BOWMAN SCHOOL 


Roberto Baptiste, a member of the firm 
Baptiste y Cia., importers and wholesalers 
of watches and jewelry, Bogota, Co- 
lombia, South America, has entered Bow- 
man Technical School, Lancaster, Pa., for 
a course in the watchmaking department. 





A MAN AND HIS PIPE 
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The congenial and popular “Gus” Nie- 
meyer, it was noised around last week, 
was going “high hat” since moving to the 
“swanky” 63rd St. and Fifth Ave. sector 
in New York. Honestly, we were worried. 
However, as he emerged from his apart- 
ment the first Sunday morning after 
“going uptown” the doorman diplomati- 
cally advised him that high hats and 
pipes did not harmonize on Fifth Ave. 
Whereupon “Gus” gave up the hat and 
held on to his pipe. Now we feel better. 





Gemological Institute of America 
Honors English Gem Expert 


Los ANGELES, CAL.—B. W. Anderson, 
head of the Gem-testing Laboratory of 
the London Chamber of Commerce, has 
been named a member of the Gemologi- 
cal Institute of America. 

By vote of both the examining board 
and the Board of Governors of the in- 
stitute the title of Certified Gemologist 
was posthumously awarded last month to 
Warren Larter, who died Jan. 7. He 
had completed the major portion of his 
examinations before the beginning of his 
long illness. 

Jackson, Miss.—The Independent Mer- 
chants & Manufacturers’ Association of 
Mississippi is seeking the passage of a 
fair trade law by the state legislature. 








LOUISVILLE FIGHTS “SKIPS” 


LouIsvILLE, Ky.—A committee of ten 
representatives of installment retail firms, 
including clothing, jewelry, tire and fur- 
niture stores, are drafting proposed poli- 
cies of a credit rating organization. These 
firms have had considerable difficulty in 
coping with “skip” accounts and the 
bankruptcy problem. 





STERN MFG. CO. EMPLOYES ORGANIZE 


Newark, N. J.—Employes of the Stern 
Mfg. Co., 407 Mulberry St., at a dinner 
recently formed a permanent organization 
and elected officers. The aim of the or- 
ganization is the establishment of a closer 
relationship between the firm’s employes 
and their employer. 
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Rhode Island Manufacturing Jewelry Industry's Wage 
and Hour Code a Success After First Year’s Operation 


PROVENCE, R. I.—After a year’s trial, 
the minimum wage and hour code adopted 
for the manufacturing jewelry industry 
in Rhode Island has been found not only 
workable but of great benefit, according 
to William H. Blake of the New Eng- 
land Manufacturing Jewelers & Silver- 
smiths’ Association. 

The 30 cents an hour minimum wage 
and the 48-hour maximum work week, 
together with restrictions tending to make 
piece work and home work more equi- 
table, have been found, it is reported, to 
be of even greater advantage than the 





majority of manufacturers in the trade 
had anticipated. Moreover, Thomas F. 
McMahon, labor director, has expressed 
his satisfaction with the working of the 
code and his praise of members of the 
industry for their fine degree of coopera- 
tion. 

“One thing that was widely predicted 
did not happen,” Mr. Blake explained. 
“That was an increase in the number of 
male workers, replacing women, because 
of the minimum wage. There has been 
no noticeable change in the ratio of men 
and women workers as a result of the 
adoption of the code.” 








VWEARS WELL... 








when Jewelry is Marked 
Gold Filled and Rolled Gold Plate 


Just as the subtle stamp of character is seen in the face of a beautiful woman, the 
fineness and quality of carefully wrought jewelry are identified by the markings: 
“Gold Filled’ and ‘‘Rolled Gold Plate.” 

For every process in the making of genuine Gold Filled and Rolled Gold Plate* is 
guarded to make sure that the surface layer of karat gold is uniform in quality— 
uniform in resistance to wear. 

The layer of karat gold is permanently fused to a base of strengthening non-precious 
metal. Electroplating has no part in the process. This method of gold application 
enables you to offer—at truly moderate prices—jewelry of known wearing quality, 
jewelry which can carry your own personal guarantee. 

So when your suppliers next call, insist on their guarantee that what you buy is 
made in accordance with Commercial Standard CS47-34. 


*Genuine Gold Filled & Rolled Gold Plate 
What It Is... and How to Get It 


For either product, 10k or higher gold must be used to conform to U. 8. 
Commercial Standard No. CS 47-34 (except watch cases, made to special 
standard). In qualities of 1/20th and better it is called Gold Filled. Lower 
than 1/20th it is called Rolled Gold Plate. But karat and quality marks 
do not indicate the method of gold application—and that’s what makes the 
difference in wear! So protect yourself and your customers. Insist on your 
supplier’s guarantee—which should include the words Comniercial Stand- 
ard CS 47-35. 





Research Division of, 


GOLD FILLED and ROLLED GOLD PLATE 


MANUFACTURERS 


PROVIDENCE « RHODE ISLAND 


HEADQUARTERS -» 
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N.L.R.B. Examiner’s 
Ruling Appealed by 
Swank Products, Ine. 


ATTLEBORO, Mass.—Swank Products, 
Inc., has appealed the decision of Samuel 
H. Jaffee, a trial examiner for the Na- 
tional Labor Relations Board, to the 
Labor Board in Washington and has an- 
nounced that if this board refuses to as- 
sist them they will carry the matter to the 
United States Circuit Court of Appeals, 
and to the United States Supreme Court, 
if necessary. 

At the same time, Swank Products, Inc. 
Employes’ Association, a group of work- 
ers in the factory of this concern, whose 
organization was recently ruled by Ex- 
aminer Jaffee to be company sponsored, 
and ordered disbanded, has also filed 
exceptions to the report of the examiner. 
Clarence A. Barnes of Mansfield, Mass. 
counsel for the employees’ group cites 
“open hostility” of the examiner and the 
Labor Board counsel during the hearing 
which was held in this city in December. 

The case was conducted for several 
days before Examiner Jaffee on com- 
plaint of the International Jewelry 
Workers’ Union, an American Federation 
of Labor affiliate, alleging that the con- 
cern was favoring a company union and 
otherwise violating the Wagner Act. Ex- 
aminer Jaffee’s report recommended that 
the Employes’ Association be dissolved; 
that the company cease interfering with 
the employes in union activities and that 
it reinstate an employe alleged to have 
been discharged because of union activi- 
ties, with back pay in full, and to with- 
draw all recognition from the Swank 
Products Employes’ Association as the 
representative bargaining unit of its em- 
ployes. 

J. Carlton Bagnall, of Providence, 
president of the Swank Products, Inc., 
commenting on the appeal of his concern 
said: “It is our interpretation of the 
Wagner Act that our employes have the 
right to join a union of their own, to 
join one of the national unions, or not 
to join any union. By an. overwhelm- 
ing vote they decided to form their own 
union. 

“At the recent hearing, we asked the 
Labor Board to conduct an election to 
determine whether our employes favor 
their own shop union or not. The Board 
refused to grant the request. It appears 
to us that this is a proceeding in which 
the International Jewelry Workers Union 
is attempting to coerce and intimidate 
our employes into joining their organi- 
zations, despite their desire to have their 
own shop union.” 


SILVER PRICES 
London New York 


Spot Official 
ae eer 20 3/16 45% 
eS eee 20 5/16 45% 
February 16 ........... 20 45% 
Webvetntt 29. 0cke tees 20 1/4 45% 





PLATINUM FIRM AT $36 


There had been no change in the price 
of platinum in February up to the time 
this issue went to press. 


Quotations on Feb. 23 were: 


Gale... 2k dah destgniac 6hstmns<esageds sau 
Containing 5% iridium ...... 
Containing 10% iridium .... 
Wpidtent iwkcens s~catdwntanmanaqneewes 
Pe eee T Tee YY ee 
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PLATINUM 


IRIDIUM, RHODIUM, 
RUTHENIUM, PALLADIUM 


IRIDIUM-PLATINUM 


In all degrees of hardness for the requirements 
of the Jewelry Trade and other Industries 


The Quality of all our Metals and Products 
fully guaranteed 


PLATINUM WEDDING RINGS 


CHANNELLED—PLAIN—ENGRAVED 
RHODIUM PLATING SOLUTIONS 


JOHNSON MATTHEY & CO. 


The oldest established and World-renowned Refiners 


15 WEST 47th STREET NEW YORK CITY 
Telephone: Bryant 9-4645 




















TO TODAY’S TEMPO 


... under the expert supervision of W & J Sloane, Biltmore rooms 
are individual in character, generous in size and assure you the 
utmost in luxurious comfort. 


All that is best in service, cuisine, atmosphere, and appoint- 
ments is yours at The Biltmore—convenient to business, smart 
shops, theatres and important New York. Single rooms from $6; 
double from $8; suites from $12. 


THE BILTMORE 


David B. Mulligan, President 


MADISON AVENUE AT 43RD STREET, NEW YORK 
Adjoining Grand Central 
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Edwin P. Root, Director and Former 
President, New Haven Clock Co., 
Dies in 79th Year 


NEw Haven, Conn.—Edwin P. Root, 
78, a member of the board of directors 
of the New Haven Clock Co., and founder 
of the Clock Manufacturers Association, 
died Feb. 7. 

Mr. Root, who became associated with 
the New Haven concern as a boy in 





THE LATE EDWIN P. ROOT 


1875, in 1923 succeeded the late Walter 
Camp as president of the corporation. 
With advancing age, Mr. Root was par- 
tially retired at his own request in 1929, 
and made chairman of the board of di- 
rectors. This office he relinquished a few 
years ago but continued active as a di- 
rector. 

Throughout his busy life, Mr. Root 
found time for unselfish and unstinted 
public service in many fields. As vice- 
president and director of the Connecticut 
State Prison and a member of the State 
Board of Parole he gave freely of his 
time and energy to the State. His varied 
contributions to New Haven and Connec- 
ticut were officially recognized in 1935, 
when Yale University bestowed on him 
the degree of Master of Arts. As founder 
of the Clock Manufacturers Association, 
his leadership brought the members of 
the clock industry together to consider 
the collective welfare of their respective 
companies. 


Michigan R.J.A. Will Convene in 
Jackson, April 24-27 


Jackson, Micu.—The Michigan Re- 
tail Jewelers Association has announced 
that the 1938 convention will be held at 
the Hotel Hayes, in this city, from April 
24-27 inclusive. Sunday April 24 will 
be set aside as a “get together” day, but 
will be followed by three full days of 
business activities. The convention will 
end with the dinner and frolic given by 
the Wolverine Jewelers Travelers Club. 
An active and enjoyable program is be- 
ing arranged and the officers anticipate 





_one of the largest conventions in the his- 


tory of the organization. 


Remember This Watch? 


In an effort to identify the body of a wo- 
man found last April in the Fox River, 
near Aurora, Ill., this journal prints the 
scratch marks in the Hamilton wrist 
watch which was worn, which were: 
994/28 and 42755L. The movement was 
No. 2059697 and the case No. 312144. 
From the factory it has been ascertained 
that the watch was sold to a jeweler in 
Cleveland, Ohio. 
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The A-B-C’s of 
INSURANCE 
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See that you have— 
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Dh ecide to carry National 
Jewelers Mutual policies for 
protection against fire and 
windstorm. 





Present dividends on fire policies 


33 1/3% 


“Today’s loss is not covered by 
tomorrow’s policy.” 
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FIRE INSURANCE COMPANY 
JEWELERS INSURANCE BUILDING 
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STERLING SILVER 
Arts & Crafts Jewelry 


Designed by Ho be 
made in its entirety by hand 


By a Group of Artists 
and Master Craftsmen 





Brooches—Bracelets— 
Rings—Pendants 


In All Antique Silver 


Set with Genuine Onyx, Chrysoprase, 
Swiss Lapis, Carnelian & Amethyst stones. 
Prices ranging from $1.00 to $10.00 each. 


Assortment 1! — $50.00 
“6 it— 75.00 
as 111 — 125.00 
IV — 150.00 


Delivery within Ten Days 


write 4 10 E. 49th St. 
; Hobé New York City 

















THE JEWELERS’ CIRCULAR-KEYSTONE 
for March, 1938 


Denham C. Lunt Succeeds H. A. 
Norton As Silversmith Guild 
Head; Jump Book Quota 


Denham C. Lunt, vice-president of 
Rogers, Lunt & Bowlen Co., Greenfield, 
Mass., was named president of the 
Sterling Silversmiths Guild of America, 
at the annual meeting of the Guild, Feb. 
3, at the Waldorf-Astoria, New York. 

Mr. Lunt succeeds Henry A. Norton, of 
R. Wallace & Sons Mfg. Co., Wallingford, 





Denham C. Lunt, President 


Conn., who has been in ill health. Mr. 
Norton’s illness prevented his attendance 
at the meeting at which resolutions were 
adopted acknowledging the Guild’s in- 
debtedness to him. Others elected were 
Alexander Vincent, vice-president, and R. 
G. Scott, Reed & Barton Corp., Taunton, 
Mass., treasurer. 

So gratifying has been the acceptance 
of the informative book “The Story of 
Sterling,” which was produced during the 
year as a promotional endeavor, that it 
was decided to continue issuance of this 
book, and the appropriation for the work 
was increased. It will be the endeavor 
of the Guild to place, through the medium 
of the retail jeweler, copies of the book- 
let in the hands of teachers, librarians, 
women’s club leaders and prospective 
buyers of sterling. Secretary Vincent an- 
nounced after the meeting that arrange- 
ments have been made to reduce the price 
of this book from 25 to 10 cents. 








WHO KNOWS? 


—The late Joseph M. Herman of Massachu- 
setts, noted manufacturer, was a man of 
few words but of infinite wisdom. 


—During one of our previous business reces- 
sions he received the following letter from 
a retail merchant: 

—‘l am confused about the future trend 
in business. Will you let me know 
what conditions are going to be for 
the next six months. Enclosed find 
two cent stamp for reply.” 


—Referring this letter to his secretary, Mr. 
Herman remarked laconically: 
—‘“For two cents he wants to know 
what | would give a hundred thousand 
dollars to know.” 


President. 








Sterken-Durel, jewelers, 126 Baronne 
St. New Orleans La., celebrated their 
second birthday from Feb. 14 to 19. The 
occasion was marked by the distribution 
of individual birthday cakes to patrons. 
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(N) NOBLE 
SWIVELS 


8 R g 


No. 40 
No. 42 
No. 43 


No. 44 


The Finest Swivels that money 
can BUY. All have swivel tops, 
riveted tongues and strong 
springs. Made in yellow, green 
and white. Make it a practice 
to BUY NOBLE SWIVELS. 


F. H. NOBLE & CO. 


Manufacturers 
535-559 W. 59th St., Chicago 











* < 
, & 
PROFIT MAKING 
SPECIAL 


Special No. 10X—6/0 size, 7 
jewel Elgin or Waltham Man’s 
watch in Star 10K yellow rolled 
plate case, steel back. Complete 
with leather strap and 

gold filled attachments $6.75 


Same with 15j. movement, 
$8.75. 





With leather cord band as il- 
lustrated 75 cents extra 
For many other exceptional 
values in high grade recondi- 
tioned, guaranteed watches, 
send for our sixteen page il- 

lustrated catalogue. 


WEKSLER & GOODMAN, Inc. 


Distributors of Keystone, Star Belove, 
Master and |. D. Watch Cases 


5 SOUTH WABASH AVE., CHICAGO 
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Quality Tells... 


And Jewelers Listen! 





Recent Importations by 
beth Weissman Eagerly 
Sought by Jewelry Trade 


Giftwares, Lamps and Interior Ac- 
cessories feature the new beth 
Weissman collection of importa- 
tions. Urns, perfume bottles, candy 
and cigarette boxes, also other 
smoking accessories are included. 





beth WEISSMAN 
IMPORTATIONS 
49 West 23rd St., New York 


Chicago, 15127 Merchandise Mart 
Los Angeles, 720 Cooper Building 











Dunkirk 


A POPULAR PRICED 
STERLING LINE 
OF QUALITY 


@ 
Send 
For ~ ag 


ee Ylew. 
Tea Sets 


GOLD RECOVERY & 
REFINING CORPORATION 


53 W. 47th ST., NEW YORK CITY 











Golden Roosters Hold Dinner Dance 
With Biggest Attendance 
in Their History 


Cuicaco.— The gold room, Congress 
Hotel, was the scene of a gala occasion 
the night of Feb. 19, when the Golden 
Roosters of Chicago and their friends 
gathered for the 1938 annual dinner 
dance. Nearly 350 were present, which 
included the largest membership attend- 
ance since the organization was formed 
in 1921. 

Soon after the dinner and dancing got 
under way retiring Chanticleer Leonard 





The medallion given past Chanticleers 


Lewy called the gathering to attention 
and announced that through the courtesy 
of F. H. Noble & Co. each past Chanti- 
cleer was to receive a medallion suitably 
engraved to commemorate his service to 
the organization. Of the 16 past chanti- 
cleers Fred Whitney, Thomas G. Mc- 
Mahon, Claud Wheeler, Francis V. Healy, 
Charles G. Brown, Bert R. Hopper, R. 
Shell Hulbert and Leonard Lewy were 
present to receive personally. 

The newly elected officers, Chanticleer 
Dave Newman, Scratcher ‘Jack Casey 
and the Keeper-of-the-Nestegg were in- 
ducted in office. From that time until 
way in the night there were dancing and 
entertainment. The consensus of opinion 
was that the hour and a half of enter- 
tainment following the dinner was the 
best ever presented at any previous din- 
ner and the entire evening one of the 
most enjoyable, and full credit was given 
to retiring Chanticleer Lewy and his co- 
operating officers and committee. Each 
woman guest was given a useful and at- 
tractive traveling clock with Golden 
Roosters and the date engraved on the 
dial. 





DECEMBER IMPORTS 


Article Number Value 
Watches and watch 
movements ........ 265,319 $764,404 
MM WE Sods osacces sce 102,987 
Clocks and clock 
fe: ee aorsiin 8,026 
eS Se ee rere pale 5,583 
Diamonds— 
Rough uncut ........ 3,271 cts. 220,437 
ae, EE cio cas 0 a00s 13,896 cts. 801,437, 
ry See ee Sas 55,290 


Other precious and semi- 
precious stones: 


Rough, uncut ........ he 8,149 
Cet, AONE va teres 13,896 cts. -801,632 
Imitation stones except 
GONEBO 6. ste TVA Te Pree 94,975 
Imitation opaque and 
imitation pearls .... i, ee 787 
Sterling tableware ..... eae 22,107 





Irving Loewenthal who for a number 
of years covered southern and central 
territories for Swank Products, Inc., 
Attleboro, Mass., out of the Chicago 
branch office, is now connected with the 
Los Angeles office and will cover Arizona 
and part of California. 
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STAMPING OF 
PLATINUM 
WATCH CASES 


ALSO BRACELET ATTACHMENTS, SNAPS, 
SLAVE-LINKS, WATCH ENDS, ETC. 


Up to the minute with the very 
latest models, for all movements. 


NO NEED TO INVEST IN DIES. 


Dies stocked for the exclusive use 
of the manufacturer and his cus- 
tomers. 


All kinds of special tools for the 
Jewelry trade. Steel trade - mark 
stamps made to order. Hard steel 
movement blocks to order. 


Write for catalogue. 


Out of town deliveries in 24 hours 


WILLIAM WISHINSKY 
100 West 21st Street, New York City 


Catering to the needs of 
the Watch Maker since 1920. 















SIMONS 
THIMBLES 


Made in Sterling Silver— 
10Kt. and 14Kt. Gold 





217 


SIMONS BROS. CO. 
269 SOUTH 9th STREET 
PHILADELPHIA 
ESTABLISHED 1839 
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‘The Jewelers Service Co, will move 
about March 1 from 142 Fulton St. to 
new quarters at 11 John St. 


On or about March 1, James J. Seery, 
electroplater, gold and silversmith, will 
move from 142 Fulton St. to 11 John St. 


Joseph Holdberg, manufacturing jew- 
eler, will move from 142 Fulton St. to 
about 


new quarters at 11 John St., 
March 1. 
Marcel H. Ketterer of Le Coultre 


Watches, 576 Fifth Avenue, left the lat- 
ter part of February on a six weeks trip 
through the South to the Pacific Coast. 


Harold Grey, of the Gothic Jar Proof 
Watch Corp., 10 W. 47th St., New York, 
on Feb. 17 returned from a six-weeks’ trip 
to the watch factory in Switzerland and 
the Belgium diamond market. 


Marshall S. Walker, of Walker & 
Whyte, Inc., assayers, 409 Pearl St., was 
appointed by President Roosevelt to the 
annual assay commission which met. at 
the Philadelphia Mint, Feb. 9. 


O. F. Swensen, whose engraving estab- 
lishment has been located at 198 Broad- 
way for the past 15 years, has moved to 
larger quarters on the ninth flodr at the 
same address. 

‘The New York engravers afhliated 
with the Engraved Stationery Manufac- 
turers Association held an_ interesting 
exhibit of engraved stationery at the 
Waldorf-Astoria, Feb. 21, 22 and 23. 


Stephern Varni, 580 Fifth Ave., pre- 
sented a lecture and demonstration before 
the Boston Mineral Club, Feb. 1, in the 
Museum of Natural History, Boston, on 
the subject of gem-cutting. 


Conover & Quayle, material and supply 
dealers, 10 Maiden Lane, have moved 
from the fourth floor to larger, lighter 
and more attractive quarters on the sec- 
ond floor in the same building. 

The partnership of Lambros & Merkt, 
smelter and refiners, has been dissolved 
as of Feb. 15. Theodore Merkt will con- 
tinue business as a smelter and refiner of 
precious metals, under his own name, at 
64 Fulton St. 


The Rosenthal China Corp., 149 Fifth 
Ave., has been awarded a grand prix by 
the Paris International Exposition. The 
award was for excellence of a general 
line of china both for workmanship, de- 
sign and decoration. 


Edward L. Stern, president of Tavan- 
nes of America, Inc., 608 Fifth Avenue, 
will return early in March after a five 
weeks trip, during which he visited the 
concern’s factory in La Chaux De Fonds, 
Switzerland. 


A. Haber, 93 Nassau St., is now rep- 
resenting the Lorraine Co., Providence, 
R. I., calling on the wholesale trade in 
New York and vicinity. He is also rep- 
resenting H. Brinker, of 90 Nassau St., 
and Aaron Leikind, 94 Canal St. 


William Wishinsky, 100 W. 2ist St. 
claims to have the widest variety of dies 
for platinum watch cases, dating back to 
1929 and including those of even the 
latest design. Baguette styles date from 
1932, when the tiny watch came into 
vogue. 

Charles Goldstein has been added to 
the traveling force of Louis Manheimer 


& Bros., distributors of American watches, 
20 W. 47th Street. Mr. Goldstein is 
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NEW YORK: 


covering the States of Virginia, North 
Carolina, South Carolina, Georgia and 
Florida. 


Norman M. Morris, of Norman M. 
Morris, Inc., 608 Fifth Ave., importers 
of watches, sailed for Europe Feb. 26 on 
a visit to the Omega factory at Bienne 
and the Mathey-Tissot factory at Les 
Ponts de Martel, Switzerland. He will 
return about April 1. 

The Pioneer Watch Case Co., Inc., 
which recently moved into its new and 
completely equipped factory at Mount 
Vernon, N. Y., will maintain a sales room 
in the International Building, 630 Fifth 
Ave., and not at 305 E. 46th St., as an- 
nounced in these columns last month. 

Paul A. Straub & Co., importers of 
china and glassware, 105 Fifth Ave., have 
found it necessary to take over another 
floor in the building in which they are 
located to care for their ever increasing 
business. The firm now occupies three 
floors for a total of more than 3,000 
square feet. 

Disciples of Izaak Walton in New York 
jewelry circles are enjoying their annual 
winter fishing trip’ in southern Florida 
waters. Jacob Mehrlust has left this 
city for the Everglades where he will be 
joined on March 3 by other members of 
the group comprising Meyer D. Roth- 
schild, Otto D. Wormser, Sigmund Cohn, 
and Joseph Frank. 


Baden & Foss have succeeded the old 
firm of Rothman & Baden, manufacturers 
of rings, 64-66 Nassau Street, it was an- 
nounced last month. The members of the 
new firm are Robert Baden and Al Foss, 
the latter a well-known traveling repre- 
sentative who has been associated with 
the jewelry business for many years. I. 
Rothman has retired from the business. 


Robinson & Sverdlik, importers of pre- 
cious stones, 608 Fifth Avenue, are mov- 
ing March 1 from the sixth floor to a 
large corner suite on the fifth floor of 
the same building. These new quarters 
which overlook Fifth Avenue, are more 
spacious and in them the concern will 
enjoy the maximum of light. New and 
attractive fixtures have been installed. 


After spending four weeks on the Pa- 
cific Coast and then enjoying a two weeks’ 
sojourn at Sun Valley, Idaho, Paul de 
Vries, diamond cutter and importer, 580 
Fifth Ave., is now traveling through the 
Middle West on his return trip to his 
office in this city. While on the Coast 
Mr. de Vries spent his time with Max 
Moser, who has been in that section since 
last November. 


Kensington, Inc., of New Kensington, 
Pa., has opened a new showroom in 
Suite 5014 in the R.C.A. building. The 
new headquarters were created by Lu- 
relle Guild for the display of the con- 
cern’s gift line. The showroom was for- 
mally opened on Friday, Feb. 18, with a 
reception between 1 and 5 p. m., at which 
Messrs. White and Grable, president and 
vice president, respectively, were present 
to greet visitors. 

A contract for a term of one year was 
consummated and signed Feb. 14 between 
the Jewelry Crafts Association, Inc., act- 
ing for its members, and the Interna- 
tional Jewelry Workers Union, Local No. 
1, an affiliate of the American Federation 
of Labor. 


Continuing the expansion program be- 
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ENCRUSTER 


BRAUNFELD &© MEHLMAN 
108 FULTON STREET 
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Diamonds, Pearls, Precious, 
Synthetic & Imitation Stones 


S. NATHAN & CO., Ine. 
71-73 Nassau Street, New York 


Orders for Jobbing Stones and Lapida 
Work Serefetly and Promptly Fit 








Diamonds 


and 
Diamond Mounted Jewelry 
WHITELAW BROTHERS 


Diamond Importers and Cutters 
48 West 48th St. New York City 








YOU GUARANTEE 
Watches You Repair 


Then it is important that you use 


SANDSTEEL 
CROSSCURVED MAINSPRINGS 


They give your customers perfect satisfaction. 

They work for your reputation. — 

They save your time on regulation. 
Because 

They retain their power and resilience. 


Made in U.S.A. By 
WATCH-MOTOR MAINSPRING CO., INC. 
145 Hudson St., New York City 
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CHINESE GEMS CO 


JADE _ 
and other Semi- 
Precious Stones for 
Compacts, Bags. 
Picture Frames and Boxes. 


Stone Ornaments for Lamps 


20 West 47th St., New York 
IMPORTER — WHOLESALER 











VARNISTARS 


Perfect Five-Pointed Stars 
Individually cut and beautifully 
faceted from the finest quality 
clear white Genuine Crystal. 
STEPHEN VARNI CO. 
580 Fifth Ave. New York 
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SOLID GOLD CLIP WATCHES 


48 WEST 48TH ST. NEW YORK 








TRADE WATCH REPAIRING 
All W ork Guaranteed One Year. 


Write for Price List 


GEDDES & CRAMER 


1113 Chrisler Ave., Schenectady, N. Y. 
Service That Satisfies 








Fine 


WATCH REPAIRING 


Also Watch Movements for 
replacement in odd size cases. 


JOS. HUMAIR 
20 W. 47th St., New York. Tel. BRyant 9-0983 














STOP WATCHES 


Low-Priced Line. 

7 Jewels—Popular Sellers. 
Fully Guaranteed. 
Write for free Cutalogue 

No 


BRENET WATCH CO. 





266 W.40th St.,New York 











We Solve Repair Problems! 
¢ Jewelers 
¢ Silversmiths 


Order Work * Platers 


GUARANTEE REPAIR & PLATING SERVICE 


“25 Years’ Practical Experience” 
71 Nassau St. New York City 


OrAL REFINISHING 


WATCH AND CLOCK 
HIGH GRADE EUROPEAN METHOD 
24 Heur Service 


Write for Price List 


ROYAL DIAL & REFINISHING CO. 
116 NASSAU ST. NEW YORK, N. Y. 
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RCH CROWN TAGS 


CELLULOID — METAL — PARCHMENT 
Send for Catalog Illustrating 
Our New Improved Line 
18 Crawford St. Newark, N. J. 
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gun several months ago by the Zell Prod- 
ucts Corp., David H. Zell announced 
recently that the company has taken 7,500 
square feet of additional space and has 
also purchased more modern manufactur- 
ing equipment. Zell Products Corp. are 
makers of compacts, cigarette cases and 
gift sets. The factory and executive of- 
fices are located at 536 Broadway, with 
showrooms at 347 Fifth Ave. 


The following concerns have _ been 
granted charters of incorporation by the 
Secretary of State authorizing them to 
engage in the jewelry business: Perkel 
& Knapp, Inc., Decorantiques, Inc., Ex- 
quisite Jewelers, Inc. Milton F. Gra- 
vender, Inc., Hirsch Small, Inc., and the 
Jewelry Findings Co., Inc., all of this 
city, and Albert Beldock, Inc., Kings 
County. Baer Brothers Stone Cutters and 
Importers, Inc., this city, has been char- 
tered to deal in materials used in the 
jewelry business. 


Pierre Ruedin is displaying at his jew- 
elry salon, 665 Fifth Ave., a gold chro- 
nometer pocket watch presented to Dr. 
Henry Escher in appreciation of his ser- 
vices during the past 25 years as consul 
of Switzerland in New York. The pres- 
entation was .made in behalf of the Swiss 
Federal Council in Berne, by Marc Peter, 
minister of Switzerland to the United 
States, in Washington, D. C. The watch, 
a product of Ulysses Nardin, imported 
and represented in the United States by 
the Bigalke & Eckert Co., 527 Fifth Ave., 
will remain on view at the Ruedin estab- 
lishment until March 12. 


W. W. Schwab, president of J. R. 
Wood & Sons, Inc., 1325 Atlantic Ave., 
Brooklyn, is optimistic for the future of 
business. Following the concern’s sales 
convention ‘several weeks ago, Mr. 
Schwab stated that salesmen had left for 
road trips, and reports already received 
show an increase of approximately 33 1/3 
per cent in orders over the same period 
last year. He also stated that the 1937 
figures were 100 per cent better than 
1936. The concern’s new catalog, fea- 
turing wedding rings, is now in prepara- 
tion and will probably be ready for dis- 
tribution early in March. 


S. Joel was elected to the presidency 
of the Diamond Dealers Club, Inc., Feb. 
3, preceding a testimonial dinner to the 
retiring president, David A. Gimprich, 
held in the club rooms at 93 Nassau St. 
Others elected were: E. Kittay, vice- 
president; A. L. Berkman, executive sec- 
retary; M. Kossoy, treasurer; and di- 
rectors, J. Bender, P. Berman, L. Distler, 
P. Indenbaum, M. Katz, J. Meyer, L. 
Shapiro, S. Silverstein, M. Strauss, N. 
Toplitt and N. Weintraub. About 80 
members and representatives of the 
United Diamond Manufacturers Asso- 
ciation attended. 


Henry H. Turchin, national sales rep- 
resentative for the Retail Products Divi- 
sion of the Pittsburgh Plate Glass Co., 
has opened an office and showroom for 
the concern at 230 Fifth Ave. At this 
new showroom will be displayed an ex- 
tensive line of gifts and other merchan- 
dise produced for retailers by the Pitts- 
burgh concern. Mr. Turchin will be 
stationed permanently at this main office 
and showroom and will continue to be 
in charge of the other two display cen- 
ters already established at 1586 Merchan- 
dise Mart, Chicago, and 843 South Los 
Angeles St., Los Angeles, Cal. At the 
latter address sales are handled by the 
Tara Sales Co. 
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The Spirit 


of Service 


issincere and spontaneous 
at the Lexington. You'll find 
it a refreshing innovation 
in a large,modern hotel... 
801 comfortable rooms with 
tub and shower bath, and 
radio from $3.50. 


Visit the Famous 


Syst kom 


@ On your next trip to New York 
be sure to see Manhattan's most 
unique restaurant. An authentic 
Hawaiian setting, even to a trop- 
ical hurricane. it has “taken the 
town by storm.” Dining and danc- 
ing nightly. 


HOTEL LEXINGTON, 


LEXINGTON AVENUE at 48th STREET 
NEW YORK, N. Y. 


Charles E. Rochester, Managing Director 
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BUY DIRECT FROM IMPORTER 
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Smelter and Refiner of 
all precious Metals 


PLATINUM - GOLD - SILVER 
64 Fulton St. New York, N. Y 
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Empire State Retail Jewelers to Meet 
in Albany, May 16-17 


Urica, N. Y.—At an executive com- 
mittee meeting of the New York State 
RJA, Jan. 30, here, plans were made for 
the annual convention which will be held 
in the Hotel Ten Eyck, Albany, May 16 
and 17, Horace M. Seaman, Albany, was 
appointed general chairman. His com- 
mittees will be named at an early meet- 
ing of the capital city jewelers. 

L. M. Campbell, Canandaigua, an- 
nounced plans for a membership drive 
which will be conducted throughout the 
State during April. He divided the State 
into districts and appointed about 12 
key-men to work on the committee with 
him. 

The meeting was conducted by Presi- 
dent Russel G. Scheer, Rochester. 





New York University Has Course in 
Precious Stones 


Prof. George I. Finlay, chairman of 
the department of geology at the New 
York University Washington Square Col- 
lege, New York, has launched a non- 
credit course for those interested in 
precious stones professionally or as a 
hobby. The first session, which started 





CHINA OVERSEAS, Inc. 


Direct Importers of Distinctive Creations 
225 FIFTH AVE., NEW YORK 


offers their attractive saleable line of 


Chinese Hand-Made Jewelry 


in styles created by our 
Buyer in China 





$6754—Charm Bracelet, $2.50 ea. 
Enamelled Silver or Gold Plate 





Also unusual assortment of Charms, Rings, 
Brooches, Bracelets, etc., made of Genu- 
ine Jade, Turquoise, Lapis, Semi-precious 

Stones, Cinnabar Lacquer, Silver, ete. 





also 


Gifts for the Jewelry Store 





Ask for our Selections on Approval 
Stating Types of Pieces Desired and 
Approximate Wholesale Price Range 
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Feb. 10, will continue for 15 Thursday 
nights. 

Methods for distinguishing natural 
from artificial stones will be considered, 
along with the history, origin and prep- 
aration for market of precious stones. 
The course is open to men and women 
without formal entrance requirements. 





Ollendorf Watch Co., New York, May 
Issue Replacement Guarantee 


ALBANY, N. Y.—A certificate may be 
issued with the sale of a watch guar- 
anteeing replacement if the timepiece is 
lost through burglary or robbery during 
a specified period from date of sale, with- 
out violating the insurance law of New 
York State, it has been ruled by the Ap- 
pellate Division, Third Department, in 
a case involving the Ollendorf Watch 
Co., Inc., 20 W. 47th St., New York. 

Superintendent of Insurance Louis H. 
Pink contended that the certificates issued 
by the company, guaranteeing replacement 
within a year from the date of sale, 
violated the insurance law and enabled 
the concern to transact insurance busi- 
ness without authority from the State. 
An attempt had been made to levy a tax 
on the watch company. Leonard M. 
Gardner, department counsel, argued that 
a decision upholding the watch company 
would “open the door” to other corpora- 
tions, associations and individuals to 
conduct the insurance business without 
the “proper safeguards.” 

Otto Samuels of New York, represent- 
ing the Ollendorf Watch Co., Inc., main- 
tained the certificate was not insurance. 
The Appellate Division held the company 
is “not engaged in the business of insur- 
ance” and thus may continue to issue 
the guarantee certificates. 





A CORRECTION 


There appeared in the pages of this 
publication in the last issue, a news item 
concerning Paul W. Monohon, who re- 
cently joined the staff of Krementz & Co. 
and Jones & Woodland Co., Newark, 
N. J., in which was stated Mr. Monohon 
was the new sales and advertising man- 
ager of Krementz & Co. and Jones & 
Woodland Co. 

There seemed to be an error in this 
statement and we are pleased to state 
herewith that the organizations and their 
official families remain unchanged. 

We of course regret the fact that in 
spite of our every care to correctly report 
the news, we, like all other large organi- 
zations, are not infallible. We are sure 
Mr. Monohon, Krementz & Co. and Jones 
& Woodland Co. will recognize the mo- 
tive prompting this correction. 

Mr. Monohon at the present time is 
making a survey of the field in the in- 
terest of both companies, pertaining to 
merchandising and advertising. 





Collection Stratagem Banned 


Newark, N. J.—A device to trace de- 
linquent installment purchasers, used by 
a local jewelry firm, has been ordered 
discontinued bv the Prosecutor’s office. A 
letter was addressed to the last known 
address of the defaulter, advising him 
that a package was being held because 
delivery could not be made owing to an 
incorrect address. Upon receipt of the 
proper address it would be forwarded, 
the letter continued. If the payment- 
skipper sent his new address in the en- 
closed envelope a representative would 
be sent around to collect the unpaid claim. 
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and Imitation Stones 
Jobbing Stones Our Specialty 


Expert Pearl and Bead Stringing 


LOMO NOVELTY CO. 


Unquestioned Reliability 
10 W. 47th ST. NEW YORK, WN. Y. 
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Silverware Repaired 
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WM. HERTEL & CO., Inc. 
Silversmiths & Platers 
17 W. 45th St. 
New York City 
“18 years at the same 
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An Alloy 
Especially Made for 


PRESSURE & CENTRIFUGAL 
CASTING 
YELLOW GOLD — ALL KARATS 


H. HENRICH, Inc. 


Fine Gold Alloys—Since 1879 
64 FULTON STREET, NEW YORK, N. Y. 























Specializing Traveling and Boudeir Clocks 
Also complete Leather Case Service 
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Mantelpiece, Wall and ' 
Grandfather Clocks 
Write for New Price List 


FRANK KAUFFMANN 
IMPORTER 
1485 Third Ave., New York City 
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ORDER YOUR 


TELECHRON and REVERE 
Electric Clocks 


SETH THOMAS CLOCKS 


WESTCLOX PRODUCTS 
MT. VERNON—Amer. Watches 
Repair Dept. Supplies 
From authorized Distributors 
JOS. B. BECHTEL & CO., INC. 
729 Sansom St., Philadelphia 


(Satisfactory service for 42 years) 








Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS, 
JEWELERS AND ENGRAVERS 


\{ Broad and Somerset Streets 
PHILADELPHIA, PA. 
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LOUIS SICKLES 


1015 Chestnut St., Philadelphia, Pa. 
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EMPIRE 
SMELTING & REFINING CO. 


JOIN THE RANKS OF OUR 
SATISFIED CUSTOMERS. IT PAYS. 


GOLD — SILVER — PLATINUM 


713 SANSOM ST. PHILADELPHIA 








MOUNTINGS 
OF RECOGNIZED MERIT 


FULMER & GIBBONS, INC. 
117 So. 10TH St. PHILADELPHIA 








BOWMAN 


Technical School 
Courses for Success for 
Watchmakers 
Engravers, Jewelers 
Write for free book ‘‘Your Future and Our School.’’ 
JOHN J. BOWMAN, Director 











Bowman Bldg., Lancaster, Pa. 
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BYARD F. BROGAN 


Manufacturer of Distinctive Diamond 


Mountings and Wedding Rings 


805 Sansom Street - Philadelphia 














PHILADELPHIA: 


Max Frantz, 714 Sansom St., was con- 
fined by illness to the United States Naval 
Hospital during February. 


Charles Wigman, J. Wigman & Son, 
710 Sansom St., was married Feb. 6 in 
this city to the former Miss Betty Burgle- 
son. 


Anthony Juliano has opened a jewelry 
and gift shop, at 2102 S. Broad St., un- 
der the business name of A. Raymond 
Juliano. 

Roy S. Humbert, of Alfred Humbert 
& Son, 117 S. 10th St. left Feb. 17 with 
Mrs. Humbert by motor for a four-weeks 
vacation in Florida. 


Joseph Gersh left Feb. 7 on his initial 
trip for Louis Sickes, American watch 
distributor, 1015 Chestnut Street. Mr. 
Gersh is covering North Carolina, South 
Carolina and Georgia. 


A. Zlotnick & Co., now at 708 Sansom 
St., will move to new quarters at 725 
Sansom St. this month. The building at 
the new address will feature a new stone 
front of modern design. 


Fred Trescher, formerly with Martin’s 
China & Glass Shop, Washington, D. C., 
returned last month as assistant to the 
buyer in the china and glass department 
of the Bailey, Banks & Biddle Co., after 
an absence of a year and a half. 


Mrs. Regina M. Allen, wife of Rene J. 
Allen, buyer for the Bailey, Banks & Bid- 
dle Co., 1218 Chestnut Street, died at her 
home in Lansdowne Gardens, Delaware 
County, Feb. 2. In addition to her hus- 
band, she is survived by two daughters. 


A new 1938-39 catalog showing the full 
line of Stetson Swiss watches will be 
published this month by Isaac Shifren, 734 
Sansom St., according to members of the 
firm. The Shifren company is exclusive 
agent in the United States for Stetson 
watches. 


Pursued by dogs, a large buck deer 
fled through the business area of Strouds- 
burg, Pa., Jan. 22, leaped a sidewalk and 
crashed through the glass front door of 
L. E. Lord’s jewelry store. The startled 
animal then fled from the store. Mr. 
Lord estimated the damage at $250. 


Sansom St. jewelers who either had re- 
turned from Florida last month or were 
spending vacations at various resorts in 
that State included: Jacob Rabinowitz, 
Joseph Rabinowitz, Leonard Beifeld, Mor- 
ris Kaysen, Hyman Burdman, Arnold 
Gordon, Harry Iskin and Marcus Rosnov. 


Bruce Gordon, who was recently made 
a partner in the firm of Harry Iskin, 
manufacturing jeweler, 740 Sansom Street, 
left Feb. 8 for a three-weeks sojourn in 
Florida. Merrill Harris has been added 
to the sales force of the Iskin firm and 
is covering the Middle Western territory. 


A two per cent tax on all jewelry pur- 
chased outside of Philadelphia was pro- 


posed last month by the Philadelphia City. 


Council among amendments to the pro- 
posed two per cent city sales tax, which 
also would affect the sale of jewelry in 
this city. The sales tax ordinance, passed 
in an effort to balance the Philadelphia 
municipal budget, was scheduled to go 
into effect March 1, but was expected to 
be delayed pending Mayor S. Davis Wil- 
son’s action on the amendments and a 
companion measure and on action in two 
court suits filed against the proposed law. 
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Sansom St. (Philadelphia) Business 
Men’s Annual Dinner March 24 


PHILADELPHIA, PA.—The 26th annual 
banquet of the Sansom Street Business 
Men’s Association, in which members of 
the Sansom Street Young Men’s Business 
Association will take part, will be held 
March 24 at the Ritz-Carlton Hotel. Mem- 
bers of the arrangements committee in- 
clude: Josef S. Milner, chairman; John 
Costello, Arnold Gordon, Harry Gordon, 
Samuel Lashof, Harry Leibowitz, Michael 
Orloff, Jules Schwartz, Isaac Shifren, 
Robert Shifren, Irving Margolis and 
David Jacoby. 

The Sansom Street Business Men’s As- 
sociation, reversing a policy adopted 
when it was founded 26 years ago, last 
month voted to concern itself with jewelry 
problems. 


Philadelphia Horologists Hear 
Talks by Experts 


PHILADELPHIA.—How the watch repair 
department of a modern jewelry store is 
interwoven with the watch department’s 
sales totals was explained by Benjamin 
Mellenhoff, of Marcus & Co., New York, 
at a meeting of the Horological Guild of 
Philadelphia, Feb. 8. 

More than 80 members of the guild 
and guests, including managers of watch 
departments in several Philadelphia 
stores, attended the meeting in the Cen- 
tral Y.M.C.A. Jacques LeRoy, of New 
York, regional vice-president of the 
Horological Institute of America, also 
spoke, discussing the cooperation of the 
membership with officers of the guild. 

Other speakers included John and 
Charles Bowman, of the Bowman Tech- 
nical School, Lancaster, Pa., and Howard 
L. Beehler, of the Hamilton Watch Co., 
also of Lancaster. 
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American Jewelry Chain Co., Inc., has 
removed its offices and plant from 38 
Friendship St. to 75 Eagle St. 

C. A. Pettengill, for 20 years watch- 
maker for H. S. Tanner, has opened a 
retail jewelry store in the Arcade. 

Felch & Co., manufacturing jewelers, 
have removed from 144 Pine St. to larger 
and more commodious quarters at 158 
Pine St. 

Frederick A. Ballou, Jr., B. A. Ballou 
& Co., Inc., has been elected a director of 
the Home for Aged Men and Aged 
Couples. 

Roderick A. Mclntire, president of 
John F. Brady, Inc., is in Florida for a 
months’ recreation, with headquarters at 
Daytona. 

The 24th annual convention of the 
Massachusetts-Rhode Island Retail Jew- 
elers’ Association will be held in Boston, 
April 14. 

G. H. French & Co., North Attleboro 
have opened an office at 366 Fifth Ave., 
New York, with A. S. Loeb and I. J. 
Barzilay in charge. 

A new front is being installed for the 
store of Baird, North Co., Inc., 89 Wey- 
bosset St. Other extensive alterations and 
improvements are being made. 

The Bergeron Engraving Co. has re- 
cently enlarged the capacity of its factory 
in. Attleboro by taking over more room 
to accommodate their increased business. 

Morris Beeber, 42, president and trea- 
surer of Abbott-Beeber Co., Inc., 7 Bev- 
erly St., died Feb. 12, about twelve hours 
after he was admitted to the Rhode 
Island Hospital. 

Charles W. Flagg, retired retail jew- 





PROVIDENCE: 


eler of Woonsocket, who died last month, 
left a personal estate of an aggregate 
value of $75,000, according to his will 
probated at Woonsocket. 

G. Kingston Lowe, familiarly known 
as “King,” has returned to the employ 
of the D. M. Watkins Co., Inc., in a 
similar capacity to that of his previous 
association with that concern. 

Members of the Metal Findings Manu- 
facturers’ Association had an _ earnest 
heart-to-heart discussion on matters per- 
taining to membership at a _ meeting 
Feb. 2 at Narragansett Hotel. 

Merchandise valued at more than $150 
was stolen from the display window of 
the retail jewelry store of Myron Du- 
fresne, 11 Richmond St., the night of 
Feb. 15, by a window smasher. 

George F. Berkander, Inc., has been in- 
corporated under the laws of Rhode 
Island to conduct a manufacturing jew- 
elry business with an authorized capital 
consisting of 1200 shares of common 
stock of no par value. 

Harold E. Sweet, head of the R. F. 
Simmons Co., Attleboro, and Mrs. Sweet, 
recently announced the engagement of 
their daughter, Marian H. Sweet, to Paul 
F. Armstrong, a prominent young attor- 
ney of North Attleboro. 

Attleboro is to gain a new industry 
through the addition of a leather goods 
department to the Swank Products, Inc., 
the new branch being located in the Tap- 
pan building on Union St. This concern 
purchased the assets of the Fashion Im- 
port Co. of New York recently and has 
removed the machinery and tools to 
Attleboro. 
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Ostby & Barton Co. Sales Force Holds Conference 





Representatives of Ostby & Barton Co., attending dinner following sales conference at Providence. 


PROYIDENCE.—The Ostby & Barton Co., 
jewelry manufacturers, held their annual 
sales conference during the first week of 
February at the home office here. Sales 
representatives from the branch offices 
came to attend the three-day round table 
conference at which W. L. Marchant, 
sales manager, outlined an active and 
progressive program for 1938. 

A banquet in the Crown Hotel attended 
by the sales and office personnel and fac- 
tory foremen was held on the evening of 
the last day of the conference, Friday, 
Feb. 4. Harold Ostby, president; Erling 
Ostby, treasurer; C. J. Simeon, general 
manager, and W. L. Marchant made brief 
speeches thanking the entire personnel for 
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their fine spirit of cooperation and team- 
work. A final and unexpected speech by 
W. H. McGreevy of the Cincinnati office, 
speaking for the sales representatives, ex- 
pressed appreciation for the cooperation 
rendered by the home office and thanked 
Mr. Marchant, sales manager, for his as- 
sistance. ; 

It was interesting to note that C. E. 
Horn and W. J. Richards of the com- 
pany’s New York office, W. H. McGreevy, 
Cincinnati office, T. J. Noonan, Chicago 
office, R. H. King, Los Angeles office, and 
H. I. Riley, Providence office, who have 
recently completed business trips in every 
major city in the country, were of a 
unanimous opinion that 1938 will prove to 
be a banner one for the jewelry industry. 
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WHERE TO BUY 


Sa 











Irving Munk & Co. 


DIAMOND SETTERS 


WHITE GOLD 
YELLOW GOLD 
ano PLATINUM 


108 Fulton St., N.Y.C. 











| CONCORD | 
| Silversmiths 


CONCORD 


Concord 











250 Sterli Cha in Illustrated Catalog on request 
WELLS MFG. CO., ATTLEBORO, MASS. 
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SILVER 


PARK AVE 





ANCHESTER 


COMPANY 





MASSACHUSETTS 
SCHOOL OF OPTOMETRY 


Four-Year Day Course 
For further information address: 


Administrative Office 


1112 BOYLSTON STREET 
Boston, Massachusetts 
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ARISTOCRATIC 
STERLING 














REED & BARTON 


SILVER POLISH 


Approved by Good Housekeeping 
A superior polish—made by silver- 
smiths for jewelers’ use and resole. 
Freight now prepaid in U. S. — 
jeweler receiving full 100% profit 
REED & BARTON - Taunton, Mass. 








WHERE TO BUY 





GRAU & HUBER 


Manefacturing Jewelers 
Diamond Setting 
Special Order Work 
Watch and Jewelry Repairing 


Engraving and Carving 
Of All Kinds 
Founded 1918 


416 CLARK BUILDING 
PITTSBURGH, PA. 
Telephone: ATiantie 1465 








HEEREN & CO. 


SPECIAL ORDER WORK 


GOLD & SILVER 


PLATING 
JEWELRY REPAIRING 


New Lecatien 
603 Manufacturers Bidg. 
530 Duquesne Way, Pittsburgh, Pa. 








JEWELRY REPAIRING 
DIAMOND SETTING @ DESIGNING 
SPECIAL ORDER WORK 


BAUER & MUTSCHLER 


405 Clark Bidg., Pittsburgh, Pa. ATilantic 2836 








DIAMOND SETTING 
JEWELRY REPAIRING 
SPECIAL ORDER WORK 


Prompt service and careful attention given to 
all orders. 


TRIANGLE 


JEWELRY MFG.CO. 
602 Clark Bidg., Pittsburgh, Pa. At. 7723 











When published in 


THE 
JEWELERS' 
CIRCULAR- 
KEYSTONE 


it automatically becomes an 
official record of the Jewelry 
and Allied Industry. 














PITTSBURGH: 


Henry L. Hogue, retail jeweler, Clark 
building, and Mrs. Hogue, are in Florida. 

Charles Banov, of C. & H. Banov, 
Wheeling, W. Va., is in Florida for a 
vacation. 

Al. J. De Roy, of Jos. De Roy & Sons, 
and Mrs. De Roy are sojourning in 
California. 

Morris Braun, Braddock, Pa., jeweler 
and Mrs. Braun are vacationing in 
Miami, Fla. 

Doernberger & Muck, manufacturing 
jewelers, Standard Life building, report 
good business. 

Grau & Huber, manufacturing jewelers, 
Clark building, report business to be hold- 
ing up very well. 

R. M. Brown, retail jeweler, Morgan- 
town, W. Va., was in Pittsburgh buying 
merchandise recently. 

William Rosenstein, Triangle Jewelry 
Mfg. Co., Clark building, reports an in- 
crease in business for his firm. 

Carl Proessler of the C. Proessler & 
Son Co., has returned from Florida where 
he spent several weeks’ vacation. 

Emil Freyer, president of the Samuel 
Weinhaus Co., Penn Avenue, and Mrs. 
Freyer, are sojourning in Florida. 

Bert Kunselman, of J. R. Reed & Co., 
Penn Avenue, is touring through the 
South and spending time at Florida re- 
sorts. 

Bert Biggard, Biggard & Co., Clark 
building, has returned from Florida where 
he had gone to recuperate from a recent 
illness. 

Herbert L. Gardner, representative of 
L. & M. Kahn & Co., New York, was in 
Pittsburgh visiting the wholesale trade 
recently. 

Gus Bastheim, president of the Henry 
J. Wilkins Co., Liberty Avenue, and Mrs. 
Bastheim, are sojourning at Miami 
Beach, Fla. 

The Jewelers Bowling League of Pitts- 
burgh is planning to hold its annual 
banquet sometime in April according to 
President Helm. 

Harry Landaw, of Landaw Bros., watch 
materials distributors, Clark building, has 
returned from an extended road trip 
through Ohio and Michigan. 

John M. (Jack) Roberts, III, of the 
John M. Roberts & Sons Co., Diamond 
and Wood Streets, has returned to business 
following an ertended illness. 

Hart’s Jewelry Co., retailers, Steuben- 
ville, Ohio, are planning to move to a new 
location in that city. The building is be- 
ing: remodeled before occupancy. 

William L. Lewy, diamond importer, 
New York City, and head of the com- 
pany which bears his name, spent some 
time in Pittsburgh recently calling on the 
trade. 

Sam E. Hall, Hall Bros. Co., Clark 
building, and Mrs. Hall, are vacationing 
at Miami Beach, Fla. C. G. Hall has 
returned from an extended stay at Tuc- 
son, Ariz. 

William J. Kappel, president of the 


Wm. J. Kappel Co., spent a few days in . 


New York City recently and then de- 
parted for Miami Beach, Fla., on an ex- 
tended vacation. 

J. C. Mortimer, father of C. G. Morti- 
mer of Heeren & Co., Manufacturers 
building, is recovering from a recent ill- 
ness. The former makes his home at 
Warrendale, Pa. 


128 








GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 


DIAMONDS 


* 
818 LIBERTY AVE., PITTSBURGH 








LANDAY & FINN 
415 Clark Building 
Pittsburgh, Pa. 
Telephone AT. 1650 


WHOLESALE 


JEWELERS 
Exclusively 


General Line of Jewelry 


Featuring SIMMONS 


Line Extensively 























C. F. HILLEGAS 


Expert Jewelry Engraving 
Ring Carving and Designing 


415A Clark Bidg., Pittsburgh, Pa. 
COurt 6688 





























GOLD and SILVER 


Scrap and Wastes 
PURCHASIEID 


Highest cash rates, by as- 
say or over the counter. 
Get cash for your scrap 
promptly. This is the only 
complete gold refinery op- 
erated in this section of 
the country. 


GOLD, SILVER, PLATINUM, alloys 
and KARAT GOLDS, etc., furnished. 


“VERNON-BENSHOEFE CO. 


Clark Building Pittsburgh, Pa. 
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A. F. Segelhorst, wholesale jeweler, 
Clark building, and Mrs. Segelhorst and 
children, narrowly escaped death Sunday 
night, Feb. 6, when a drunken driver 
crashed into the Segelhorst car and vir- 
tually demolished it. Mr. Segelhorst suf- 
fered from shock but none of his family 
was injured. 

Visiting Judge C. W. Waychoff, of 
Greene. county, recently sentenced a 
sneak thief to serve from two and one- 
half to 10 years in the Western Peni- 
tentiary, after the perpetrator admitted 
breaking the window of C. E. Snyder’s 
jewelry store, Butler Street, last Decem- 
ber and stealing a quantity of merchan- 
dise. 


December business with Grafner Bros., 
wholesalers jewelers, 818 Liberty Avenue, 
proved to be better than anticipated when 
the books were closed. Collections are 
reported to be holding up well. David 
Weiss, a member of the firm, has re- 
turned from a road trip through Ohio 
and West Virginia, and reports the out- 
look as encouraging. 


J. Harvey Wattles, president of the 
W. W. Wattles & Sons Co., Wood Street, 
who makes his home in Washington, 
D. C., spent a few days in Pittsburgh dur- 
ing February, having recovered from a 
slight illness just prior to the holidays. 
A. Walker Hepler, Jr., son of A. W. 
Hepler also of the Wattles concern, who 
is completing his second year in the 
Princeton Theological Seminary, spent a 
few days in Pittsburgh recently visiting 
with his mother who has been confined to 
the Pittsburgh Hospital. 


James Herron, 56, for the past 38 years 
an employee of the Hardy & Hayes Co., 
this city, died suddenly Jan. 31 at his 
home in Bellevue, Pa., following a heart 
attack. He leaves’ his widow, Mrs. 
Rachel Aylesworth Herron; two children, 
James, Jr., and Carolyn Ann Herron; 
two sisters, Mrs. J. L. Stewart, of North 
East, Pa., and Mrs. Frank J. Forsyth of 
Pittsburgh; and two brothers, S. Floyd, 
also of North East, and David T. Her- 
ron, of Los Angeles, Calif. Funeral ser- 
vices were held in Bellevue, Feb. 2. 


Francis A. Keating, president of the 
Grogan Co., Inc., Sixth Avenue and Wood 
Street, who has been confined to his home 
for nearly four months, is now able to 
spend a short time in his office each day. 
As a result of his illness as reported from 
time to time in THE JEWELERS’ CIRCULAR- 
Keystone, Mr. Keating has been the 
recipient of many letters from jewelry 
friends in the jewelry trade, which were 
a source of great pleasure and satisfac- 
tion to him during his illness. While im- 
proved in health he has on advice of his 
physicians, been forced to give up his 
many civic activities. 

Numerous craft exhibits were entered 
in connection with the annual exhibition 
of the Associated Artists of Pittsburgh, at 
the 28th annual show which opened at 
Carnegie Institute, Feb. 12. Peter Mueller- 
Monk, noted design professor at Carnegie 
Institute of Technology, shared the Mrs. 
Roy Arthur Hunt Award with Wesley 
Mills, the former for his work in silver, 
the latter in pottery. Last year Mr. 
Mueller-Monk won the Grogan Co: 
award for silversmithing, the first sea- 
son in which any prizes were given in 
crafts. The Grogan award this year 
went to Edward Trapp, for silver salt 
shakers, while Frederic C. Clayter won 
the Vernon-Benshoff prize for his football 
championship cup, the design and execu- 
tion of which recently won him top honors 
In a competition here. 
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Williams Bros. Silver Co. Names 
Field Representatives 


GLASTONBURY, CONN. — Williams Bros. 
Silver Co., which recently succeeded to 
the Williams Bros. Mfg. Co., manufac- 
turer of silver-plated ware, this city, has 
appointed several field men who will 
represent the firm in their respective ter- 
ritories. They are M. M. Myers, New 
England; A. S. Loeb, 366 Fifth Ave., 
New York City, and E. B. Smith, Hersko- 
witz Building, Oklahoma City, Okla. 
Additional sales connections are being 
made. 

Several new flatware patterns, the com- 
pany announced, are under development 
and plans are being made for the pro- 
duction of an extensive line of stainless 
steel flatware. 

William R. Stocking, for 43 years with 
the old company, latterly as vice-president 
and works manager, is now president and 





general manager. B. Floyd Turner has 
been named vice-president and treasurer 
and Richard S. Williams, secretary. G. 
A. Hastings is the sales manager. 





U. H. A. Officers Speakers at Dinner 
of Hartford Watchmakers 


HARTFoRD, Conn.—Cut rate prices, mis- 
leading advertising and other unethical 
practices of the watchmaking trade, A. R. 
Raphael, vice-president of the United 
Horological Association told 46 persons 
attending the annual dinner of the Hart- 
ford Watchmakers Guild, at the Lobster 
House, here, Feb. 9, can be cured by state 
laws similar to the Wisconsin licensing 
law. Thomas F. Fagan, U.H.A. presi- 
dent, spoke briefly as did Carl I. Carlson, 
local president. William Savitt was 
toastmaster. 




















sales. 


holds his interest. 





No. 8 of a Series of Advertisements Showing Recent Jewelry Store 
Installations in the Tri-State Area of Pennsylvania, Ohio and West 
Virginia by C. Proessler € Son Company 





Interior view, Charles Teper Jewelry Store, Clairton, Pa. 


“MODERNIZATION BY PROESSLER’ 


That phrase is becoming more and more familiar in jewelry circles 
throughout the Tri-State District. For astute jewelers are more and 
more coming to realize that Proessler modernizations mean, extra 


The store pictured above, all fixtures for which were supplied by 
Proessler, is a typical example. This fine merchandising layout 
compels the customer to see the stock at close range, invites and 


Let us, without obligation to you, show you how a Proessler mod- 
ernization will increase your profits. 


Phone CEdar 1716 | 
C. PROESSLER & SON COMPANY | 
1221-1227 PENNSYLVANIA AVE. 


Manufacturers of Jewelry Store Fixtures for Nearly 
Three-quarters of a Century 





PITTSBURGH, PA. 
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ty STIEFF 





A thoughtful and distinctive gift. From an 
artistic standpoint it is conceded to be 
one of the most attractive After Dinner 
Coffee Sets. 


Set Illustrated $85.00 


Pts. Height 
047 After Dinner Coffee 
Sere ane 15g 97” $50.00 
047 After Dinner Cream 
Pitcher ......... Yo 55g” 15.00 
047 After Dinner Sugar 
BOWE O32 eSe555<. 55” 20.00 


If your city has no Stieff agency, write for fur- 
ther details TODAY. 


THE STIEFF COMPANY 


BALTIMORE, MD. 





ENGEL for 
ELGINS 





pisce your orders now for the 

New Elgin numbers. From 
our complete stock of current 
Elgin styles we are able to give 
prompt deliveries and meet your 
most exacting needs. 


Write, wire or phone! | |! 





BALTIMORE, MD. 











y. wb 








BALTIMORE 


Among the Pennsylvania jewelers to 
visit Baltimore recently was Joseph I. 
Claster, of Harrisburg, Pa. 

James H. Levi, president of Leon Levi 
& Co., 316 W. Lexington St., has returned 
from a trip to Florida and Cuba. 

Oscar Samuels, managing director of 
J. Engel & Co., accompanied by Mrs. 
Samuels, is on vacation in Florida. 

Mr. and Mrs. Samuel Schwartz have 
returned after an extensive European 
trip. Mr. Schwartz has been engaged in 
the jewelry business here for many years. 

John A. Kuhn, of Salisbury, Md., and 
G. L. Tubman, of Cambridge, Mad., 
Eastern Shore jewelers, have returned 
after attending the Gift Show held in 
New York City. 

Benjamin Kingoff, of Wilmington, 
N. C., and Ray Feldman, of Martinsville, 
Va., have returned to their respective 
jewelry establishments after a trip to 
New York City. 

Mr. and Mrs. Mark E. Trone, of 
Hanover, Pa., have returned home after 
spending a month at Augusta, Ga. Mr. 
Trone has been engaged in the jewelry 
business in Hanover for many years. 


Preparations are now being made for 
the annual meeting of the South Carolina 
Retail Jewelers’ Association to be held 
during the first part of April. J. B. Syl- 
van, of Columbia, S. C., is president of 
the organization. 


Virginia jewelers recently returning 
from trips to Florida, where they spend 
their vacations, include Charles Bowen, of 
Lynchburg, and Mr. Rhodes, both of the 
Bowen Jewelry Co.; Mr. and Mrs. 
Adolph Kirgoff, of Danville, Va., and 
Edward Fink, of Roanoke, Va. 


Samuel S. Strouse, formerly of New 
York, but now connected with J. Engel 
& Co., Hopkins Pl., and Baltimore St., 
accompanied by Mrs. Strouse, is now on 
an extensive tour of the Caribbean. Mr. 
and Mrs. Strouse will spend some time 
in Mexico City before returning to Balti- 
more. 

Announcement has been made of the 
recent marriage at the Little Church 
Around the Corner, New York, of Miss 
Jeanette Winey, of Easton, Md., to E. D. 
Sturmer, jeweler, of Easton, Md. Mrs. 
Sturmer is a native of Pennsylvania and 
formerly was chief dietitian at the Easton 
Emergency Hospital. Mr. and Mrs. 
Sturmer are honeymooning in Florida. 


Mrs. John A. Kuhn, wife of a Salis- 
bury, Md., jeweler, and a party of friends 
came to Baltimore recently to attend the 
North American Outdoor and Wild Life 
Show held here. More than 250,000 per- 
sons, including many jewelers, saw the 
exhibit. A feature of the show was the 
ancient method of jewelry making in 
silver by the Navajo Indians. 

Funeral services were conducted here 
for Charles J. Burns, who, for a number 
of years, was a member of the sales 
staff of the jewelry firm of R. Harris 
& Co., Washington, D. C. Although he 
made his home in recent years in Wash- 
ington, Mr. Burns was born in Baltimore 
and called this city his home. He was a 
graduate of Loyola College and was a 
member of the American Legion. He is 
survived by a widow and two sisters. 


Jewelry valued at $800 was reported 
stolen recently from the jewelry store of 
S. Judson Mealy, 300 block N. Charles St. 
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The jewelry consisted of a tray contain- 
ing nine diamond and platinum rings. 
Two well-dressed young men entered the 
store and one of the men asked to see 
several rings and other articles of jewel- 
ry, saying he would return later. After 
both men had left the store Mr. Mealy 
discovered a showcase door open and 
the tray of rings missing. 





Thieves Cut Into Chattanooga Store 
and Get $13,000 Haul 


CHATTANOOGA, ‘TENN.—More than 400 
diamond rings and watches with a whole- 
sale value of $13,000, were taken from 
Elesay Jewelry Co., Inc., 616 Market 
St., the night of Jan. 23 by burglars who 
cut a hole in the floor of a barber shop, 
located above the jewelry store, and 
dropped into an opening over the dis- 
play windows. Through a small door 
over the windows they entered the store, 
scooped up the valuables from the win- 
dows and show cases, then left in the 
same manner. 

Wires, stretched across the floor which, 
if touched, set off an alarm, were not 
molested. 

The loss was covered by insurance. 





Tri-State R.J.A. to Meet at 
Wilmington May 8-9 


WimMIncToN, DeLt.—The annual con- 
vention of the Maryland-Delaware-Dis- 
trict of Columbia Retail Jewelers’ Asso- 
ciation will be held in Wilmington, Del., 
May 8-9. The convention is slated to be 
one of the most elaborate held by the 
Tri-state association for several years. 
Joe T. Montgomery, of Wilmington, is 
president of the organization. Convention 
headquarters will be at the du Pont Hotel. 








SCHULTZ STERLING 
OFFERS 


No. 8 Raw Edge Goblet 
6!/,” High $36.00 per Dozen Net 


It pays to get our prices on 
Better Hollowware 


A. G. SCHULTZ COMPANY 
423 E. Lombard St. Baltimore, Md. 











JEWELERS SUPPLIES 
Genuine American Watch Material 
Complete line of all Swiss Material 

B.B. Glasses—Flexo U.B.C. 
Tools and Findings 
Westclox Products 
JOHN A. TSCHANTRE 
25 N. Liberty St. Baltimore, Md. 
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and the SOUTH: 


Dallas Oil Man Winner of Linz Bros. Annual Award 





LINZ AWARD CUP—Left to right: J. B. Adone, Jr., Chairman Award Committee; E. R. Brown, 
Winner; Albert Linz, President, Linz Bros., and Donor. 


Datias, ‘TEX. —Edwy Rolfe Brown, 
prominent oil man of this city, was re- 
cently named the winner of the annual 
Linz award, given yearly by Linz Bros., 
jewelers and diamond importers, for dis- 
tinguished service to the community. The 
award is a silver loving cup, hand- 
somely etched with an appropriate senti- 
ment commemorating the occasion. The 
cup is valued at $500 and remains the 





permanent property of each year’s win- 
ner. 

The award has been made annually by 
the Linz concern for the past 15 years. 
It is presented wholly from a standpoint 
of civic pride and to promote interest in 
the welfare of Dallas and a feeling of 
good fellowship and citizenship. The an- 
nual winner is selected by a committee 
of citizens. 








The eighth Watch Fair will occupy an 
important place at the 22nd Swiss In- 
dustries Fair for 1938, which will open 
at Basle, Switzerland, March 26, and 
continue to April 5. 


IMPORTERS 
AND DISTRIBUTORS OF 


EASTON | 





FULLY GUARANTEED BY US 


—_—e——_ 


U. S. JEWELRY CO. 


WHOLESALE JEWELERS 
DIAMONDS : WATCHES : JEWELRY 


BALTIMORE & LIBERTY STS. 
BALTIMORE, MD. 


en ieee 
FULL LINE OF 


ELGIN WATCHES 


——————————SSSSSS=S===S= 
FOR PROMPT, EFFICIENT SERVICE 


KAPLAN ENGR. & MFG. CO. 
BALTIMORE & LIBERTY STS. 
BALTIMORE, MD. 

MFG. JEWELERS DIAMOND SETTERS 
ENGRAVERS 
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Virginia-North Carolina R.J.A. 
Convention April 17-19 


O_p Pornt ComFort, VA.—The annual 
convention of the Virginia-North Caro- 
lina Jewelers Association will be held at 
the Chamberlain Hotel, here, April 17 
to 19, inclusive. A large attendance is 
expected and a number of important 
matters to the jewelry trade of the two 
states will be discussed. Harry George, 
Jr., of Charlottesville, is president of 
the Virginia branch, and Norman Ingle, 
of Salisbury, N. C., heads the North 
Carolina jewelers. 





BOWMAN HONORED BY VA. 
HOROLOGISTS 


NorFro_k, Va—John J. Bowman, direc- 
tor of the Bowman Technical School, was 
elected an active member of the Virginia 
Horological Society, at a supper meeting, 
here, Feb. 1, at which C. O. Goodrich, of 
Portsmouth, Va., was the principal 
speaker. He had as his subject “Wheels 
and Pinions.” I. O. Urdang, material 
representative of the Gruen Watch Co., 
gave an interesting talk on watchmaking 
as a profession. 





CoLtumsBiA, S. C.—Dent’s Jewelry Shop, 
recently moved into a new and larger lo- 
cation at 1122 Hampton St., next door to 
its former location. Attractively re- 
modeled, decorated, with new equipment 
and fixtures installed, the new store is 
about four times as large as the former 
establishment. 
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The Baltimore Rose is 
a true rose design, not 
in name only. Com- 
pare weights, sizes and 
prices. 


We make odd pieces 
and special work 
made to order. 









The 
SCHOFIELD 
COMPANY 
Silversmiths 
Established 
1871 


331 Charles Se. 
BALTIMORE 
MARYLAND 








Konner 
Wholesale 


104-106 WEST 
FAYETTE STREET 
BALTIMORE, MD. 


“AN INSTITUTION 
of DEPENDABILITY” 


ESTABLISHED 1885 


SPECIAL ORDER WORK 
REPAIRING 
GOLD AND RHODIUM 


PLATING 
We specialize in College Jewelry 


Jenkins 











ALBERT S. SMYTH C0. 


WHOLESALE 
DIAMONDS - WATCHES 
@ JEWELRY ® 








5s HOPKINS PLACE, BALTIMORE, MD. 








ROTTER AD GE EEO 


é 
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Relined™ Repaired - Replated 





SWARTZ & CO. 


10 S. Wabash Ave. Chicago, Ill. 





EB | SULVERWARE | 








ua 


Wuen You THInxk Or 


FINDINGS 


THINK OF 


FULLER 


ORDER FROM YOUR JOBBER 











Srcompurable 
Whlch ise Fepanung Tepaning 


OUR — oaere NO a THAN 
DINARY WO 


BECKER-EROKMAN © 
29 E. Madison St. 


curcago, ILL. 





—NEWALL— 
PORT 


pring Ring 
—NICKEL— 
No. 88 
Doz. $4.70 Keystone 











Your Wholesaler has them 








CENTRAL WATCH CO. 


WATCH REPAIRING 
for the Trade 


Best Workmanship at Lowest Prices 
Prompt Service 


5 South Wabash Ave. Chicago, Ill. 








GENUINE 
Bohemian Garnet 
Jewelry 


HENRY KLAAS CO. 
58 E. Washington St. Chicago 








SIMON BROS. 


Watch Repairers for the better 
trade since 1910. 

References from best concerns in 
the trade. 


5 S. WABASH AVE. CHICAGO 











INEXPENSIVE 


ESTIMATE, 
NO OBLIGATION 


160 N. Wells 
CHICAGO 





DRESS-UP WINDOWS 


With New Valances, 
Background Drapes 


Send sizes with sketch. 
Give Color for samples. 


Camden Artcraft Co. © 








CHICAGO: 


R. S. Hulbert, Chicago manager for 
Oneida, Ltd., spent several days at the 
factory and in New York recently. 

J. T. Montgomery, president of M. A. 
Mead & Co., is spending a few weeks in 
Florida, accompanied by Mrs. Mont- 
gomery. 

Carlson & Carlson, for many years lo- 
cated on the eighth floor of the Heyworth 
building, have moved to larger quarters 
on the eleventh floor. 


J. B. Lipsker, of the refining department 
of Goldsmith Bros. Smelting & Refining 
Co., is making his semi-annual trip 
through the Middle West. 

A. Ganz, well known in the watch 
trade of this territory, is now associated 
with the Parker Watch Co. and will call 
on the trade in Illinois, Wisconsin and 
Iowa. 

Charles Berkey, of the diamond depart- 
ment of Benj. Allen & Co. leaves early 
in March for a month’s vacation. He 
will be accompanied by his family and 
father. 

Coby Knights, of the Ball Co., visited 
the Canadian office of the Ball Time Ser- 
vice in Winnipeg last month, stopping 
enroute at the ANRJA convention in 
Minneapolis. 

George Fleming, representing the Bo- 
jar Co., Providence, left last month for 
Florida to spend a month with Mrs. 
Fleming who is sojourning in the South 
for the winter. 


A. L. Wagner, who has represented 
Richelieu pearls and Herman, Heinrich 
& Wise, leather goods, has taken over 
the management of the Chicago office lo- 
cated at 29 E. Madison St. 

Jack Montgomery, of the sales depart- 
ment of M. A. Mead & Co., left Feb. 11 
for New York and after attending to 
business there sailed for a visit to the 
West Indies and Florida. 

Frank Newberger, representative for 
D. F. Briggs & Co. and Bates & Bacon, 
is spending his vacation at Hot Springs, 
Ark., and expected to go from there to 
the factories in Attleboro, Mass. 

The Charles M. Schuell jewelry and 
optical store, South Bend, Ind., was moved 
from 209 N. Main St. to 206 N. Main St., 
on Feb. t, where the concern has larger 
and modernly equipped quarters. 

H. S. (Bert) Knapp, vice-president and 
treasurer of J. L. Teeters & Co., Lincoln, 
Neb., accompanied by his wife, spent a 
few days in Chicago last month and left 
for Florida to spend a vacation of several 
weeks. 

The Yeoman jewelry store in Wauke- 
gan, IIl., was robbed one night recently 
when burglars forced the front door and 
stole about $3,000 worth of diamonds and 
rings and $300 in cash from the safe in 
the store. 

Emil Noel, wholesale jeweler, returned 
to Chicago last month after a vacation 
of six weeks spent on a cruise during 
which he visited South America and the 
West Indies. He was accompanied by 
Mrs. Noel. 

Earl J. Kahn, it has been announced, 
is now representing the Chase Watch 
Corp., manufacturers and importers of 
watches and watch movements, 68 Nas- 


sau St., New York, in Chicago and the 


Middle West. 
Ed. Imhoff, sales manager of the Ripley 
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& Gowen Co., Attleboro, Mass., and Mrs. 
Imhoff left Chicago on Feb. 14 for an ex- 
tended vacation trip to California and 
Honolulu. They expect to return to Chi- 
cago early in April. 

In reporting an auction sale held in 
Mansfield, Ohio, in the February issue of 
this journal an error was made in stat- 
ing that the sale was conducted for Wil- 
liam J. Them, 18 N. Diamond St. The 
sale was held for Henry S. Them, 25 
N. Walnut St. 

Max Mandelbaum, of England, Klein® 
& Levy, New York, had the misfortune 
to break his leg by falling on the ice 
while on a business trip in Wisconsin. 
He was brought to Chicago and remained 
in a hospital here until able to be re- 
moved to his home in New York. 

Window smashers raided the “loop” 
district the night of Jan. 30, and included 
two jewelry stores among the five they 
robbed. Several watches were removed 
from the smashed window at Peacock’s 
store on State St. The window was prac- 
tically cleaned of its display at the 
Charles I. Herron store, 416 S. Michigan 
Ave. 

Frank W. Bering, manager of the 
Sherman Hotel and probably one of the 
best-known hotel men among jewelers, 
was the object of considerable interest 
here last month when he paid $75 for a 
single slice of cake. The slice was part 
of a 600-pound cake donated by a local 
bakery and auctioned off by the slice for 
the benefit of the New National Founda- 
tion for Infantile Paralysis. 

The regular monthly luncheon meet- 
ing of the Chicago Jewelers Association 
was held on Thursday, Feb. 17 in the 
penthouse of the Hotel Sherman, with 
about 60 present. H. Paul Juergens, of 
the social relations committee, reported 
that the. banquet on Jan. 25 was a com- 
plete success notwithstanding the neces- 
sity of changing location only a few 
days before the date. James J. Flatau 
was elected to membership. A resolution 
was offered and adopted thanking the 
Hotel Sherman management for cour- 
tesies extended to the banquet committee. 
President John Leiner introduced Wil- 
liam D. McNeil, president of ANRJA 
and chairman of the Jewelers’ Publicity 
Committee, who gave, an interesting talk 
on the work being done by this commit- 
tee and urged the trade to help. 


Joseph Y. Lebolt, Chicago, Dies 
While Listening to Radio 


Cuicaco.—Joseph Young Lebolt, sec- 
retary and treasurer of Lebolt & Co., 
died suddenly at his home, Jan. 16, while 
listening to the radio. During the day 
he and his brother Sydney had entertained 
guests at dinner at the former’s home. 
Sydney left his brother listening to the 
radio, but returning later found him 
dead. 

Mr. Lebolt, who would have been 78 
years old on May 7, came from Cali- 
fornia in 1897 and joined with his four 
brothers, George, Nathan, Sydney and 
J. M. H. to organize the business of Le- 
bolt & Co. He had served as secretary 
and treasurer since the organization. 
With the exception of three years he 
spent at the New York store of Lebolt 
& Co., he has been in Chicago, and was 
i - store as usual the day before he 

ied. 
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McGraw Electric Co. Will Occupy New Plant at Elgin, IU. 





Architect’s drawing of office and plant to be occupied March 15. 


Excin, Itt.—The McGraw Electric Co., 
manufacturers of electrical appliances, 
will occupy, on March 15, its recently 
completed $250,000 industrial plant in this 
city. Manned by 650 employees, the build- 
ing contains approximately 100,000 square 
feet of floor space on one floor and is 
constructed entirely of brick, daylight 
glass and steel. Administrative quarters 





will be maintained in a two-story brick 
building. 

Adjacent to the 25-acre site on which 
the factory and office have been erected, 
the company has purchased additional 
acreage for plant expansion and for em- 
ployes’ recreation grounds to be known 
as McGraw Park. Other plants are lo- 
cated in St. Louis, Mo., and Clearing, IIl. 
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Harold G. Kohen Reelected Head 
of Minnesota R.].A. 


MINNEAPOLIS, MINN.—The Minnesota 
Retail Jewelers Association held its an- 
nual business session, Tuesday, Feb. 15, 
during a lull in the full program of the 
mid-year ANRJA convention in this city, 
reelecting Harold G. Kohen, of this city, 
president. Others named were: Stanley 
Smith, Mankato, vice-president; Lester B. 
Johantgen, this place, secretary; J. S. S. 
Scoville, Austin, treasurer; and C. A. 
Munn, Crookston, Fred Von Fischer, 
Springfield, and John Schoen, Owatonna, 
directors. 

The association, pleased with the suc- 
cess of the national association conclave, 
here, decided to hold an affair of the 
same nature next April under its own 
auspices, and preliminary plans were 
formulated. It endorsed watchmaker 
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guaranteed. 
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registration legislation and agreed that 
it would make every effort to have a law 
of that nature passed by the State As- 
sembly next year. 





Ohio Watchmakers Association to 
Meet in Cleveland March 12-13 


CINCINNATI, OHI0.— The good to be 
achieved in a licensing bill for watch- 
makers will be set forth by Harrison 
Babcock, president of the Horological In- 
stitute of America at the annual conven- 
tion of the Ohio Watchmakers Associa- 
tion to be held at Cleveland, March 12 
and 13. Mr. Babcock has accepted an 
invitation to address the session and his 
talk will embrace legislation that is be- 
ing fostered by the various Guilds in the 
Buckeye State. 

The Cincinnati delegation to attend the 


Cleveland meeting will include: Harry 
Flotemersch, chairman; Frank Foegler, 
Richard Aukenthaler, Louis Bloesing, 


Rudolph Flaxmeyer, Hans Demmer, El- 
mer Fischer, Frank Garrett, Leo Hofer 
and Joseph Voss. 





Bruner-Ritter Sponsor Contest to 
Name New Ratchet 


Bruner-Ritter, Inc., 350 Hudson St., 
New York, are offering $1,000 in cash 
awards to retail jewelers and their em- 
ployees in a contest to name the new 
R/B ratchet, which is the feature of a 
newly developed “fool proof,” more com- 
pact, easier opening watch bracelet. 
Opening readily by the gentle pres- 
sure of thumb and forefinger and ad- 
justed in the same easy manner, Brun- 
ner-Ritter claim for this ratchet the 
largest expansion when opened. 


The following will serve as judges in ' 


the contest: P. M. Fahrendorf, executive 
vice-president, THE JEWELERS’ CIRCULAR- 
Keystone; George Engelhard, publisher, 
National Jeweler; and R. S. Manchester, 
publisher, Pacific Goldsmith. Wide pub- 
licity is being given this contest through- 
out the trade and entry blanks have been 
made available from jobbers or direct 
from the Bruner-Ritter concern. 


Adelbert H. Abbott, 60, of Lowell, 
Mass., president and treasurer of the 
Wood-Abbott Jewelry Co., that city, col- 
lapsed Feb. 19 as he was entering the 
postofiice. He was pronounced dead on 
arrival at a hospital, 
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W. E. LINDEMANN 
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STEMWARE DECANTERS 
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225 FIFTH AVENUE, N. Y. 





THEODORE HAVILAND 


FINE FRENCH CHINA 
BOOTHS, LTD. 

JOHN MADDOCK & SONS 
English Earthenware 
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All in New York Stock 
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JUSTIN THARAUD, Inc. 
129 Fifth Ave., New York, N. Y. 
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WOOD & SONS EARTHENWARE 
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Winterling Factories 
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In the Field of Advertising 
and Trade Promotion 








“How to Give Glamour to Your Table” 
is the title of a timely hostess book pre- 
pared with photographs and charts by 
Lynn Leslie for the United States Glass 
Co. Its series of table settings for every 
occasion and useful hints and suggestions 
have won favorable comment from 
women everywhere. Mailed on request, 
without charge, by the United States 
Glass Co., Pittsburgh. 

* * * 

Announcement was made last month at 
Minneapolis of the appointment of Ken- 
neth C. Gifford as general sales manager 
of the Toastmaster Products division of 
the McGraw Electric Co. Mr. Gifford 
will be in charge of sales and adver- 
tising for all Toastmaster products, in- 
cluding the automatic and non-automatic 
toasters, waffle bakers and_ hospitality 
sets in the domestic department, besides 
products for hotels, restaurants and hos- 
pitals. William E. O’Brien will continue 
as assistant sales manager, but will as- 
sume more of the responsibilities of the 
domestic epplisace patina. 

* 

Pittsburgh tian Co., Oliver Build- 
ing, Pittsburgh, has issued an inspiring 
and informative brochure titled “Modern 
Lighting for Modern Jewelry Stores,” 
which will be helpful to jewelers plan- 
ning to modernize their business places. 
Scientifically combined direct and indi- 
rect lighting is illustrated with photo- 
graphs of exteriors and every interior 
department. sie 


Wm. Rogers & Son say that Talisman, 
their new pattern, was chosen by 1200 
young women in 16 cities as the most 
beautiful of five patterns submitted to 
them. It was introduced with a window 
unit to make the store “headquarters for 
the bride” and came out at a time to 
interest the June brides in shopping and 
making their buying decisions. A force- 
ful advertising campaign of full-page ads 
began in the March issues of big- 
circulation women’s magazines and will 
carry on through June, urging women to 
see the pattern in the free bridal chest. 

* * * 


Autopoint Co., Chicago, has completed 
negotiations which make it the sole and 
exclusive distributors of Norma 4- 
color pencils in the United States, its 
possessions and Canada. Large econo- 
mies have been effected in operating 
through Autopoint’s extensive and well 
organized dealer and jobber set-up, the 
company announced. These economies are 
being passed along direct to the dealer 
in the form of larger profits. The regular 
liberal Autopoint discounts now apply to 
the entire Norma line. 

* * * 


Granat Mfg. Co., San Francisco, has 
appointed Harold G. Phillips, well known 
as a jewelry salesman in the East and 
South, to their sales staff. He will cover 
these territories, with his headquarters in 
New York. Norman Garfinkle, who for- 
merly represented Granat in the terri- 
tory now allocated to Mr. Phillips, will 
continue to contact his clientele through- 
out the Middle West. Both men are now 
in San Francisco preparing their spring 
presentation of Granat’s newest ring cre- 
ations. ers 


With the purchase of two dozen hand- 
carved Bristol wedding rings, sold 
through wholesalers, Bristol Seamless 
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Ring Co. 71 Nassau St. New York, 
offers dealers their choice of two timely 
bridal displays for window or showcase. 
“If your wholesalers cannot supply you, 
we will put you in touch with one who 
can,” the company announced in a mail- 
ing piece to jewelers. 
* * * 


A new Ronson creation, Literpaci, 
combines a Ronson lighter with a com- 
pact which contains loose powder, sifter, 
puff and mirror. The ensemble takes up 
no more room than the usual compact, 
but thanks to a fuel chamber cleverly 
concealed in the outside edge, the attrac- 
tive little case does double duty, as a 
lighter as well as powder box. Other 
innovations by Ronson are Kitcase, which 
contains milady’s every toilet and smok- 
ing necessity; the Gem handbag lighter 
of dainty proportions, and a wide range 
of ingenious Ronsons for table and desk 
use, combined with other utilities such as 
cigarette boxes, ash trays, clocks, pen 
stands, etc. 

* * # 

A dutch oven now takes its place in 
the shining ranks of the Speedy Clean 
line of chrome utensils made by the 
Everedy Co., Frederick, Md. -Ultra-smart, 
this utensil may be taken from the oven 
and placed on the table as an extra serv- 
ing dish. The interior is of a dull satin 
finish, the exterior mirror-polished. It is 
claimed that Speedy Clean chrome uten- 
sils never need scouring. 

* % 


Different from the conventional trade 
catalogs showing every imaginable kind 
of merchandise, is the new trophy cata- 
log just published by the trophy bureau 
of International Silver Co. To the color- 
ful illustrations of hundreds of trophies 
of every imaginable shape, size and price, 
have been added illustrated histories of 
sports, attractively illustrated with action 
photos. Copies of this unusual book which 
offers a new idea on trophy merchandis- 
ing are now being distributed through the 
mails by the International concern. 
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GeEorGE H. CAMPBELL, 77, a retail jewel- 
er at Hot Springs, Ark., for 54 years, 
died Jan. 25 at his home. 


ABRAHAM ADNER, 65, for 40 years a 
jeweler and optometrist in Troy, N. Y., 
died Jan. 28, after a short illness. 

JoHn T. Eppincton, 75, Pontiac, Mich., 
jeweler, died Feb. 3 from injuries re- 
ceived in a fall on the stairs of his home. 

W. B. Witey, Minden, La., jeweler, 
died Jan. 20 from burns received the day 
before when an alcohol lamp overturned 
and exploded in his store. 

FraNnK H. Corwin, 72, who conducted a 
jewelry business in Riverhead, N. Y., for 
more than 30 years, before his retirement 
about a year ago, died Jan. 15. 


JAMES STERLING PINNER, 69,  silver- 
smith, died Feb. 7 at the home of one of 
his seven sons, Fred Pinner, in Memphis, 
Tenn. He lived in Memphis from 1905. 

ALBERT V. Mountrorp, 69, native of 
Birmingham, England, who for many 
years was a jewelry tool designer in To- 
ronto, Canada, died there, Feb. 9. 

FREDERICK H. WHEATLEY, 68, Utica, 
N. Y., jeweler, died Jan. 26 at his home 
after a two weeks’ illness. He was sec- 
retary of the Utica Kiwanis club for 
many years. 


Aaron Levitr, 52, head of the Levitt 
Jewelry Co., Wilmington, Del., died in 
Delaware Hospital, Wilmington, Feb. 15, 
of injuries suffered when he was struck 
by an automobile the day before. 


Enrico De.izia, 70, for many years 
head of Delizia & Co., Inc., jewelers at 
983 Main St., Springfield, Mass., died 
Feb. 6, following a brief illness. He was 
born in Italy but lived many years in 
Springfield. 

WiLton H. Tay.Lor, 66, associated in 
the jewelry business in Jackson, Mich., 
since 1912, died Feb. 7. Before coming 
to Jackson, he was employed at the Elgin 
National Watch Co. plant at Elgin, IIl. 
He joined the firm of G. G. Case, and 
remained with him until his death, when 
he entered business for himself. 

Ortro H. KorTKxamp, Sr., 75, retail jew- 
eler for 50 years in St. Louis, Mo., until 
his retirement in 1929, died Jan. 29, at 
Missouri Baptist Hospital. He was presi- 
dent of the E. H. Kortkamp Jewelry Co., 
which his father founded in 1849, from 
1894 until his firm was sold to the Hess 
& Culbertson Jewelry Co. in 1929. 


WILLIAM J. REED, 58, for 25 years as- 
sociated in the jewelry business at In- 
dianapolis with his father, J. H. Reed, 
died Jan. 24 at a Shelbyville, Ind., hos- 
pital, where he was being treated for 
asthma and bronchial pneumonia. He left 
Indianapolis in 1917, and more recently 
operated a laundry at Shelbyville. 


WituiaM A, GILL, Jr., 48, president of 
the W. A. Gill Jewelry Co., St. Louis, 
Mo., died Feb. 4 of a heart attack at 
Fort Lauderdale, Fla., where he had gone 
shortly before Christmas for his health. 
He was connected with the firm, founded 
by his father, since 1905 and became its 
president in 1928 when he purchased the 
interest of a brother, Edmo G. Gill. 


G. E. Gustav KUECHLE, 81, who was 
secretary of Alsted-Kasten Co., old Mil- 
waukee jewelry firm (now Schwanke- 
Kasten Co.) until his retirement seven 
years ago, died Jan. 17 at a Milwaukee 
hospital after a three-year illness. He 
came to Milwaukee 60 years ago, and was 
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in the jewelry business for 55 years, hav- 
ing been treasurer of the Preuser Jewelry 
Co. before its merger with Alsted- 
Kasten Co. 


R. J. GiLBertT, 84, who was treasurer 
of the Jaccard Jewelry Co., Kansas City, 
Mo., at the time of his retirement from 
active business six years ago, died Jan. 27. 
He started in the jewelry trade at Evans- 
ville, Ind., as a youth. He was working 
in the store of the Mermod & Jaccard 
Jewelry Co. of St. Louis, Mo., when two 
sons of D. C. Jaccard, Eugene G. E. 
and Walter M., left the St. Louis store 
in 1888 to open a store in Kansas City. 

RoLanp S. Conpit, 59, a partner of 
William G. Rattey in the wholesale jewel- 
ry and novelty firm of Condit & Rattey, 
320 Fifth Ave., New York, died Feb. 16, 
in Lakeland, Fla., after a long illness. 
His home was at 268 Oakwood Ave., 
Orange, N. J., and he had gone South re- 

















cently for his health. For many years he 
represented Simon Bros. Co., Philadelphia 
jewelry manufacturers. He formed the 
partnership with Mr. Rattey in 1920. He 
was a former trustee of the Brotherhood 
of Traveling Jewelers. 


CHARLES BEARD, 75, who started in the 
wholesale watch material business in St. 
Paul, Minn., 40 years ago, died Jan. 27, 
at his home, 1032 Portland Ave., St. Paul, 
after an operation. After the partnership 
of Sisco & Beard was dissolved, Mr. 
Beard expanded that business to include 
wholesale jewelry lines in a new partner- 
ship known as Irvin & Beard. Several 
years later the wholesale jewelry part of 
this business was sold and Mr. Beard 
carried on the wholesale material depart- 
ment under his own name until five years 
ago, when he closed out the business and 
went with the firm of Herzog & Hueff- 
meier, St. Paul watch material firm. 


The whole store 


and the whole story 


HIS—one of the smallest stores in America—is one of 
the best places to buy a new watch or have an old one 
repaired. Because its proprietor, Ernest E. Starr, H. I. A., 


Connersville, Ind., has 


E machine that enables him to 


test and diagnose watches in almost “no time.” 

He writes: “The new Western Electric Watch Rate Re- 
corder tells me exactly what I want to know about every 
watch before it leaves my shop. I also find it a wonderful 


aid in selling good watches. 


along without it now.” 


don’t see how I could get 


Ia your dione “Loa dmall” Jor a Recorder? Is your 
business “not good” enough? When will you ever 
need one more than NOW? 


AMERICAN TIME PRODUCTS INC., 580 51m AVE.,, NEW YORK CITY 
Sole Distributors of the Western Electric watcr RATE RECORDER 
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Notice to the Trade 





The firm of Lambros & Merkt, 
Refiners & Smelters, has dis- 


solved partnership as of Febru- 
ary 15, 1938. 


Mr. Theodore Merkt will con- 


tinue in business at 64 Fulton 
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Steel and Its Use in Watchmaking 
and Repairing 


and the Development of Skill in Using Watchmakers’ Tools 


By JOHN J. BOWMAN 


Chairman, Educational Committee, Horological Institute of America 











The part of this series that appeared in last month’s 
issue closed with the subject of grinding watch parts pre- 
paratory to polishing with the rotary-lap tool. It explained 
what is to be done toward the fitting of parts, during 
grinding. 

This article will explain the final fitting, which is a part 
of the polishing that gives the acting parts the high finish 
necessary to reduce friction to the minimum. 








While measuring instruments 
are generally more used in turning parts to form, than 
during grinding and polishing; and, so far, we have not 
discussed turning, still it is in place here to mention, even 
if briefly, the measuring instruments used by watch- 
makers. 

The Grossmann caliper gauge with vernier, measuring 
in millimeters and hundredths (Fig. 1); and the Boley 
slide gauge, measuring in millimeters and tenths (Fig. 2), 
are in many ways the best combination of measuring in- 
struments for watchmakers’ use. While in some ways 
machinists’ and toolmakers’ micrometers have advantages, 
these tools are too heavy for certain uses in watchwork. 
For example, a micrometer applied to a pivot during 
polishing, while held in a lathe chuck, risks slightly bend- 
ing the pivot, or throwing a staff out of perfect trueness 
in the chuck. But the Grossmann caliper gauge is so’very 
light and sensitive in handling that it cannot bend pivots 
nor affect the setting of work held in chucks. This is true 
also of the Boley gauge. These gauges are especially de- 
signed for watchwork, and if well made (this is a matter 
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between you and your tool dealer) they are quite relia- 
ble. The Grossmann gauge is particularly intended for 
measuring diameters of pivots and other very small dimen- 
sions. Its reading of a hundredth of a millimeter, is 
equal approximately to one 2500th of an inch. The Boley 
gauge is for measuring lengths, or large diameters. The 
vernier on it reads to a tenth of a millimeter. 

A special form of gauge for measuring inside diame- 
ters of jewel holes, or pivot holes in metal, is the tapered- 
needle gauge shown in Fig. 3. It must be admitted, 
though, that many of these jewel-hole gauges on the mar- 
ket are hardly accurately enough made to be used as a 
positive measuring instrument, and should be used rather 
as a simple “plug” gauge, by measuring the needle with 
the Grossmann caliper at the point where it stops in a 
pivot hole. 


Usinc WatcH-Parts For GAUGING, IN FITTING 


In most cases of fitting pivots to jewel holes, or rollers 
to staffs, or balances to staffs, the holes in these parts 
themselves may be most conveniently used as gauges, in- 
stead of working through measuring instruments. The 
exact knack of gauging in this way, to avoid getting the 
part too small before one realizes it, must be acquired by 
experience. Generally this means to grind a pivot uatil 
it is of a diameter so that its end just “sticks” in the end 
of its hole, without entering; then the polishing that 
follows is allowed to reduce the diameter further, enough 
to allow full entrance, and then a little more reduction is 
given, to afford the correct amount of side-shake. A 
balance-shoulder on a staff should not be polished; the 

(Please turn to page 139) 
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Steel and Its Use 
(From page 137) 


fitting is done in the grinding, and must be exceedingly 
close; a very slight pressure should be needed to push the 
balance entirely down on its seat. Somewhat different 
is the case of fitting a roller. The part of the staff where 
this fits should be slightly tapered. Whether the finish is 
grayed, or polished, reduction of diameter should be made 
until the roller sticks, and cannot be removed farther by 
finger-pressure, at a point some distance from the roller 
shoulder ; so that it will require some force in the staking 
tool to drive it up to and against the shoulder. 


Rorary Laps ror PoLisHING 


The laps for polishing should be of the same shapes as 
the iron laps recommended for grinding; but made of 


an ees 
= cee SUNN B ADMD 





2 


i 


Fig. 1. 


bell-metal, which is a hard bronze—an alloy of copper 
and tin. Other materials are sometimes used; block tin, 
ivory, etc.; but these are difficult to keep in shape; they 
are easily deformed in use. Bell-metal can do as good 
work, if properly used, and, everything considered, is best 
of all. In metal for laps, occasionally some will be found 
that will not produce a good polish, apparently due to 
something gritty in the metal itself. Such a lap should 
be thrown away, and others tried; then when a good one 
is found, treasure it and depend upon it; it will last a 
long time. Bell-metal laps should be file-dressed as 
explained beginning on page 99 of THE JEWELERS’ Cir- 
CULAR-KEYSTONE for December, 1937. In the same 
issue, page 101, at C, Fig. 2, note the form of laps that 
should be used for producing and finishing capillary oil 
sinks at the bottoms of conical pivots, where these are 
found on the original staff in a fine watch. 


ABRASIONS For PoLisHING 


Now it would be well to turn back also to page 143 of 
our issue for November, 1937, where the subject of 
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abrasives and laps for flat steel work is discussed. This 
applies just as well to polishes for use on rotary laps. For 
these, the same exquisite care must be taken in obtaining, 
preparing and keeping the materials, in order to have any 
chance of doing fine work. Great artists in horological 
work take the kind of care described; I know one of these 
who goes even farther. As an adjunct to his watchwork, 
he acquired knowledge and skill as a practical chemist, 
and makes, among other things, his own diamantine, of 
superior quality, at a cost 25 times what he could buy 





commercially made material for. By no means would | 
say it is necessary to go to this length in order to do very 
fine work; but I mention it to illustrate the spirit of a 
great craftsman; and more of this spirit is needed by such 
watchmakers as complain of finding too little of either 
profit or pleasure in their work. 

With your polishing material prepared as explained in 
the articles referred to, and after setting the lap, on the 
principles described under “Grinding,” you wil! now be 
ready to go ahead with polishing. 


PoLISHING—THE “Secret” For Propucine 
A Fine Po.isH 


Coat the working surfaces of the lap with a film of 
polish; with enough to fill completely the finely filed 
“grain” in the metal, and just a little more. ‘The slight 
surplus of abrasive is needed until the previously ground 
surface on the work is smoothed out, after which the 
actual polishing will begin. Then, from this time on, 
there should be no surplus of polishing material, but only 
a thin film of it, on the lap. 

A good way to apply polish is to “dab” at the lump of 
it with the knuckle of a finger (with your hands previous- 
ly well washed), and with this, pat it on to the lap. The 
skin over a knuckle is not apt to hold foreign grit, that 
would ruin the polish, whereas the rough skin on a 





finger-tip is. Skin applies polish more evenly than a 
metal blade or tool of any sort. 

In the article on grinding, it was explained how impor- 
tant it is to use the adjustable stops on the rotary tool. 
But in polishing, these need not be used, except for the 
flat faces on shoulders, because the abrasive works so 
slowly that the work will keep its form intact during the 
polishing of cylindrical or tapered forms. On flat shoulder- 
faces, without using the stops, a sharp corner of the work 
may cut into the lap; although some workmen depend 

(Please turn to page 141) 
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Steel and Its Use 
- (From page 139) 


upon extra care to prevent this, instead of setting the 
stops. 

Start polishing; the “track’’ made by the work on the 
lap will show exactly where action is taking place. This 
may at once indicate need for a slight re-setting of the 
tool, to bring the surfaces of lap and work into complete 
contact, without which the polishing could give the work 
a form different from what is intended. 

After working a while, dab a slight film of fresh polish 
on the lap; repeat this at short intervals. After polishing 
has brought the part just about to its size, what remains 
is to produce the most perfect finish possible—the “black” 
polish that was described in the article on flat steel work. 
Many workmen fail in this because they think that a fine 
finish calls for fresh polish on the lap; whereas the very 
contrary is true. Another cause of failure is in mixing the 
abrasive powder with too much oil. —The mixture must be 
so thick that it is almost hard. This is accomplished by put- 
ting just a drop of clean fresh watch oil on a little pile 
of powder on a glass or steel plate; then “knead” oil and 
powder together patiently with a stout steel blade, or an 
electroplater’s agate burnisher. What seems at first to be 
too little oil, will be found to work surprisingly through 
the powder, after long-continued kneading, and will pro- 
duce the very stiff mixture that does the finest work. 

As long as there is polish on the lap with any damp- 
ness of oil at the surface, this cannot bring out the per- 
fect finish called black polish. The latter will appear 
after the surface of abrasive on the lap has become dry, 
hard, and black. After this happens, watch closely and 
stop the work the instant the black polish has appeared on 
the steel, because keeping on longer may cause the hard 
coating on the lap to flake off; then the bare metal of the 
lap would ruin the polish. 

In polishing, much higher speed is required than for 
grinding. The belts should be arranged on lathe and 
polisher so that the work-surface and the lap-surface run 
in contrary directions where they touch. 


IpLers; HEAvy GRINDING OPERATIONS 


Some idler pulley stands are made to fasten to the base 
of the rotary tool. It is better to have the idler stand 
attached to the bench, or to anything else than the tool. 
Then the belt does not impart vibration to the tool; the 
belt may be longer, and looser, and the idler pulleys be 
made larger in diameter, all of which reduce vibration. 
If your polisher has the idler attached to it, it would be 
well to discard this arrangement, and install an idler stand 
that fastens on the bench; or, some are obtainable that 
make use of the lathe countershaft for fastening, which 
is also good. 

Small abrasive wheels, of carborundum or other syn- 
thetic stone material, mounted to be held on the pivot- 
polisher spindle, are effective for doing grinding heavier 
than can be done with oilstone powder on a lap—such 
jobs as truing a pump-center on a face-plate, grinding flat 
faces on taps or drills, and the like. But a danger from 
this is from particles of grit that float in the air, and 
settle on the polisher spindle, grinding the bearings, which 
can spoil a rotary tool for good work; also these particles 
may settle on watchwork on the bench, and cause damage 
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that is apt to escape detection until too late. All of this 
can be prevented, however, by oiling the grinding wheels. 
Then the waste will come off in the form of a mud in- 
stead of dust, with no particles thrown into the air. The 
wheels work as well oiled as dry, for our purposes, even 
though the makers of them recommend using them dry; 
but they evidently have in mind manufacturing opera- 
tions, in which the conditions are different. Oil should 
be applied not too freely, or else the waste might fly off 
the wheel and get to where it could cause damage. 


SPECIAL Toots For Pivor WorkK IN REPAIRING 
AND ADJUSTING 


It remains to point out that the greatest usefulness of 
the rotary tool, as far as pivot work goes, is for pivots on 
new staffs while making these. For slight alterations on 
pivots, during repairs or adjustments, a better tool is a 
“Jacot lathe,” or a modification of it like the Dorrington 
tool. In these, the staff turns on dead centers—on its 
own axis—and is driven by a “fiddle-bow.” This, for 
alterations or repolishing on pivots already in use, saves 
time, and is very accurate if skillfully used. In most cases 
it does not require demounting rollers or hairsprings, and 
besides saving time, avoids altering other conditions than 
in the pivot, when a slight change in the pivot is all that 
is needed. 

(To be continued) 





Invention of 24-Hour Clock 
(Consul David H. Buffum, Leipzig) 


FTER six years of experiments made with the finan- 
cial support of the City of Madgeburg, a resident 
there has succeeded in inventing a clock with a 24-hour 
dial, according to Consul David H. Buffum, Leipzig, re- 
porting to the Specialties Division of the Bureau of For- 
eign and Domestic Commerce. ‘The inventor is reported 
to be a decorator and painter by profession. 

The invention provides for two dials, one arranged 
over the other. The top dial has no figures at the usual 
places, but round cuts, while the lower dial shows at in- 
tervals always fitting into the upper holes the numerals 
1 to 12 and, besides them, the figures 13-24. When the 
hands show 12.59, the lower dial is automatically turned 
showing now the numbers 13 to 24, while after 24 o’clock 
the same procedure is mechanically performed in the 
reverse direction. 

It is claimed that the principle can be applied to small 
wrist watches as well as to large church clocks. It is 
also claimed that ordinary watches can be remodelled 
into 24-hour watches without undue costs involved. 

The new type will be introduced on the market under 
the name ‘““Madgeburger Uhr.” A firm under the name 
of “24 Stunden Uhren Gesellschaft” (24 Hour Watches 
Company) is being established at Madgeburg to manu- 
facture this new type of watch. 





Bradley’s Annual Broadcast 
On Wednesday night, Feb. 23, the Bradley School of 
Horology went on the air with their annual program 
as a salute to their thousands of graduates throughout 
the nation. The program was broadcast from Peoria, 
Ill., Station WMBD, 1440 kilocycles, between the hour 
of 11-12 midnight, C.S.T. 














WORKSHOP WOMES € QUIFRITES 


ENEVA MARK—What is the mark stamped on 
the lower plate of some watches made in Geneva, 
Switzerland, that looks like a shield; it cannot be a mak- 
er’s mark, because I have seen it on watches of different 


makers, such as Vacheron & Constantin, Patek Phillipe 
& Co., etc.? (Question No. 5110). J. G. C. 


Answer—The mark in question is the stamp of an 
official bureau of the Canton (“State”) and city of 
Geneva, Switzerland—the “Controle Facultatif des 
Montres de Geneve,” which guarantees that the watch 
on which it is stamped was made in Geneva, of quality 
up to the standard established by the local government, 
the purpose being to allow no work of inferior quality 
to go out associated with the name of that city. In 
Switzerland, when one hears the term used “of Geneva 
quality,” that refers to a watch of the high grade re- 
quired to pass inspection and receive the stamp you have 
asked about. It is spoken of there as “‘the Geneva Con- 
trole mark.” 


ORAX FLU X-—Is there any chemical method that 
will remove borax flux which forms a hard coating 

on gold work after soldering? Water will not do it, and 
I have to remove the coating by mechanical means, which 
takes time and mars the work. (Question No. 5111). C. 


Answer—The film of flux may be removed chemi- 
cally, by dipping the article after soldering, while still 
hot, in a “pickle” solution made of one part of commer- 
cial sulphuric acid to four parts of water. In mixing acid 
and water, pour or drop the acid slowly into the water— 
never water into acid—to avoid danger from acid splash- 
ing out on to your hands or face. Pouring acid into 
water enables the water to absorb the heat evolved, which 
prevents violent action that would splash acid mixture 
out of the mixing vessel. If you have so much soldering 
work to do that this quenching in pickle is needed fre- 
quently through: the day, a good’ way is to keep the 
pickle solution in a lead pan with heat under it and thus 
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have hot pickle ready at all times. If you do only an 
occasional job, the pickle may be used cold. It works a 
little better hot, but to keep it hot for only occasional use 
is more bother and expense than the advantage justifies. 


NTIQUE CLOCKS—If possible, please give me 

the address of some dealer in antique clocks. I have 

for sale some clocks with wooden movements, made by 

Seth Thomas and Eli Terry. (Question No. 5112). 
K. N. 


Answer—One of the leading dealers in old American 
clocks is J. E. Coleman, 50 Arcade, Nashville, Tenn. 
You could also try advertising your clocks for sale in the 
classified columns of THE JEWELERS’ CIRCULAR-KeEy- 
STONE, and in Hobbies magazine, 2810 South Michigan 
Ave., Chicago, IIl., which reaches collectors of antiques 


of all kinds. 


LEANING SOLU TION—How can I make a so- 

lution for using hot, to remove the stubborn deposit 
of soap, dirt, etc., that collects under the stones of rings, 
in settings, etc., during long use without cleaning? I 
have used cyanide, benzine, and ammonia, but these do 
not seem to “cut” and do not leave the metal and stone 
clean and bright. (Question No. 5113). J. S. B. 


Answer—Into one quart of water, put two ounces 
of lump borax, one.ounce of washing soda, and one ounce 
of castile soap cut into fine shavings; boil together until 
all are dissolved. After the liquid has partly cooled, pour 
it into a jug or other vessel that can be closed airtight, 
of a gallon capacity. Add to the liquid now in this vessel 
five fluid ounces of aqua ammonia; shake or stir to mix 
thoroughly. Finally, add enough water to fill the gallon 
vessel, and again stir or shake well. Keep the vessel 
corked or covered to prevent evaporation when not in 
use. Pour enough of the solution into an enameled 
(agateware or the like) cup, to cover entirely the jewelry 
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to be cleaned. Bring to a boil; scrub the work; rinse 
(preferably in hot water); dry.in sawdust; brush out 
any adhering sawdust with a perfectly clean, fine-bristled 
hand-brush. 


Sb npreanne CLOCKS—I have been using naphtha 
for cleaning clocks; but as this is so highly explosive, 
would feel safer using some other solution. Can you tell 
me of another liquid as good for use that would be non- 


explosive? (Question No. 5114). F. W. M. 


Answer—The two qualities perhaps most important 
in‘a solution for cleaning clocks are: (1) effectiveness; 
and (2) low cost; the latter, particularly, since in clock- 
cleaning a comparatively large quantity of solution is 
needed. 

We believe that in both the above-named qualities 
naphtha leads other solutions so decidedly that it is ad- 
visable to use it, and to overcome risk from its inflam- 
mability by taking reasonable precautions in keeping fire 
away from the place where clock cleaning is done. After 
all, naphtha is not extremely risky; it is not difficult to 
see to it that flame is not present where naphtha is used. 
Just remember that what danger there is is due mostly 
to fumes of naphtha igniting in contact with an open 
Hame; and take precautions accordingly. 


RAINS—I would like to have information on the 
methods and formulas used for calculating and design- 
ing trains for timepieces—for sizes of wheels and pinions, 
correct profiles for the teeth and leaves, such as epicy- 
cloidal forms of the addenda, and any other data basic to 
the making of cutters for watch wheels and pinions. 


(Question No. 5115). -F. C. R. 


Answer—Since what you require would occupy very 
much more space than is at our disposal in this depart- 
ment, we will advise you as to books that may be studied 
for your purpose. The simplest method (arithmetical) 
for figuring tooth- and leaf-numbers, and wheel and 
pinion diameters, for watch trains, is described in a 
pamphlet, ‘“The Watchmakers’ and Machinists’ Hand- 
book,” by William B. Learned. This does not include 
the subject of profiles for teeth and leaves. Next in 
order of completeness is a book, “The Escapement and 
Trains of American Watches,” by T. J. Wilkinson, 
which more fully explains the figuring of the gearing 
used in timepieces, mainly in arithmetical terms. This 
does not go thoroughly into the matter of designing pro- 
files for teeth and leaves; it rather assumes that once the 
diameters, tooth- and leaf-numbers, and pitches are found, 
the cutters used shall be selected from sets of ready-made 
cutters such as furnished from European manufacturers 
by watchmakers’ supply houses in this country. But an- 
other book, “Lessons in Horology,” by Jules and Her- 
mann Grossmann, describes the figuring of gearings and 
designing of tooth and leaf profiles, in terms of higher 
mathematics. This book was written by the directors or 
the schools of Horology of Locle and Neuchatel, Switzer- 
land, translated by James Allan, Jr., and published in 
1905 by The Keystone Publishing Co. of Philadelphia, 
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Pa., as far as Volume | of the entire work, which in- 
cludes the subjects of your inquiry. The second volume 
has not been published in English. The “Escapement 
and Trains of American Watches” can be supplied. 
(Price $5). Other books mentioned may possibly be 
obtained by advertising in the classified department of 
THE JEWELERS’ CIRCULAR-KEYSTONE. 


ATCH CLEANING—I have for repairs a 16 

size Howard watch that had been immersed in 
crude oil several months ago (because it had fallen in 
water) to prevent rust. I find it has no rust on the steel 
parts of it, but there is a coating of gummed oil that I 
am having trouble in removing. Can you advise what to 
do about this? (Question No. 5116). M. G. 


Answer—You do not state what process you have 
tried without success for removing the gummed oil, there- 
fore we are a little at a disadvantage in advising you. 
But since the oil that is gummed on the parts was crude 
petroleum, we believe some distillate of petroleum would 
dissolve it, although it may take immersion for a con- 
siderable length of time to do this. We suggest trying 
naphtha, or kerosene; and if the coating seems stubborn, 
help the process along by brushing the parts; or by scrap- 
ing especially stubborn portions of the coating with a 
pegwood stick cut across the end like a blade instead of 
the usual point. As a last resort, you might use ether 
for your solution; if you do, take great care not to allow 
fumes to reach any fire, as they travel far and are very 
inflammable. 


S director of the vocational department in our public 
schools here, I would like to have advice as to titles 

of books that would be good to add to our library, on the 
subject of jewelry making and repairing. (Question No. 


5117). G. E. M. 


Answer—On the part of jewelry work that has to do 
with using tools for shaping precious metals, soldering, 
etc., in making and repairing jewelry and stone-setting, 
we recommend: “How to Make Jewelry,” by G. S. 
Overton, $3; “The Jewelry Repairers’ Handbook,” by 
J. G. Keplinger, $1.25; these two books are written from 
the viewpoint of the practical workman in the jewelry 
trade. Another kind of jewelry work is that usually 
called “craft jewelry,” which lends itself rather to amateur 
and school uses. On this, we recommend: “Silverwork 
and Jewelry,” by H. Wilson, $3 ; “Art Metal Work With 
Inexpensive Equipment,” by Arthur F. Payne, $3.25; 
“Metalcraft and Jewelry,” by Emil Kronquist, $2. An- 
other phase of your subject would be precious metals; 
their origin, nature, alloying and other manipulations 
prior to use in manufacturing jewelry; one of the best 
books on this is “Working in Precious Metals,” by Ernest 
A. Smith, $6.75. A good elementary work on precious and 
semi-precious stones is “Gem Stones,” by G. F. H. Smith, 
$3. Any of these books can be had of our Book Depart- 
ment, sent postpaid to any address in the U. S. for price 
quoted. 








Special Notices 
Payable invariably in advance. 


Rates under all headings exce my 
“Situations Wanted” $1.50 for first 
words. Additional words, 5c. a word. 


SITUATIONS WANTED 75c. for 
— 25 words. Additional words 5c. a 
wo) i. 


Heavy type, $3.00 for first 25 words. 
Additional words, 10c. a word. 


Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 


If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 


Advertising matter addressed to 
Classified advertisers will not be de- 
Kivered. 


Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 

Special notice forms close 20th of 
month, 

Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 


In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 

To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
239 W. 39th St., New York 








Situations Wanted. 


Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75c. 








STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished; no charge. 
Fulton Agency, 93 Nassau St., Cort. 
7392, New York. 





MANAGER AND BUYER, credit jewelry 
store, long experience; references fur- 
nished. Address “C., 7793,’’ care Jewel- 
ers’ Circular-Keystone. 





FIRST CLASS watchmaker, combination 
in store or factory, escapements, can 
take charge, go anywhere. J. Danikow, 
R No. 3, Box 103, Colchester, Conn. 





YOUNG MAN, watchmaker, experienced, 
desires steady position; references; 
single; prefer TEast. Address “R., 
7927,” care Jewelers’ Circular-Keystone. 





EXPERIENCED WATCHMAKER  4de- 
sires position in New York or vicinity ; 
German trained. Address “D.,» 7863,” 
care Jewelers’ Circular-Keystone. 





YOUNG LADY, full charge bookkeeper, 
desires position with mounting manu- 
facturer. Address “A., 7903,” care 
Jewelers’ Circular-Keystone. 





YOUNG MAN, 26, manufacturing and 
credit jewelry experience, seven years, 
reference A-1. Address “P., 7959,” 
care Jewelers’ Circular-Keystone. 





FIRST CLASS jewelry jobber, stone set- 
ter and engraver, 25 years’ experience ; 
best references. Address “K., 7921,” 
eare Jewelers’ Circular-Keystone. 





IF YOU ARE IN NEED of a watchmaker, 
jeweler or optician, write to Henry 


Paulson & Co., 37 So. Wabash Ave., 


Chicago, Ill. 





ENGRAVER, lettering and ornamental, 
jewelry repairing, man 46, married, 
wishes steady position. S. Maly, Box 6, 
Elmhurst, L. L, N. Y. 





DIAMOND ASSORTER, experienced, also 
good knowledge in mounting bunch 
rings and platinum jewelry; good repu- 
tation, best references. Address “E., 
7969,’’ care Jewelers’ Circular-Keystone. 





SALES MINDED MAN of high calibre; 
open for position in lively credit store; 
an ideal man for your organization. 
Address ‘‘G.. 7972,’’ care Jewelers’ Cir- 
cular-Keystone. 





YOUNG WOMAN, several years’ experi- 
ence jobbing line, capable of taking 
charge stock, stock records, special 
orders, repairs, etc. Address ‘‘D., 7947,” 
care Jewelers’ Circular-Keystone. 





YOUNG LADY, diversified jewelry ex- 
perience, wishes position in jewelry de- 
partment; excellent references. Please 
an to J., 154 Bradford St., Brooklyn; 





YOUNG LADY, bookkeeper, stenographer, 
10 years’ executive experience jewelry 
and watch trade; complete charge, cor- 
respondence, collections. Address _ = 
7711,” care Jewelers’ Circular-Keystone. 





EXPERT WATCHMAKER, front man 
experience; no better man on baguette 
and fine Swiss watches; also engraver 
and expert clockmaker. Address “X., 
7717,” care Jewelers’ Circular-Keystone. 





FIRST CLASS watchmaker, clockmaker 
and jewelry repairman, capable front 
man, 10 years’ experience: South or 
Middle West; reasonable salary. E. A. 
Sears, Tamms, Ill. 





MODEL-MAKER;; cast rings, models on 
ladies’ and gents’ diamond mountings 
and stone rings; attractive designs. 
Address “F., 7865,” care Jewelers’ Cir- 
cular-Keystone. 





MIDDLE AGED, all around jeweler, a 
little “rusty” on platinum, wants posi- 
tion to “recuperate” at small wages. 
Address “C., 7862,” care Jewelers’ Cir- 
cular-Keystone. 





WATCHMAKER, clock and jewelry re- 
pairman, experienced, young, single; 
excellent references; Northwest pre- 
ferred. Edwin A. Johnson, Box 761, 
Lewistown, Montana. 





JEWELER, young man, 31, married, am- 
bitious and reliable, specialty watch 
cases, wishes position as foreman, 
capable of taking charge. Address “P., 
7847,” care Jewelers’ Circular-Keystone. 





ENGRAVER, BOOKKEEPER, wishes to 
locate where he can work evenings for 
jeweler and devote days at home to his 
legal profession. Address H. W. Dut- 
ton, 135 S. La Salle St., Chicago. 





AN APPOINTMENT for interview will 
result in our mutual benefit if you can 
use a capable credit store manager. 
Address “F., 7866,’ care Jewelers’ Cir- 
cular-Keystone. 





YOUNG LADY, exceptionally fine en- 
graver, 10 years’ experience trade and 
retail work with excellent sales ability ; 
can wait on trade. Address “S., 7857,” 
care Jewelers’ Circular-Keystone. 





OPTOMETRIST, experienced refraction- 
ist, salesman desires position in New 
York or New Jersey. Address “V., 





7859,” care Jewelers’ Circular-Key- 
stone. 
ATTENTION, owners of new casting 


process; models made in silver by an 
expert model-maker, for gold and 
platinum casting. Address ‘‘A., 7860,” 
care Jewelers’ Circular-Keystone. 





WATCHMAKER, young man, good char- 
acter, some school and store experi- 
ence, wishes to finish training Be 94 
first class man. Address “T., 88,” 
care Jewelers’ Circular- Wivetebe. 





WATCHMAKER, jeweler, engraver, 
skilled mechanic, one who you can de- 
pend on, New York or vicinity ; salary 
$45. 00. Address “Z., 7892,” care Jewel- 
ers’ Circular-Keystone. 





WATCHMAKER, permanent position 
only, experienced on small Swiss 
watches and fine timepieces; age 40; 
salary $45.00. Address “A., 7893,” care 
Jewelers’ Circular-Keystone. 





RETAIL SALESMAN, 15 years’ experi- 
ence cash and credit stores, go-getter 
type, original ideas trimming windows; 
fine references. Address ‘“J., 7870,” 
care Jewelers’ Circular-Keystone 





HOROLOGIST, best reputation for satis- 
fied customers; managerial, sales duties 
desired; salary $40.00 weekly, West or 
South, $65.00 East. Address “L., 
7873,” care Jewelers’ Circular-Keystone. 





FAST capable watch repairer, also esti- 
mating, light jewelry repairs; prefer 
complete charge but want permanent 
connection, married. Address “P., 
7878,” care Jewelers’ Circular-Keystone. 





YOUNG WOMAN, thoroughly experienced 
dizmovd office, full charge bookkeep- 
irg, correspondence, diamond assorting, 
excellent references. Address “f., 
7915,” care Jewelers’ Circular-Keystone. 





NEW YORK JEWELER, first class hand 
made platinum mountings, wishes per- 
manent connection with Western firm, 
preferably California. Address ‘“‘J., 
7992,”’ care Jewelers’ Circular- Keystone. 





SALESMAN, established following job- 
bers and installment houses New York 
and East, desires connection with re- 
liable concern. Address ‘“D., 7970,” 
care Jewelers’ Circular-Keystone. 





MANAGER credit store, age 32, now em- 
ployed; experienced in all phases retail 
credit "jewelry business, sales, credits 
and collections ; excellent references. 
Address “M., 7923,” care Jewelers’ Cir- 
cular-Keystone. 





WATCHMAKER, age 42, 23 years’ ex- 
perience doing highest class work; A-1 
references; South or Southwest; high 
class place only considered. EK. Duni- 
vant, 1745 Tutwiler Ave., Memphis, 
Tenn. 





BOOKKEEPER, highly competent young 
lady desires responsible position as 
head of bookkeeping and credit depart- 
ment; 10 years’ excellent experience. 
Address “Y., 7936,” care Jewelers’ Cir- 
cular-Keystone. 





BOOKKEEPER, four years’ experience 
in jewelry line covering office manage- 
ment, stenography, stock records, sell- 
ing, etc., seeks position of similar ca- 
pacity. Address “Z., 7937,” care Jewel- 
ers’ Circular-Keystone. 





WATCHMAKER, expert on Swiss and 
American, clock and jewelry repairman, 
desires position with reliable firm; best 
of references; number of years experi- 
ence. Address “B., 7940,” care Jewel- 
ers’ Circular-Keystone. 








WATCHMAKER and fancy engraver, can 
set diamonds, years of experience on 
high grade watches and monogram- 
ming; Montana preferred; best refer- 
ences. Address “C., 7941,” care Jewel- 
ers’ Circular-Keystone. 





DIAMOND MAN, 10 years’ experience, 
loose and mounted, capable assorting 
also buying, some road experience, ex- 
cellent references, available now. Ad- 
dress “F., 7769,” care Jewelers’ Circu- 
lar-Keystone. 





RETAIL SALESMAN, young, _experi- 
enced, cash and credit stores, sales abil- 
ity unquestioned, can estimate watch 
and jewelry repairs; references fur- 
nished. Address “B., 7907," care 
Jewelers’ Circular-Keystone. 
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VERY ACTIVE MAN available as store 
manager for recognized installment 
chain; to save time please describe 
proposition fully ; confidential. Address 
eS 7906,” care Jewelers’ Circular-Key- 
stone. 





WATCHMAKER, first class, fine on rail- 
road and bracelet work, 18 years’ ex- 
perience; best references, age 38; mar- 
ried; California or Colorado preferred. 
Address “V., 7898,’’ care Jewelers’ Cir- 
cular-Keystone. 





DEPENDABLE MAN of exceptional sell- 
ing ability, seeks position in reputable 
store handling only finest quality mer- 
chandise; not interested in hearing 
from installment firms. Address “F., 
7971,"" care Jewelers Circular-Keystone. 





YOUNG LADY, 12 years’ experience all 
branches, wholesale and retail watch 
and jewelry business, also done buy- 
ing; very capable; wishes trustworthy 
position. Address “C., 7945,’’ care 
Jewelers’ Circular-Keystone. 





YOUNG WOMAN, 12 years’ experience 
ring manufacturer, capable taking full 
charge of factory gold office, stock, spe- 
cial orders, repairs, etc. Address “‘E., 
fl care Jewelers’ Circular-Key- 
stone. 





JEWELRY SALESMAN, married, 10 
years’ retail and credit experience, de- 
sires position in New York, New Jersey 
or Pennsylvania; excellent references. 
Address ‘“C., 8005,” care Jewelers’ Cir- 
cular-Keystone. 





SALESMAN, 24, experienced cash and 
credit stores, can estimate watch and 
jewelry repairs; also thoroughly experi- 
enced in wholesale watch line. Ad- 
dress “H., 7771,” care Jewelers’ Circu- 
lar-Keystone. 





YOUNG LADY, 10 years’ sales experience 
with well known New York wholesale 
watch and jewelry house, taking care 
counter trade, fully understands the 
watch business. Gertrude Hahn, 560 
W. 144th St., Apt. 64, New York City. 





FORCEFUL SALESMAN for better class 
store; knows installment business thor- 
oughly; will prove profitable addition 
to progressive organization; highest 
reference. Address “G., 7867,” care 
care Jewelers’ Circular-Keystone. 





LOAN OFFICE MAN; appraiser and 
salesman of outstanding ability; widely 
diversified experience and_ spotless 
record; employed at present. Address 
“H., 7868,” care Jewelers’ Circular- 
Keystone. 





WATCHMAKER and clock repairman, 
best references, 13 years at front bench, 
own tools, 34, Protestant, married; pre- 
fer Northern New England. Address 
“S., 7961,” care Jewelers’ Circular-Key- 
stone. 


COMPETENT WATCHMAKER, - rail- 


road to baguette, also light jewelry re- 
pairing; 10 years’ experience, age 29, 
married, steady worker; Maryland or 
Pennsylvania. Address “W., 7890,” 
care Jewelers’ Circular-Keystone. 





EXPERT WATCHMAKER, also _ light 


jewelry repairman; Bowman graduate, 
12 years’ experience, age 30, married; 
salary $30.00; Southern California 
only. Address “V., 7889,” care Jewel- 
ers’ Circular-Keystone. 


WATCH OR JEWELRY salesman, capa- 


ble young man, thoroughly experi- 
enced, with executive ability, desires 
position with wholesale or manufac- 
turing jeweler, assisting management 
or as salesman. Address “H., 7843,” 
care Jewelers’ Circular-Keystone. 








HIGH GRADE watchmaker, certified, ex- 


pert workmanship, all sizes; good ap- 
pearance; references, salary or com- 
mission, New York or near. Address 
“Y., 7891,” care Jewelers’ Circular- 
Keystone. 





EXPERIENCED platinum and_eé£ =<gold 


jeweler, also do some setting, wants 
position reliable concern; West pre- 
ferred; capable managing shop; state 
salary. Address “S., 7882,” care Jewel- 
ers’ Circular-Keystone. 





YOUNG MAN, experienced ring filer, 


wishes position with men’s ring manu- 
facturer; knowledge of diamond set- 
ting, engraving, casting and modeling. 
Address “T., 7879,” care Jewelers’ Cir- 
cular-Keystone. 


WATCHMAKER, front man experience, 


capable of taking charge of repair de- 
partment, expert clock repairer, sales 
ability ; light jewelry repairing; refer- 
ences; East preferred; experienced 18 
years. Address “J., 7844,” care Jewel- 
ers’ Circular-Keystone. 





CREDIT STORE buyer and manager; 15 


years’ experience in retail business, 
merchandising, displays, credits and 
collections; well known in the trade; 
can furnish highest of references. Ad- 
dress “Z., 7751,” care Jewelers’ Circu- 
lar-Keystone. 





COMPETENT 


WATCHMAKER, _ en- 
graver, desires position with first class 
retail firm; age 29; graduate of Bow- 
man Technical; experienced, refer- 
ences as to character and ability. Ad- 
dress “S., 7887,” care Jewelers’ Circu- 
lar-Keystone. 





COMPETENT, all around man, A-1 


watchmaker, jeweler, diamond setter 
and engraving, have complete tools cf 
shop, 36 years old, 18 years’ experience ; 
good references; $45.00 weekly. Ad- 
dress “S., 7928,” care Jewelers’ Circu- 
lar-Keystone. 





GOOD COMBINATION, A-1 watchmaker, 


jeweler, diamond setter, engraving, 
clockmaker, have tools to do every- 
thing; 38 years of age, 20 years’ experi- 
ence; good references; $50.00 a week. 
Address “V., 7932,” care Jewelers’ Cir- 
cular-Keystone. 





SALESMAN (38), experienced toiletware, 


compacts, novelties, desires reputable 
connection ; following department 
stores, jobbers; married, owns automo- 
bile, drawing against commission ; East- 
ern territory. Address “V., 7901,” care 
Jewelers’ Circular-Keystone. 


MANAGER AVAILABLE; productive 


man, thoroughly familiar with cus- 
tomary requirements of a modern 
credit store; interested only hearing 
from prominent organization. Address 
“R., 7886,” care Jewelers’ Circular- 
Keystone. 





A FINE young man, known for his char- 


acter, integrity and ability to produce, 
seeks position as salesman in well es- 
tablished high grade store, now operat- 
ing on deferred payment methods; free 
to travel. Address “K., 7869,” care 
Jewelers’ Circular-Keystone. 








YOUNG LADY bookkeeper and stenog- 


rapher, 12 years’ wholesale material 
and retail jewelry experience, capable 
saleslady and crystal fitter, desires 
steady position; New York State pre- 
ferred. Address “B., 7861,’ care Jewel- 
ers’ Circular-Keystone. 


CAPABLE, seasoned watchmaker, also 


familiar with advertising copy layout, 
credit systems, collection correspon- 
dence, selling, repair estimations; pre- 
fer Middle West but go anywhere; 
young, married. Address “N., 7875,” 
care Jewelers’ Circuiar-Keystone. 








CREDIT STORE MANAGER, 15 years’ 


specialized credit experience; thorough- 
ly familiar merchandising, sales pro- 
motions, advertising, collections, etc.; 
immediate satisfactory results assured. 
Address “‘F., 7944,”" care Jewelers’ Cir- 
cular-Keystone. 


CREDIT JEWELRY salesman, interested 


in permanent sales position with re- 
liable credit jewelry organization, pos- 
sesses over 15 years’ diversified experi- 
ence in jewelry industry; age 34; mar- 
ried. Address “V., 7880,” care Jewel- 
ers’ Circular-Keystone. 








BOOKKEEPER, stenographer, typist, 


complete charge, four years’ experi- 
ence, young, good education, capable, 
excellent references, desires New York 
position with advancement. Address 
“F., 8002,” care Jewelers’ Circular-Key- 
stone. 


WATCHMAKER, clock and jewelry re- 


pairing, front man, sales ability, 10 
years’ experience, American, married, 
age 24, sober, good reference; wishes 
permanent position with reliable firm. 
Address “.W, 7881,” care Jewelers’ Cir- 
cular-Keystone. 











EXPERIENCED WATCHMAKER, age 
44, in business several years, small 
town, desires steady position with first- 
class store anywhere New England; 
married. Address “J., 7952,” care 
Jewelers’ Circular-Keystone. 


WATCHMAKER’S ASSISTANT, 22, 


wishes position New York or Brooklyn, 
repair watches and clocks, can esti- 
mate, have tools, store experience, neat, 
honest, willing, desires advancement, 
references. Addrss “O., 7958,” care 
Jewelers’ Circular-Keystone. 


WATCHMAKER desires immediate 


change, 27 years’ experience, close tim- 
ing railroad watches, baguettes and 
clocks, light jewelry repairing, wishes 
position where good work is appre 
ciated. Address “‘H., 7990,” care Jewel- 
ers’ Circular-Keystone. 











WATCH SALESMAN, available at once 
for a live progressive outfit, following 
New York City and surrounding terri- 
tory, hard worker, A-1 references, mar- 
ried. Address “M., 7956,” care Jewel- 
ers’ Circular-Keystone. 


PENNSYLVANIA registered optometrist, 


20 years’ experience as salesman, man- 
ager and buyer in the installment 
jewelry business; outside service if re- 
quired; satisfactory references. Ad- 
dress “W., 7965,” care Jewelers’ Cir- 
cular-Keystone. 








SALESMAN, MANAGER, 18 years’ broad 
experience buying for all departments 
retail cash or credit, desires connection 
New York City or vicinity; A-1 refer- 
ences, married. Address “L., 7955,” 
care Jewelers’ Circular-Keystone. 





SALESMAN, energetic young man, 
proven ability, covering wholesale trade 
New York City, seeks connection with 
gold and platinum jewelry manufactur- 
ing house. Address “G., 7949,” care 
Jewelers’ Circular-Keystone. 


DIAMOND MAN, young, long experience 


assorting and grading, mounting all 
classes jewelry, bunch rings, can take 
complete charge department; excellent 
character; finest references. Address 
“R., 7849,” care Jewelers’ Circular- 
Keystone. 








TOOLMAKER FOREMAN, wishes posi- 


tion with jewelry firm, has 25 years’ 
experience on rings, etc., can do de- 
signing, has creative ability, also can 
do some steel engraving; best of ref- 
erences. Address “B., 7837,” care 
Jewelers’ Circular-Keystone. 


SALESMAN, educated, successfully sell- 


ing the retail jewelry and department 
stores in Pennsylvania, New York and 
New England States, desires connection 
with reputable manufacturer. Address 
“L., 7981," care Jewelers’ Circular-Key- 
stone. 





EXPERT JEWELER-SETTER, wishes 


permanent connection with high class 
concern; experienced designing, manu- 
facturing special orders, etc.; 
character, ability references. Address 
“O., 7984," care Jewelers’ Circular- 
Keystone. 





CREDIT JEWELRY salesman, over 15 


years’ experience in jewelry industry; 
age 35, married, is interested in per- 
manent sales position with reputable 
credit. jewelry organization. Address 
“A., 7967," care Jewelers’ Circular- 
Keystone. 








(Continued on page 146) 
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SITUATIONS WANTED—Continued 





EXPORT MANAGER, my services are 
available for developing an export 
business; have world wide ex- 
perience in connections in the 
jewelry trade. Address “R., 7996,” 


care Jewelers’ Circular-Keystone. 





DIGNIFIED all around man, expert 
watchmaker and jewelry repairing; 
over 20 years’ experience, capable of 
managing, credits and collections, 
wishes connection with reputable firm; 
age 39; neat appearing; moderate sal- 
ary, excellent references. Address “T., 
7931,” care Jewelers’ Circular-Keystone. 





EFFICIENT retail credit store manager 
desires permanent connection in Flor- 
ida; outstanding record during 10 
years in jewelry business; employed at 
present; unusual selling ability; would 
consider working towards partnership; 
future important factor. Address “A., 
7938,” care Jewelers’ Circular-Keystone. 





THOROUGHLY EXPERIENCED sales- 
lady, 12 years’ better retail stores, 
familiar with all standard lines, capable 
buyer, stockkeeper, can assist with any 
detail of the retail business; capable 
assuming. responsibility; South pre- 
ferred. Address “D., 7942,” care Jewel- 
ers’ Circular-Keystone. 





STORE MANAGER (cash); 41, intelli- 
gent, expert watchmaker, jeweler, buyer 
and salesman; capable full charge re- 
tail establishment; 28 years’ experi- 
ence, neat, family man, highly recom- 
mended, desires position near New 
York. Address “G., 7914,” care Jewel- 
ers’ Circular-Keystone. 





WANTED, position as manager or sales- 
man, recently sold out partnership in 
jewelry business, rated as excellent 
diamond, watch and jewelry salesman, 
thorough knowledge of buying and 
trimming of windows, age 40, married, 
will go to any State. Address “R., 
7960,” care Jewelers’ Circular-Keystone. 





WATCHMAKER, plain engraver, dia- 
mond setter, first class work only, 
wants steady position with reliable 
jeweler; 10 years’ experience, also has 
sales experience, can take charge of 
store; Montana, Idaho, Wyoming or 
ee. P. O. Box 1106, Glendive, 

ont. 





YOUNG MAN, 25, salesman, department 
store or retail, gift, novelty, jewelry 
and luggage store; excellent reference, 
bondable; school trained in retail sell- 
ing, good typist, knowledge of book- 
keeping and all phases of shipping; 
consider out of town position. Louis 
Wernick, 855 E. 163rd St., Bronx, N. Y. 





WANTED, position as watchmaker; three 
and one-half years’ experience; Brad- 
ley trained; can do light engraving and 
jewelry repairing; also experienced 
jewelry salesman; A 1 references, 23 
years old, unattached and can go any- 
where. Sam Kaplan, 204 So. Third St., 
Memphis, Tenn. 





FIRST CLASS WATCHMAKER, clock- 
maker, good engraver, 23 years’ prac- 
tical experience, Protestant, American, 
wait on trade and estimate all repairs, 
also general selling experience; salary 
$50.00; references exchanged. Address 
at 7974,”" care Jewelers’ Circular-Key- 
stone. 





SALESMAN, 15 years’ selling experience 
coverin Eastern territories, * desires 
connection with reputable jewelry 
house, preferably ring and diamond 
line; good following; best references. 
Address “B., 7968,’’ care Jewelers’ Cir- 
cular-Keystone. 





TRAVELING SALESMAN, young man, 
conscientious worker, many years 
experience; large following better 
jewelry and department stores, 
Michigan, Ohio, Indiana and Penn- 
sylvania. Address “A., 7905,” care 
Jewelers’ Circular-Keystone. 





YOUNG LADY, 15 years’ diversified ex- 
perience, manufacturing, jobbing, retail 
jewelry and watch business, wishes re- 
sponsible position, full charge bookkeep- 
ing, stock records, cost records, wait on 
trade, charge of special orders, repairs, 
excellent correspondent, Al references. 
Address “H., 7648,’’ care Jewelers’ Cir- 
cular-Keystone. 





MANAGER, credit store, 17 years’ ex- 
perience, managing, purchasing, selling, 
sales promoting, supervising credits 
and collections, writes display adver- 
tising, trim effective windows, original 
ideas pepping up business, executive 


ability; fine references. Address “K.., 
7871,” care Jewelers’ Circular-Key- 
stone. 





EXPERT WATCHMAKER desires perm- 
anent position with reputable firm; 
Bradley training, 12 years’ experience, 
close timing where grade permits; five 
years experience managing department ; 
own tools, age 29, single, best refer- 
ences, good habits; available soon; 
South preferred. Address “M., 7874,” 
care Jewelers’ Circular-Keystone. 





RETAIL JEWELRY salesman, age 36, 
married, 15 years’ experience, cash or 
credit, now employed, desires to make 
a change, have thorough knowledge of 
all phases of the retail business includ- 
ing buying and managerial experience ; 
furnish highest credentials. Address 
“B., 7904,” care Jewelers’ Circular-Key- 
stone. 





DIAMOND SALESMAN, young man, 
capable, experienced, with executive 
training, desires position of respon- 
sibility in diamond office, assisting 
management or as salesman; finest 
references. Address “G., 7842,” 
care Jewelers’ Circular-Keystone. 





WATCHMAKER, 30 years’ experience, 
Swiss, American watches, all sizes, 12 
years R.R. inspection; employed at 
present as estimator and manager 
watch repair department, desirous of 
making a change on account of foreign 
element in schools; married, two chil- 
dren; do not drink or gamble; refer- 
ences and bond. Address “T., 7929,” 
care Jewelers’ Circular-Keystone. 





CERTIFIED WATCHMAKER, _ expert 
clockman, manager watch departments 
with selling experience and expert esti- 
mator, Elgin trained; capable in every 
way, desires responsible position with 
reputable concern in the East where 
ability, character and appearance are 
appreciated and future assured. Ad- 
dress “W., 7934,’ care Jewelers Circu- 
lar-Keystone. 





MARRIED MAN, age 33, not encumbered, 
desires position with legitimate jewelry 
establishment, 16 years’ experience in 
watchmaking as well as clerk and man- 
ager of retail store; can also do jewelry 
work and handle credit department; 
am interested in bettering present posi- 
tion; impeccable references. Address 
“N.V., 7895,” care Jewelers’ Circular- 
Keystone. 





HIGH CLASS, refined, all around man 
desires connection with Southern 
jewelry store, many years’ experience, 
thoroughly capable taking charge of all 
departments; expert diamond salesman, 
A-1 watchmaker and engraver; con- 
scientious, pleasing personality, sober 
habits; best references; $50.00 per 
week. Address “T., 7896,” care Jewel- 
ers’ Circular-Keystone. 








ATTENTION: If you are located in town 
3000 to 20,000, need dependable all- 
around man, 18 years’ experience, all 
grade watches, light jewelry, estimat- 
ing, engraving, selling; married, family, 
must move only once; no fancy salary 
but absolutely a permanent job; write 
at once, let’s talk it over. Address 
“Permanent, 7922,” care Jewelers’ Cir- 
cular-Keystone. 





CREDIT STORE executive; desires reli- 
able connection with opportunity to 
affiliate with firm; 18 years’ experi- 
ence as store manager, buyer and imer- 
chandiser; excellent references; prefer 
West Coast, but will consider proposi- 
tion anywhere; age 39; married man, 
good personality and appearance. Ad- 
dress “H., 7951,” care Jewelers’ Circu- 
lar-Keystone. 





SALES POSITION WANTED; I have 20 
years of retail experience, diamonds, 
jewelry, etc.; having sold my interest 
in a retail jewelry store I am now 
interested in a connection with manu- 
facturer or wholesaler for selling posi- 
tion; I know merchandise and know 
how to sell; not connected at present: 
age 40; single; have own car, any 
territory. For interview write “‘J., 
7835,” care Jewelers’ Circular-Keystone. 





CERTIFIED GRADE A watchmaker, ac- 
customed to 2% and 3% line baguettes, 
Patek-Philippe, Vacheron and Constan- 
tin, Audemars-Piquet; work on all 
grades, 7 jewel to the finest; milling: 
pivoting position adjusting, exception- 
ally fast, very good disposition; salary 
$50.00; South, Southwest or far West 
preferable; only first-class stores an- 
swer; available April 5th. Address “R., 
7876,” care Jewelers’ Circular-Keystone. 








Lines Wanted. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








SALESMAN, now selling sterling silver 
hollowware covering Metropolitan ter- 
ritory, East Pennsylvania, South Jer- 
sey, desires additional line of merit. 
Address “W., 7900,” care Jewelers’ Cir- 
cular-Keystone. 





WANTED, line of loose diamonds, mount- 
ings, etc., for California and Arizona 
by responsible and experienced resi- 
dent; also less expensive miscellaneous 
jewelry, charms, lockets, etc. Leonard 
Koch, 224 South Spring St., Los 
Angeles, Calif., care Sam Litz. 





SOUTHERN SALESMAN, with large 
jewelry following covering entire South, 
desires manufacturer’s line of gold and 
filled jewelry, bracelets, chains, crosses, 
lockets, Waldemar chains, knives, etc., 
on a commission basis. Address “P., 
7826,” care Jewelers’ Circular-Key- 
stone. 








Side Lines. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





SALESMAN covering greater New York 
to carry line of platinum mountings; 
must handle another non-conflicting 
line. Address “E., 7864,” care Jewel- 
ers’ Circular-Keystone. 





SALESMAN with following among whole- 
salers and watch importers to handle 
a fine line of watch boxes as side line 
on commission. Address “P., 7884,” 
care Jewelers’ Circular-Keystone. 





SALESMAN, experienced to carry as side 
line, fine commercial line of platinum 
ring mountings, commission basis. Ad- 
dress “E., 8001,” care Jewelers’ Circu- 
lar-Keystone. 
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SIDE LINES—Continued 





SALESMEN with following; all terri- 
tories are open, to call on department 
and jewelry stores with a new and 
novel fine line of Marcasite. Henry 
_ 50 Columbia Street, Newark, 


KNOWN MANUFACTURER wishes 
salesmen calling on department, jewel- 
ry and gift stores to sell marcasite 
initial brooches, on commission basis. 
Address “R., 7836,’ care Jewelers’ Cir- 
cular-Keystone. 


SALESMAN WANTED by manufacturer 
to represent a line of ladies’ and gents’ 
birthstone rings and diamond mount- 
ings for the retail trade New York and 
vicinity. Address “L., 7919,”. care 
Jewelers’ Circular-Keystone. 





WANTED, salesman to carry manufac- 
turer’s line of ladies’ and gents’ 14 K 
color stone rings, to jobbers on com- 
mission basis; Chicago and vicinity; 
references required. Address “H., 
7917,” care Jewelers’ Circular-Keystone. 





MANUFACTURER of ladies’ gold mount- 
ings and wedding rings, wants sales- 
man calling on the jobbing trade San 
Francisco and vicinity ; commission ba- 
sis; references in first letter. Address 
“J., 7918," care Jewelers’ Circular-Key- 
stone. 





MANUFACTURER of fine watch attach- 
ments, selling direct to the retail trade, 
seeks experienced men to cover the 
East, Middle West and Far West; 
straight commission basis; state fully, 
experience and references. Address “G., 
7913,” care Jewelers’ Circular-Keystone 





SALESMAN, to represent established rec- 
ognized line of cultured pearls for New 
England and South; commission basis; 
give full particulars and customer ref- 
erences ; little sample space required for 
line. Address “G., 7948,” care Jewel- 
ers’ Circular-Keystone. 





SALESMAN WANTED by manufacturer 
to carry line of ladies’ gold diamond 
mountings and wedding rings to the 
jobbers’ trade, on commission basis, 
Chicago and vicinity ; state full particu- 
lars. Address ‘“‘N., 7920,” care Jewel- 
ers’ Circular-Keystone. 





WANTED, salesmen with established 
trade, must be acquainted with heads 
of watch repair departments; this side 
line is an item that helps the watch- 
maker get a better price for his work; 
exclusive territory to responsible men; 
state lines you carry and references. 
Address ‘O., 7924,’ care Jewelers’ Cir- 
cular-Keystone. 





SALESMEN with following among re- 
tail jewelers to carry side lines, 
diamond wedding rings made by 
large diamond importers; references 
required; give full details lines car- 
ried; confidential. Address “E., 
7911,” care Jewelers’ Circular-Key- 
stone. 








Help Wanted. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





WATCHMAKERS earn extra money dem- 
onstrating outstanding value watch 
cleaning machines. Superior Watch 
es 1045 Mirror Street, Pittsburgh, 

a. 


SALESMAN, experienced for credit and 
cash jewelry store in New York. Ad- 
dress “F., 8003,” care Jewelers’ Circu- 
lar-Keystone. 








THREE WATCHMAKERS wanted, must 
have had trade shop experience; give 
full particulars and salary expected in 
first letter. Address “P., 7838,” care 
Jewelers’ Circular-Keystone. 





WANTED AT ONCE expert watchmaker, 
engraver, jeweler and diamond setter; 
send references and salary expected in 
first letter; this is a permanent posi- 
tion. Address “P., 7925,” care Jewelers’ 
Circular-Keystone. 





PROFITABLE sideline necessity, nation- 
ally advertised, sells on sight, repeats 
continuously, attractive proposition 
available to salesmen calling on retail 
jewelers. Address “T., 7853,’ care 
Jewelers’ Circular-Keystone. 





SALESMAN WANTED with established 
trade to carry well known Swiss watch 
line on a commission basis covering 
New England States; reply full details 
first letter. Address “D., 7909,” care 
Jewelers’ Circular-Keystone. 





WANTED a combination watchmaker, 
skilled in close rating of high grade 
watches ; experienced in estimating and 
waiting on trade for front end job. 
Address “T., 7962,’" care Jewelers’ Cir- 
cular-Keystone. 





WANTED AT ONCE, first class jeweler. 
must be good diamond setter; perma- 
nent position, pleasant surroundings: 
send references, salary expected and 
nationality in first letter. Address “T., 
7852,” care Jewelers’ Circular-Keystone. 





WANTED, a certified watchmaker (none 
other apply), steady employment; must 
have best of references; can easily 
make $50.00 per week. Ben Morris 
Jewelry Co., 1924 A Elm St., Dallas, 
Texas. 








MAN WANTED, capable of setting up 
and supervising department to make 16 
size jeweled escapements; state age. 
factory experience and wages expected. 
Address “C., 7832,” care Jewelers’ Cir- 
cular-Keystone. 





EXPERT WATCHMAKER, fine adjusting 
and timing, good grade work; ideal 
conditions; can appreciate a good man; 
give age and salary. Address ‘‘Vir- 
ginia, 7987,’ care Jewelers’ Circular- 
Keystone, 








MANUFACTURER of gold stone rings 
selling to jobbers, wishes represen- 
tative to cover the Middle West. 
Address “C., 7995.” care Jewelers’ 
Cireular-Keystone. 





WANTED, progressive and ambitious all- 
around manufacturing jeweler; one de- 
siring good paying, long established 
upstairs jewelry manufacturing and re- 
tail business. See F. W. Heatherly ad- 
vertisement under “Business Opportu- 
nities.” 





SALESMAN WANTED by manufac- 
turer of ladies’ and gents’ stone 
rings, and diamond mountings, for 
Middle West, to call on wholesale 
trade. Address “D., 7834.” care 
Jewelers’ Circular-Keystone. 





EASTERN clock company desires man to 
take charge of high grade assembly 
and timing room; must be thoroughly 
familiar with 16 size watch escape- 
ments; when replying state age, ex- 
perience and wages expected. Address 
“A., 7831,” care Jewelers’ Circular-Key- 
stone. 


MANUFACTURER of gold stone rings, 
selling to jobbers, wishes repre- 
sentative to cover New York City 
and New England States. Address 
“A., 7994,” care Jewelers’ Circular- 


Keystone. 





SALESMAN, to cov@ Kansas for well 
established Mid-Western firm; line con- 
sists of watchmakers’ materials, find- 
ings, ete... mountings and mounted 
goods; commission basis; only experi- 
enced live wire man need apply. Ad- 
dress “F., 7912,” care Jewelers’ Circu- 
lar-Keystone. 








SALESMAN for the Middle West with 
good wholesale contacts to repre- 
sent us or carry our line, jewelry 
item, with another non-conflicting 
line; give details of territory cov- 
ered and experience. Address “E., 
7943,” care Jewelers’ Circular-Key- 
stone. 





WATCHMAKER WANTED who appre- 
ciates the opportunity of becoming a 
high grade watchmaker with steady 
job; must be a particular, conscien- 
tious, dependable worker who also un- 
derstands clock work; state religion, 
age and experience at the bench only. 
Address “‘H., 7991,’" care Jewelers’ Cir- 
cular-Keystone. 





SALESMAN WANTED, to handle an 
outstanding line of gold and silver 
jewelry, also ladies’ and men’s 
gold rings; old, well established 
manufacturer with large following 
exclusively to wholesalers; New 
York and all Eastern territory in- 
cluding Detroit; compensation no 
object; interested in only Al repre- 
sentation. Address “H., 7976,” 
eare Jewelers’ Circular-Keystone. 








LEARN ’~ watchmaking, engraving, 
jewelry repairing, diamond setting; 
constant demand for our graduates; 
complete, thorough, practical, in- 
tensive job - training in today’s 
methods on actual work; start any 
time, moderate tuition. Write for 
Free Book and learn how to get this 
Master Training. Chicago School of 
Watchmaking. 641 Ashland Block, 
Chicago, Ill. 








For Sale. 
Stores, Stocks and Businesses 
Minimum charge (25 words) $1.50 
Additional words. 5 cents a word 











OLD ESTABLISHED jewelry store for 
sale. low overhead, sacrifice because of 
sickness. F. Brown, 183 W. 10th St., 
New York City. 


SMALL CHICAGO STORE, profitable in 
sales and repairs, for sale on account 
of personal injury: living quarters in 
rear; invoice less than $4,000. Address 
J. J. List, 2510 Devon St., Chicago, Ml. 





CLOCK AND WATCH repair shop estab- 
lished in New York City, 35 years; pri- 
vate clients for high grade work; ex- 
cellent opportunity for young man. Ad- 
dress “‘K., 7993,"’ care Jewelers’ Circu- 
lar-Keystone. 








WATCHMAKER’S opportunity; jewelry 


store, established watch repairing, busy 
location, cheap rent, $50.00; a good 
watchmaker will do splendidly here. 
Address “G., 7975,"" care Jewelers’ Cir- 
cular-Keystone. 





(Continued on page 148) 
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Special Notices 


(Continued from page 147) 








FOR SALE—Centinued 





WATCH DIAL refinishing and manufac- 
turing plant for sale; excellently 
equipped; wonderful opportunity for 
right party; other interests forcing to 
sell. Address “D., 7997,” care Jewel- 
ers’ Circular-Keystone. 





SMALL JEWELRY STORE, very good 
location, low rent, good sales and re- 
pairs; all new merchandise, $1250; 
reason for selling, entering optometry. 
Stewart C. Lee, Jeweler, 203 South 
Brand, Glendale, Calif. 





WATCHMAKER’S OPPORTUNITY, 
jewelry store, long established, only one 
in town 9000 Christian population; low 
rent; reason for selling, sickness; inven- 
tory $2100, ask $1500; store fixtures $325. 
Petti, Harrison, N. Y. 





WISCONSIN CITY of 30,000 people, well 
established store, good prestige, best 
location; I have enough to retire; in- 
voice around $12,000, can reduce; 
$5,000 payment necessary. Address 
“V., 7963,” care Jewelers’ Circular- 
Keystone. 





FOR SALE, well established jewelry 
store, county seat, Southwestern Min- 
nesota; clean stock, $3000; fine fix- 
tures, railroad watch inspection; over- 
head real low; all the repairing you 
want; write for details. Address “S., 
7851,” care Jewelers’ Circular-Keystone. 





EXCEPTIONAL OPPORTUNITY to buy 
an established jewelry business with a 
perfect reputation and a splendid fol- 
lowing ; 57 years of good-will; fine 
equipment; must sell to settle an 
estate. Salvatore Desio, 926 F Street, 
N.W., Washington, D. C 





JEWELRY STORE, Northern Ohio, es- 
tablished 14 years, with buildings which 
include three stores and house; stock 
and fixtures, $3000; buildings, $9500, 
fully rented; a good business and in- 
vestment for watchmaker and jeweler. 
Address “M., 7846,” care Jewelers’ Cir- 
cular-Keystone. 





SPLENDID OPPORTUNITY for a young 
man who is ambitious, honest and 
trustworthy, one who is able to make 
a substantial payment on buying the 
jewelry end of a store, established 28 
years (within 50 miles of Portland, 
Oregon); stock and fixtures about 
$7000, can cut to suit; owner wishes 
to devote his entire time to optical 
work; rent of store $60.00 a month; if 
cooperation is given, $10.00 per month 
will be paid for optical room, also 3% 
of all cash received from optical busi- 
ness; for further particulars address 
box “A., 7827,” care Jewelers’ Circular- 
Keystone. 








For Hale. 


Tools, Equipments, Merchandise 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


REBUILT WATCHES in new cases; 


American and Swiss; send for price 
list. Standard Watch Service Co., 104 
Fifth Ave., New York. 





200 GROSS mainsprings for American 


watches, $6.00 per gross; six dozen 
assorted parts for Illinois movements, 
$3.00. J. R. Binder, 2540 Harriet Ave., 
Minneapolis, Minn. 





WATCHMAKERS’S LATHE and 26 


chucks with attachment for burin fix- 
ing and setting jewels, also tools and 
watches. Address “R., 7848,” care 
Jewelers’ Circular-Keystone. 





WATCHMAKER’S TOOLS, complete set: 


flat top bench; revolving chair; extra 
tool chest; foot wheel; some material 
and books; not sold separately. M. 
Ponedel, Niantic, Conn. 





FOR SALE, watches, wrist watches and 


jewelry stock, value $2,200; will sell for 
65 cents on the dollar; no auctioneers 
or speculators. Address ‘‘R., 17978,’ 
care Jewelers’ Circular-Keystone. 





MASTER CLOCK (electric) 110 volts 


A.C.-D.C. with five units, Swiss Mag- 
neta Zug., reasonable price or in ex- 
change for watches. V. G., Apt. 4 D, 
70-06 Woodside Ave., Woodside, L. I. 





WATCH MATERIALS, tools, supplies, 


lowest prices, American, Swiss, French, 
English; we are manufacturers, job- 
bers, importers; write for price lists. 
scar Company, 87 Nassau St., New 
ork. 





HBPRRING-HALL-MARVIN SAFE, _bur- 


glar proof, steel body, two steel doors, 
two fireproof doors; 40 inches front, 
30 inches side, 66 inches high; sacri- 
fice. Address ‘“‘G., 7989,” Jewelers’ Cir- 
cular-Keystone. 





PERCUSSION POWER PRESS, Zeh & 


Hahnemann No. 10; Normal Pressure 
100 tons, Test Pressure 200 tons, in 
first class condition. Correspond with 
P.O. Box 453, Church St. Annex, New 
York City. 





AMERICAN REBUILT WATCHES, com- 


plete or movements 7 to 23 jewel, 
grades standard makes; we buy your 
surplus watches; check by return mail 
same day as received; get our prices on 
rebuilts. Klar & Winterman, 2310 Elm 
St., Dallas, Texas. 





SHOP EQUIPMENT, benches, polishing 


dust collectors, presses, dies, drop ham- 
mers, rolls, furnaces, scales, safes, bot- 
tom prices; favorable terms. Leiman 
Bros., 152 Christie St., Newark, N. J., 
and 23 Walker St., New York. 





ENGRAVERS, ATTENTION: send for 


circular and photograph of the new 
engraving block attachment for hold- 
ing large pieces of silver hollowware 
while engraving. H.H.H. Block Attach- 
ment, P.O. Box 6838, Charlotte, North 
Carolina. 





IF YOU NEED new movement for that 


unrepairable one, send me your case 
to be fitted with best Geneva move- 
ment at $5.00 to $30.00; have also 

cases of any metal for your movements ; 
estimates and references; founded 1890. 
- she gy Barton, 93 Nassau St., New 
ork. 





SAFES with and without chests; vaulv 
doors $50 up; safes and machinery 
moved. Standard Safe Co., 138 La- 
fayette St., New York. Canal 6-6430. 





FOR 12 OZ. of any gold filled scrap or for 
$7 we will send a good assortment of 20 
used Elgin, Waltham, etc., movements. 
qe atch Co., 5 S. Wabash, Chicago, 








A NEW DISCOVERY in watch crystal 


cement; it fills all cracks, making the 
crystal dust tight; it is water-proof, 
and will not flake or peel off; there is 
no delay in waiting for this new ce- 
ment to dry; the crystal is firm in the 
bezel and requires unusual pressure to 
push it out; send fifty cents, not 
stamps, and receive this new discovery. 
W. Lang Bass, P. O. Box 498, Laurel, 
Mississippi. 





Business @pportunities. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





EVERY EFFORT is made by The Jewel- 
ers’ Circular-Keystone to keep its adver- 
tising columns clean. Advertisers under 
Business Opportunities, etc., must furnish 
trade references. Announcements must 
pass the strict censorship requirements of 
The Jewelers’ Circular-Keystone. 





HIGHEST CASH PRICE for surplus dia- 
monds, watches, jewelry, old gold; 31 
years established; send trial package 
for estimate. Emil Noel, 29 E. Madi- 
son St., Chicago. 





WANTED co-worker partner with trade 
acquaintance and small capital for es- 
tablished jewelry polishing shop in 
New York City. Address “W., 7902,” 
care Jewelers’ Circular-Keystone. 





EDWARD R. TYLER, Auctioneer, con- 
ducts special jewelry sales, high-class 
legitimate auctions, and furnishes buy- 
ers for jewelry stores. Address 6237 
Champlain Avenue, Chicago, Il. 





JOBBERS ATTENTION: 3 aggressive 
young men, finest type jewelers (spec- 
ialty watch cases), want connection 
with jobber; A-1 references. Address 
“New York, 7894,” care Jewelers’ Cir- 
cular-Keystone. 





ALWAYS PAID HIGHEST CASH price 
for complete jewelry stocks and 
fixtures. Sell out to old reliable 
Joseph M. Gordon, 37 Cornhill, 
Boston, Mass. 





WANTED TO BUY jewelry store, North- 
ern Indiana, Northern Ohio or Michi- 
gan, town 25,000 to 50,000; write in 
detail. Joseph Goldberg, 3041 West 
= Blvd., Detroit, Mich. Apt. No. 
401. 





OPTOMETRIST would like to buy 
jewelry store in Pennsylvania or New 
Jersey; would also consider partner- 
ship; state full details of proposition. 
Address ‘‘M., 7982,’’ care Jewelers’ Cir- 
cular-Keystone. 





WILL BUY, cash, good going jewelry 
store in New England, in city of 
25,000 to 50,000. Address “N., 
7983,” care Jewelers’ Circular-Key- 
stone. 








IS YOUR STORE for sale, do you want to 
raise cash, use my auction sales plan, 
advertising cost very low; you will make 
a profit and I protect your reputation; 
all inquiries confidential, ask about my 
plan. Wm. N. Johnston, 253 Orchard 
Street, Sharon, Penna. 





GANSBERG BROS., INC., will buy your 
surplus or entire stock and fixtures or 
estates for cash; our direct outlet en- 
ables us to pay you higher prices; bank 
and trade references of the highest 
character. Write 37 Maiden Lane, New 
York. Telephone John 3454. 





TOOL SHOP, well equipped to make 
tools and dies for jewelry, watch cases, 
bracelets, optical and other small in- 
tricate parts, wishes to make connec- 
tions to develop, make tools and pro- 
duce the same. Address ‘G., 7950,"" 
care Jewelers’ Circular-Keystone. 





WANTED, a small established jewelry 
store within a radius of 150 miles New 
York City, with or without stock, pref- 
erably manufacturing town; must be 
reasonable; give full information. Ad- 
dress “K., 7957,” care Jewelers’ Cir- 
cular-Keystone. 
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BUSINESS OPPORTUNITIES—Con’t 





BE A LIVE WIRE JEWELER; ex- 
change your dead stock of diamonds 
for desirable sizes you can sell; 
check or diamonds by return mail. 
B. C. Jaffe, 45 W. 47th St., New 
York, Phone Bryant 9-7082. 





SPECIAL NOTICE; is your business for 


sale? We have liberal buyers; communi- 
cations confidential; will also purchase 
part or all of your stock. Brooklyn Pur- 
chasing Syndicate, Frank Walker, Pro- 
prietor, same address 38 years, 610 
ane Brooklyn, N. Y., Evergreen 





UPSTAIRS jewelry manufacturing and 
retail business established over 12 
years in fastest growing beach city in 
Southern California; fine location for a 
credit business; owing to advanced age 
will sell at invoice. For full particulars 
address F. W. Heatherly, 425 Central 
Bldg., Los Angeles, California. 





WE PAY MORE; before selling 
jewelry or fixtures, see us; small or 
large stock; we see you at our ex- 
pense and give bona fide cash offer; 
or send surplus stock and get cash 
by return mail; best references. 
Colmes Brothers, Room 527, 18 Tre- 
mont St., Boston, Mass. 





JAMES L. HAND, Jewelry Auctioneer, 
87 Nassau Street, New York City; 
largest and most distinguished sell- 
ing record of any Auctioneer in 
America; ethical auctions conducted 
for jewelers of reputation; highest 
cash prices paid for entire stocks; 
your store listed free; have prospec- 
tive buyers waiting; established 25 
peeeas highest reference; free book- 
et. 








GET THE CASH AND MORE, too, from 
us; we have bought some of the largest 
stocks in the country; none too large 
nor teo small for us to handle; all cor- 
respondence kept in strictest confidence; 
ship your dead or surplus stocks to us, 
express collect, receive check by return 
mail; no obligation to accept offer, if 
unsatisfactory, but since others have 
been satisfied, you will too; bank and 
trade references upon request; wire to- 
day to have our representative call if 
you have a complete stock to close out, 
otherwise ship your surplus goods and 


FROM OUR EXPERIENCE in the retail 
jewelry business, we know that very 
often it is necessary to take silver, both 
flat and hollowware, in exchange; 
know that the average jeweler has no 
outlet for this class of merchandise 
except to the refiner at old metal 
prices; we can use this class of silver 
and will pay much larger prices than 
the old silver value; send same to us 
for immediate cash offer. Julius Good- 
man & Son, 43 South Main St., Memphis, 
Tennessee. 








Watch Work for the 
Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





TRADE WATCH REPAIRING §s since 
1918, reasonable prices, all work guar- 
anteed. A. F. Maaske, 608 Wilmac 
Bldg., Minneapolis, Minn. 





FOR QUICK SERVICE and skilled work- 
manship, send your watchwork to G. 
Hurtubise, 35 East Wacker Drive, Chi- 
cago; estimates furnished on request; 
all work guaranteed. 





FIRST CLASS watchmaker for the trade, 
all kinds of repairing ; moderate prices, 
work guaranteed; out of town orders 
carefully attended to. Adolf Berger, 
600 West 186th St., New York City. 





GUARANTEED watch repairing for the 
trade; expert work at lowest prices; 
promptest mail service; trial will con- 
vince you. Wolf Bros., 920 Chestnut 
St., Philadelphia, Pa. 





STANDARD WATCH SERVICE CO., 
104 Fifth Ave., New York, has been 
doing reliable watch repairing since 
1921; efficient mail service. 





HAIRSPRING vibrating, balance staff 
fitting. H. B. Steffes Co., Box 162, 
Springfield, Ill. Immediate service on 
all orders, room for a few new cus- 
tomers; highly skilled workmanship at 
a reasonable price. 





HIGH CLASS watch repairing for the 
trade; guaranteed results that will hold 
your confidence at prices that are mod- 
erate; excellent references furnished; 
out of town accounts solicited; Holmes 
Protection, Haskel Melnick, 70 Fulton 
St., New York. 


Special Order Work and 
Repairs for the Trade. 


Minimum. charge (25 words) $1.50 
Additional words, 5 cents a word 





PENS REPAIRED FOR DEALERS, 
fountain pens, desk pens, “Vaku-um” 
pens, pencils, etc., repaired at standard 
prices; mail all makes to one place for 
better service; est. 1904; we feature 
gold pen points and repairing. Welty 
Pen and Repair Co., 38 S. State St, 
Chicago. 








To Let. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





FOR RENT, desirable part space, excel- 
lent light, rent reasonable. Inquire 
— 2001, 15 Maiden Lane, New York 

ity. 





SPACE FOR RENT for engraver or 
watchmaker with manufacturing 
jeweler ; North light, reasonable rental. 
Room 902, 12 John St., New York City. 
Rector 2-9379. 





JAMES BARBER SHOP with two win- 
dows, will rent one window with space; 
good location; lease if desired; act 
soon. 1019 Third Ave., near 60th St., 
New York. 





WE DISMANTLE, MOVE AND INSTALL, 
jewelry factories. Krasilovsky, Safe & 
Machinery Movers, 139 Grand St., New 
York. CAnal 6-2500. We also buy and 
sell safes. 





MANUFACTURING jeweler will rent 
light bench room or desk roem te 
watchmaker or stone dealer. Reason- 
able. Charles Fischer & Co., 15 West 
47th Street, New York. 





PART OF OFFICE, furnished, telephene 
service, very reasonable, ideal place fer 
dealer or accountant; Fifth Avenve 
corner. One West 47th Street, New 
York. Bryant 9-5944. 





47TH ST. between 5th and 6th Ave. at- 
tractive small space with window, suit- 




















receive cash. Gordon Bros., 18 Prov- ble f ffi light facturing ; 
ince St., Boston, Mass. : ae telephone and stenographic service ‘- 
GUARANTEED watch repairing (no tional. Box 851; 1474 Broadway, New 
cleaning machine), expert watch- York. 
yy) makers; promptest — 3 wee 
order will convince. S. A. Pee 
Mint wegen to so Co., 55 East Washington St., Chi- 
inimum arge words cago, Ill. ‘ 
Additional words, 5 cents a word Miscellane ous. 








HIGH CLASS clock repairing for the Minimum charge (25 words) $1.50 











WANT TO BUY Moseley lathe No. 2, trade; specialize on complicated and . 
attachment for same, Pag Ag, T.. antique, clocks ;, all work guaranteed ; Additional words, 5 cents a word 
you? John Shea, Creston, Iowa. we cali an eliver work promptly. 
Bouw and Overbeek, 2152 38th St., As- 
—_ by its N. a. a ag ——-_ Bhs ng | a igen tg by aes 
sas woo - ; member of the New Yor _¥ oroug raining under expe - 
WANTED, scales for weighing old gold, Horological Society. structors. For information write 


complete set of weights; must be in 
good condition; state price. Address aT te “a 
W. T. Feetham, Sault Ste. Marie, Mich. ‘ 











PATENT ATTORNEY secures patents, 

















WE BUY second hand ship’s bell clocks * 
of all makes, good pri id d- ‘ trade-marks, copyrights; cali or send 
ing to condition, Rasae Watch, Be WATCH REPAIR establishment for me your sketch or model; confidential 
pairing Co., 116 Nassau St., New York, the trade since 1918; out of town ng SR ay i K., Polachek, 
Beekman 3-8729. orders carefully attended to. I. ; i 

Kunnel, 2 West 47th St., New York 

SMALL JEWELRY STORE doing a good City. Phone Bryant 9-5065. WATCHMAKERS! increase your abil- 
business in small town; New Jersey; ity through the highly recommended 
Pennsylvania or lower New York State books: ‘‘Rules and Practice for Adjust- 
preferred; give full particulars in first ing Watches” and “Practical Balance 
letter. Address “E., 7841,” cara Jewel- and Hairspring Works’’; circulars free. 
ers’ Circular-Keystone. Walter Kiecinlein, Waltham, 
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‘San Francisco in 
1940,’ California 
RJA Bids ANRJA 


OAKLAND, CALIF.— An invitation to 
ANRJA to hold its 1940 convention in 
San Francisco was one of the principal 
resolutions passed at the fifth annual con- 
vention of the California Retail Jewelers 
Association, which met in the Hotel 
Leamington, here, Feb. 23 to 26. The ses- 
sions broke all records for attendance, 
work accomplished, entertainment fea- 
tures, and California’s finest effort in 
gorgeous weather. 

Carl Schultz, Hollywood, Calif., was 
advanced to the presidency, succeeding 
Tom B. Monk, Sacramento. Others elected 
were: Phil H. Cowan, Oakland, first vice- 





CARL SCHULTZ 
elected California RJA president 


president; George R. Finley, Compton, 
second vice-president; W. W. Hilton, 
Redwood City, 3rd vice-president; W. R. 
Burke, Berkeley, secretary-treasurer, and 
Arthur H. Dibbern, Glendale, secretary- 
treasurer. 

The convention passed a resolution to 
set up immediately a California Jewelry 
and Allied Trades Council, to be com- 
posed of not over three representatives of 
each allied trade association in the state. 
The new association is to act as minute 
men on all problems of general trade im- 
portance. 

Another resolution encourages watch 
factories to absorb watches accepted as 
trade-ins, the same to be destroyed or 
otherwise disposed of. 

The convention passed still another 
important resolution setting up a maxi- 
mum guarantee of six months on all watch 
repairs. 


DAVID M. PERRY 


David McCloughran Perry, 62, who 
had sold jewelry to such personages as 
E. H. Harriman, when he was a partner 
in the jewelry firm of Phelps & Perry, 3 
Maiden Lane, New York, from 1891 to 
1932, and later as a partner in the firm 
of Warren D. Perry, Inc., 655 Fifth Ave., 
New York, died Feb. 18, at his home at 
Bound Brook, N. J. Mr. Perry was a 
former member of the 24-Karat Club of 
New York, and was a founder of the 
Washington Guards, a_ social-military 
organization at Bound Brook. 








Two Hundred—Count ’em—At M.L.O.C.’s Greatest Beef steak Dinner 








Condemned to eat a p d of beefsteak each were these Maiden Laners when the camera clicked. 





Two hundred pounds of most succulent 
steak was consumed by exactly that num- 
ber of members and invited guests at the 
14th annual beefsteak dinner of the 
Maiden Lane Outing Club, Thursday 
evening, Feb. 24, at the Park Central 
Hotel, New York. It was generally agreed 
that this affair hit an all-time high both 
in point of numbers and quality of enter- 
tainment. 

The regular Coconut Grove show, fea- 
turing the 12 “Boots” McKenna girls, 
came with the dessert and furnished a 
pleasant prelude to indoor sports of Afri- 
can golf, etc. An informal barber shop 
octette, singing to the accompaniment ot 
Past President “Jimmy” Theis, kept the 
merry-makers in spirits till a late hour. 


Genial “Bob” Quayle, president of the 
club during the past year, was presented 
with a handsome Gladstone bag. After 
he had paid tribute to the work of Mr. 
Quayle, “Jerry” Grant, hard-working 
secretary-treasurer, was given a sponta- 
neous cheer for his part in the proceed- 
ings. Benjamin Biffar, vice-president; 
Charles A. Parker, Al Betz, Sam Cohen 
and Howard Hetherington were the other 
members of the committee, who may be 
found at the head table in the smoke- 
filled recesses of the hall. 

“Bill” Richards, who will be chairman 
of the summer outing, announced tenta- 
tive dates of June 4 or 11. The annua: 
meeting will be held March 11, at 1:30 
p. m., at 13 Maiden Lane, New York. 





Sterling Flatware 
Pattern Moratorium 


Is Studied Further 


Boston.—A conference regarding the 
proposed moratorium or limitation of 
new sterling silver flatware patterns was 
held here Feb. 5, as a result of the meet- 
ing of ANRJA’s silver committee with the 
silverware manufacturers in New York 
on Jan. 15. The manufacturers appointed 
a small committee to go with the retail- 
ers’ committee, into the proposition in all 
its phases. 

“Tt was agreed by both committees,” 
said William G. Thurber, of Tilden- 
Thurber Corp., Providence, chairman of 
ANRJA’s committee, “that the present 
conditions were bad in many respects but 
it was brought out by the manufacturers 
that there were so many economic fea- 
tures involved. that neither a moratorium 
nor limitation of new patterns would 
bring about a solution of the problem any 
more than it did in 1926. There was 
evidenced at the conference by both the 
manufacturers and jewelers a mutual un- 
derstanding of the problem and while it 
was impossible at this meeting to work 
out some joint solution, it was felt that 
a further study of the question should be 
made. 

“Your committee feels that these con- 
ferences have been very well worth while 
and that concrete benefits will be evi- 
denced in the future as a result of them 
if the retail distributor will refrain from 
requesting new patterns unless actually 
demanded by the consumer and if an 
honest effort is made to secure a better 
distribution of the active patterns now on 
the market which, of course, means to 
discourage any and all manufacturers 
from bringing out new designs in flat 
silver.” 
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F.T.C. Issues Cease and Desist Order 
Against Ball Co., Chicago 


WasHIncTOoN, D. C.—The Ball Co., Inc., 
58 E. Washington Street, Chicago, has 
been ordered by the Federal Trade Com- 
mission to cease and desist from certain 
unfair competitive methods in the inter- 
state sale of diamonds and diamond rings. 

Among practices prohibited under the 
order are representations that the Fed- 
eral Trade Commission has fixed or pro- 
mulgated any standard for perfect or 
other diamonds; or has inspected the re- 
spondent company’s diamonds or found 
and certified them to be perfect. 





Foster, Inc., maker of compacts, 
cigarette cases, etc., at 383 Fifth Ave., 
New York, announces Arthur Weingarten 
as their sales supervisor for the Pacific 
Coast, with offices at 704 Market St.. San 
Francisco, Calif., still contacting the 
Pacific trade. Paul B. Baldwin, for a 
number of years with the Elgin American 
Co., is now with Foster with headquarters 
in Chicago. He will continue to visit 
the trade in Indiana, Ohio, Mich. and Ky. 





A handsome cabinet is being supplied 
free, as an introductory offer, with an 
initial order of 12 assorted Komfit watch 
bands, it has been announced by the 
Forstner Chain Corp., Irvington, N. J. 
These cabinets display the new Komfit 
watch bands which will be advertised in 
The Saturday Evening Post. 





The Morays Mfg. Co., 27 Sixth Ave., 
Brooklyn, N. Y., is featuring the Morays 
safety clasp, a double-action cord bracelet 
clasp that insures security. The pioneer 
of double-action safety clasps, Morays 
now announces that a complete line of 
double-lock men’s safety bracelets are 
available for the new full-view side wrist- 
watch. 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for March, 1938 











INDEX TO ADVERTISEMENTS 








heme Wath Co... 5 
Aisenstein & SE Gruen Th W 
Ameri Gordon ........... 133 Guarai e, Watch Co. ...... 
js Gem Society . meee? = ee eee & Plating Ser- ” ae, S., & Co. 
Fe Construction — & itn inne 124 — lease Muted yi 
Zak tenn te Products Corp... Ga sae ake eg ” National Watch i eat” gee” ” 121 
Art Metal Works, 1 Ranelna ts. ta Hagstoz, T. B., & aa ae 
Autepeint aa — 0. - Hall Bros. Co. ee 140 be Haven Clock Co Te 132 
ert pee RN Rasen oe ee 22 oble, F. H., abc Nahe; ebb 16 
attic 105 Haviland, ee ea” ace’ E 7 Nye, OS Sy ana al 121 
Baker & Co. Hawkes, T. G., & C Co., Inec.... 134 » Inc. .......... 136 
Bates & Bacon 2002000200.) OC Seana 134 Ollendorff Watch C 
Bechtel, Joseph 8. Aas saree A —— omaRe a. 99 
Beckor-Heekman Co . Co., Tne... : 126 pees Peter, ‘& Son Nip hen ae ; ; 125 Outside Back Cover, 18, 1! 
Meee... .......0s... 132 rtel, Wm., & Co., Inc. ....... 133 eth 
Boote, Edward 2222202000020, 190 Heakenam: Gneer rg = Rh 125 Philadelphia: College of 
Bowman Technical cies... 134 Hobe” .. =... elphia College of Horology 28 
ey Polytechni aL we... 126 a ore aed 128 itcairn, Wm. S., Co ology 126 
Braunfeld & Mehl, Institute ... 136 Mie fee 121 Pittsburgh Plate Clase cian atdareaeats 134 
Brenet Watch Co. ............. 196 Humair, J. 0202. ee se. 121 Pittsburgh Reflector , Apaeheaec 3 
Briggs, D. F, Con 2.0.0. cc. sins bat. 1 ee pater oie 96 
Brogan oo Ring nee. International Silver C eek tiie reetene 120 
Brogan, Byard F. ............ a wed 
~ \iieenpnene 126 Inside F Reed & B 
Brussel, A. Stanley ........ 8, 9, 10 ——— ———— weenie 84, 127 
eae on 104 Jakobb, C. A. Ente aoe 56 
Chaiaiinin inka see ally llr ORS Sed eat dale 72 osenthal China Corp. ......... 61 
raft Co. Jewel p Wag NN GI eee inss Roval Di FP. ......-- 
oa Sane 132 ahem sg Novelty Co... = yal Dial & Refinishing Co... 124 
ina Overseas, Inc. .......... 132 atthey & Co., In se : 
Chinese Gems Co... 002.07. 125 ~ tne..... 12 ee ee 
RN RR Speacas i 128 Kahn, L chick, Har eee eee ce eeeee J 
Cobb, W. R., Co. .........000 133 pac -& M., & Co. ........ 24 Schofield og es Ry ocd os nee 70 
Concord S see eeeees 1 an Engraving & » 52 Scuite A GC. Ce .. 
Concord | nar ig; ag Corp "88. a7 turing Co. . & Manufac- Si — . @. tee 131 
Cooper, J has ellie 127. Kastenhuber & Lehrfeld ....... 131 Sin ie MN os. csv oncsiiones 130 
Copeland es B., & Son, Inc... 94 Katz & Ogush, Inc esque 138 Siem BPG esnxees. 6 
Perna 4 Can te... 95 Kauffmann, ee reste 3 Si rey lead esa oP 1 
ertolone, Inc. . » coos 104 Kestenman Bros Mf aa Makin wa wae 125 Smyth, CAS garrett ier 132 
ceceee 66 Kiger, C. A. Co . g. Co. a ene aiid 26 myth, Albert Ss. Co Tt oe ievtsee 122 
Dee, Thomas J er pS «ene tace 22, 238 — Hy., Ine. . athcascin 131 
De Frece Wate ‘| .: ware 136 Kirkpatrick santa ws nine ee Leet 134 pecial Notices, = i 
Dimes, Ri h Co., Ine. ....... 12 Kirk-Rieh Dial me H., Inc. ... 59 144, 145, 146 
Dee Gene aes aR «non GE i ee Corporation. .... = eee 
ae Janeen Pe onl Weta ; 68 wo Max hy 2 oe 6 oe 0+ 26 RGES 132 oh gg Raga Co. Soe eoese = 
ucommun +” a oad oat aah ce a et 97 Kr low, oe ee 131 St ey Se yn cee Cee 
» M. ......... 0 lle oa! ge ey raub, Paul A., & Co., Inc...... 130 
eee oa 125 Kuri, FT sana Sales Corp... " Swartz & eae . hee ae 134 
meine & Ree, i 6666 6 Sele 6b eR Ome 124 a eee eee eres 132 
ational Watch Co........ 107 araud, Justi 
E : atch La . , Just 
nl weg ag ae se er eee . a janes Wie cs a 
i. ig RS ces. 95 Le Coultr DU «cn deerecnaue 77 ~~ ~+‘Trifari, Krussman & OR sts 128 
mpire Smelting & Refining fy RT er coe 1s Tia oe. sieperio 
ny ie) fee £165e 08 peas Acer ale eee u $ me 6 ele ee ee oe 
eo. 6 eae ita 1 -cooee rq oa epee 140 So ae a 
re Fen atewweiecars Te og ANC... ee ee ee 9 ‘a 
Ewing Bros., Seeker snd res in a Pe ‘Bitisateon ds 134 bs S. Jewelry Co. . 
Weeerirri ee 22, 23 —— ee ee ee 67 arni, Stephen, Co. ............ 131 
Felsenf eys, Christie & Co eee eee er eees 124 ee 123 
Fishe eld, Jack J. ... Lindemann, W Wen weseas’s 71, 123 cise 
Follmer “ | Gann ce 125 Lomo Novelty Co tote e teen eens 134 -Benshoff Co. ......... 128 
Forstner loge & Co., Inc........ - Longines: Wittnauer a oo 125 bs 
Franklin eg eepeeeen oat 7 unt Silversmiths ..... pen 86 a7 Wallace, R Watch Case Co 49 
Ag Bane he al a re , Weteee Bi. 2 Bane Co.. 8 
Fuller F mina 3 RN aas . Mak ant Advertisements g. Co.. 82, 83 
Fuller, George H., & Son Co... 136 akepeace, D. E. 14 6. 147 
ulmer & Gibbons in -_ Co.. - 182  sarreane ted Rowe eee eee eens 90 Wate-Moter Main: 38, 147, 148, 149 
eee tar 126 assachusetts School of Optom- 127 Wedgwood, Josiah "& Son ng agg 
Sei & Cramer wor te ins ptom- Weissman, Beth , ons, Inc... 134 
Geman Oo... 000 ce og Mayer Bros. «oes eee eee B im See Fons See atta dish 122 
Giacobbi SS gsakbeabn dae” 12 be on Babe gti i — Manufacturing Co Serre - 121 
ae Gcld Plate’ = Michig Theedore ............ ae Wonstnia. Mamelesidi Phe 
Gold Reco UPCTS «2c. cece 118. 11¢ Michigan Dial Refir Eat gia, 124, 136 Whitelaw B anufacturing Co.. 97 
Gorham every & Refining Corp. ise 7 lg efinishing Co. .. 133 bebe See oe 62, 123 
cos le  ed aeS aec 80 orays Manufacturing Co., 50, 51 aitaie, Wiles «2. kc, 133 
G OO AMD Shes Fotis uring Co., Ww , William ........ 
Granat Manufacturing Co... 32 128 Morris, Norman Sing Ee ~nsca eee 
— eee te a oe aon Watch Co wecceee 15 PMR coe ont 65 
> JEW ’ j ee ee 
mLERS’ CIRCULAR-KRYSTONE tL eerererre 137 La Products Corp. 
151 ee we 100 
NR Ie Aare 126 


for March, 1938 





"Swe, Lu a SAG GUY 





66 Many salesmen have bumped into my 
stock lament that ‘business is bad’. Well, 
sometimes business is punk, but usually 


my grief is just a protective mask that I 





have adopted to discourage salesmen. 
After all, ’'m a busy man! But when I 
pick up my copy of The Jewelers’ Circu- 
lar-Keystone, I am plenty alert. Those 
editors are specialists in the field of 
Gems, Jewelry, Silverware, Watches, 
Clocks and Gifts. -They gather useful 
ideas which, when put to work, create 
better business and more profit for me. 
The worse business is, the more I need 
their help! 

“And I read the ads, too, for I know 
that they are in The Jewelers’ Circular- 
Keystone because they have something 
real to offer... not because they get 
editorial publicity. Their representatives 
stand the best chance of being greeted 
with a smile in our store! 

“The money I pay for my subscription 
to The Jewelers’ Circular-Keystone is not 
an expense ... it’s the best investment I 


make each year! 29 
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Leck 


THESE 7 REASONS FOR THE 
POPULARITY OF 


MORAYS 


SAFETY 







DOUBLE ACTION 
CORD BRACELET CLASP 
That Insures Absolute Security! 
The pioneer of double-action _ 
safety clasps, Morays still leads 


in popularity.” e's a Rea- 
son... seven , in 


and all good. 


eet Oise ee Re ee 


Vv Easy to open and close or. | 
v Simple to adjust to the wrist é 3 
* ¥V Double lock center catch — 





at 
Whether for the most costly dia- wv Cannot open by itself r 
mond watch or for the least ex- = 
pensive time piece, Morays is v Security against watch losses — 
the leading choice of Jewelers ot 
everywhere. Ask your jobber ¥ 2 sizes from which to select — : 
or write us direct for complete 

information. v4 qualities to choose from 


MORAYS outs Soaaehy ~~ 
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FOR THE FULL VIEW SIDE WRIST WATCHES 


Our double lock men’s safety bracelets are now available. 
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OTRADE-MARKS COPR.1938 ONEIDA LTD. 


| Bila in the air, this romantic return to elegance and grace! So, for 


your table . . . Rendezvous® by Community Plate.° You'll feel the 


grandeur of Old France in its hand-carved appearance, today’s suave restraint 


in its clean-cut lines. Rendezvous is ‘a name to know, a pattern to remember. 


be Vhesiyne ti . 
YYbVEW! Design My’ Wherever fine.silverware is sold, service for 6 persons, $32.50; for 8, $39.75. 


COMMUNITY PLAT 
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